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We Make Flush Doors that SEL 








(Mich.) 





Flushwood Door Co 
plont. affiliate of Grand 
Traverse Sales. 


GRAND TRAVERSE SALES’ facilities 
for volume production bring you the 
KING of the low cost high quality field 


Pressure clamping Shoreline doors for a flat, uniform bond 
with Urac 185. 


CHECK THESE QUALITY FEATURES 


URAC 185 Resin Adhesive—a gap-filling, craze-resis- 
~ tant glue reinforcement—bonds all Shoreline doors 
They're gveranteed to lay flat, not dip or wave. 


Stiles, rails and cores are milled to micrometer read 
ings, with 24 pieces of 5/8” all wood ladders 


Birch faces of Shoreline doors are smooth sanded, 
Va beautifully finished for on-sight sales (the prices are 


the clincher!). 


The facilities and resources of Grand Traverse Sales 
assure you a permanent, dependable supply source 


FLUSH DOORS 


Over 10,000 doors each day are rolling off 
Grand Traverse Sales’ production lines — 
ready to build sales for you with lowest prices 
on the market! Three modern plants enable 
us to operate on a volume buying, low-over- 
head schedule, producing quality doors in 3 
beautiful new lines — (1) the Shoreline 
ADMIRAL, made from A-Select Birch; (2) 
the Shoreline COMMANDER, of A-Birch; 
(3) the Shoreline CHIEF, made from Paint 
Grade Birch. Each line is a leader in price 
and quality. All are available for immediate 
delivery. Write, v/ire or phone today! 


GRAND TRAVERSE SALES COMPANY 


trons say all aal eter. 


Birminghar n, Michi 


Tel. Midwest 4-3450-1-2 
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now KWIKSET offers 


two great lockset lines 





THE NEW “600” LINE 






\vatlable in ill 
popular function 

nd finishes for fine 
esidential and 


commercial 


THE ECONOMICAL “400” LINE 
A quality lock for quantity building 


More than 
19,000,000 placed 
in unconditionally 
guaranteed service 

since 1946. 


kwikset sales and service company, anaheim, california 




















... Every Item of Satin-like 


ARKANSAS SOFT PINE Interior Trim, Paneling and Door Frames 


Trim, finish and mouldings, precision 
cut-to-length; paneling in popular 
patterns, pre-sanded; door frames 
fabricated to size. Specializing in 
these mill refinements, we are supply- 
ing a growing list of dealers who find 
them highly profitable. Related 
Bradley pine products include glued- 
up stair treads, risers, sheathing, 


boards and dimension. 

With your order for any of these, we 
can load oak stair treads, risers, 
thresholds; Bradley Oak Flooring in 
our exclusive “Straight-line” strip*; 
Unit Wood Blocks*; Random Width 
Oak Plank, each unfinished or pre- 
finished with our superfine penetrat- 
ing seal and heavy-bodied wax. 


There’s nothing finer in finish. Call our nearest representative 


or address: 





* Also available in 
Beech and Pecan 





LUMBER COMPANY 
of Arkansas 


WARREN, ARKANSAS 
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BEAUTIFIES, COVE 
SEALS...IN ONES 


PS . ‘ 


ACME QUALITY PAINTS, INC. 


DETROIT 11, MICHIGAN 


MADE WITH LATEX 


ND LOADED WITH 


SALES FEATURES: 


@ Decorates interior walls and ceilings with both color 
and texture in a single coat. 


@ Beautifies and protects dry-wall construction, plaster, 
wallboard, plasterboard, interior masonry, etc. 


@ Seals and covers dry-wallboard seams, plester cracks, 
dents, blemishes, unevenness and other minor im- 


perfections in new and old walls. (Open cracks should 
first be filled.) 


@ Comes ready-mixed in white and in 7 popular colors. 


As you know, there has long been a need for a good, 
one-coat, dry-wall finish, New Acme Quality Texture 
Paint fills this need to a “T.” 


It’s perfect for wallboard, plasterboard .. . any new 
or previously painted surface. It offers your customers 
a durable, one-coat paint that covers imperfections and 
gives color and texture, too. It offers you a chance to 
profit from the growing popularity of stippled surfaces. 


Ask for Acme Quality Texture Paint from your regular 
Acme Paint supplier right away. 


COLOR CARD HANDOUT 


EXCELLENT SALES GETTER to mail or hand out to your customers. 
Describes new Acme Quality Texture Paint; tells how to use; shows 
colors available and pictures some of the textures which can be 
easily obtained. Order these handy cards from your jobber with 
your order of Texture Paint. Order today! 
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~ NEWSCAST © 


LATE AND IMPORTANT Developments of the Industry 


DOUGLAS FIR PRICES IMPROVING. Pacific Northwest lumbermen after watching 
Deuglas fir drop as much as 25% during the summer are encouraged 
by recent price at¢ivances. Most of the increases have affected 
water shipments overseas and to the Atlantic Coast. 

CAN THE TAIL WAG THE DOG? Shipments by boat account for about 20% of 
Douglas fir output but some producers believe the higher prices 
on fir by water will encourage mills to raise the prices of rail- 
shipped lumber. Better-grade 2-by-4s are up $1 to $2 from a month 
ago, selling at $54 to $58. But the bellwether low-grade common 
is still off up to 20%, down from $43 to $45 in August to $35 or 
$37 in recent sales. 

NEWSPAPER SPONSORS DO-IT-YOURSELF SHOW. The Hartford (Conn.) Courant 
recently became the first daily newspaper to support a full-scale 
do-it-yourself show in that city. More than 25,000 people attended 
the event in Hartford's Armory, November 9-14. Retailers interested 
in promoting a handyman show in their community are urged to write 
this magazine for an outline describing the Hartford show. 

HALF OF THE MARKET TO PREFABS. That's the off-the-cuff estimate of Guy T. 
Hollyday, FHA Commissioner, in the current House & Home. He predicts 
that within the next five to ten years, probably 40 to 50% of all 
new housing will be prefabricated. This is thinking that 
can easily slant future government policy favorable to prefab to the 
detriment of the retail lumber and building material dealer. We just 
don't think it's so! 

RENT CONTROL JUST ABOUT ENDED. Only four spots in the country remain under 
rent controls. They are: Oak Ridge, Tenn., Del Rio, Tex., Quantico, Va., 
and Portsmouth, Ohio, site of the new atomic energy plant. 

SOCIAL SECURITY REMINDER. The new social security tax rate increase from 
1% to 2% is now in effect. Accrued wages earned in 1953, but paid 
in 1954 are subject to the new rate. There is no change in the 
present requirement that only the first $3,600 of earnings in one 
year are taxable. 

OFFERS HOME BUYER'S CHECK LIST. The Housing Research Institute, San Antonio, 
Tex., has just produced a 22-page booklet for people interested in 
buying a new home. The book shows how to judge either a new or used 
home on the basis of things that can be seen and understood. Single 
copies are 25¢, less in quantities. 

BACK TO SELLING FUNDAMENTALS. The business front continues to present a 
picture of awakened awareness of the need for better salesmanship 
and service. Steel, for example, looks for a post-holiday snapback 
but of moderate proportions. Steel is giving custosers improvud 
service on deliveries, is paying more heed to customer demands 
regarding quality. 

WANT TO HAVE YOUR SAY ON LEGISLATION? Secretary of Commerce Weeks will see 
that you have it shortly. The Secretary will hold a number of 
industry conferences this month to get businessmen's opinions 
on forthcoming legislative issues. 


(continued on page 9) 
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In 1954 everybody will be reading about 


Bruce Hardwood Floors 


As advertised in national magazines with a circulation over 35,000,000 
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Housing Starts Reach Million in November 


Non-farm housing starts dropped 
a less-than-seasonal 8,000 to 80,000 
in November, the Bureau of Labor 
statistics estimated. 

The drop came mostly in private 
housing. which was down 11% to 
was also less than usual. From 
1950 through 1952, the slide from 
78,400 for the month. This decline 
October to November has aver- 
aged 18%. 

On a seasonally adjusted basis, 
private starts in November were 
at an annual rate of 1,069,000— 
the highest since April. 

The million mark for new hous- 
ing was reached in November, with 
1,031,000 dwelling units put under 
construction in the first 11 months 
of 1953. This compares with 1,055,- 
500 for the first 11 months of 1952 
and with 1,030,500 for the like 
1951 period. 


Nearly 50,000 Homes 
Air Conditioned in ‘53 


Industry - wide air conditioning 
sales spurted to $1,750,000,000 in 
1953, up $50 million from the to- 
tal retail volume of 1952, accord- 
ing to Cloud Wampler, president 
of Carrier Corp. 


Most significant areas of growth 
in this record expansion year were 
in year ’round air conditioning for 
homes and in large central systems 
for multi-story office buildings, 
Mr. Wampler said. He estimated 
sales of central equipment for en- 
tire homes about tripled — from 
15,000 units in 1952 to nearly 
50,000 in 1953. Sales of room air 
conditioners, he added, more than 
doubled, going from 412,000 in 
1952 to almost one million in 1953. 


Gypsum Industry 
Reports Good Year 


The gypsum industry reached 
near-top production levels in 1953 
and looks for another big year in 
1954, Lloyd H. Yeager, general 
manager of the Gypsum Associa- 
tion, declared. 

An estimated 11,200,000 tons 
on gypsum rock were mined in 
1953 to meet industry demands, 
representing the second largest 
tonnage in the history of the in- 
dustry. It was exceeded by a slight 
margin only in 1951. This estimate 
is based on Department of Com- 
merce data for the first three quar- 
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ters of 1953 and anticipated ton- 
nage for the fourth quarter. 

Production of gypsum lath, wall- 
board and sheavaing for 1953 is 
expected to equal 1951’s all-time 
high of 6.1 billion square feet, 
Yeager reperted. 

The gypsum industry expects 
its 1954 business to stay close to 
the 1953 level. Its optimistic out- 
look is based mainly on the joint 
forecast of the Commerce and 
Labor departments that building 
activity in 1954 will be nearly as 
high as in 1953, which set all-time 
records for dollar volume. 


Expect 20,000 Builders 
at Chicago Convention 


America’s most glamorous 
housewife and the country’s num- 
ber one home builder will formal- 
ly open the display of exhibits at 
the tenth anniversary convention- 
exposition of the National Asso- 
ciation of Home Builders January 
17-21, at Chicago, John M. Dick- 
erman, NAHB executive director, 
has announced. 


Mrs. Erna Snyder, the ‘Mrs. 
America” of 1954, and Emanuel 


M. Spiegel of New York, NAHB 


president, share spotlight honors 
in opening ceremonies launching 
the big trade show expected to at- 
tract 20,000 builders. 


Top government officials will 
participate in the convention pro- 
gram, Dickerman reports. Major 
addresses are scheduled by Rep. 
Jesse P. Wolcott (R., Mich.), 
House Banking and Currency com- 
mitee chairman; Senator Homer 
E. Capehart (R., Ind.), Senator 
John J. Sparkman (D., Ala.), Sen- 
ate Banking and Currency commit- 
tee, and Rep. Walter H. Judd 
(R., Minn.) 

Senators Capehart and Spark- 
man and Rep. Wolcott will join 
HHFA Administrator Albert Cole, 
FHA Administrator Guy Hollyday, 
VA Loan Guaranty Chief T. B. 
King and prominent NAHB build- 
ers in important convention dis- 
cussions, 

Main convention attraction for 
many builders will be the many 
“How to Do It” workshops deal- 
ing with all phases of building op- 
erations. Included are manage- 
ment conferences, round table dis- 
cussions on new design, public re- 
lations in sales, the “trade-in” 
house. 


NEWS 


Construction Activity 











Total Building now | 
Nov. ! x 








BUILDING put in place during November 
was valued at $3 billion. This was $214 
million lower than & month earlier, but was 
$140 million above a year earlier, The Oc- 
tober-November decline was less than 
seasonal. 


Predicts 12% Jump 
in Aluminum Sales 


“The year 1954 promises to be 
a ‘selling year,’ the biggest in the 
aluminum  industry’s history,” 
Richard 8. Reynolds, Jr., president 
of Reynolds Metals Company, pre- 
dicted. He cited these reasons for 
this expectation: 

1. The supply will be greater 
than ever before in the industry's 
history, assuring all consuming 
industrics of adequate supplies. 

2. For the first time since the 
Korean war began, the year starts 
wthout any restrictions on civilian 


~ 1s8es. 


3. With the major part of the 

expansion program begun three 
years ago completed, the alumi- 
num industry has shifted its em- 
phasis from increasing production 
to market development and in- 
creasing sales. 
- “Primary aluminum production 
is expected to approach 1,400,000 
tons, about 12% more than 1953,” 
Reynolds said. 


Offers Home Plans 
to Beat Pre-Fabs 


Northwestern Lumbermens As- 
sociation has announced they now 
have available again a package of 
low-cost home plans designed to 
meet pre-fab competition. The 
original order for plans was quick- 
ly exhausted early last month. 


The complete kit sells for $5. 















Tools of quality for quality 
workmanship, Each J.M.J, cutter 
is expertly and exactingly de- 
signed for the types of tile 
designated, 


See i 


RE 







MODEL WFT- 2 





cuts wood and 
resilient floor tile 
| 9 « 9 sq. or diag. ¢ 12° « 12" sa. 

MODEL MPT-1 












cuts and 
’ bevels 
' metal 
wall tile 


up to 5” « 5” sq, 
and diag. 


MODEL FT-1 
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PAT. No, 


cuts all 2641845 
resilient floor tile 


9” x 9" sq. and diag. 
12” x 12° sa. 
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ee en 







MODEL PT-91 
“a cuts 
plastic 
wall 
‘) tile 
oh including 8%" 
igre wee ee 
BLADE RESHARPENING SERVICE 


DEALER RENTAL 
PROGRAM AVAILABLE =‘ 


WRITE FOR LITERATURE AND 
NEAREST DISTRIBUTOR TODAY, 


INDUSTRIES 


Engineers 


J.M.J. 


ot oe oe oe ee ee | 


224 CENTREVILLE AVENUE 
BELLEVILLE, ILLINOIS 





TILE CUTTERS 






The expanded Merchandising 
Calendar being developed by the 
National Retail Lumber Dealers 
Association will be issued quarter- 
ly, starting with the second quar- 
ter of 1954, and will be distributed 
as an Association service to all 
members. 

The decision to make the new 
Calendar a continuing quarterly 
| service, instead of issuing it once 
a year, was based on ihe convic- 
tion that distributing the Calendar 
every three months will permit 
greater flexibility in scheduling 
special promotions and recognizing 
new developments and will result 
in broader use of the Calendar by 
dealers by bringing it to their at- 
tention at regular _ intervals. 
(American Lumberman published 
the complete Calendar in the No- 
vember 16th issue.) 


Each quarterly Calendar will in- 
clude work sheets on which dealers 
can budget their sales and adver- 
tising expenditures and plan the 
specific themes and displays they 
intend to use, based on the recom- 
mendations contained in the Cal- 
endar. The committee saw no rea- 
son to change the themes listed in 
the initial Calendar. 

In addition, NRLDA was urged 
to include suggested headlines and 
layouts to guide dealers in pre- 
paring their newspaper advertise- 
ments, together with information 
on type styles and sizes, illustra- 
tions, and other technical adver- 
tising details. The decisions were 
made as a result of recommenda- 


NRDLA Expands Merchandising Calendar 






tions approved by NRLDA’s mer- 
chandising committee which met 
in Washington December 14-15. 


Support Pledged 
for NRLDA Calendar 


A score of building product man- 
ufacturers and at least a dozen of 
their associations already are com- 
mitted to participating actively in 
the program for coordinating the 
advertising and promotional ef- 
forts of manufacturers and retail 
lamber dealers during 1954. 

A number of the commitments 
were made when manufacturers’ 
advertising managers and associa- 
tion executives met with the Mer- 
chandising committee of the Na- 
tional Retail Lumber Dealers As- 
sociation on December 15 in Wash- 
ington. 

During February when the coor- 
dinated theme is to be “Buy or 
Plan Your New Home Now,” indi- 
vidual manufacturers are planning 
to emphasize that theme in one 
way or another in their publica- 
tion advertising, radio and TV 
commercials, direct mail materials, 
publicity programs, and other pro- 
motional efforts. 

The following manufacturers 
and associations were represented 
at the meeting at which Henry J. 
Munnerlyn, NRLDA’s president, 


presided: Armstrong Cork Co., 
Celotex Corp., Certain-teed Prod- 
ducts Corp., Congoleum - Nairn, 


Inc., Curtis Companies, Inc., Devoe 
& Raynolds, Flintkote Co., Mason- 











Uses Golden Wood 


In a little sawdust-and-shavings 
shop in Claremont, N.H., Arthur 
Davis and a group of fellow 
craftsmen are fashioning furniture 
that’s “antique” as soon as it’s 
made. 

They're working with mellow 
“pumpkin pine” 
were in their prime when the 
American colonies declared their 
independence 177 years ago. The 
wood gets its name from its rich, 
golden color, the result of being 
literally aged and cured while still 
standing in the forest. 

Mr. Davis’ pines come from 
the backwoods of Maine, 150 miles 
north of Bangor. Some are 500 
years old, Cutting goes on at this 
time of year and continues until 
next March. Then the logs will be 
floated down Chesuncook Lake to 
a sawmill and turned into boards 





to Make “Antiques” 


from trees that 


for eventual shipment to Clare- 
mont, where the four employes of 
Atkinson-Davis Corp. will make 
them by hand into reproductions 
of early American furniture and 
pine paneling. 

Before and just after the revol- 
ution, New Englanders cut the 
rugged trees for shipbuilders, and 
also used the lumber in their 
houses——for walis, shelves, man- 
tels, stairs, doors and furniture. 
But by the late 1800's the pines 
were just about gone. 

Then Mr. Davis discovered a 
small stand of so-called king’s 
arrow pine in Maine, 70-odd miles 
south of the Canadian border. “It’s 
taken 14 years of trial and error, 
cusswords and aspirin to get the 
operation going on a firm basis,” 
he says. 
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AWNING WINDOWS 


Awning ,Hopper and Stationary Units for Multiple Use 


WEATHERTIGHT— Fully equipped with anodized aluminum 
weatherstrip. Rigid laboratory tests prove the Bilt-Well Awn- 
EASY TO CLEAN—With ing Window extremely weathertight— will efficientiy withstand 


Bilt-Well Awning Windows there's infiltration of rain, air, dust and dirt. 


VERSATILE — The Bilt-Well Awning Window may be in- 
stalled as a “swing out” awning window, a “swing in” hopper 
window, or as a casement. It may be used in ribbons, stacked in 
various heights or widths, or in combination with picture 
windows. 


EASY TO OPERATE—The Bar Operator and friction slide 
hinge permits homeowners easy opening, smooth closing and 
positive locking. Hardware comes completely installed to save 
time and to assure perfect placement of all parts. 





ECONOMICAL Standardized for utmost economy, Preci- 
sion made from kiln-dried clear Ponderosa Pine. Water repel- 
lent preservative treated. Here is indeed a low cost, simple to 
install, easily operated window—the iatest in window designing. 


We are manufacturers of the complete line of Bilt-Well Woodwork 
Unit Windows, Casements, Unit Kitchen Cabinets, Unit Multiple-use 
Cabinets, Overhead Garage Doors, Combination Doors, Storm & 
Screen Units, Basement Windows, Shutters, Exterior and Interior 
Doors, Entrances, Gable Sash, Louvers, Corner China Cabinets, 
Mantels, Telephone Cabinets and Stair Parts 
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OFFERING THE UTMOST IN 
LIGHT AND VENTILATION ... 


essential features in today's homes. No other 
window has so many outstanding features 

that ope, *tes with such unexcelled per- 
formance 
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MANUFACTURED BY 


CARR, ADAMS & COLLIER COMPANY 
DUBUQUE, IOWA 
Established 1866 




























ite Corp., National Gypsum Co., 
Philip Carey Mfg. Co., Pittsburgh 
Plate Glass Co., Truscon Steel Di- 
vision, Republic Steel Corp., Sar- 
gent and Co., U. S. Gypsum Co., 
U. S. Plywood Corp., Zonolite Co., 
Asbestos Cement Products Assn., 
Douglas Fir Plywood Assn., Gyp- 
sum Assn., National Concrete Ma- 
sonry Assn., National Lumber 
Manufacturers Assn., National 
Paint, Varnish and Lacquer Assn., 
Ponderosa Pine Woodwork Assn., 
Porcelain Enamel Institute, Inc., 
Southern Pine Assn., West Coast 
Lumbermens Assn., Western Pine 
Assn. 
































West Germany Leads 
in Home Building 


Booming West Germany has an- 
nounced plans to build 2,200,000 
dwelling units during the next four 
years, according to the Associated 
Press. 

The Germans already are build- 
ing more dwellings than any other 
country in West Europe. 

Since the war, the government 
and private sources have spent DM 
20 billion ($4.7 billion) to build 
1,700,000 dwellings. 

Federal Housing Minister Viktor 
Preusker told a press conference 
that 550,000 dwellings a year will 
be constructed during the next 
four years. 










FAST 
SELLING 
ES 


because... 


B-H SPUN BLANKETS are easy to install. They 
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National Magazine 
Begins Handyman Series 






have a firm, resilient body...hold fast to joists Walt Durbahn, the country’s 
and studs...don't go limp in handling. Contractors leading do-it-yourself authority, 
gain time; save money on every job. writes the feature article in the 
current issue of the American 

Magazine entitled “Our house is 

because i different . . . yours can be too!” 






COUNTER DISPLAY Durbahn also prepares a regular 















feature for each issue of American 

the BALDWIN-HILL WALL AND WINDOW} Lumberman’s HOME Maintenance 

MERCHANDISING & Improvement, distributed by 

PACKAGE identifies STREAMERS lumber dealers to their customers. 

: Durbahn’s article is the first of 

B-H Dealers as Head- DECALS a new series which will appear 
quarters for B-H SPUN 


each month under the heading— 
BLANKETS. Send for NEWSPAPER MATS “It’s American To Do It Yourself.” 


; meals Durbahn, who has been teaching 
sample, and Catalog 


“shop” for 35 d wh TV 
Sheet showing sales SALES LITERATURE Fe ng Windia Wii's eet. 
helps, sizes available, and shop,” sponsored by Hines Lum- 
features of the product. AKCHITECTS FOLDER ber Co., is the oldest continuous 
‘elecast in Chicago, writes that 
America’s “swelling surge toward 


do-it-yourself” is a “modern Ren- 
si °o Bek e A ane vy aissance” which is here to stay 


and which will have a tremendous 
2011 BREUNIG AVENUE .. TRENTON 2, N. J. influence for good over both the 


; : spiritual and economic life of the 
eo ue 4.0 waen® MICH « HUNTINGTODFP NI * TEMPLE EXs 
" country. 
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Cost-conscious builders and do-it- 
yourself homeowners are your two 
big screen markets. And Columbia- 
matic Tension Screens give you a 
genuine opportunity to sell both 
markets more easily, more profitably. 
You sell frameless Columbia-matics 
with a minimum inventory . . . eight 
conveniently located factory branches 
provide prompt, fast delivery on all 
standard Columbia-matic sizes, and any 
special-order size. You stock only 
what you need—yet sell a complete line. 
Patented automatic tension .. . 
durable all-aluminum construction . . 
absolute insect protection. . . . These 
are some of the features that make every 
builder and homeowner a buyer when 
you feature full-profit Columbia-matics. 








Ask for the self-selling 
demonstrator 





y ae a: Sell your builders! 


These are the 
3 J) Columbia-matic features 


< h ; they go for: 


Patented Automatic Tension—Patented spring- 
loaded bottom rail automatically puts right amount. of 
tension on screening. Full-length screening can’t sag or 
ripple . . . holds drum-tight to blind stops at all times 
for complete insect protection. 


Save time—Easy to put up and take down from in- 
side. Anyone can do it in seconds. 


Save work—No more struggling with clumsy rigid 
frames or ladders. Flexible Columbia-matics have top 
and bottom rails only. Roll up for compact storage. 


Save money —Columbia-matics cost 10 more than 
ordinary screens. Rustproof aluminum needs no paint- 
ing, maintenance. No drip-stains on house. 


Get the twin-market 
Columbia-matic profit story now! 


Burpinc Propucts MERCHANDISER 


el 


Show them how Columbia-matics 

actually save them money 

aeertatead over ordinary screens 
mitells% 


Easily installed by unskilled labor 
no template. 


only 7 screws, 


No fitting— Columbia-matics are pre-cut to your 
specifications . . . perfect fit is assured. 


No painting— Columbia-matics are all-aluminum, 


No callbacks—Columbia-matics can’t swell 
. won't drip-stain house siding. 


, stick, 


an a ob A OS eS eas ED a eREDEDEDED an ay 

Columbia Mills, Inc., Dept. M-1, Syracuse 2, N.Y. 
Please send me complete information 
on Columbia-matic Tension Screens, 


Name 





Store Name 





DN a 


Zone State 





Loe ee ee ee ee ee 
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New Construction Exceeds Last Year 


New residential construction 
put in place this year will hit a 
total vaiue of $11.7 billion, the 
Commerce Department said. This 
would compare with a total of 
$11.1 billion in 1952. 

An article in the department's 
magazine, Survey of Current Busi- 
ness, said this will bring outlays 
for new non-farm housing in the 
postwar period to roughly $75 bil- 
lion, 

The heavy amount of new con- 
struction also helped form a pre- 
diction by a real estate leader that 
now and the next few months “will 
be a favorable time” to buy a 


house, particularly one already 
built. 


Charles B. Shattuck, president 
of the National Association of 
Real Estate Boards, said after a 
semi-annual survey of the real es- 
tate market that the  million- 
homes-a-year construction rate has 
pushed down the prices of existing 
homes during the past six months. 

“This trend, plus the recent 
signs of a loosening-up of the 
mortgage market, with some low- 
ering of interest rates and of down 
payments, creates an advanta- 
geous situation for the home seek- 
er,” he said. Mr. Shattuck said 
about 80% of the real estate 
boards reporting from 44 states 
said prices of existing houses are 
lower than six months earlier. 


Contractors Expect to Be Busier in ‘54 


Most building contractors expect 
to be busier in 1954 than they were 
in 1953, according to the latest 
monthly report issued by Standard 
Factors Corp., a company dealing 
in accounts receivable and instal- 
ment financing. The report is based 
on answers to a survey taken 
among 114 building firms in 11 
states. 

More New Homes 

Many contractors, the report in- 
dicates, are planning to build as 
many houses this year as last, 
while others are preparing to do a 
large volume of remodeling and 
enlarging of present small homes 
built since 1948. Many families 
that bought small homes after the 
war now need additional rooms 
for children, added garage space 
and storage facilities, the report 
says. 

Continued pressure for housing 
will also come from elderly cou- 
ples, according to the survey. 
Many people who formerly were 
obliged to double up with married 
children can now have their own 
dwellings, thanks to company pen- 
sions and Social Security, it said. 

Fill Housing Gap 

The report concludes that the 
optimism behind the 114 builders 
queried comes from a “housing gap 
that seems to exist.’ Total hous- 
ing starts numbered approximate- 
ly 7.9 million from July, 1945, 
through November, 1953, while the 
number of households increased 
about 9.5 million in the like period, 
it said. 
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Government Predicts 
Only 2% Decline 


New construction: activity in 
1954 is expected to recede only 
slightly (2%) from this year’s all- 
time annual high to total $34 bil- 
lion, according to the U. 8S. De- 
partment of Commerce. At this 
level, 1954 would witness the sec- 
ond highest level of construction 
on record. Current tendencies and 
influences which will be operative 
in 1954 point to divergent trends 
among the major categories of 
construction. 

For some classes of construc- 
tion, a continuation of current rec- 
ord activity rates or even further 
increases are likely in 1954. The 
most substantial gains are antici- 
pated for schools, highways and 
other types of community-facility 
construction which are urgently 
needed to serve the mobile and 
fast-growing population and the 
spreading suburban communities 
which have mushroomed since the 
war. ' 

Commercial building is esti- 
mated to continue to expand to 
a new record high next year, as 
will religious building, utility con- 
struction, and _ residential addi- 
tions and alterations. With bond 
sales for new public construction 
up by more than one-third over 
1952, state and local agencies can 
be expected to construct more 
than $7.5 billion of new facilities 
next year. 


January 11, 


1954 CONVENTION DATES 


Janvary 

11-12-13, Kentucky, Louisville, Brown 
Hotel 

12-13-14, Northwestern, Minneapolis, 
Auditorium 

17-21, National Association of Home 
Builders, Chicago, Conrad Hilton 
and Sherman Hotels 

19-20-21, Ohio, Cleveland, Public Au- 
ditorium. 

25-27, Northeastern, New York City, 
Statler Hotel 

25-26-27, Western Retail, Spokane, 
Wash., Davenport Hotel 

27-29, Scuthwestern, Kansas City, 
Mo., Municipal Auditorium 


February 

2-3-4, Michigan, Grand Rapids, Mich., 
Pantlind Hotel and Civic Auditorium 
3-4, Western Pennsylvania, Pitts- 
burgh, Wm. Penn Hotel 

3-4-5, Middle Atlantic, Atlantic City, 
Chalfonte-Haddon Hotel 

9-10-11, Illinois, Chicago, Sherman 
10-11-12, Mountain States, Denver, 
Shirley-Sauvoy Hotel 

16-17-18, Wisconsin, Milwaukee, Au- 
ditorium 

17-18-19, Virginia, Old Point Comfort 
(nq exhibits) 

24-25-26, Nebraska, Omaha, City Au- 
ditorium 


March 

1-2-3, Texas, Dallas, Nat'l Assn. 
Comm. Lbr. Salesmen, Baker Hotel 
2-3, North Dakota, Fargo, City Au- 
ditorium 

2-3-4, Indiana, 
Temple 

4-6. Intermountain, Salt Lake City, 
10-11-12, Towa, Des Moines 

12-13, West Virginia, Charleston, 
W. Va., Daniel Boone Hotel 

16-17-18, Carolina, Asheville, N. C. 
Auditorium 

17-18, Louisiana, New Orleans, 
17-18-19, Independent Retail Associa- 
tion, Minneapolis, St. Paul Auditor- 
ium 

24-25, South Dakota, 
Coliseum 

24-25-26, New Jersey, Atlantic City, 
N.J.. Hotel Claridge (No exhibits) 
25-26-27, Tennessee, Memphis, Audi- 
torium (no exhibits) 


April 

5-6, Mississippi, Biloxi, Buena Vista 
Hotel 

8-9-10, Florida, Jacksonville, George 
Washington Hote! (no exhibits) 
11-12-13, Texas, Fort Worth. Will 
Rogers Coliseum. 

20-21-22, Southern California, Los 
Angeles, Statler Hotel 

21-22, Kansas, Salina, Lamer Hote) 
(no exhibits) 
22-23-24, Arizona, 
San Marcos Hotel 
23-24, Northern California, Yosemite 
National Park, Ahwahnee Hotel (no 
éxhibits) 


All conventions have exhibits unless 
noted in the listing 


Indianapolis, Murat 


Sioux Falls, 


Chandler, Ariz. 
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“HERE'S ONE BIG 
REASON WHY ° 


| LIKE TO BUY 
FROM EVANS !” 





“I’m a Douglas Fir Plywood distributor. I 
buy from Evans because they’re on record 
as following a policy of selling through 
recognized distributors. 

“That makes solid sense to me and to 
my dealers too. It means top service and 
it means real stability.” 


When you see the “Evaneer” brand you 
can be sure it identifies Douglas Fir Ply- 
wood made from Evans’ own stands of 
timber . . . produced in Evans’ own mills 
. .. distributed in accordance with sound 
and progressive merchandising policies. 
Available in all standard grades, Interior 
water-resistant and Exterior water-proof, 
Evans Products Company, Western 
Division, Dept. S-1, Plymouth, Mich. 
Mills at Coos Bay, Ore.; Roseburg, 
Ore.; Vaucouver, B.C. 


MEMBER » DOUGLAS FIR PLYWOOD ASSOCIATION 











ButtpInc Propuctrs MERCHANDISER 


4. fvons, on Associate Member of the National 
Plywood Distributors Association, actively par- 
ticipates in plans and programs tc enhance the 
stability and strengthen the structure of the estab- 
lished manvtacturer-distributer-dealer method of 





DOUGLAS FIR PLYWOOD ond WOOD PRODUCTS > 


————— 


SS 


SHIELD - A-C 
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COST OF INFRA INSULATION INSTALLED 
in new construction between wood joists, 
material with labor, 


Type 6-S; under 9'/2¢ sq. ft. 
Type 4-S; under 7 /2¢ sq. ft. 


neeealatagh epee, 


, N.Y. C, Dept. L-1 

Please send sample of new sabidion (C); Bureau of 
Standards Report “Moisture Condensation in Building 
Walls”—BMS63 (); Description of new insulation (). 


Infra Insulation, Inc., 525 B’way. 


Name 





Pie nie 





Address 





Lee ee ee oe oe oe oe oe oe oe os 


INFRA INSULATION, INC., 525 BROADWAY, NEW YORK, N.Y. Phone WOrth 4-2241 
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IVE-WAY protection is required of an 
insulation against (1) ConpENsation, 

(2) Vapor Fiow, as well as against Heat Flow by 
(3) Raptation, (4) Conpuction, (5) Convection. 


Multiple accordion aluminum provides this 5- 
fold protection. It is pre-fabricated to automatically 
create a “blanket” of multiple alternating layers of 
air, aluminum and fiber as it is installed. 


Against Rapration there is high (97%) reflectiv- 
ity, low (3%) absorptivity and low (3%) emissivity 
for heat rays. Conpuction is low because of pre- 
ponderant compartmented air spaces of low den- 
sity. Convection, outer and inner, is retarded by 
multiple layers of aluminum and fiber. 


CONDENSATION MINIMIZED 
The aluminum sheets are completely impervious 
to water vapor. Infiltration under flat, stapled 
flanges is slight. The scientific construction of mul- 
tiple layers of accordion aluminum, fiber and air 
spaces minimizes condensation on or within this 
insulation. Its slight mass produces little heat storage. 


The new multiple accordion aluminum® Infra 
Types 6-Si and 4-Si forms a continuous blanket of 
uniform thickness between joists, giving the en- 
tire area maximum protection against heat loss 
and condensation formation. Write for samples. 


The U.S. Nationa, Bureau or STANDARDS has 
published an informative and authoritative report 
on “Moisture Condensation in Building Walls.” This 
booklet explains the conditions under which con- 
densation will take place in insulated as well as un- 
insulated walls; what part is played by effective 
vapor barriers such as metal foils; how to use and 
interpret thermal-resistance and vapor-resistance 
fractions. You can obtain it at our expense by send- 
ing us the coupon. 


Patent applied for 
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Report from 


Washington, January 8 


Washington these days has a big 
drift of commission, agency and 
committee reports; all contributing 
to the governmental new iook. 
Not the least important so far as 
you and we are concerned are the 
changes in methods of reporting 
business information, cost-of-liv- 
ing shifts, industrial production, 
department store sales, inventor- 
ies and so on, far into the night. 
Happens to be highly useful to all 
of us. 

The Bureau of Labor Statistics, 
as you remember, made some im- 
portant shifts in its method of fix- 
ing up customer pricing compari- 
sons; commonly called the cost-of- 
living index. It changed the base 
of comparisons from the ’36-’39 
averages to those for '47-’49. 

But, more important than that, 
it added a lot more lines of goods. 
Some, like television, were not 
known 19 years ago and others, 
such as frozen foods, have made 
such big volume increases in cus- 
tomer purchases that  they’ve 
thrown the old formulas off bal- 
ance. 


Less for Food 


Food is a pretty good example 
of the reasons these reporting 
methods have to be changed from 
time to time. In 1880 the average 
family spent 50% or a little more 
of its cash income for things to 
eat. In 1920, it was 40%. At pres- 
ent, it’s 27%. And yet, most foods 
have held up or increased in price 
and in quantity per capita. 

Since 1941 the national expendi- 
ture for food in dollars has been 
multiplied by three! One partial 
explanation of these delirious fig- 
ures is that the average family in- 
come has been increasing faster 
than has the price level of edibles 
and the per capita quantities pur- 
chased. Under such conditions the 
old cost-of-living index was shoot- 
ing off target. Hence the changes. 

Now comes the Federal Reserve 
with similar changes in its famous 
Industrial Production Index. This 
specia! service was started in 1920; 
and it’s now generally considered 
by business men to be the most 
useful and the most sensitive gov- 
ernment apparatus for measuring 
the condition of the national econ- 
omy. 

Of course the Reserve is anxious 
always to keep it on the beam. 
This page was one of about 50 cor- 
respondents present when the 


Burtp1nc Propucts MERCHANDISER 


team of intense young men ex- 
plained the improvements made 
in the reporting mechanism. 

It’s no special secret that an in- 
tense study of the Reserve charts 
had much to do with starting the 
big advertisirz and business pro- 
motion ,push that’s sure to be a 
leading factor in American busi- 
ness in '54. No doubt that mer- 
chandising drive is the primary re- 
liance as the new year starts. 


Merchandising Drive 


Ed Libbey, of the NRLDA, tells 
us that there’s a rush, by mail and 
by "phone, to latch onto the Asso- 
ciation’s expanded merchandising 
calendar, with its “potent force in 
bringing about a better level of 
merchandising in our industry.” 
Manufacturers as well as dealers 
are making intensive use of these 
timed promotion formulas. 

Says Art Hood, editor, Ameri- 
can Lumberman, “While produc- 
tion and wholesale distribution are 
vital—sales into consumption is 
what sustains productive employ- 
ment and keeps the production 
wheels turning.” 

This is some of the background 
for our brief comment on the 
changes in the changed methods of 
compiling the Production Index. 
The Reserve people, too, shifted 
the base period to ’47-'49; partly 
because it makes easier a com- 
parison of the Index charts with 
other government business reports 
that use the same base period. But 
there are two other more impor- 
tant changes. 

The first is the increase in the 
number of industries making these 
detailed monthly reports; an in- 
crease from about 100 to 175. 
Some of these added industries 
have come to prominence since 
the latest previous revision of the 
Index. The second is the correction 
and sharpening of statistical meth- 
ods that make the reports much 
more accurate. The old index was 
found to show some of the dips too 
deep, some of the peaks too low, 
some of the highs and lows per- 
haps a month or two off timing. 


Housing Program 


Another of the winter reports in 
which this industry is interested 
—and is it ever! — is that of the 
President’s Advisory Committee on 
Government Housing Policies and 
Programs. There were some last- 
minute changes in detail; but in 


the main the earlier stories were 
pretty accurate. Chairman Albert 
M. Cole was notably successful in 
getting his diverse group to agree 
on a general program and in tim- 
ing the report so as to get for it 
the public attention it deserves. 

fn connection with the Cole re- 
port it’ll be a good idea to take 
a short reviewing look at the BLS 
housing report for November. New 
non-farm dwelling units, including 
1,600 public housing starts, were 
estimated at 80,000; which is 6,100 
less than in November, 1952. The 
total for the first eleven months of 
53 is 1,031,300; and that’s but 
24,200 fewer than for the corre- 
sponding eleven months of 1952, 

Sure enough, there is some un- 
easiness over the fact that the 
trend in the latter half of 53 was 
downward. New home starts at 
present are sometimes estimated 
at 10% below the figures of a year 
ago. However, the yalue of pri- 
vately financed new dwelling units 
for the year will be about 544% 
higher than in 1952. And the year’s 
investment in residence additions 
and alterations will run well over 
a billion; also a gain of 514%. 


Easier Financing 


It’s pretty clear that the Admin- 
istration will try hard to keep the 
home building prosoing doing its 
stuff. The Cole report in the main 
is for easier financing. It would 
continue public housing, but if 
possible with private capital. It 
proposes a new type of secondary 
mortgage market, with Fannie 
Mae replaced by a _ corporation 
eventually to be privately owned. 

Some building groups think this 
would work; while others are sure 
it would not. But it’s easy to un- 
derstand why the Administration 
is genuinely anxious to keep house 
building on the up and up. 

Every time you build a house 
you make work for Jabor and trade 
for distributors in plenty of other 
fields; electrical equipment, car- 
pets, furniture and, yes, baby bug- 
gies. And for that matter you 
haven't heard of any pressure to 
get Uncle Sam to buy up and store 
new houses just to get them off 
the market, have you? 

New dwelling units, so far, get 
bought or rented and lived in. 
Some indications of possible ob- 
structive tactics in Congress, when 
the Administration’s housing pro- 
posals come up. Do you happen to 
know anything about it? 
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Sterling 


HARDWARE 














No expensive callbacks for 
adjustments when you use 
Sterling Sliding Door Hard- 
ware. Sterling design-per- 


fection makes every installation easier. Sterling 
keeps more profit in the sale... less cost in 
the upkeep. Complete packaged sets of Sterling 
Hardware are available for most door openings. 






means Qua ity | 


NATIONALLY ADVERTISED in Leading Magazines 
SEE OUR CATALOG IN SWEET'S: 

Architectural File « Light Construction File 
VISIT OUR DISPLAYS 
Architects Samples Corporation, N.Y.C. 
Cricagotand Home Building Center 









Letters 





To the Editor: We were very happy to receive 
your 80th Anniversary Issue and read the same 
with interest. For one who has been a retail 
lumberman for over 50 years and has read 
your papers continuously during that period, 
many items of interest were noticed. 

We were particularly pleased to see the two- 
page spread you gave to Douglas Malloch, “The 
Lumbermen’s Poet.” 

We also read with interest the article by Mr. 
Saberson as the facts he relates are quite fami- 
liar in the memory of the writer. 


A. M. Fisher, President, 
Home Lumber and Supply Co. 
Rockford, Il. 


To the Editor: We have had some mighty fine 
and favorable comment on the G. E. Karlen 
signed article whick you published in your issue 
of November 30th. 

There has been a suggestion from several 
sources that this be given more widespread pub- 
lication in the other lumber trade journals. I 
believe we would like to offer this article in 
substantially the form you published it to these 
other periodicals, if you do not object. 


Arthur W. Priaulx 
Public Relations Director 
West Coast Lumbermen’s Association 





Shall All Hang Together” by G. E. (Fred) Kar- 
len, 32679, President, West Coast Lumbermens 
Association, in the November 30th American 
Lumberman, I am accepting your invitaton to 
send in my reaction to this timely and pertinent 
message. 
| On the premise that we should never be too 
| old to learn, the lumber industry North, East, 
South, West, Softwood, Hardwood, Plywood, 
Pulpwood, Forestry—all of the many segments 
can well take a leaf from the achievement 
book of the substitutes for lumber and apply the 
lesson to their own promotional program. The 
startling results of the promotional program 
now in progress of the Douglas Fir Plywood 


Association is an example of what can be ac- 
complished. 


| To the Editor: Referring to guest editorial, “We 
} 


It is my thought that a common ground for 
“hanging together’ with profit to the lumber 
| 


industry and incidentally ourselves, is the fra- 
ternal order of lumbermen, the International 
Concatenated Order of Hoo-Hoo. Here is a fa- 
cility that includes within its membership, men 
from all branches of the forest products indus- 
try and from every part of the United States 
and Canada as well as foreign countries. 

Hoo-Hoo may be likened to a powerful head 
rig — it can cut Fir, Hemlock, Cedar, Spruce, 
Redwood, Cak, Birch and any and all kinds and 
species of timber. The more logs that are 
brought to the saw, the more useful it is. 

Let us utilize our fraternal organization in the 
greater service to the lumber industry. Make 
Hoo-Hoo the council chamber in which indus- 
try leaders can gather together to pool their 
ideas, ingenuity and enthusiasm in the promo- 
tion and use of lumber and forest products 
throughout the nation and all the world. 


A. H. Geiger, 48505, President 


International Concatenated Order of Hoo-Hoo 
Rameses 45. 
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CO SMART! 


co NEw! 


THEY LL 
BOOST SALES TOO 


SEE THESE TWO NEW R-O-W WINDOWS 
AT THE WAHB SHOW 


Booth 79 R.O.W. SALES CO. 


1322-68 ACADEMY AVENUE + FERNDALE 20. MICHIGAN 
lower exhibition hall Please send me without obligation your colorful brochure describing 
Conrad Hilton Hotel SURE-LOK WINDOWS [|] HIGH-LITE WINDOWS [) 


Name 


EES 


SSR srs 


City pa = = (TRE State___ 


ROW is the registered trade mark of the R.0.W. Bales Co 
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inside, outside, 
all around the home... 


RECOMMEND FIRE-RESISTANT 
CERTAIN-TEED PRODUCTS 
FOR REMODELING AND REPAIRS 


For a new basement game room, a new 
attic bedroom, a new roof or anew wing— 
whatever the remodeling job—count on 
Certain-teed building materials to help 
you build customer satisfaction, If you're 
not familiar with all these Certain-teed 
products, write for the facts now. And 
be sure to see us at Booth #2 18, 
N.A.H.B. Show. 


Certain-teed 


are. us? 





Quality made Certain... Satisfaction Guaranteed 


CERTAIN-TEED PRODUCTS CORPORATION 
ARDMORE, PENNSYLVANIA 
EXPORT DEPARTMENT, 100 EAST 42nd ST., NEW YORK 17, N.Y. 


ASPHALT ROOFING + SHINGLES + SIDINGS + ASBESTOS CEMENT ROOFING 
AND SIDING SHINGLES + GYPSUM PLASTER + LATH + WALLBOARD + 
SHEATHING + ROOF DECKS + FIBERGLAS BUILDING AND ROOF INSULATIONS 
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Weather-Shield® Gypsum Sheathing. W ater- 
repellent, tongued and grooved, easy and eco- 
nomical to erect. 


Beaver® Gypsum Lath. Plain and perforated. 


Gypsum Wall Piasters. Well-known brandnames: 
Acme,® Agatite,® Beaver,® Certain-teed® and 
Lite-Mix —basecoat, finishing, gauging and 
molding plasters. Also Kalite® acoustical plaster. 


Bestwall® Gypsum Wallboard. Comes in hand- 
some wood-grain finishes: knotty pine, ribbon 
mahogany, figured aspen. Also in plain finish 
which can be easily decorated. With or without 
alumiriwm foil back. 


Certain-teed Fibergias* Insulation for Walls 
and Ceilings. Batts, blankets and pouring wool 
complying with Federal Specification HH1-521. 
Famed moisture-resistant Fiberglas insulation 
will outlive the house, 


Certain-teed Fiberglas Insulation for Perimeter. 
Ideal for surface insulation in homes without 
basements. 


Beaver® Fireproof Insulating Gypsum Lath. Has 
aluminum foil back for insulation and as a 
vapor barrier. Every piece marked for easy identi- 
fication in place. 


Certain-teed Asphalt Felt. A high quality roofing 


felt, thoroughly saturated with asphalt. Du- 
rable, economical. 


Woodtex” Fire-Resistant Shingles. Certain- 
teed’s exclusive asphalt shingles with the built-up 
graining and deep shadow lines. In a variety of 
distinctive blends, including pastels. 


Certain-teed Asphalt Sidings. Fire-resistant, 
weatherproof, attractive, long wearing. Also 
Asbestos Cement Siding Shingles. 


Firestop Bestwall® Gypsum Wallboard.One-hour 
fire resistance in %” thickness. In plain finish. 
Can be painted, papered, decorated as you will. 


*Trade-Mark OCF Corp. 
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to the big profitable 


CURTIS RITCH 


market! 


Are you overlooking one of the biggest 
profit opportunities of 1954? It’s right 
here—today—in Curtis woman-de- 
signed kitchens. Thousands of women 
want the beautiful new Curtis wood 


cabinets—as is evidenced by an over- 
whelming flood of inquiries from our 
national magazine advertising and pro- 
motion. Hete’s why Curtis cabinets give 
you a 3-way opportunity to profit... 


1. Curtis birch kitchen cabinets are one of the most 
profitable dollar-volume items any lumber dealer can 
handle. In new construction—and especially in re- 


modeling—kitchen planning gets first attention from 
the homeowner. 





2. When you show Curtis kitchens, you open the door 
to the sale of a host of products—flooring—windows— 
doors—trim—and many others. Curtis kitchens build 
volume for you almost automatically, 


3. Kitchen remodeling leads to other remodeling jobs 
in the home—one room leads to another. No wonder 
Curtis dealers find it good business to stock, display 
and se// Curtis kitchens! 


Would you like complete information? 
CURTIS COMPANIES SERVICE BUREAU 
CLINTON, IOWA 


A Department of 
Curtis Companies Incorporated 


1866 
C pgp heat nig ie oaghy te 4 
Wa * Sioux City, lowe + Lincoln, Nebr 
™ ache Gen cee Minn, 
wooDoworRk COee Seren See 
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Keystone [mete builds up Red “— dealers with farmers. Geo. Keller & Sons, Quincy, 
til., ties in with local advertising . . . uses this effective floor display to close fence sales. 


Red Brand Fence 
builds sales today 


““We like Red Brand Fence because our customers know it’s a 
quality fence. It gives them years of low-cost service.” That is 
the experience of Wm. Keller, of Geo. Keller & Sons, Quincy, IIl., 
widely known farm implement and seed dealer . . . long time 

Red Brand Fence dealer. 

““Keystone’s strong radio and magazine advertising constantly 
reminds farmers of the advantages they get with Red Brand 
fence. And it reminds them of the importance of fence on 

their farms,’”’ Mr. Keller emphasizes. 

““A good product aggressively advertised assures good sales today. 
That’s what we get with Red Brand. That’s why we like it. 
That's why we’ve featured it for years. But that’s only half the 
story of Red Brand.” 





MANY RED BRAND DEALERS ARE ENJOYING THE 
ADVANTAGES CF THIS EFFECTIVE MERCHANDISING 
FROGRAM. IT BRINGS IN NEW CUSTOMERS TO THEM. IT 


KEYSTONE STEEL 


RED BRAND FENCE + NON-CLIMBABLE FENCE * NAILS * 
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Bill Keller finds that the Practical Land Use program helps build buying power of farm customers. 
“it's good insurance,”’ he says. His seed display is a good place to discuss the plan with farmers. 


...Insures Profits 
tor tomorrow 


*“We’ve been in business here for 75 years. We expect to be here 
for many years to come. But they won’t be profitable years 
unless our farm customers make money.” 


That’s the way Mr. Keller looks at his business for the future. 
He wants it to continue earning profits . . . another reason he’s 
an enthusiastic Red Brand dealer. 


“The Red Brand Practical Land Use Program helps my customers 
increase their income. It boosts their buying power. Not just 
today. But tomorrow, and for years to come. 


“I can get no better insurance on profits for tomorrow than to 
have all the farms in my territory on a Practical Land Use 
Program. They’ll be better customers for everything I sell. 
And they’!l keep on buying Red Brand fence.” 





MAKES BETTER CUSTOMERS OF THE OLD ONES. IF YOU 
WANT TO BUILD SALES TODAY AND INSURE PROFITS 
FOR TOMORROW, WRITE FOR COMPLETE DETAILS. 








& WIRE COMPANY PEORIA 7, ILLINOIS 


ORNAMENTAL FENCE * RED TOP POSTS * GATES * KEYSTONE POULTRY NETTING 


BuiLpinc Propucrs MERCHANDISER 


KFYR 
KMBC 
WNAX 
WHK( 
KXOK 
KSTT 
KFAB 
WI 
WHAS 
WOWO 
WiB« 


WK OW 


Keystone has a complete pack- 
age to help you increase farm 
buying, a to bring these 
customers to you. It’s the 
P.L.U. (Practical Land Use) 
Plan. Ask your Red Brand 
representative for details. 
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Above photo shows 8 of Conco’s 10 new Jaeger mixers 


New plant uses 10 Jaegers 
to speed payload trips 


The Indianapolis plant of the Con- 
crete Corporation of Indiana is a com- 


pletely modern operation. Cement is 
received by rail spur; aggregates are 
economically trucked in from a near- 
by source. The Butler-built plant is 
designed for wet-mix operation. Ma- 
terials are pre-mixed by a Smith 3- 
yard drum, then end-loaded into a 
fleet of 10 Jaeger 444 HMD truck 


mixers for agitating in transit. 


The mixers are compactly mounted 
on 175” wheelbase Series 192 Inter- 
national trucks with specially 
equipped front axles. Each is equipped 
with sealed end loader, high pressure 
water system with !00 gallon metering 


flush tank, and the latest type Super- 
Comatic shock-proof transmission. 


Dee Thompson, Conco’s president, 
based his selection of Jaeger mixers 
on his more than 15 years of ready- 
mixed concrete experience. “In that 
time,” Dee Thompson says, “you not 
only learn how different truck mixers 
stand up in-ervice, you also learn 
what operating features help to main- 
tain high daily payload. 


“Our operation calls for a sealed 
end-loader. Wish Jaegers, we have no 
hopper seal problem. Both our charg- 
ing and disciarge time average ex- 
tremely fast. Jaeger’s high pressure 
water injection system saves us valu- 


able time when tempering is needed, 
and having 5 different lengths of chute 
up to 13 ft. is a real help in placing 
concrete where customers want it. 
We've already added 2 more Jaegers 
to our original 8 — 
started to grow.” 


and we've just 


Conco officers Wolford T. Gradison, sec'y 
treasurer, and Dee Thompson, president. 


There’s a Jaeger “Mix Plus” model 
to fit any type of dry-batch or wet-mix 
operation and payload requirement. 
Check with your Jaeger distributor, 
or write us for Catalog TMH-3. 


THE JAEGER MACHINE COMPANY 


160 Dublin Avenue, Columbus 16, Ohio 


COMPRESSORS * TRACTOR LOADERS © PUMPS © CONCRETE MIXERS © PAVING MACHINES 
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Weldwood is shooting} 


Get ready now to 


The Weldwood promotion in Life is but one of the 
many Weldwood advertisements which appear in 
leading consumer magazines month after month. 
Each ad is designed to bring pre-sold customers fo 
your lumber yard so you cat upgrade profits ! 





is where 

you saw 
this 

beautiful 


WELDWOOD 
WALL 





5 RANELING 








the works to help you sell! 
cash in on the big March 


promotion! 


Weldwood’s big two-page ad in full color, 
showing beautiful wood paneling, will in- 
vite 26 million Life readers to visit their 
local Lumber Dealer. Many of them wili be 
red-hot “do-it-yourself” prospects! 


It’s your opportunity of a lifetime to cash in on one of the 
hardest hitting merchandising campaigns in lumber dealer 
history. When readers see the beautiful Weldwood interiors 
shown in Life they’re going to take a hard look at their 
present walls. Then a lot of them will be heading in your 
direction-—so be ready ! 

The ad will feature Weldwood wall paneling at prices most 
people can afford: a living room in rich mahogany 
Plankweld®, a dining room in sliced walnut, a children’s 
room in rustic Surfwood®, a corner nook in striated 
Weldtex®, a combination room in birch, and a smartly 
modern room in blond Korina®. 


Contact your Weldwood sales representative now, Have 
him show you the complete Life promotion campaign, 
specially developed to make it easy for you to tie up with 
this giant advertising effort. Make sure you have ample 
supplies of the paneling shown in stock or on order. You'll 
find it worth your while to make an extra effort to get your 
share of these higher profit sales! 

We'dwood hardwood paneling helps you build good will 
as well because it’s guaranteed for the life of the installation ! 

For further information contact your nearest United 
States Plywood or U.S.-Mengel distributing unit located in 
60 principal cities, or mail coupon, 


HERE’S WHAT YOU CAN DO TO TIE IN WITH THIS BIG PROMOTION 


DISPLAY: 


Make sure you have the a 
of W eldwood wall pane a 
featured in the ad. Place = 
Weldwood displaoysina aren 
inent place. Use the 4 
promotional signs to tie In 


the displays- Mount Weldwood 


DIRECT MAIL: 


ecial Life consumer 
nd folders to your 
of customers on- 
mber yard os 
the 


Mail sp 
postcards a 
complete list 
ouncing your '¥ 
local headquarters for : 
beautiful Weldwood paneling 


placed in win 
wood salesm : 
the special Life promotion. 


United States Plywood Corporation 
World's Largest Plywood Organization 
55 West 44th Street, New York 36, N. Y. 
U.S.-Mengel Plywoods, Inc., Louisville, Ky. 


Distributing units in 60 principal cities 


—_—— — 


LOCAL NEWSPAPER 
ADVERTISING 


for this purpose. ™S™. 

eat hardwood paneling 's 
the 

yaranteed for 
installation. The guarantee c 
tremendous sales apped!. ‘ 
dude the guarantee in you! 
newspaper advertising. 


United States Plywood Corporation 
55 West 44th Street, New York 36, N. Y. 


Please have your Weldwood salesman contact me with full 
details about the Life Weldwood Wali Panel Promotion, 





2 METAL WEATHERSTRIPPED 


5 QUICKLY ADJUSTED 


3 EASILY INSTALLED 


Metals by 


A. R. B. 
WINDOW 
SALES CO. 


306 E. State Fair Ave 
Detroit 3, Mich 


CONTACT THE JOBBERS AND MANUFACTURERS LISTED BELOW OR A.R.B. WINDOW SALES CO. 


ALASKA 

Gloss Sash & Door Supply 
Anchorage, Alaska 

Don Able Millwork ond 
Building Supply Co 
Juneau, Alasko 


COLORADO 

Prefabricators, inc 
3800 Race Street 
Denver, Colorado 


NORTH CAROLINA 
Malta Mig. Co 
Malte, Obie 


SOUTH CAROLINA 
Dealers Supply Company 
420 West McBee Street 
Greenville, South Corolina 


CONNECTICUT 
Malta Mig. Co 
Malta, Ohie 


GEORGIA 
Randall Brothers 
Atlante, Georgia 


1OWA 

Presto-Matic, Inc 

24th and Spring Streets 
Omaha, Nebraska 


ILLINOIS 

Lumbermen's Supply Co 
2020 Burlington Avenve 
Kensas City, Missouri 


28 


IDAHO 


Utah Sash & Door Factory 
South Stote Street 


234) 


Salt Lake City, Utah 


Lumberrmen's Supply Corp 
3002 Mission Avenue Eost 
Washington 


Spokane, 


INDIANA 


Allied Wholesale Company 


1212 S. Walnut Street 


South Bend, 
KENTUCKY 


Indiana 


Malta Mfg. Co. 


Malta, Ohio 


KANSAS 


Lumbermen’s Supply Corp 


2020 Burlington Avenue 


Konsos City, 


MARYLAND 


Missouri 


Dixie Millwork Co., Inc 


Hagerstown, 


Monumental Millwork, Inc 
S. Brunswick Street 
Maryland 


1101 


Baltimore, 


Missouri 


Lumbermen's 


Maryland 


Supply Co 


22nd and Olive Streets 


St 


Joseph, Missouri 
Defiance Window Mfg. Co 


1605 S. Kingshighway 


St. Lovis 
MAINE 
Maite Mig 
Malta, Ohio 


Missouri 


Co 


MASSACHUSETTS 
Springfield Millwork Co 
Springfield, Massachusetts 


MINNESOTA 

Vetter Mfg. Co 

Stevens Point, Wisconsin 
Presto-Matic, Inc 

24th and Spring Streets 
Omaha, Nebraska 

Marvin Lumber & Cedar Co 
Warroad, Minnesota 


MICHIGAN 

Royal Ook Wholesale Co 

2121 S. Michigen Avenve 

Saginaw, Michigan 

Ros Curtis Company 

83) Oxbow Lake Road 

Milford, R. 5, Michigan 

West Michigan Sosh & 
Door Co 

Grand Hoeven, Michigan 


MONTANA 

Lumbermen's Supply Corp 
3002 Mission Avenue East 
Spokane, Washington 


NEBRASKA 
Presto-Matic, Inc 

24th and Spring Streets 
Omehea, Nebraska 
NEW HAMPSHIRE 
D'Arcy Company, inc 
Dover, New Hampshire 


NEW YORK 

General Millwork Corp. 
529 Main Street 

Utico, New York 


Cameron Lumber Company 
Newburgh, New York 

The Gibson Door Company 
1 Arnold Avenue 

Utica, New York 


Rock Islond Wholesale Co 
52 Leslie Avenue 
Buffalo, New York 


Wood Gloss Company 
Newcort Ave. Eastwood 
Station 


Syracuse, New York 


Mercury Millwork Corp. 
Garden City, Long Island, 
N.Y 


NEW 
Malta 
Malta, 


JERSEY 


Mfg. Co. 
Ohio 


OHIO 

Toledo Door & Sash Co 
901 Hoag Avenue 
Toledo 7, Ohio 


Akron Sash & Door Co. 
Akron, Ohio 


Cincinnati Sash & Door Co. 
Front and Freeman Streets 
Cincinnati, Ohio 
Great Lakes Sash & 

Deer Co 
3820 lakeside Avenve 
Cleveland, Ohio 


Jan wary 


Interstate Sash & Door Co. 
836 Sevanah Avenue 
Canton, Ohio 


Teachout Sash & Door Co. 
100 Spring Avenue 
Columbus, Ohio 


Malta Mfg. Co. 
Malta, Ohio 


OREGON 

J. O. Olsen Mfg. Co 

271 W. 7th Avenve 
Eugene, Oregon 

Oregon Pulp & Paper Co 
Salem, Oregon 


PENNSYLVANIA 

w. C. Ashenfelter & Son, 
Inc 

Colonial and Del River 

Philadeiphia, Pennsylvania 


N. B. Epstein Company 
Scranton, Pennsylvania 


Lyman-Felheim Company 
2010 Holland Street 
Erie, Pennsylvania 


Whipple Bros., Inc. 
Laceyville, Pennsy!vania 


RHODE ISLAND 
Malta Mfg. Co 
Malte, Ohio 
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TENNESSEE 

Nashville Sash & Door Co. 
152—2nd Avenve North 
Nashville, Tennessee 


UTAH 
Utah Sash & Door Factory 


2341 South State Street 
Salt Lake City, Utoh 
VIRGINIA 

Virginia Sash & Door Co 
Box 1097 

Roanoke, Virginia 

Sash Door & Glass Corp. 
Sixth & Slocton Streets 
Richmond, Virginia 

WEST VIRGINIA 

W. A. Wilson & Sons, Inc 
1409 Main Street 
Wheeling, West Virginia 


VERMONT 


Malta Mfg. Co. 

Malta, Ohio 

WASHINGTON 

Lumbermen’s Supply Corp. 

3002 Mission Avenue East 

Spokane, Washington 

Dealers Millwork Supply, 
Inc. 

1441 West Elliott Ave. 

Seattle 99, Washington 


WISCONSIN 


Vetter Manufacturing Co 
Stevens Point, Wisconsin 
Wilbur Lumber Company 
Wavukeshe, Wisconsin 
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Today’s fast-growing “Do-it-Yourself” trend makes 
an AMERICAN Sander Rental Department a 
year ’round money-maker for hardware, paint, wall- 
paper and lumber dealers everywhere! 

In Kansas City, Mo. .. . the Land Hardware Store 
has found that only 8 sq. ft. of floor space for Ameri- 
can Sander rental equipment has produced $11,000 
in 34 years—from rental fees and sale of abrasives, 
finishes and allied items! ‘Sander rentals are by far 
the best dollar and cents profit item foot for foot in 
my store,”’ declares Mr. Otis B. Land, owner. This 
dealer finds that 75% of the people who rent his ma- 
chines are new customers .. . and 24% of these become 
repeat customers for other items in the store. This 
adds up to 3-way profits—rental fees . . . finishes, 


AMERICAN 


PERFORMANCE PROVED 


NATION-WIDE SERVICE 


BuitpiInc Propucts MERCHANDISER 


Otis B, Land (at right), wner of the La 

Hardware Store, Kansas City, Mo,; and Cl ae 

E. Noll, American distributor in Kansas City 

territory. 
paint, etc... . and goodwill of new and old customers! 

For TOP Profitt--AMERICAN Sanders! Your 

customers prefer American machines and supplies 
because they read more editorial articles with pic- 
tures of American Machines than any other make. 
Also—American Sanders are easiest to use. . . pro- 
duce professional results . . . are rugged, dependable 
and require less maintenance! Send coupon for com- 
plete profit-plan! 


The American Floor Surfacing Machine Co, 
$21 So. St. Clair $t., Toledo 3, Ohio 


G) Sead i2-page free booklet showing how to make money in 
floor sander rental business. 


Send latest catalog on the following: 


2% A bf i & 


Om. Heer os, oO o*—e oO - o™ 
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Your Name 





Store 





Street 





City 








Customers Prove NEW Black & Decker 


GET A CHANCE 


“Greatest saw line ever’ gives your customers 
every feature they need for every job they do! 


New B&D 6” Saw—U-62 


Cuts from 0’ to 2’ deep and 
bevel cuts from 0° to 45° 
Depth of cut at 45° is 
1-5/8" .. . depth-and- 
bevel adjustment is 

built in . . . $64.50 


Look at these Features: 


EASY-GRIP HANDLE . . . at natural sawing angle 
. .. plus second hand-hold . . . and cord is out of 
the way! 


POWER TO SPARE... . on toughest jobs. . . be- 
cause all motors are B&D-built just for these 


HUSKIER BUILD... . larger shoe .. . for solid base, 
greater stability at any depth or angle! 


SAFETY-LIFT GUARD . . . large guard lift-lever lets 
you retract lower guard by hand safely! 


2-POINT SUSPENSION .. . not one but two big 
wing nuts hold saw steady at every depth and 
angle! 
MAN-SIZE CONTROLS .. . big trigger switch, heavy 
wing nuts give faster action, quicker adjust- 
ments! 


New B&D 7” Saw—w-70 
Cuts from 0° to 2-7/16" 
deep and bevel cuts from 0° 
to 45°. Depth of cut at 45° 
is 1-23/32" .. . with built- 
in depth-and-bevel adjust- 


New B&D 8” Saw—U-80 

Cuts from 0’ to 2-13 /16" deep 

and bevel cuts from 0° to 45°. : . 

Depth of cut at 45° is New B&D 9” Saw—U-90 

2-1/16" .. . depth-and- : 4 f " deep 

bevel adjustment is built in ~~ e me nf oo Be et 45°. 
Depth of cut ‘at 45° is 2-3/8"... 
with built-in depth-and-bevel ad- 
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Saws “GREATEST EVER” and 


TO WIN 31,000.00! 


Black & Decker Launches Nave Sie 
with Big “Try-It-Yourself” Contest! 


To introduce Black & Decker’s new saw line . . . to bring 
customers into your store . .. Black & Decker’s exciting 
Saw Contest will be announced to millions of prospects 
this Spring! Homeowners will be urged: “TRY IT 
YOURSELF!” in full-page ads in LIFE, Better Homes, 
Popular Mechanics, other consumer magazines! Car- 
penters and builders wil] read about it in Construction 
Methods, American Builder, Practical Builder, other 
trade books! Everybody will see and hear about Black & 
Decker’s great new Saws—and the big Saw Contest! 
Want to hear more? Mail the coupon today and get all 
the information! 
Here’s How B&D’s Big Contest 

Will Sell More Saws for You... 


Black & Decker’s big ‘““Try-It-Yourself” Saw Coutest 
works two ways for more saw sales. First, Mr. Home- 


( PORTABLE ELECTRIC TOOLS ) 


Buttpinc Propucts MERCHANDISER 





owner is invited into your store, sees the new B&D Saws, 
tries thern himself. Then he fills out the official entry 
blank, which he returns to you! He’s now not only a saw 
prospect, but a live name on your mailing list! Second, 
carpenters are offered a demonstration of the new B&D 
Saws right on the job. They return coupons from our 
ads, which we pass on to you. Following up these hot 
leads, you contact potential customers, right where 
they’re most potential! They try out the new B&D Saws 
and get their contest entry blanks from you at the same 
time! Both ways, you win—selling more saws to pro- 
fessionals and to home craftsmen alike! And... you get 
a big contest display FREE with every saw! 


--— MAIL THIS COUPON TODAY! 


THe BLACK & DECKER MFG. CO., Dept. H640, Towsun 4, Md. 


I want full information about the new B&D Saw Line and 
Black & Decker’s great merchandising program, including 
the big ‘“Try-It-Yourself” Saw Contest. 


cape hate 





NO OTHER LOCKSET in the low-price field 
OFFERS YOU SO MUCH... 


LOCKWOOD'S NEW “C” SERIES 


@ All brass or steel parts, no substitute 
@ Full-size, solid brass 5-pin cylinders. 


2 Colorful sample mounts 
@ Handsomely finished in attractive new sprackle-textured 
effect. 
@ Descriptive information to tell how locksets function. 


@ 3 styles available — Y, as illustrated; X, same without 
handle grip; Z, single lock mount. 


3 Smart, informative packaging 


@ Strongly made boxes are ingeniously designed to 
give lockset full protection. 


@ Cradling.insert in box holds lockset, serves as 
marking ternplate, gives installation instructions. 


@ Graphic labeling shows contents of box with 
clear illustration, complete description. 


@ Boxes packed in colorful carton and carton 
clearly labeled as to contents. 


LOCKWOOD HARDWARE MANUFACTURING COMPANY 
Fitchburg, Massachusetts 
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Gulh Stools Wire Co. Ammounced: 


AMERICA’S MOST 
MODERN WIRE 
PRODUCTS MILL! 





PG a 
pe . 


New buildings, new methods, most modern electronically controlled 


machinery of very latest design, manned by personnel thoroughly y ,» >: A cx ~, 42 @, 

qualified by many years of experience! SARRSLS \ eee is 
: SM > x o. . Ss KKK 

These, and many other advantages, enables GULF to offer you the (SAMS 20% AWS 


SMSC eS =e 
highest possible quality: a o.\ Se 


Chain, welded and weldiess + Nails and staples - a Negegeee One 
Chain-link fencing + Concrete reinforcing wire P 
mesh - Steel wire: plain, annealed, galvanized. <x 


—YLY Les paz 
—. = 


There is a GULF representative near your city ready to give you quick and Tependable service. Wr rite us for his name. 


GULF STEEL & WIRE COMPANY 


BAYAMON 11, P.R., 


Burtpinc Propucts MERCHANDISER 





now equipped with 


Hydraulic Safety 
Checks 


Prevent slamming on opening and closing. 


- Operate stairway silently, safely, 
without effort. 


Close stairway completely. 
isit our booth No. 353, Hotel Sherman, NAHB Exposition 


1 
2 
3 
V 


5S YEAR 


written guarantee 
furnished 
with each stai 


WMauufactured by 


PRECISION PARTS CORP... 


400-AL North First Street ...WNashville 7, Tennessee 
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For 30 years 


PRESSURE-CREOSOTED FENCE POSTS. 
have been a fast moving item 





hi tetanie a h Sees be the E. C. Kerr has been in the lumber 

lumber business, E. C. Kerr finds - business for 53 years, and for 30 of 

aot Witiiesetiveanetedl  Wemes é - those years Pressure-Creosoted 

Posts account for a healthy , Fence Posts have been an important 

share of his volume. ct item in his line. Today, his company 
—Ditmars, Kerr and Company, 
West Liberty, lowa—handles Creo- 
soted products by the carload with 
Pressure-Creosoted Fence Posts ac- 
counting for nearly 10% of his total 
yearly volume. 


Located in the center of some of 
the country’s richest farming land, 
Ditmars, Kerr and Company sells 
Pressure-Creosoted Fence Posts to 
their customers in average lots of 
150 to 200 posts. 


Mr. Kerr uses his local weekly 
newspaper for reminder advertising, 
but says that the real job of selling 
Pressure-Creosoted Fence Posts has 
been ae over the years by word of 
mouth. 


Why are Pressure-Creosoted 
Fence Posts such good sellers? Mr. 
Kerr says it’s because they are long 
lasting, light, easy to staple, trim 
looking, tough, come in any size and 
the cost is low. 
Here Mr. Kerr checks his stocke of Pressure-Creosoted Lum- 


ber in the yard of Ditmars, Kerr and Company, West 
Liberty, Iowa. 


MAIL THIS CARD TODAY~NO STAMP NEEDED 





What is Pressure- Creosoting?, : United States Steel Corporation 
Sadar aad tenis plavis, u » Room 4231, 525 William Penn Place 
nevring methods, force a measured nt of - Pittsburgh 30, Pennsylvania 

Creosote inte wood po ts Chis pro protects 

licor m from termit« fung ind dry rot 


I’m interested in handling pressure-creosoted fence posts. Please 
send me more information and put me in touch with pressure-treaters 
who produce this product. And include a copy of your new guide, 
“Fences That Pay.” 


iy 
them far longer Jifeé. Many of these plants use U-S- 
Creosote, a quality product of United S 


Here's help for you in selling 
Pressure- Creosoted Fence Posts 


Turn the page,to read he he maker . 
Creosote are he ia to pron : is ol pres Qi hh <a 


sure-creosoted fenee posts in your are rt 
this card 7 no stamp nece 
on how to. beeome a’ pre 








FARM PAPER 
ADVERTISING erm now—well in advance of the spring 


encing season— United States Steel is tell- 
ing farmers about the advantages of Pres- 
sure-Creosoted Fence Posts. Advertising in 
regional and state farm papers describes the 
experiences of farmers in the reader’s own 
area with Pressure-Creosoted Fence Posts. 
These advertisements stress the savings 
in labor, savings in replacements and sav- 
ings in fence that result from using pressure- 
creosoted fence posts. They go a long way 
toward convincing farmers that pressure- 
creosoted posts are the best wood posts. 


| FENCE CONSTRUCTION 
eo GUIDE 


The makers of U’S’S Creosote have pre- 
pared a guide to the bes: approved methods 
of fence construction. It deals with prob- 
, lems farmers encounter in building fence, 
“iy and it shows how pressure-creosoted posts 
‘ save time and money. 
When you mail the card below, we’ll send 


you a sample of this guide, ‘“Fences That 
Pay.”’ Look it over. If you'd like copies 


poraitrnn 4 later for your farmer customers, your pres- 
ra Tee sure-treater who uses U’S'S Creosote can 
—_ supply you. 


MATS FOR 
LOCAL ~ you wish to map 7 nse 
ADVERTISING presure-trecter can obtain mats like’ this 


for you. There’s ample space for your firm 
name and ad.’ress. 


United States Steel is a major producer of Creosote used by many producers of 
pressure-creosoted fence posts. When your supplier tells you he uses U-S‘S 
Creosote, you ca 


eee ee ee emee 





FIRST CLASS 
Permit No. 3117 
(SEC. 34.9 P.LAR) 


Pittsburgh, Pa. 














BUSINESS REPLY CARD 


Over the years, you'll find 
No Postege Stamp Necessary If Mailed in the United States 


pressure-creosoted posts cost you 
far lem than any other wood 
post you can use Come in and 
@et prices and other information 








— POSTAGE WILL BE PAID BY — 


Pro- 
' 


headquarters for PRESSURE-CREOSOTED posts 


DEALER SIGNATURE 


UNITED STATES STEEL 


Room 4231, 525 William Penn Place 
Pittsburgh 30, Pennsylvania 
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Point{of Sale mats ria 


; jisplay, 
-aqg counter © 
including 


: ks an 
instruction boo 


Now you can capture the rich “handy-man” market with this proven 
sales promotion package. Complete merchandising package will 
increase your sales in almost every department. Be the first in your 
area to capitalize on this rich “do it yourself” market. For further 
information, use the handy coupon below. 


A & F TILEBOARD CO., INC. “Do It Yourself Dept” 
Alexandria, Louisiana Room 702 


Please send me details on your ‘’Do It Yourself’ program, with- 
out obligation. 


a 
Compony 
Address SSS 
City 
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PETTITT TEER 


Buyers’ Preference for Appalachian Hardwoods 
is based on their excellent natural qualities—soft texture, easy workability, and beautiful graining. 


Each of the leading firms listed here is prepared to supply you with the finest quality, precision 
manufactured Appalachian Hardwoods. Consult them on your next hardwood requirements. 








The M. B. Farrin Lbr. Co....... Cincinnati, Ohio *Wood-Mosaic Co., Inc........... Louisville, Ky. 
Kiln Drigd and Als Dried A Hardwoods “Parkay” Ready-Pinished Hardwood Flooring, Lumber, 















*M. E. Crisp Lbr. Co............ Welch, W. Va. *McCracken & McCall, Inc....... Lexington, Ky. 
n en A Hard 
Psi otel, “aden cern marten Gots Moma ESTES ing bom a Taek Eee 


hardwoods. All facilities. 


ry: & Robinson Lbr. Co., Cincinnati, Ohio 
*Cherry River Boom & Lbr. Co., Richwood, W. Va. t Combs, Ky. and West 


Irvine, Ky. 
Appalachian Reréwoods,, Flooring, Planing Mill Products, Complete, tine of of Appalachian Hardwoods. Maple 









. 
*Bemis Hardwood Lbr. Co... .Robbinsville, N. C. J. P. Hamer Lbr. Co........... Kenova, W. Va. 


Hemlock, Hardwoods, Flooring, Dimension 











*Christian Lumber Co........... Monticello, Ky. *The Mower Lbr. Co........ Charleston, W. Vu. 
Eepelathien Hardwoods Exclusivety . 
pping Point: Burnside, Kentucky 






Always Specify 
Appalachian Hardwoods 


% Member Appalachian Hardwood Manujacturers, Inc. 


canteen 
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GETTY OPERATORS 


Open-and-Gluit CASE 


Check the evidence yourself. Getty operators 
are used on more casement windows than all 
other operators combined! 


Your customers will like their easy, free-turning 
action—their fingertip control over window 
operation—their positive locking at any win- 


dow position. 
Getty Operator 4703W is the only 


And you will like handling a product that offers internally geared operator on the market 
years of trouble-free service. for wood casements. This exclusive feature 


permits the entire length of the worm to 


verdict is: Getty operators are best for all metal assures smoother operation, longer life. 
or wood casement windows. Recommend them! 





& CO., INC. 3348 NORTH 10th STREET, PHILADELPHIA 40, PA. 


Buitpinc Propucts MERCHANDISER 





uilder makes 


a ik Ass 


Celotex National Advertising Builds Business for YOU 


To help you really score in ‘54, Celotex hits the 
residential construction and remodeling market 
with a great new advertising campaign. Month 
after month you'll see big, colorful, eye-stopping 
ads—working for you—in THE SATURDAY EVE- 
NING POST, BETTER HOMES & GARDENS and 
AMERICAN HOME. 


Make the most of this powerful sales help. Tie 
in by featuring Celotex Insulating Sheathing 
and other products in the famous Celotex line. 
This smooths the way to sales because over a 
third of a century of national advertising leader- 
ship has created nationwide preference for the 
brand name Celotex! 


January 11, 
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-> important savings 


by using Double-Waterproofed 
CELOTEX INSULATING SHEATHING 
instead of ordinary sheathing 


“Of the many reasons we have for using 4’ wide, 25/32” thick Celotex 
Double-Waterproofed Insulating Sheathing exclusively, perhaps the most 
important are: First, it saves material by eliminating the need for corner 
bracing. Second, it saves labor because it goes up easier and faster. 
Third, it saves time because its asphalt coating provides such effective 
moisture protection that after-rain delays are minimized. In addition, 
Celotex’s double-waterproofing process prevents moisture absorption 


during construction, thus avoiding the risk of enclosing moisture in the 
walls.” 


David Refkin, President, isiand Construction Company 
Division of Long Island Homes, Milwaukee, Wisconsin 


After reading Mr. Refkin’s letter, it is easy to see 
why Celotex Double-Waterproofed Insulating 
Sheathing is the first choice of more and more 
builders! It is preferred by architects, too—2 to 1 
over the next leading brand, according to an in- 
dependent survey. 


So, to step up sheathing sales~-and profits— 
stock, display and promote Celotex Insulating 
Sheathing. The practical job advantages listed be- 
low are the key to easier, faster sales. Make sure 
your salespeople know and explain them to every 
prospect! 


Quick Selling Points on Celotex Double-Waterproofed Insulating Sheathing 


1. Insulates and Weatherproofs as it builds. All 
at one cost. No building paper needed. 

2. No Corner Bracing Needed to meet F.H.A. re- 
quirements, with 4 ft. wide, *%2” thick Celotex Insu- 
lating Sheathing. Has approximately 30% greater 
strength than ordinary sheathing with let-in bracing. 
3. Goes Up 30% Faster. Easier to cut and fit. Up to 
15% less waste. 

4. Excellent Shingle Base. Apply direct, or over 
Celotex Impregnated Backer Board with special nails. 


5. Laminated for Extra Strength and rigidity. All 
Celotex *%42” Insulating Sheathing is made of 2 plies, 
permanently bonded. 

6. Double -Waterproofed. Inside, by special treat- 
ment that coats every fiber; outside, by asphalt coating, 


Lets you resume work quicker after rain. High vapor 
permeability, too! 


7. It is the Only Sheathing made of tough, strong, 
long Louisiana cane fibers — protected by the patented 
Ferox® process from dry rot and termites, 


Feature the Brand Builders and Architects Prefer... 


CELOT EX. INSULATING SHEATHING 


tc. Vv. S. PAT OFF 


Its double 
waterproofed / 


The Ceictex Corporation, 120 S$. LeSaile S1., Chicago 3, Illinois 


BuILpING Propucts MERCHANDISER 





THE CELOTEX CORPORATION, Dept. Al-14 
120 South LaSalle Street, Chicago 3, Illinois 


Please send me free the new Celotex booklet, “40 Questions 


and Answers about Insulation Board Sheathing.” 
Name 


Address 


Zone ___ State 


eons awawamd 


4) 








*“CERTAINLY...we always keep 
a good supply on hand’’ 





Your trade knows the good results obtained with Trinity white 
cement. The raw materials are carefully selected—then 
manufactured with painstaking care. More than 200 tests for 
quality are made during each working day. 

Trinity white cement gives a brilliant white. When pigments are 
added it gives purer colors and tints. It is a true portland cement 
that meets all Federal and ASTM specifications. It is continuowsly 
advertised to all architects, builders and coutractors. 


Keep an adequate stock on hand! 


® 
aM 
as snow 


plain or waterproofed Meets all Federal and A.S.T.M., specifications 


A Product of GENERAL PORTLAND CEMENT CO. + Chicago - Dallas - Chattanoega + Tampa ~- Los Angeles 
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WAY SALES 
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INTRODUCING... 


OHC 


MODULAR Awning Type...Panel Windows 








THE WINDOW MAN’‘S WINDOW! 
Alert dealers start NOW. Build prestige and new profits with 
Modernaire, the first wood window engineered to take maximum 
advantage of the superior insulating quality of wood and the 
high heat loss resistance of insulated glass. 


You'll be proud to demonstrate Modernaire’s numerous COMFORT 
CONVENIENCES 


ENDS FOREVER STORM SASH AND SCREEN HANDLING 
HYDAWAY (roll up) INSIDE SCREENS 

DEEP FREEZE SQUEEZE WEATHER STRIPPING 

Slashes heating and air conditioning costs 

VENTILATION WHEN IT RAINS 

EASY ACCESS CLEANING ANGLE — no sash to remove 
THERMOPANE or SINGLE CLAZING 


TOXIC TREATED for lifetime resistance to rot, fungi, 
termites! 


UNRIVALED CONSTRUCTION ... 
Precision-milled clear Pondrosa Pine; full 134” sash; 
5/4 head and side jambs; ‘umbo 6/4 sill. Electro- 


galvanized steel operating hardware. Solid bronze 
Twin-Lock safety locks. 


MODULAR SIZES... 

Modernaire fits both standard 4” and new 6” 
SCR brick construction, Familiar blind stop and 
brick mold details save time and money. Com- 
pletely assembled, ready to install. Requires no 
expensive extras. 


GET ALL THE 
PROFIT-LADEN 
FACTS 


Unlimited Appeal! Each 
and every Modernaire 
Comfort Convenience 


— of ; Ps ‘ clinches sales. 
PREMIER NATIONAL SHOWING [ie =) oe ew OE es ' ’ 
JAN. 17-21 Free Cet your Mod- 


(see it first during Home Builders Convention) & igciape RR ernaire profit pack today. 
CONGRESS HOTEL + CHICAGO 


@ 


WRITE, WIRE, PHONE TODAY 
BUILDERS PRODUCTS, INC. 


Box 374 Sta. “D” @ Cleveland 27, Ohio 


Burtpinc Propucts MERCHANDISER 
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Practically Sells Itself! 


16° GYPSUM GRAINBOARD WALL PLANK 


~ 


NE look at the new Gold Bond Gypsum 

WALL PLANK will sell your builder- 
customers. Here’s all the natural beauty of 
fine wood paneling at a fraction of the cost. 
Easy to apply, too. Made-to-order for remod- 
eling —goes on right over old plastered walls 
or can be used in new construction. And it’s 
fireproof! 

Gold Bond Laminating Adhesive is applied 
to the back of the planks with a handy 
spreader. Planks are then merely pressed 
into place. NO NAILS TO CONCEAL, NO 
JOINTS TO TREAT. Rounded edges form 
neat grooves at the joints. 

Available in pre-finished Knotty Pine and 
Bleached Walnut in 8’, 9 and 10’ lengths, 4” 
thick, 4 planks per bundle. WALL PLANK is 
also available in standard wallboard finish 
which may be painted, textured or wallpapered. 
Get the full details about this big money-maker 
from your Gold Bond representative. 


es 
6 Oe taetntie 


Ease of handling speeds appli- FIFTY MILLION PEOPLE will be introduced to 16" 
cation. One man can put up Gold Bond WALL PLANK through their favorite mag- 
these lightweight gypsum WALL azines, Have your Gold Bond representative show you 
PLANKS quickly. how this advertising program will help you PROFIT. 


NATIONAL GYPSUM COMPANY You'll build or 
BUFFALO 2, NEW YORK remodel better with 
~_ 
Fireproof Wallboards, Decorative Insulation Boards, Lath, Plaster, Lime, Sheathing, (- ld B R | 
Roofing, Siding, Wail Paint, Textures, Rock Wool Insulation, Metal Lath and Sound : AO on 
Control Products 
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A Announcing the NEW- 


Dee MeL xe Sze 


FLOOR-TO-CEILING “K-D” STEEL 
SLIDING CLOSET DOOR AND FRAME UNIT 


Now you can offer your customers AMWELD 
Sliding Closet Doors and Frames in 8-foot high 
units, They are the same sturdy all-steel con- 
struction and attractive design — that has made 
AMWELD standard units so popular with cesi- 
dential builders everywhere. Easy and economical 
to install — and high on the list of features which 
home buyers demand -—— they are items builders 
will want to feature next year. The new 8-footers 
like other Amweld door and frame assemblies 
are shipped in cartons and are easy to stock and 
handle. You make a comfortable profit margin 
on every door sold. 


For complete information about the AMWELD 


line of building products — write for literature 
today. 











LOOK AT THESE SALES FEATURES 


® SMOOTH, QUIET OPERATION PRIME FINISH 

®@ BAKED-ON GREY PRIME COAT OPENING NO. PANELS FLOOR TO CEILING 
READY FOR FINISH COAT UO wide . 80" high 

@ SNAP-IN NYLON HARDWARE ot Mea ; oe" te 
AND FINGcR PULLS 


@ LONG-LIFE NYLON ROLLERS Amweld Building Products Division 


© FITS CEILINGS 8 FEET THE AMERICAN WELDING & MANUFACTURING CO. 


OR HIGHER 320 DIETZ ROAD . WARREN, OHIO 


Buttpinc Propucts MercHANpDIsEeR 
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5,000 Paint Merchants Proved It! 
Now YOU Can Cash In On It! 


PAINTS 


... the one and only 
paint color system 
with all these 

sales features! 


¥%& The only paint color system offering hundreds of colors in BOTH INTERIOR 
AND EXTERIOR FINISHES! 


7 The only color system using so few tubes to make so many colors (16 colorants 
make 1,322 COLORS!) 


¥% The only color system tested and proved for 15 years! 


te The only color system with nationwide quality control, color control, and field 
testing. 


* The only color system with regional sources of supply and service —- wherever 


you are, 


% The only color system advertised, sold, and accepted internationally —in the 
U.S.A., Canada, and England. 


Read the Amazing Inside Facts About Colorizer on the Next Page! 
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Customer finds her color quickly and 
easily in the Colorizer Album of 1,322 
colors. 


The most successful new idea in 
paint merchandising in the last 25 
years is Colorizer Paints, in 1,322 
colors. Nearly 5,000 dealers have en- 
joyed an amazing increase in paint 

rofits with a stock of Colorizer. 
ere’s how it has worked for them... 
how it can work for vou. 

You stock only two base paints, 
plus 16 colorants in absolutely fool- 
proof Colorizer tubes. This small in- 
expensive stock gives you 1,322 colors 
—not just flat wall paint, but in all 
interior AND EXTERIOR finishes. 


You stock only 16 colorants and two base 
paints. Stock investment is small, 


Each of the 16 colorants is used in 
making many paint colors, so all 
colorants keep busy working for you. 
There are no slow moving colors, and 
base paints turn over “like eggs in a 


COLORIZER PAINTS ARE 

MADE IN THE U.S.A., CANADA 
AND ENGLAND BY THESE 
OUTSTANDING PAINT 
MANUFACTURERS 


Buttp1inc Propucts MERCHANDISER 


grocery store.” Paint is always fresh. 

Colorants are scientifically pre- 
measured and packaged in one of the 
world’s most modern paint factories. 
Color control is so accurate that 
colors are always just the same— 
can be matched perfectly time after 


Month after month, national advertising 
brings customers into Colorizer dealers’ 
stores. 


time. There’s never any measuring 
or formulating required by you or the 
customer. 

Your customer selects from the 
Colorizer Album of 1,322 actual paint 
samples. They’re arranged so she can 


find her color in a hurry—whether 
she’s looking for “ordinary green” or 
a special color to match her rug, 
draperies, or wallpaper. You imme- 
diately sell her the color she wants 
(no special-order colors, no custom 
mixing). You sell her only what she 
needs — not assorted quarts, —_ and 
gallons to do a one-gallon job. 

As a Colorizer dealer, you are 
supported with heavy national adver- 
tising. You have ‘the most outstand- 
ing color selection guides, decorating 


Colorizer Paints are made by 12 out- 
standing regional U.S. manufacturers, plus 
leading firms in Canada and England, 


helps, and point of sale merchandis- 
ing aids. Only one brand of paint 
gives you the perfect color system 
PLUS a proved program for increas- 
ing paint profits. Remember the 
name —Colorizer. 





THE WORLD'S NO. 


C 


1 PAINT COLOR SYSTEM 


. PAINTS 


in 1322 ~ COLORS 


"For Full Facts, Write Colorizer Associates, 347 N. Western Ave., Chicago, Ill 


Bennett's 
Salt Lake City, Utah, and Los Angeles, Calif. 
Bive Ribbon Paint Company 
wi ing, West Virginia 
Walter N. Boysen Co. 
Ookland and Los Angeles, Calif. 
Brooklyn Paint and Varnish Co. 
Brooklyn, New York 
James Bute 
Houston, Texas 
Great Western Paint Mfg. Corp’n. 
Kansos City, Missouri 


IN CANADA 
imperial Varnish & Color Co., Ltd. 
Toronto, Ontario 





Jewel Paint & Varnish Co. 
Chicago, IIlinois 

Kohler-McLister Paint Company 
Denver, Colorado 

w. H. & 
St. Paul, Minnesota 

Vane-Colvert Paint Company 
St. Louis, Missouri 

Warren Paint and Coler Compeny 
Nashville, Tennessee 

Geo. D. Wetherill & Co., Inc. 
Philadelphia, Po. 


IN ENGLAND 
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EE GEE 


Bee Gee Windews open your home 
to nature's air and sunlight! And 
‘Pressure Vacuum Venti- 
lation” is scientifically engineered to 


Bee Gee's * 


In building or remodeling architects know the easiest way 
to increase the charm and value of any home is “window-styling” 
with Bee Gee’ Windows. Proportioned to fit with 
. modern architectural trends, 
famous Bee Gee 
Windows provide an 
authentic styling touch 
for any type of construc- 
tion,..any kind of interior. 179 
styles and sizes of all-wood casement, 
picture and corner picture windows, skillfully 
styled, crafted and detailed to bring new grace and 
glamor to every room in your home. And 
you can "Clean the Outside from the Inside”. 


“ribbon - styled”... long—low— beautiful! 
New type construction 

..- designed to emph i 
ize the modern lines of ‘fj 
ranch-type and con- iy) 
temporary homes, with § 
all the warmth, charac- ' 

ter and practical advan- jh 
tages that only wood 2% 
windows provide. : 








pull in fresh air from any of 3 direc- 





tions of wind and exhaust stale air 





at the same time...the only window Style “A"”—a brilliant expanse of unob- 
on the market to give this truly structed glass. Style “B”—the glass di- 
complete room ventilation. vided to give you long Sorizontal lines. 


ease of installation spelis econemy Cheeeg ener ne 


A ih 


A Complete Window. . Ready to Set in the Wall. . Nailed in Place.. Ready to Use! 




















STYLE A STYLE B 


BROWN-GRAVES CO. 
4 Dept, AL-107, Akron 1, Ohic 

Please send my FREE Bee Gee Window Catalog 
GET with complete dete ond specifications. 


As tame [[] builder () architect [] dealer [_) jobber 
FREE 


BEE GEE 





BROWN-GRAVES OHIO ely 
- 
be co. OHIO : 
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Win every paneling sale with the line designed for 
every purse and purpose... WOVIScratt 


DECORATIVE PANELING 


FOR OFFICES FOR HOMES 


6 fenoor ready with the right kind of decorative ply- 


wood , . . set to get the sale on every installation . . . 
when you feature Roddiscraft Decorative Paneling. That’s 
because the Roddiscraft line is the complete line of decora- 
tive paneling . . . offering the finest of hardwood plywood 
panels ever placed on the market! 


New favorite of builders — everywhere 


Builders and architects all over the country now specify 
Roddiscraft Decorative Paneling for interiors. With this 
line of genuine wood paneling, they create more beautiful 
interiors — interiors that stay beautiful — and complete 
the job faster. With the Roddiscraft Paneling line you can 
ofier a choice to fill every requirement — commercial 
or residential. Result will be more sales, bigger profits. 


FOR HOTELS Get the facts on Roddiscraft Decorative Paneling . . . 
Craftwall, Panawall, Parquetwall, Plyweave and other 
products. Write or call your nearest Roddiscraft ware- 


DECORATIVE house for the details that will help you cash in on today’s 
big favorite! 
PANELING 


it yr f NATIONWIDE Roddisrraft WAREHOUSE SERVICE 
eeeenweee { ambridge 39, Mass. 229 Vassar St. See Ee. - scowl 15 &. Palmetto St. 

5 5 255 N.E. 73rd St. 
oudiscra A ae mae SY 41st St. Mitweukee Aeon W. State St. 


RODDIS PLYWOOD CORPORATION 00 Modi Sr. New York cok 38. 1, Y. my E. 149th St. 
Detroit 14, Mich. ..11855 E. Jefferson St. Port Newark 5, .N. J. ........103 Marsh St. 
Marshfield, Wisconsin Houston 10, Tene fons SB Sen Sabine St. Patledsionte 34, Pa., Richmond & Tioge St. 
le 10, Ky. ........1201-5 S, 15th St. San Francisco 24, Cal., 345 Williams ion 
Son Leandro, Cal. ....... 720 Willicms St. 
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The preferred kitchen 
for the quality home 


TOPS IN QUALITY. It is easy to see and feel the excellent 
quality built into these fine steel cabinets. Every part of 
every cabinet is formed over dies and Bonderized before two 
coats of chip-proof enamel are applied. Door and drawer 
fronts are painted both inside and out. Wire shelves are 
adjustable. Even the drawer fronts are removable. 


MOST EXTENSIVE LINE OF CABINET SIZES. GENEVA offers 
the most extensive variety of stock size wall and buse cabi- 
nets in the industry, This permits beautifully tailoring a 
GENEVA kitchen to any room dimension without loss of 


time or materials and at prices competitive with conven- 
tional kitchens. 


SPECIAL FEATURE CABINETS. The exclusive “Merry-Go- 
Round” corner base cabinet . . .“Pop-Up” mixer cabinet 

. peninsula and quarter round cabinets are only a few 
of the special feature cabinets available. 


A COMPLETE LINE OF ACCESSORIES. Women today are 
vitally interested in these time and step saving accessories 
of the modern kitchen. In a GENEVA kitchen she has the 
most extensive array to choose from. 


SINKS IN STAINLESS STEEL, PORCELAIN OR CUSTOM TOPS. 
GENEVA sinks are available in beautiful HEIRLOOM 
stainless steel . . . porcelain . . . plastic, linoleun®er vinyl 
tops. A ‘complete range of sizes in single or double bowl 
from 36”°to 96” widths. 4 


OTHER SPECIAL CABINETS. Built-in cooking equi ment is 
revolutionizing kitchen design and planning. GENEVA has 
designed special cabinets to accommodate the units of the 
leading manufacturers of this type equipment. 


COUNTER TOPS. Many architects and builders prefer order- 
ing their custom counter tops direct from the cabinet man- 
ufacturer. GENEVA is equipped to furnish counter tops in 


any size or shape, i.e., angles, free form, cutouts, inside and 
outside radii, etc. 


COMPLETE COOPERATION. Builders and architects ap 
ciate the close cooperation they receive from their GE NEVA 
representative in planning as weli as with actual installa- 
tion. These men are thoroughly trained and fully experi- 
enced in all phases of the kitchen business and are available 
to you for consultation without cost or obligation. 


NATIONALLY ADVERTISED. Consistent advertising in such 
leading magazines as BETTER HOMES AND GARDENS, 
AMERICAN HOME, HOUSE BEAUTIFUL plus many 


more, has built consumer preference for GENEVA beauty 
and fine quality. 


“CABINETS OF STEEL FOR LASTING APPEAL” 


oy 


GENEVA MODERN KITCHENS, Dept. AL-1-54 
Geneva, Illinois 


Please send me complete information on GENEVA kitchens. 


My business is_— 


NAME 


ADDRESS__ 


CITY. an STATE 


ee ee ee ee ee <= 
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Best for big loads 
in city traffic 


New INTERNATIONAL cab-forward RC-160 Series. GVW ratings, 
14,000 to 16,000 ibs. 10G-hp. Silver Diamond 240 valve-in-heod 
engine. 106, 130, 142, 154, and 172-inch wheelbases 


INTERNATIONAL cab-forward trucks offer big advan- 
tages to haulers who move loads through today’s con- 
gested streets, 


@ Shorter overall length saves dock space, simplifies park- 
ing in congested areas. 


® Shorter turning radius gives them greater maneuvera- 
bility and easier turn-around in narrow streets and load- 
ing areas. 

@ Readily accessible engines, clutches and transmissions 
speed inspections and servicing, lower maintenance 
costs. 

INTERNATIONAL cab-forward models save driver time and 

energy ... reduce loading and unloading time . . . make 

possible more deliveries per day. 
Their design features, pius the endurance and economy 
qualities that have made INTERNATIONAL the heavy-duty 


sales leader for 21 straight years, cut the entire cost of 
truck transport in traffic. 


Your INTERNATIONAL dealer or branch will be glad to 
work with you to determine the INTERNATIONAL cab-for- 
ward model exactly right for your job. Call today and get 
full facts. Time payments arranged. 


AMERICA’S MOST COMPLETE TRUCK LINE 


170 basic models from %-ton pickups to 90,000 Ibs. 
GVW off-highway models . . . including six-wheel, 
four-wheel drive, cab-forward and multi-stop delivery 
types .. . 29 engines from 100 to 356 hp., with widest 
choice of gasoline, LPG or diesel power . . . wheel- 
bases, transmissions and axle ratios for any need . 
thousands of variations for exact job specialization. 


INTERNATIONAL HARVESTER COMPANY ¢ CHICAGO 


International Harvester Builds McCORMICK® Farm Equipment and FARMALL® Tractors ... Motor Trucks... 


. Industrial Power ... Refrigerators and Freezers 


Better roads mean a better America 


4 TH Ua Lola c 


Standard of the Highway 
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...and here are seven 





reasons why—- 


. Fits any room dimension. 

. Low-cost installation. 

. Unit design makes for individuality. 

. Custom-made appearance at quantity-production prices. 
. Continuity of design provides for a ‘‘kitchen that grows’’. 
. Allows installation of modern counter cooking units. 


- Adjustable and removable shelves, lazy Susan, utility cab- 
inets, adjustable sink fronts, corner angle fillers, broom 
closet, breakfast bar produce a compact and inexpensive 
kitchen. 
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Homeowners like the rich beauty... and low cost... of quantity- 
produced Long-Bell Cabinets. Exposed surfaces are made of 
finest, rift-grain, western woods. Perfect for painting, ideal 
for the popular, natural finishes. And, the modern functional 
design of Long-Bell Cabinets look at home in any kitchen, 
new or old! Best of all, Long-Bell Cabinets are designed to 
give housewives the greatest work space, convenience and 
most efficient arrangement possible! 


Architects specify them because Long-Bell Kitchen Cabinets are 
engineered on a 3” module for easy planning. What's more, 
new cabinet designs are constantly being added to allow full 
use of the latest trends in home construction. 


Lumber dealers realize increased sales from the fast-growing 
preference for Long-Bell Cabinets. Since home-owners can 
add new units at any time, dealers can count on many sales 
paying off in repeat orders! Sell the cabinets that are 
quantity-produced with a custom-made appearance—Long-Bell 
Kitchen Cabinets! 


How to Avoid a Recession In YOUR Business 


By Art Hood, Editor 
American Lumberman 





During 1953 your editor had the privi- 
lege of moderating 16 management work- 
shops for owner gers of lumber yards 
in every section of the country. The fol- 
lowing Is a selection of the 100 best “take- 
home- pay” ideas developed in the sessions. 








Consumer Selling 


Lay plans to bring consumer 
billings to 70% of total 
sales. 

Keep open Saturday and two 
evenings per week. Advertise 
it! 

Try wintertime promotion of 
the 40 end-use consumer 
packages that are concerned 
with the interior of struc- 
tures and which are not han- 
dicapped by winter weather. 
(A reprint is available.) 
Use your showroom for edu- 
cational meetings of do-it- 
yourself customers. 

Stage local do - it’- yourself 
shows. 

Become financing headquar- 
ters for all types of consumer 
sales. 

Aggressively promote the do- 
it-yourself market. (Special 
advertising mats available.) 
Departmentalize and promote 
impulse merchandise for cash 
and carry sales. 

Advertise a consumer sales 
bargain each week to get a 
reputation as a headquarters 
for good buys. 


Advertising 


Invest 35% of the advertise- 
ment budget for the home im- 
provement market; 25% on 
new home market; 15% on 
farm market and 25% on oth- 
er markets. 

Make wider use of the “big 
three” in advertising — news- 
papers, television and direct 
mail. 

Invest 2% plus of sales vol- 
ume for advertising. 

Write advertising copy ap- 
pealing to the housewife. 
Build, maintain and keep up 
a mailing list with the names 
of all ten basic types of pros- 
pects for sales. 

Advertise construction labor 
in newspapers, classified ads 
and directories. 

Use professional help in de- 


100 key policies that are generally found in retail 


veloping mats, mailing pieces 
and television scripts. (Send 
for catalog.) 


Merchandising 
Develop a calendar for sea- 
sonal promotion. 
Launch a Dr. Fixit promotion. 
Establish in the public’s mind, 
through advertising, the fact 
that your business is selling 
headquarters for the light 
construction industry. 
Promote sweat-equity hous- 
ing, expandable hqmes, strip 
down and shell houses. 
Keep the sales organization— 
and the public—excited with 
frequent bargain sales. 
Promote as many as possible 
of the 100 end-use packages 
the dealer has to sell which 
bring prices of $100 or more. 
(American Lumberman will 
send the list to dealers on re- 
quest.) 
Organize competent telephone 
handling techniques. 
Establish a “bargain corner” 
for price conscious buyers. 
Sell end-use packages in- 
stalled. ; 
Maintain one, two but not 
more than three “inventory 
houses” for quick sale and 
delivery at all times. 


Financing 
Arrange an efficient and 
workable construction loan 
plan. 
Get a list of people who are 
amortizing mortgages on 
their homes and promote 
them for home improvements 
on the open-end plan. 
Use installment selling and 
stress terms like “as little as” 
and “as low as”, “so much 
per month” in end-use pack- 
age advertising. 
Have all price on items 
running over featuring 
the monthly payment. 


Special Services 


Arrange a sketching, draft- 
ing and blueprint service un- 


lumber and building products businesses earning 10% net 


profit or more before income taxes. 


der your control for custo- 
mers. 

Offer free surveys and esti- 
mates. 

Try to provide convenient and 
adequate parking for custo- 
mers. 

Provide a hobby shop and 
pattern service. 

Have a pricing and estimat- 
ing service which will enable 
customers to get an end-use 
monthly payment price with 
reasonable promptness. 
Develop library of pre-priced 
plans, specifications and ma- 
terial lists for new homes, 
garages and other packaged 
items. 

Maintain a list of vacant 
lots for sales at attractive 
prices. 

Have an inviting powder 
room for women customers. 


Pricing Policies 


Use Compensatory Pricing 
based on the amount of serv- 
ice rendered with each sale. 
(A series of reprints on this 
new theory of pricing is also 
available on request.) 

Study handling and pricing 
of small orders with a deter- 
mination that every sale must 
carry a profit. 

Display cash prices on ail 
counter and impulse mer- 
chandise — use odd cents in 
pricing. 

Give an extra bonus of 1% 
for getting cash with order. 

Try for a net profiit on an 
even larger pe-centage of all 
materials going into the job. 


Employe Efficiency 

Pay cost of employe train- 
in 30-day schools. 

Develop an adequate pro- 
gram for recruiting, selecting, 
hiring, indoctrinating, train- 
ing, motivating, compensat- 
ing, directing, coaching, coun- 
seling, supervising, equip- 
ping, supporting, inspiring, 
stimulating, encouraging, de- 
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veloping, promoting, and in 
rare cases, dismissing em- 
ployes. 

Install a suggestion system 
with suitable rewards. 

Help personnel to build their 
own homes. 

Weed out unfit personnel in 
the organization. 

Provide a home study course 
in retailing for employes. 
Build a list of the 10 most 
important things your men 
should do and say on every 
call; and coach personnel on 
these until they become a 
habit. 

Install incentives for inter- 
department sales. 
Periodically review the prog- 
ress of each man, taking 
steps to help him remove ob- 
stacles to further progress. 
Set a regular employe sales 
training schedule. 

See that employes are given 
training by suppliers’ special- 
ists in the application, in- 
stallation and erection of 
their products. 

Implement training with in- 
centives in the areas of: (a) 
product knowledge, (b) 
knowledge of services, (c) 
knowledge of consumer bene- 
fits, (d) skill in handling peo- 
ple, (e) diligent work habits. 
Train employes to make every 
call a service call. 

Study how to provide incen- 
tives which will induce em- 
ployes to change their faulty 
working habits and do the 
things you have not been 
able to get them to do so far. 
Train employes in housekeep- 
ing that will keep the store 
and displays fresh and spot- 
lessly clean. 

Develop a personal progress 
approach and _ performance 
rating form to use with your 
men and periodically analyze 
their (a) sales results, (b) 
quantitative effort, (c) quali- 
tative effort, (d) skill and at- 
titudes. 

Plan training that will ulti- 
mately result in personnel 
that know enough about each 
product to sell it  intelli- 
gently—or at least to know 
where they can find the an- 
swer quickly. 

Put incentives behind long- 
profit lines. 

Make every employe a sales- 
man—keep the whole organ- 
ization a selling team. 

Build manpower productivity 
by increasing the opportunity 
for performance and by var- 
ied incentives. 


Contractor Relations 


Lay plans to become the best 
customers of your local car- 
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penters, contractors, and 
building mechanics. 

Get firm bids from contrac- 
tors for building the homes 
shown in your advertising 
and plan books—keep these 
prices up to date. 

Increase consumer traffic, 
seeking construction services, 
thus becoming the best cus- 
chanics, contractors, and 
architects. 

contractors and architects. 
Have Builders’ Corner in the 
yard where unemployed car- 
penters can earn good wages 
making things to sell. 
Compete with contractors 
who compete with you! 
Hold contractor meetings ard 
training sessions. 

Train construction mechanics 
whose services you can sell. 


Effective Salesmen 


Expand the number of sales- 
men with growth of popula- 
tion and market potential. 
Work out a special incentive 
program for retail sales peo- 
ple, based on such criteria as 
loyalty, cooperation, compe- 
tence, the sales volume pro- 
duced in relation to potential. 
Use “spiff’”’ system in moving 
slow selling items at a profit. 
Insist that salesmen survey 
properties for needed im- 
provement and record the in- 
formation for immediate and 
future sales. 

Make each closed sale lead to 
four more. 

Install a complete, thorough 
and well-supervised plan for 
folowing leads and prospects. 
Make a list of all the objec» 
tions and sales resistances en- 
countered in the field. Pro- 
vide, and coach salesmen in 
the adequate answers. 

Pay salesmen on a salary plus 
commission basis and don't be 
annoyed if they make real 
money. 








Instruct salesmen on the “20 
things to do before cutting 
a price” (available from 
American Lumberman). 

See that salesmen have a 
complete understanding of 
their responsibilities and of 
their specific rewards for 
exercising them. 

Develop a sales story for each 
products in your lines; check 
men frequently and without 
warning on their ability to 
tell varied products sales 
stories with accuracy and en- 
thusiasm. 

Coach men on building sales 
higher, wider and thicker. 
Hire and train at least one 
additional consumer § sales- 
man this year. 


Business Management 


Use materials handling 
equipment in yard to reduce 
manpower and operating 
costs. 

Add new departments when 
old ones are functioning 
well. 

Work with ‘manufacturers 
and wholesalers in conduct- 
ing consumer sales promo- 
tion. 

Have a goal of 35% cash and 
time payment sales, 

Develop yard assembly and 
fabrication of pre-cut and 
portable units, 

Take a leadership in commu- 
nity affairs which make your 
name remembered. 

Explore each and all of the 
16 markets for profit poten- 
tialities (write for this special 
list). 

Plan to meet competition 
from prefabricators, by pro- 
viding better houses for less 
money. 

Share a portion of net profits 
before taxes with employes. 
Use office machines to replace 
manpower and lower costs. 
A monthly check-up of profit 
results through costing tick- 
ets. 

Plan to retrieve lost markets 
as rapidly as practical. 

Ask each supplier for a writ- 
ten distribution policy. 

Get a consumer reputation 
for good buys as well as high 
quality. 


Display Techniques 


Display products in actual 
end-uses—proviing colorful 
pictures when the package is 
too large to display in the 
store. 

Have your store brilliantly 
lighted and keep it lighted 
until 10 p.m. whether you are 
open or not. 


. Organize your display and 


exhibits for consumer selling. 
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Marketing, merchandis- 
ing and management topics 
dominate major meetings 
just ahead. 


Secretaries of the state and re- 
gional dealer associations set the 
stage for this year’s conventions in 
their initial announcements to 
dealer members urging their at- 
tendance. Pegging the theme for 
practically all of them was the in- 
vitation by the Western Retail 
Lumbermens Association: 

“To all members: How Can I 
Improve My Business Operation? 
—This is the question uppermost 
in the minds of most retail lum- 
ber and building material dealers. 

“Changing trends in building 
design, in markets and merchan- 
dising methods, constitute a chal- 
lenge that cannot be overlooked. 
The future is for those who make 
it. The business of this convention 
will be—your business.” 

Further stressing this theme of 
the 1954 lumbermen’s conventions 
was the announcement sent mem- 
bers of the Northeastern Retail 
Lumbermens Association: 

“Experts will give you the know- 
how to face THE BIG 4 FOR '54: 
STUDY — SHOW — SELL — 
SERVE.” 

Typical of all, too, are the top- 
ics of the talks at the Northeast- 
ern: “Problems of the Small Town 
F Dealer”; “Problems of the Larg- 
EXHIBIT SPACE was sold out months ago in most cases. Hundreds of new er City Dealer’; “Effective Mer- 
products will be seen for the first time on convention exhibit floors in the chandising and Selling” and “Con- 
months just ahead. trol of Operating Costs.” 

Exhibit space at most of the 
meetings has been sold out for sev- 
eral months and pre-registration 
response indicates an attendance 
equalling the best years. Follow- 
ing are some of the convention 
highlights: 


BREAKFAST PANELS like this one at the Northeastern convention will be 
popular features of many sessions this season. Problems of big and small- 
town dealers will be discussed at separate Northeastern sessions. 


Northeastern 


The convention of the North- 
eastern Retail Lumbermens Asso- 
ciation at the Hotel Statler, New 
York City, January 25-26-27, will 
be its 60th annual. The breakfast 
sessions will again be a feature. 
“Problems of the Small Town Deal- 
er” will be moderated by Duncan 
S. Briggs, Briggs Lumber Co., On- 
eonta, N.Y., while “Problems of 
the Larger City Dealer” will be 

ee. moderated by Edward J. Hoffman, 

4 ‘ president, Frontier Lumber Co., 
: , Buffalo. Other talks listed are “The 

in Housing,” 


SOCIAL GATHERINGS relieve the heavy business sessions. These will include Government’s Role 
special events for women as well as men. Hoo-Hoo will have an active place Albert M. Cole, followed by a dis- 


on many convention programs. cussion led by Norman P. Mason 
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and J. Francis Smith; 
Showmanship Steps In,” Phil 
Creden, merchandising manager, 
Edward Hines Lumber Co., Chi- 
cago, and “Effective Merchandis- 
ing and Selling,” a problem clinic, 
moderated by Donald A. Campbell, 
president, Boner-Campbell Lum- 
ber Co., Lebanon, Ky. 

“Control of Operating Costs,” is 
the subject of the panel moder- 
ated by G. Hunter Bowers, presi- 
dent, Wm. D. Bowers Lumber Co., 
Frederick, Md. Gen. Carlos P. 
Romulo, past president of the 
United Nations and former Philip- 
pine amhassador, will be the fea- 
tured ¢ 2aker at luncheon. 

An “after-the-convention” fea- 
ture this year is an owners-and- 
managers breakfast session on 
January 28, a closed session for 
association members only; the 
moderator will be John W. Dain, 
president, Dain Supply Co., ‘Maho- 
pac, N. Y. 


“When 


The emphasis will be on mer- 
chandising at the convention of 
the Illinois Lumber and Material 
Dealers Association, Inc., Hotel 
Sherman, Chicago, February 9-10- 
11. 

A panel on do-it-yourself busi- 
ness will consist of Donald R. 
Braun, Easi-Bild Pattern Co.; Dr. 
Ernest Dichter, president, Institute 
for Research in Mass Motivations, 
Inc.; Clarence A. Thompson, 
Thompson Lumber Co., Cham- 
paign, Ill., and Otto Lieber, Lieber 
Lumber Co., Neenah, Wis. 

The merchandising theme will 
continue in speeches at the meet- 
ing by Russell W. Nowels, Nowel« 
Lumber & Coal Co., Rochester, 
Mich., whose topic will be “Mer- 
chandising is Selling,” and Gates 
Ferguson, Celotex Corporation, in 
“How to Make Your Advertising 
Pay a Profit.” 

Other speakers will be Howard 
E. Kroll, Dun & Bradstreet, re- 
peating by request his “Establish- 
ing Sound Financial Policies’; 
Frederick O. Schweizer, Armstrong 
Cork Co., “The Evolution of a 
Business,” and John B. Egan, 
Wood Conversion Co., “Why Hoo- 
Hoo?” Congressman Noah Mason 
will address a noon luncheon of 
“Our Federal Budget.” 

A special event at the conven- 
tion will be a dealers’ breakfast 
with the first showing in the mid- 
west of the new housing panel sys- 
tem developed by the Small Homes 
Council of the University of Illi- 
nois and the Lumber Dealers Re- 
search Council. It will be present- 
ed by Phil Creden and Clarence A. 
Thompson of the Research council 
and James T. Lendrum and Rudard 
Jones of the Small Homes council. 
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Southwestern 


Southwestern Lumbermen’s As- 
sociation will hold its 66th annual 
convention in the municipal audi- 
torium, Kansas City, Mo., January 
27-28-29. 

Exhibit space was sold six weeks 
prior to the convention; 170 man- 
ufacturers have taken 220 booths. 
Eight selected speakers and four 
dealer discussion groups are sched- 
uled at the business sessions. This 
year’s meeting will be enhanced by 
80 entries in the Southwestern’s 
first “Lumber Dealer of the Year” 
contest. Posters and winning 
awards will be on display. 

Speakers and subjects are: “Do- 
It-Yourself,” W. E. Difford, DFPA, 
Tacoma; “Showmanship in Busi- 
ness,” Zenn Kaufman, sales con- 
sultant, New York City; “Curios- 
ity Builds Success,” Gerald F. Hop- 
pe, Insulite division, M & O; “You 
Are Better Than You Sound,” Lu- 
cille La Chapelle, speech special- 
ist; “You — and That First Mil- 
lion,” Cayce Moore, well known 
barber and speaker; “Mind Your 
Own Business,” Charles M. Hanna, 
Chicago, and “What Price Peace,” 
Douglas R. Stringfellow, congress- 
man from Utah. 

The four dealer discussion 
groups, scheduled for the second 
day, have been arranged so the 
dealer may attend any three of his 
choice. Topics and leaders are: “The 
Mortgage Market,” Dorr Carroll, 
R. L. Sweet Lumber Co., Kansas 
City; “Package Selling,” Alva U. 
Carr, Al Carr Lumber Co., Ponca 
City, Okla.; “Advertising - Mer- 
chandising Calendar,” Everett B. 
Wilson, NRLDA, and “The Do-It- 
Yourself Market,” Jack Parshall, 
Building Supply News. 

The annual Hoo-Hoo concatena- 
tion, special events for the ladies 
and a past presidents’ reception 
are among the entertainment fea- 
tures. 


Western 


“The Future is for Those Who 
Prepare for It” will be the theme 
of the Western Retail Lumber- 
mens Association’s 5lst annual 
convention at the Davenport hotel, 
Spokane, January 25-27. Subjects 
to be discussed include the do-it- 
yourself trend; planning an ag- 
gressive merchandising program; 
the need for training personnel. 

The WRLA will skip round-takle 
discussions because of its 17 re- 
gional workshops in 1953 on all 
types of dealer problems. It is 
planning a management confer- 
ence early in the spring and an- 
other series of workshops during 
1954. 

Exhibit space is sold out. Busi- 
ness sessions are scheduled for 
afternoons; forenoons are free for 


exhibit visiting. D. E. Fisher, Pot- 
latch Yards, Spokane, is general 
chairman of the convention. 

The WRLA Women’s Club will 
hold a luncheon. Mrs. Harvey O. 
Hoff, wife of the owner of Hoff 
Building Supply, Inc., Caldwell, 
Ida., is president. The Spokane 
Hoo-Hoo will sponsor a concaten- 
ation. The convention will close 
with the traditional Paul Bunyan 
dinner. 

Speakers include Hillman Lued- 
demann, general manager, Pope & 
Talbot, Inc., “The Place of Lum- 
ber in Our Future”; Gates Fergu- 
son, advertising director, Celotex 
Corp., “How to Make Your Adver- 
tising Pay a Profit”; J. V. Jones, 
manager of lumber dealer prod- 
ucts, Armstrong Cork Co., “The 
Evolution of a Business’; Wayne 
F. Mullin, Mullin Lumber Co., Los 
Angeles, “Cartage and Operating 
Costs.” 


Northwestern 


“Bring Orders—Buy Now” will 
be the theme of the 64th annual 
convention of the Northwestern 
Lumbermens Association at the 
auditorium, Minneapolis, January 
12-13-14. More than 4,000 lumber- 
men are expected to visit the 275 
exhibits and hear an action-packed 
program. 

D. B. Taylor, president, will give 
the keynote address. Other speak- 
ers will be R. V. Porter, general 
manager, Hawkeye Lumber Co., 
Oskaloosa, Iowa, “All is Not Gold 
That Glitters;” L. L. Cunningham, 
president, Business Institute of 
Milwaukee; Albert M, Cole, Wash- 
ington, and DeLoss Walker, Chi- 
cago business analyst. 

Entertainment includes a fash- 
ion show at Dayton’s for the lad- 
ies, the annual banquet and show 
and a Hoo-Hoo show, the “Let’s 
Live a Little” revue under the di- 
rection of Larry Clark. Jr., Young- 
blood Lumber Co., Minneapolis. 
John Egan, Snark-of-the-Universe, 
will be presented. 


Virginia 


“Plan to Score in '54” will be 
the convention theme of the Vir- 
ginia Building Material Associa- 
tion at its 28th annual meeting, 
Hotel Chamberlin, Old Point Com- 
fort, Feb, 17-18-19. Except for its 
dealer panel at the management 
conference, the program is com- 
plete. 

The association's first operating 
cost survey will be presented. It 
was prepared by the Bureau of 
Economic Research, Virginia Uni- 
versity. 

“Meeting Today’s Challenges” 
by W. T. Spencer, Spencer Lumber 
Co., Gastonia, N.C. will complete 

(continued on page 190) 
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ALL AVAILABLE DISPLAY SPACE at the Conrad Hilton and Sherman hotels, Chicago, will be taken by more than 
800 exhibitors of building materials who have contracted for space for the big NAHB show. 


How-To-Do-It Sessions Highlight 


Jam-Packed NAHB Convention Program 


Thousands of retail lumbermen will register for biggest five-day session of the 








NAHB CONVENTION HIGHLIGHTS OF DEALER INTEREST 


Here are some of the NAHB convention highlights of unusual inter- 
est to retail lumber dealers. Note that some events will be held at the 
Conrad Hilton hotel and some at the Sherman hotel. Special busses will 
be in continuous service between these two hotels. 


Monday, January 18— 


2 p.m.—-Discussion groups: “Good Design is Good Business’; “Using 
Public Relations in Your Sales Campaigns”; “Increasing Your Market 
With the Trade-In House.” These meetings will be held at the Sherman. 


Tuesday, January 19— 


10 a.m.--“Tax Savings for Small Builders.” Conrad Hilton. 

2 p.m,.—-Discussion groups on air conditioning at the Hilton; on “How 
Good Decoration Can Help You Sell Houses” at the Sherman. Also at 
the Sherman at 2 p.m., “How-to-Do-It"” Demonstrations. These demon- 
strations will show how to pour foundations; how to tilt up walls; 
how to use roof trusses; how to install storage walls; also a remodel- 
ing clinic. 


Wednesday, January 20— 


9:30 a.m.—General session, “How to Sell a House,” Hilton. This 
subject will be discussed again at the 2 p.m. session at the Hilton. 


Thursday, January 21— 


10 a.m.—General session, “How-to-Do-It Sideshow.” These demon- 
strations will be continuous: How to use dry finishing materials; how 
to apply ceramic tile—adhesive method; how to apply insulating board 
siding; how to install kitchen cabinets; how to apply asbestos shingles 
—roof and sidewall; how to use copper tubing—water supply and drain- 
age; how to do drywall. 


2 p.m.—Questions and answers on “How-to-Do-It” clinic, Hilton. 








National Association of Home Builders in Chicago, January 17-21. 


E. M. Spiegel, P. S. Van Auken, 
president, NAHB’ exposition head 


An intensive five-day study of 
the latest developments in building 
methods and an unprecedented 
showing of building products will 
be the chief birthday party fare 
at the 10th anniversary convention 
and exposition of the National As- 
sociation of Home Builders in Chi- 
cago, vanuary 17-21. 

Underlying theme of the conven- 
tion program will be “how-to-do- 
it,” according to convention chair- 
man Henry Fett of Royal Oak, 
Mich. New building techniques, 
up-to-the-minute sales and mer- 
chandising plans, improved man- 
agement methods and the scores 
of other topics on the agenda will 
be approached on this basis to ac- 
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SOME 4,000 RETAIL LUMBER DEALERS are expected to register for the five-day convention at which “How to Do 


It’? demonstrations will be featured. 


quaint the delegates with new and 
successful ideas affecting their 
bussiness, Fett said. 

Concurrently, leading manufac- 
turers will send more than 3,000 
of their own representatives to the 
exposition where they will show, 
explain and demonstrate the late- 
est in building materials and equip- 
ment. Some 300 exhibitors have 
reserved space in the show, which 
will fill all available display areas 
of the Conrad Hilton and Sherman 
hotels. 


Biggest Convention Yet 


According to convention-expo- 
sition director Paul S. Van Auken, 
it will be the largest exposition in 
the association’s history and will 
include all classes of products used 
by home builders. 

Many manufacturers will tie in 
with the birthday party spirit of 
the occasion by presenting build- 
ers with surprise packages in the 
form of new and improved prod- 
ucts to be shown for the first time. 
Improved product performance, 
installation and operating econ- 
omies and greater buyer sales ap- 
peal are features which will be 
much in evidence, the association 
reports. 

A record turnout of 20,000 per- 
sons, including over 4,000 lumber 
and building material dealers, are 
expected to come to Chicago for 
the five-day meeting. Convention 
meetings, as well as exhibits, will 
require the facilities of two hotels, 
the Conrad Hilton and the Sher- 
man. Special busses will run be- 
tween the two hotels every few 
minutes for the convenience of the 
delegates. 
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Many of the convention events 
will be of special interest to sup- 
pliers as well as builders. One of 
the major convention presenta- 
tions, for example, will be a “How 
to-Do-It Sideshow” in the grand 
ballroom of the Conrad Hilton 
hotel. From seven specially erected 
stages, seven different building 
ideas will be demonstrated simul- 
taneously. 

These will be repeated at fre- 
quent intervals so builders can 
move from stage to stage and get 
a close-up view of each demonstra- 
tion during the morning-long ses- 
sion. Each stage will be in charge 
of an expert “barker” on the sub- 
ject being shown. The experts will 
return to their stages in the after- 
noon for a question and answer 
session. 


Demonstrations Explained 
These demonstrations will in- 
clude the use of dry finishing ma- 


terials; the application of ceramic 
tile by the adhesive method; the 
application of insulating board sid- 
ing; the installation of kitchen cab- 
inets; the application of asbestos 
roof and sidewall shingles; the use 
of copper tubing for water supply 
and drainage; and how to handle 
drywall, 

Cooperating with the NAHB in 
arranging the presentations are 
the Insulation Board Institute, the 
Tile Council, the Insulating Siding 
Institute, the Kitchen Cabinet In- 
stitute, the Asbestos Shingle Insti- 
tute, the Copper and Brass Re- 
search Institute and the Gypsum 
Association. 

Other how-to-do-it demonstra- 
tions on the program will include 
a presentation of the various tech- 
niques of assembling low-pitched 
roof trusses, the latest methods 
and ideas for tilt-up walls, best 


(continued on page 192) 


NEW CONVENTION SEASON means new exhibit booths. Final touches are 
put on Zonolite’s new display before shipping to the Kentucky convention. 
John B. Egan, district manager, Wood Conversion Co., and Hoo-Hoo Snark of 
the Universe, will speak at several conventions. Looking over plans for the 
Northeastern convention at Hotel Statler, New York City, are, left to right, 
David I.. Reamer, Monroe Lumber & Supply Co., Inc., East Rochester, N.Y.; 
John Morse, Wm. B. Morse Lumber Co., Rochester, N. Y., and Martin Van de 
Visse, Van de Visse & Kildea Lumber Co., Inc., Rochester, N, Y. 
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DESIGNED FOR MECHANICAL HANDLING, this high-and-wide 
shed gives the 6,000-pound fork lift truck easy access to 4,800 
square feet of storage space. Workmen are installing the five-foot 


drop wall to keep out rain. 


CONCRETE RAMPS and _ sliding 
doors have been installed on most 
of the warehouses to allow easier 
aceess for the fork truck. 


This Shed is Designed for Efficient Use 


of Materials Handling Equipment 


Open-sided warehouse built by Frey Brothers, Mich- 
igan City, Ind., cost just a little more than $1 per square foot 


of floor space. 


A simply - constructed storage 
shed that was designed specifically 
for use by mechanical handling 
equipment is paying off in sub- 
stantial savings of time and money 
for the Frey Brothers Lumber Co., 
Michigan City, Ind. Strategically 
located near the center of the yard, 
the shed will hold from six to eight 
cars of lumber and dimension. 
Cost of the 120x40 building was 
$4,500-——just a little more than $1 
per square foot of floor space. 

“After a few months of opera- 
tion with our 5,000-pound lift 
truck, we think that both the 
truck and the new shed are going 
to pay even bigger dividends from 
the unloading standpoint than for 
outgoing orders,” says vice-pres- 
ident Harry W. Frey. “We do 
more consumer than contractor 
business with the resultant high 
number of jag trade, unstrapped 
orders. But, in unloading from 
trucks and rail cars, we can really 
‘pack and stack’ with the forks. 
A real saving has developed in our 
unloading costs. 


Fast In-and-Out Storage 

“We can also use the shed,” Frey 
added, “for fast in-and-out stor- 
age of asphalt shingles, cement, 
mortar, brick, blocks and other 
heavy objects which are duck soup 
for the fork truck.” 

Most of the materials stored in 
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the shed are either steel-strapped 
or palletized. The firm makes its 
own pallets from scrap lumber. 

The 14-foot high shed has no 
sidewalls except for a _ five-foot 
drop area under the eaves to keep 
out wind-blown rain. Thus, the 
fork truck has a nine-foot high 
access to the storage area. 

“We first intended to leave 14- 
foot clearance around the sides,” 
said Frey, “but the rain blow-in 
made us decide to drop five feet 
down all around. This enhances 
the shed’s weatherability and does 
not take away from its storage ca- 
pacity. We are thinking now of 
putting on a simple box gutter to 


take the drain water from the roof 
entirely at the eaves.” 
Railroad Rock Floor 

One end of the building contains 
a 20-foot wide, 9-foot high opening 
for entry by trucks. The floor is of 
packed railroad rocks which makes 
a good surface for motor trucks 
and the three-wheel fork lift. 

The pitched roof of the struc- 
ture is covered with aluminum 
sheets—which serve as a good ad- 
vertisement for this product which 
the Frey Co. sells to farmers. All 
bearing posts are made of three 
laminated 2x8’s. The bearing posts 
are set on individual concrete foot- 
ings. Roof rafters are 2x8’s. Nail- 
ing strips for the aluminum roof 
sheets are 2x3’s. 

Frey says the new warehouse is 
“actually the result of a chain re- 
action that starts with the buy- 

(continued on page 192) 





MONEY-SAVING PLATFORM for the scaffold during construction was the 
bed of the firm’s semi-truck. When moving the scaffold was necessary, truck 
was backed or pulled ahead. Note details of construction with metal rafter 


plate for rafters spaced three feet o.c. 
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; Sheffield ... the LEADER .. . is often copied . . . BUT 

on NEVER DUPLICATED ... has now developed the most 
UMINU sensational aluminum paint! Continued research by our 

’ technicians has developed an EXCLUSIVE formulation for 

FOR OVENS. STOVE PIPE "sta RED HOT that creates a FUSING ACTION that takes 
CS en FURNACES le place when heat is applied resulting in a SMOOTHLY 


Good Housekeeping . OF REF FUSED ALUMINUM SURFACE! GET THE BEST... get 
Ss sovcanace al meat C RON A\R the NEW RED HOT! 





USE IT EVERYWHERE | 
Wherever EXTREME HEAT IS — 


GUARANTEED 
To Withstand at Least 1660° of Heat 
Not to Discolor is @ FURNACES and powers 


Not to Blister.. Peel Off ..Chip..or Crack 
Insoluble in Ordinary Solvents 


ll atl lm ln. 


Shettield , pm PAINT CORPORATION cezs= 


ONE OF THE WORLD'S (4Aove T 


Sain 
MANUFACTURERS OF ALUMINUM PAINTS om ee oe een. mime) Way 
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For Micarta Dealers 


OMLY/ 


For the time being, “Mardi Gras” will 
be available only to Dealers participat- 
ing in the MiIcARTA Dealer Program. 
This Dealer Plan includes point-of- 
purchase displays and complete 
promotional material. If you wish to 
become a MICARTA Dealer, fill in the 
coupon below. 


OR CALL YOUR NEAREST UNITED STATES 
PLYWOOD REPRESENTATIVE 


Unrrep STATES Piywoop ( {PORATION 
55 West 44th Street, New Yor. 18, N. Y. 


Please send full information on your MICARTA 
Dealer Plan. 


NAME 
ADDRESS 


ZONE___ STATE 


nn 


Meet the newest, gayest member of the Micarts® 
family—“Mardi Gras” .. . designed to make kitchen 
and bathroom surfaces smile back at busy housewives. 
In fact, “Mardi Gras” lends a carefree, festive atmos- 
phere to any room. 

Naturally, there is a tremendous sales appeal in this 
new, nationally advertised pattern. Readers of Better 
Homes and Gardens, and the TV audience of 
Westinghouse “Studio One” will be looking for 
“Mardi Gras” at their Lumber Dealers’ Store. Builders 
are being introduced to “Mardi Gras” now, and are 
using it as a sales feature in their new homes. 

Makes sense, doesn’t it? So have samples of new 
“Mardi Gras” on display in your store. What’s more, 
you need not stock the full range of beautiful MicarTA 
colors and patterns, as there is a United States 


Plywood warehouse within easy reach of you. 
J-06505 


Westingh ouse 


© micarta 


Gas dude d "| UNITED STATES PLYWOOD CORPORATION 
largest plywood organization in the world 
and U.S.~MENGEL PLYWOODS - INC 
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FRED KAPPLAN, left, shows Earle 


Burgess how the 
powder-activated “gun’’ is loaded. The pin goes in first 
and the powder charge follows, Time savings up to 80% 
have been reported by contractors using the tool. 


COMPLETE TOOL SET is examined by Kapplan. Kit 
includes carrying case, the tool, goggles, assorted fas- 
tening pins, metal discs and powder charges which re- 
semble .22 caliber bullets. 


Powder-Activated Tool Proves Profitable 


A powder - activated fastening 
tool that saves up to 80% on job 
time and cost is proving to be a 
fast-seller and good profit item for 
dealers in Akron, Ohio and Chi- 
cago. The tool utilizes the explo- 
sion of a charge of powder to drive 
home pins for fastening wood and 
steel to concrete or steel. 

It has many uses in home build- 
ing and general construction: at- 
taching floor plates to concrete, 
fastening furring on masonry 
walls, securing bathroom fixtures, 
securing duct work, etc. 

“The tool is definitely an easy 
item to sell to contractors, build- 
ers, carpenters and industry main- 
tenance men,” says Richard To- 
koph, president, Independent Build- 
ers Supply, Chicago. “We sold 
about 100 of the units in one year 
and we more than paid for the two 
units that we rented to contractors.’ 

“I believe that small-town deal- 
ers especially could build a profit- 
able trade renting the guns to do- 
it-yourself customers providing 
proper use instruction is given. 
The tools are certainly the solu- 
tion for the difficult part of many 
remodeling jobs — like attaching 
furring strips to basement walls. 
Our experience indicates that some 
dealers may want to loan the tools 
to contractors as part of their 
service promotion.” 


Bui_pinc Propucts MERCHANDISER 


“The tool is probably one of the 
best means for enabling a builder 
to cut cost corners,” says C. E. 
Smith, merchandise manager for 
the Carter-Jones Lumber Co., Ak- 
ron, Ohio. “It’s a natural for us 
because we sell the contractor al- 
most all the materials for a build- 
ing and at the same time we can 
sell him this tool for fastening 
wood, steel and other building ma- 
terials to concrete or steel. 

“The return feature of the tool 
is outstanding because customers 
keep coming back for additional 
supplies of fasteners and powder 
charges. And, while the customer 
is here it’s only natural that he 
will see other supplies he needs,” 
adds Smith. 

Independent Builders Supply 
sells the guns through on-the-job 
demonstrations. Each of their 
salesmen carries a complete kit 
with him. 

Carter-Jones has one full-time 
man selling the units. “He keeps 
plenty busy ecnntacting not only 
contractors, but also electricians, 
plumbers, and men in the sheet 
metal, heating and air-condition- 
ing trades,” says Smith. 

A Cleveland, Ohio manufacturer 
says two types of the tools are 
available—a standard utility unit 
and a heavy duty unit. The gun 
uses five types of pins: drive pins; 


eyelet pins; internal threaded 
studs; external threaded studs and 
utility head threaded studs. The 
five types of pins come in 56 sizes. 
A metal carrying case is furnished 
for the tool and accessories. Re- 
tailers say the tool sells for about 
$119 





Powder-Activated Tool Uses* 


To fasten wood framing 
members to steel, concrete 
or masonry. 
To attach switch boxes. 
To anchor sinks and basin 
supports. 
To anchor corrugated roof- 
ing and siding to steel 
framing. 
To secure wood or steel 
strips to walls. 
To fasten wire mesh for 
conctete or stucco rein- 
forcing. 
To secure channels, 
To affix duct work for air- 
conditioning, heating, or 
ventilation, 
9. To secure wood and steel 
window and door frames. 
10. To attach electrical outlet 
boxes and other fixtures. 
ll. To anchor floor and rafter 
plates. 
12. To secure movable parti- 
tions and shelving. 
*Partial list. 














SEE HOW RUSCO WINDOWS 
THE EXTRA SELLING FEATURES 


Conventional windows leave the new home buyer with 
a half-finished job. WITH RUSCO YOU GIVE 


HIM COMPLETE PROTECTION AGAINST THE ELEMENTS! 
































RUSCO “PULVUE”’ 
VERTICAL SLIDE 
PRIME WINDOW 





The plain fact is that the home built with 
conventional windows and doors is not a 
finished job. It is not a livable home until 
windows and doors are protected with 
screens and insulating sash. Old-fashioned 
screening and storm sash only aggravates 
the situation further by being an eyesore 
and a constant seasonal-change nuisance. 


For new construction, Rusco hot-dipped 
galvanized steel Prime Winpows are the 
ideal answer. Rated the world’s finest 
windows by many builders and architects, 
Rusco Prime Windows are completely- 
assembled, ready-to-install units — glazed, 
finished-painted, with screen, insulating 
sash and built-in weatherstripping in one 
integral unit! And savings in field labor are 
so great that they are cost-compet‘tive with 
the cheapest windows on the market on an 
installed cost basis! 


For existing structures and where conven- 
tional windows are used, Rusco ALL-METAL, 
Se_r-Storinc ScrREEN AND Storm SasuH, 
which is permanently installed without 
alteration to existing windows, is the answer. 
Rusco Combination Screen and Storm Sash 
is available in several models and price 
ranges to meet every situation. More than 
10,000,000 installations tell you that people 
prefer Rusco by far! 


RUSCO HORIZONTAL SLIDE PRIME WINDOW 


VERTICAL SLIDE 
PRIME WINDOW 


ONLY RUSCO WINDOWS OFFER THESE 
IMPORTANT FEATURES: 


e Magicpanel® Fingertip Ventila- 
tion Control gives year ‘round 
rainproof, draft-free, filtered-screen 
ventilation, 


Sliding glass panels in Rusce e Rusco’s Fiberglas screen will not 
Windows are removable from rust, rot, corrode or stain — never 
inside for safety and ease of needs painting. 


cleaning. A very popular feature e Built-in waterproofed felt weather- 
with users, stripping. 


¢ Positive, automatic, springbolt- 
action locking in closed and all 
ventilation positions. 


* Hot-dipped galvanized steel, bond- 
erized and finished with baked-on 
Satin Silvertone enamel. 


e Smooth, easy operation in felt-lined 
slides. No troublesome sash cords, 
weights or balances. 
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AND DOORS CAN GIVE YOU 
YOU'LL NEED IN ‘54! 


As building becomes more competitive, the success and profit in this direction because of their many unique, advanced 
margin of your business will depend increasingly upon sound, and exclusive features. What’s more, the advantages Rusco 
merchandisable plus-value features. This is true of new con- 
struction and of remodeling and modernization work alike. 





offers represent basic structural improvements that greatly 
increase comfort and convenience — advantages that every 
Rusco windows and doors offer you tremendous opportunities consumer wants and will immediately appreciate. 





RUSCO DOORS ARE YEARS AHEAD=MAKE OTHERS OBSOLETE! 


Operate Just Like a Window — Give Fingertip Ventilation Control — Nothing to Change, Nothing to Store 





RUSCO Hot-Dipped Galvanized Steel 
PICTURE-WINDO COMBINATION 
SCREEN and STORM DOOR 


The Sensational New RUSCO 3-in-] Windo-Door 
prime door...screen door... ventilating picture-window 


atin one ant! 





MAGICPANEL® FINGERTIP 
VENTILATION CONTROL 


NEVER IN TH 
VENTiLAT & Way. 





FoR 
peed m 
ase gc a 
i 


gt? 





BRINGS WELCOME LIGHT |” FIBERGLAS SCREEN 
AND VENTILATION ae de WILL NOT RUST, 
INTO THE HOME ie ROT, CORRODE — 

m NEVER NEEDS PAINTING 


Wi j mee ALL THE ADVANTAGES OF 3 DOORS AT THE COST OF 1 DOOR! 
ithout question the greatest combination door 


value ever offered. Lower glass panel raises to Unlike conventional doors that cut off light and ventilation, the Rusco 
ventilate, lowers to insulate! Nothing to change Windo-Door makes a huge window area of the doorway and provides controlled 
or store—gives all-year screen door and storm Magicpanel® ventilation from the top, bottom or both, A special adaptation 
door protection. Beautifully finished with baked- of the famous Rusco vertical-slide window, the Windo-Door unit comprises 
on Satin Silvertone enamel. Also available in glass and Fiberglas screen panels mounted in rattle-free, felt-lined metal 
other colors at slight extra cost. slides (hot-dipped galvanized steel, finished with baked on enamel, or alumi- 
num, as preferred). This unit can be easily installed in any standard wood 
door of 1%” or 1%” thickness. 











SEND FOR FULL INFORMATION AND SPECIFICATIONS 
The F. C. Russell Company, Cleveland 1, Ohio, Dept. 7AL14 


Gentlemen: 

Please send me full details on your: (check below) 

Rusco Prime Windows 0 Ruseo Combination Screen and Storm Sash C) 
Rusco Combination Screen and Storm Door OM) Rusco Primary Windo-Door 0 
Name ree 
Company 

Address 

City , 

Type of Business 
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every home and industrial use 


The phrase ‘‘Pure Bristle’ stamped on a paint brush doesn’t mean a whole 
lot nowadays. It doesn’t tell a thing, for example, about the source of the 
bristle—and we don’t have to tell you how the source affects quality! 


What can you go on? The Pittsburgh name... the Red Stripe label! You 
Vernish Brushes can be sure that when you sell Pittsburgh's pure bristle brushes, you're 


selling the best bristle obtainable today! Pittsburgh's contacts are world-wide, 

and our buyers are constantly searching for the best bristle possible. Al- 

¥ though bristle on today’s market is not always good enough for our Gold 
: Stripe label (Gold Stripes in short lengths are still available), Pittsburgh 


Well ond Pg buys the best of it and makes it into Red Stripe brushes. 
oor venes 


Sesh 
Brushes 


Enamel and 


Make sure your customers understand this—post this ad near your brush 

Tiettionen department. And watch sales respond to the magic of the Pittsburgh name! 
Brushes For the address of the Pittsburgh supplier nearest you, write: PITTSBURGH 
PLaTe GLass Company, Brush Division, Dept. C-1, 3221 Frederick Ave., 


Baltimore 29, Maryland. 
PITTSBURGH 


Kd Stipe enusnes 


BRUSHES PAINTS . GLASS ° CHEMICALS ° PLASTICS ° FIBER GLASS 


PITTSBURGH PLATE GLASS COMPANY 


IN CANADA; CANADIAN PITTSBURGH INDUSTRIES LIMITED 
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CLEAN, OPEN FRONT is inviting. Building is concrete block and brick veneer construction and features maximum 
use of plate glass. Brick planting boxes filled with shrubbery add a decorative touch on either side of the entrance. 


Store offers two paved parking areas. 


New Store Aims for Family Appeal 


A 150% increase in gross sales 
volume despite a _ reduction in 
branch yards from 23 to 12 is the 
enviable record posted by the Bad- 
ger Lumber Co., Kansas City, Mo., 
in the past seven years. 


Behind this achievement is a 
broadened sales approach that in- 
volves an impressive array of pro- 
motional and traffic-building ideas, 
each carefully calculated to do its 
part in boosting business. 

With the help of efficient per- 
sonnel, including a number of 
young war veterans, the company 
has embarked on an ambitious pro- 
gram that reflects imagination and 
planning of a high order. 

Efficiently-planned yards and re- 
tail stores are vital factors in the 
firm’s sales attack. Badger believes 
that a modern sales setting sells a 
great deal more merchandise than 
one not designed for specific needs. 

This merchandising sales strat- 
egy is brilliantly demonstrated in 
Badger’s newest store in Overland 
Park, Kan., which carries a wide 
variety of products aimed to please 
the entire family. 

“We try and make our stores in- 
teresting to every member of the 
family,” explained president A. T. 
Seaver. “There are toys for kids, 
sporting goods, tools and shelf 
hardware for men and substantial 
displays of housewares, cabinets 
and small appliances for the 
ladies.” 


Bur_pinc Propucts MERCHANDISER 


Badger’s latest Kansas yard is planned for the home 
prospect, handyman and housewife. Here are some new dis- 


play ideas that will help you. 


Situated on U.S. Highway 69 in 
the midst of Greater Kansas City’s 
fastest-growing suburban residen- 
tial section, the yard serves 75,000 
homeowners within a_ three-mile 
radius of the store; the sales po- 
tential for both new home con- 
struction and home maintenance is 
virtually unlimited. 


Layout Well Planned 

The layout was planned and ex- 
ecuted after company officials had 
visited modern yards throughout 
the country. The operation is a 
composite of the best features of 
other yards, supplemented by a 
number of new wrinkles. 

Two parking areas, one in front 
of the store, the other, a fenced-in 
area at the side of the building 
that has exit and entrance open- 
ings, is ample to hendle current 
demands. 

Sales of lumber items have al- 
ways been (still are) the backbone 
of Badger’s business. Indicative of 
that concept was the careful con- 
cern for the planning of the shed 
at the Overland Park unit. 

Prior to January, 1950, all Bad- 
ger yards were on railroad sidings. 
After that date, the firm initiated 
a pool plan which involves use of 


two large transport trucks in mov- 
ing materials from the central yard 
in Martin City, Mo., to the six Kan- 
sas City yards. This new, highly 
efficient mode of supply is one of 
the keystones of the firm’s new 
style of operation. 

The shed at the Overland Park 
yard is designed so the transport 
trucks can drive in through the 
front, unload and go out through 
the rear door. 

“In laying out the yard, we de- 
cided to place the shed within 45 
feet of the retail store,” added Mr. 
Seaver. “Nine out of 10 customers 
park in front, select materials from 
samples on exhibit in the store. 
The proximity of the two buildings 
plays an important role in the 
firm’s service speed-up program.” 


Popu‘ar Bargain Center 

A popular hub for home crafts- 
men is the 13x40 foot bargain cen- 
ter, connected to the main lumber 
shed. Here are short pieces of 
molding, plywood scraps, finished 
lumber, hardboards and other 
short lengths which make excel- 
lent fodder for home workshops. 
Not only is this annex a big traffic- 
builder, but it promotes fast turn- 
(continued on next page) 
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PAINT DEPARTMENT is attractive and includes com- 
plete line of brushes and accessories. Note color sam- 
ples shown on swinging panels. This department has 
its own wrapping counter. 


PLYWOOD PANELING is used to partition the show- 
room from the office area. Note the Badger sign: “Buy 
the things you need and want now! Take 12 months 
to pay. Badger budget plan.” 


NEW STORE 
(begins on page 69) 
over of odds-and-end pieces. 

There is a selection of eight base 
cabinets and 10 wall cabinets in 
a side wall of the downstairs area. 
Integrated with the cabinet display 
are various related wares—an elec- 
tric disposal, built-in oven and 
range and small electrical appli- 
ances. All electrical equipment is 
connected for quick demonstra- 
tions. Monthly cooking classes are 
held in this area. 

Helping to bolster the firm’s rep- 
utation as a family store is the 
toy department, which combines a 
series of three 10-foot fixtures 
downstairs, plus a display on the 
main floor during seasonal sales 
peaks. The toy displays, with 
items priced from 25¢ to $10, are 
potent sales magnets. 

Wall displays in the downstairs 
department are devoted to mason- 

(continued on page 72) 
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DISPLAY ISLANDS were designed for customer conven- 
ience. Merchandise is price-marked to encourage self- 
shopping. The store measures 60x75. Big downstairs 
salesroom includes a complete kitchen hooked up for 
group demonstrations. 





CHILDREN ARE WELCOME at Badger’s. This girl is 
fascinated by the comic book library while her parents 
pick up literature in the home planning library. 


SHEETROCK . WEATHERWOOD 


GYPSUM WALLBOARD PANELING is featured attractively in a prominent 
spot on the main floor of the showroom. 
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How Armstrong 
can help you sell 


The Armstrong Line is backed with selling and 
merchandising aids that will help you sell more. 
Use these helps to direct traffic into your store, to 
display your products, and to explain how they are 
installed. Put all of these selling aids to work now. 
They form an effective selling program that will 
help you gain new business. For more information, 
see your Armstrong wholesaler or write to the 
Armstrong Cork Company, 3501 Rieker Avenue, 
Lancaster, Pennsylvania. 


© 
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Good display can be one of the most effective ways to 
sell, Armstrong provides you with samples and dis- 
play racks for every product. This Monowall Merchan 
diser, like other Armstrong displays, lets the customer 
help himself even when there's no clerk available. 


Plan a home-remodeling “clinic” to show prospective 
customers product films and actual demonstratior.s on 
how to ins’all the products you sell. This promotional 
idea has been used and proved successful. Your Arm 
strong wholesaler has a portfolio containing a com- 
plete program outline, films, an introductory talk, and 
ad mots for your meeting. 





Full-Color Magazine Ads app regularly in The 
American Home and Better Homes & Gardens — the 
guide books of 7 million home-minded families, Ads 
on Armstrong's Temlok Sheathing and Interior Finish 
pre-sell the consumer on Armstrong products. These 
ads direct customers into your store by urging them to 
“see your lumber or building materials dealer.” 





The Armstrong literature program includes colorful 
booklets covering every product in the line. Fully il- 
lustrated and packed with interesting “how-to” infor. 
mation. Booklets fit thi: special metal literature rack, 
designed for counter or wall in your store. 





To help promote your products in your own locality, 
select ads from Armstrong's ad mat book and run 
tnem often in your local newspapers. When you ad 
vertise Armstrong's Building Materials you benefit 
three ways: you make immediate sales, you start folks 
planning ahead, and you remind everybody that you 
sel! high-quality, nationally advertised products. 


Armstrong’s Building Materials 


M-67® Monowall® - Cushiontone® + Temlok® + Hardboards + Insulating Wool + Counter-top Cement 
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NEW STORE 
(begins on page 69) MAIN FLOOR 
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By-passing 
2, 3 or 4 doors. 


Fully adjustable. 


SERIES 250A Pockaged kit—Deluxe 
track with exclusive step-up design 
that hides hardware from view. De- 
signed for %” kitchen cabinet and 
light wardrobe doors. 


SCOTTIE SERIES Packaged kit—Low- 
priced hardware for %” to 1%" by- 
passing doors. Sturdy extruded alumi- 
num track; taper-lock hangers with 
%" vertical adjustment, 


FOR SMALL WARDROBES 


By-passing 
2, 3 or 4 doors. 


Fully adjustable. 


SERIES 250A Packaged kit—Deluxe 
track with exclusive step-up design 
that hides hardware from view. De- 
signed for %” kitchen cabinet and 
light wardrobe doors, 








SCOTTIE SERIES Pockoged kit— 
low-priced hardware for %” to 1%” 
by-passing doors. Sturdy extruded 
aluminum trock; taper-lock hangers 
with %” vertical adjustment. 


See you at the Builders’ Show 
Chicago’s Conrad Hilton, 
January 17-21. Booth 104, 


Send for FREE Buyer's Guide 


SERIES 400A Packaged kit—Also 
used in Series BOO KENNAFRAME... 
a prefabricated frame for pocket 
doors up to 150 Ibs. Adjustable ball- 
bearing hangers; 8 wheels per door, 











SERIES 600 Packaged kit—Double 
trock for 1%" by-passing doors up 
to 100 Ibs. Adjustable or non-adjust- 
able hangers; 8 wheels per door. 
Exclusive expansion mounting plug for 
minimum 1” headroom, 


Detail drawings of 23 different ways to install sliding doors. 
Tells what track is easiest, quickest and most economical to use. 


Write Kennatrack Corporation, Elkhart, Indiana. 
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Single or converging 


open or closed pocket 


disappearing doors. 


SERIES 350 Packaged kit—Also 
vsed in low-priced Series 900 
SCOTTIE K-FRAME... a prefabri- 
cated frame for closed-pocket doors 
up to 100 Ibs. Adjustable hangers; 
8 wheels per door, 


By-passing, heavy 2, 3 


or 4 doors, Adjustable 


or non-adjustable, 


SERIES 700 Packaged kit—Double 
track for %", 1” and 1%" by-passing 
doors up to 100 Ibs. Adjustable or 
non-adjustable hangers; 8 wheels 
per door. Heavy extruded track, 
easy to install, 








No. 1 of a Sernes 


WATCH THIS PAGE FOR 
PRACTICAL ADVERTISING HELP 


Your Ad of the Week is a new American Lumber- 
man feature which will be brought to you regularly 
in 1954. It is a continuation of our program of con- 
structive advertising aid for dealers, and is designed 
to meet the country-wide need for two forms of as- 
sistance: 


1. Layout and copy ideas: Each issue will show 
an original, timely, professionally-prepared layout 
with headline and suggested copy. The ideas can be 
adapted to any size ad, and to handbills and direct 
mail as well as newspaper ads. 


2. Complete selection of mats: All suggested ads 
will be illustrated with ADservice mats—a group of 
254 high-grade illustrations made exclusively for 
American Lumberman and available to lumber deal- 
ers only at extremely low cost. Included are mats 
of products, applications, and completed projects such 
as recreation rooms, add-a-room, garages, etc., all 
shown in the book offered free in the coupon below. 

If you already have all ADservice mats, you will 
be able to make up the suggested ads with no further 
investment, since the mats are the finest made and 
can be used repeatedly. Cost of all 254 mats is only 
$86.90. 

Your Ad of the Week at right shows typical winter- 
time do-it-yourself projects. You can easily sub- 
stitute other ADservice mats since mat sizes are 
standardized. 


SEND NOW FOR THIS 
FREE 48-PAGE BOOK 
showing the complete ser- 


aes 

' = ies of ADservice mats, 

seen 0 a plus ad ideas, suggested 

vag layouts and copy that will 

- help make your ads more 
effective. 


on 
(please print or type) 


AMERICAN LUMBERMAN 
139 No. Clark St., 
Chicago 2, Illinois 


Rush my free copy of the 48-page ADservice book. 
COMPANY 

ADDRESS 

NAME 


ciTy STATE 
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You can DO IT YOURSELF 
Chey | And make 


ea BIG SAVINGS 
ON HOME 
REPAIRS AND 


REMODELING CEILING TILE /S 
inn: EASY TO MGM 





wae 72 | PAYMENT 




















ANEW TILE FLOOR 
IN A FEW HOURS 











YOUR NAME 











Your newspaper can make up this attractive 3-col. 
ad using mats from ADservice pages 1, 2, 9, 10, 14 
and 14, illustrated in book offered in coupon at left. 


Copy A. 


Dozens of modern home improvements are easier than 
you think—and you'll make amazing savings when you 
do it yourself! 

We'll gladly give suggestions and expert advice on 
everything from nails to big remodeling jobs, We'll es- 
timate material costs, without obligation. And for jobs 
where you need professional help, we'll recommend a 
reliable contractor. Come in and talk it over—we’ll give 
your project our closest attention! 
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"If we sold only ‘one product , 


it would be FIR PLYWOOD!" 





an . 
"We move lots of fir plywood. We make a good 


return on it; and we like to handle it." 


f 
>-ROSS “LUMBER CO., 


Merced, 4Lil 


How about you? Are you on the fir plywood profit band 
wagon”? New building trends pointthe way to even bigge: 
plywood profits. Feature fir plywood for built-ins and do-it 
yourself jobs... for ‘bread and butter” sales in the new 

foley at} oableistobale- bats Mb acs cctole (=p ate Mb uit-b4.¢-1¢- tam Goll ar-t-3 00 bale MB T-MS of Vol a-Ts! 
hime ohu dso ae babar tetebat-UME-Tehic-b ace ale Maa ateltt-t- bale t-woy a ol-ta-toh at TMB StcT Ce 
calls—plus effective, practical dealer sales tools } 


| EXT-DFPA® REMEMBER —your reputation is on the lirie with 
: (aes ( evety panel you sell, Play it sate. Stock galy DFPA : 
‘ f grade-trademarked tis plywood. 'EXT-DFPA” for 
} | un dutdoor use, PlyPanel for interior finish, PlySeord 
sito} a-ha abies att ¢-0nUt-1-Pam O14 al-s diet c-lol-t-0 fe} del dal) an le) 1-1 
DOUGLA r a P i LATIN )N 
REASONS WHY IT PAYS TO PUSH PLYWOOD 4 
1 easy to sell 2. hundreds of uses 3 fast turr over 4. bigper profits 5. nationally advertised 6. ¢ yt ock e very este " 
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the tightest closing window ever made 


“Pltk Sell on Sight 


AWNING WINDOWS 


Auto-Lok—the window women want most 

—sells on sight because builders know 

from experience AUTO-LOK Windows mae: ran ena 
make houses worth more . . . help clinch windows can be supplied 

sales. Ludman Auto-Lok make homes ie A ge sehged, ever HF 
look newer .. . more modern. They add plate panels. Screens, storm 
extra sales appeal and extra value en 


without adding extra cost. 


Ludman Auto-Lok Windows save builders 

money, because no time consuming in- 

stallation adjustments are required and PO We pe ea a 
they never need adjustment afterward... gt | ee eh ntieatiom 
Eliminate costly call-backs. Figuring the —— i ays 2 he nb = 
time saved for installation and the i. fh spas far furniture or. 
extra value they add, Ludman Auto-Lok ~inunil  lapebedienaial con 
Windows are the most economical for ventilation. 


Awnirig Windows to use. 


For the name of your nearest Auto-Lok jobber, write— 


LUDMAN (6pbedlife 001 m0, 2000» 


LUDMAN LEADS THE WORLD IN WINDOW ENGINEERING 
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MANAGEMENT CONSULTANTS: 


Dealers’ expensive experience indicates that a thor- 
ough investigation should be made before hiring outside 


consultative advice. 


American Lumberman’s editori- 
al, “Let’s Look at Management 
Consultants,” (November 2, 1953) 
brought a prompt response pro 
and con on the value of the pro- 
fessional consultative organization 
to the retail lumber dealer. 

James L. Allen, speaking for the 
firm of management consultants, 
Booz, Allen & Hamilton, Chicago, 
commented: 

“Your editorial touches on a 
number of points which we, as 
management consultants to busi- 
ness since 1914, wish more execu- 
tives would take the trouble to 
check before selecting an outside 
firm. 

“In addition to the three sources 
you mentioned—the 40-firm Asso- 
ciation of Consulting Management 
Engineers, 347 Madison Ave., New 
York 17, N .Y., other clients of the 
consultant and any Better Business 
Bureau office—there are a number 
of other places where businessmen 
can obtain independent judgments 
on the quality of tLe services they 
consider retaining. 

“These are commercial banks; 
Chamber of Commerce offices; the 
larger legal firms; the larger rub- 
lic accounting firms and a repu+ 
table reporting service such as Dun 
& Bradstreet. 


Investigate Before Buying 


“When a businessman contem- 


Burpinc Propucts MERCHANDISER 


plates investing a substantial sum 
in experienced fact-finding and 
counsel, he will do well to protect 
his investment with a satisfactory 
investigation of what he is buying. 
We made it a point to invite the 
lumber dealers and other business- 
men we serve to seek information 
on us and will continue to do so. 
Only by reference checking can 
management obtain specific evi- 
dence of previous results and most 
competent consulting firms insist 
on such procedure.” 

One Illinois dealer who failed to 
check references as suggested by 
Mr. Allen wrote as follows: 

“The writer mailed a coupon to 
(consultative firm identified) for 
information about their service. 
In due time one of their men 
showed up and did a good job sell- 
ing me a survey for $100. This 
consisted of sending another man 
who was here two days and came 
up with a proposition for me to 
execute a contract to pay his com- 
pany $20 an hour per man for an 
estimated 100 nours or $2,000, for 
which they would make a complete 
analysis of the business. No spe- 
cific results were guaranteed or 
implied. 

“In fairness to them, there was 
a provision that I could discon- 
tinue the survey and stop the ex- 
pense at any time. I had the sec- 
retary of the Chamber of Com- 


Good or Bad? 


merce get me a report from the 
Better Business Bureau in this 
firm’s city. This report was any- 
thing but flattering. 


Trade Journals Helpful 


“When the consultant submitted 
his proposition, I asked for the 
names of other lumber dealers they 
had served. He said they never 
gave out that information and, of 
course, I went no further with the 
deal. I am not sorry I paid the 
$100, for I confirmed my opinion 
that a man can do more for him- 
self along this line than anyone 
else can do for him by reading the 
trade journals. and applying him- 
self. 

“I thought the matter was closed 
when I received a telephone call 
from the representative who orig- 
inally called on me, saying that 
because he had had bad luck late- 
ly in sales, he had been fired. He 
said he thought my business of- 
fered more opportunities than any 
he had seen and wanted a job as 
manager. I told him I was not 
interested at all in a manager. He 
then wanted to talk to me about 
some sort of a temporary deal. I 
agreed to talk to him and the re- 
sult has been that I still have him 
and am just putting off week to 
week letting him go. I find that he 
failed in the bakery business, and 
while he is a graduate engineer, 
his ability is very mediocre,” 


Another Dealer’s Statement 


Still another dealer, represent- 
(continued on page 192) 
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Fork Lift 
Serves 
As “Stand-By” 
Crew 


An eight-ton fork lift used by Davis Lumber Co., we get a large order the same staff, using the eight- 
Azusa, Calif., acts as the firm’s “standby crew,” ac- ton fork lift, can get it out without any added help. 
cording to Joe Davis, owner. “We've had days when we hit peaks of 60,000 feet 

“For a small yard like ours,” said Mr. Davis, “the of lumber,” Mr. Davis added. “With the mechanical 
fork lift enables us to handle peak loads without hav- handling machine we were able to take it in our 
ing to hire 10 men for a day or two, then have to stride without the headaches of trying to hire a large 
fire them. temporary crew.” 

“Two yard men and one driver enable us to handle The fork lift also enables the firm to maintain a 
our average small-yard business. When, however, clean yard, Mr. Davis said. 





, 
Aer s how you frogit ; 1 ADJOINING PLYWOOD PLANT AND SAWMILL 


for Unsurpassed Service 


WITH ROSEBURG BOTH PLANTS NEW AND EFFICIENT for Precision 


Production at High Volume - 





ym Satta flag Rw Ae Place your requirements in Old-Growth Douglas Fir and Fir 
{2 Gente, Bession Comty se Plywood with Roseburg! Our new plywood plant—cutting 50 
county in the U.S. (largest stand of million feet annually of fine Fir Plywood—and modern 
virgin timber). This is further assur 


aa noha ev Alpena sawmill with a 100 million feet annual capacity assure you 
please threugh the yours. dependable quality products. 


Your order is filled with lightning speed, for these plants 
adjoin each other for fast, prompt shipment. Your special 
car is loaded from both plants at the same time, giving metic- 
vlous care on your exact requirements. 


MIXED CARS—Let us have your inquiries! 
Kiln-Dried Douglas Fir Dimension, Boards and Bundled Uppers 


ROSEBURG LUMBER CO. 
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New! Spectacular low-built lines with pick-up and 
anel floors as low as 22 \4 inches from the ground... 
nee-high for loading ease! Lower running boards for 

easier entry! Lower hood for greater visibility! 


& 


New! Great V-8's and thrifty 6's including the most 
powerful V-8’s of all leading trucks . . . with revolu- 
tionary hemispherical combustion chamber! Available 
in 1'4-, 2-, 2'4-ton . . . standard on 234-, 3, 314-ton! 


with new low work-saving design... 


New Steering system means easier handling . . . keeps 
Dodge ahea oF the field with sharpest turning of any 
comparable trucks. More slant to steering wheel post. 
New power steering available in 4-ton models! 


New! Full-vision luxury cabs with big one-piece wind- 
shield! More vision area than in any o leading 
make! New easy-chair seats! New cab sealing against 
dust, drafts! New two-tone interior styling! 


help reduce your trucking costs ! 


New! Over 75 features! New, low, 
work-saving, time-saving design! 
New payload increases! New cab 
heating and ventilation! New styl- 
ing from road to roof! New value 
leader models! New shorter conven- 
tional tractors, only 102 inches from 
front bumper to rear of the cab. 
New easy-shifting transmissions! 


Free book on power! Explains the 
3 basic kinds of engine efficiency ... 
tells what they mean to you in 
power and economy! Get your free 
copy at your friendly Dodge 
dealer’s! See him today! 


Mew! Even greater values...yet 
still priced with the lowest { 


2 great engine line-ups! 


SEE YOUR FRIENDLY DODGE DEALER 


VW DODGE Yop hated’ TRUCKS 
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JUST ADDED: 








WINTER’S HERE . . . Loggers are Coming Out 
ay Sa of the Woods 
Our Capacity now ae 
qe am Ayes BUT WE NEVER STOP MANUFACTURING Ponderosa 
per Charge. 








and Sugar Pine from our own large resources . . . top 
quality kiln-dried interior trim, jambs, frames, in- 
yy cense cedar venetian blind slats, glued-up panels, cut 


stock, box shook... 


WHAT YOU WANT, WHEN YOU WANT IT! 
RALPH L. SMITH IS YOUR 
DEPENDABLE SOURCE OF SUPPLY. 


Aor 
. oY 



















The Ralph L. 





Lumber Company quscmen 


Mixed Cars to the Trade, Our Specialty 


MILLS AT ANDERSON AND CASTELLA 
SALES OFFICE AT ANDERSON, CALIFORNIA 


DOUGLAS FIR o WHITE FIR 










° INCENSE CEDAR 



















Lumber 


HOLT HARDWOOD C0. 


Yo yu’ j j Manufacturers of 












MAPLE e BIRCH e BEECH e OAK 
Like! STRIP e BLOCK 
and 
HERRINGBONE 
Sielictemlale (cima) 121i FLOORING 


All Ozen Arkansas Soft Pine is carefully 
protected to preserve its uniform quality 
and grading. 








Hardwood Flooring Mill-Drilled For Nailing 
— A New Service 


fofelel=veM¥lale(-lmaeh Aeis 4 
GRADED SAWDUST 


. 
High Grade Northern Hardwoods 




















Steel-strapped in place, too. You're assured 
safe, clean delivery of every carload. 












And there's no softer téxtured Pine any- ° ‘ 
where. It’s easily worked, easily handled to Custom Kiln Drying 
make construction faster and better Try 

@ car teday! 








* 
OZAN Lumber Co. Members: MF. M.A. NHL A. NH. 8 HMA. 
Prescott, Arkasas OCONTO, WISCONSIN 
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yourself 

a slice of 
the NEW 
do-it-yourself 
Market 


irst and Only Complete 
Sin-1 HOME WORKSHOP 


70 RETAIL WITH 


FULL DEALER MARK-UP 


#139%. 


8” Tilt Arbor Saw and Tilt Arbor Sander 


There's plenty of gravy left in the 100 million-dollar Do-It- 
Yourself market, if you have the right item at the right price, The 
Plana Centric Workshop is right all the way. 

VALUE APPEAL, VOLUME SALES — There's never been 
anything on the market before like Plana Centric. It drilis — 
horizontally and vertically. It saws, sands and turns. It changes 
from one operation to another in a matter of seconds. It’s easy 
to set up, easy to operate. In short, for the first time in history, 
you can offer a complete home workshop of professional quality 
ata price every handy man can afford—$60 to $100 below any- 
thing comparable on the market. 

NATIONALLY ADVERTISED — The stcry of Plana Centric 
will reach every corner of the land. Powerful advertising is 
planned to reach the thousands of home hobby fans who have 


“seen them all’’ but have been waiting (and hoping) for a tool 
like this, 


PiANA GEnTnic POWER TOOLS 


“TILT THE BLADE — NOT THE TABLE” 
20 BOYLSTON STREET, BOSTON, MASSACHUSETTS 


BuiLpInc Propucts MERCHANDISER 


FREE SALES AIDS— Yours for the asking! . .. display cards, 
newspaper mats, window streamers... just about everything 
you need to help you move the merchandise, Just clip the 
coupon below and mail it today for complete details. 
DEALERS, DISTRIBUTORS ... ACT NOW, PLEASE... 
At the New York Hardware Show this great tool excited so much 
interest that we are a bit behind on deliveries. Other dealers 
report sizzling sales .. . so, we urge you to take action now to 
assure you of your slice of the NEW Do-It-Yourself market this 
amazing NEW tool is creating. 

PLANS CENTRIC POWER TOOLS, Dept. Al ’-4 


20 Boyiston Street, Boston, Massachusetts, ) 
| 
| 


| want to get in on the ground floor with this profit-maker. 
Send me full detaiis by return mail. 


Company 
Type of Business 


Address 
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PLANNING DEPARTMENT features literature for the 


do-it-yourself customer 


Experienced builders on the sign 
staff offer free advice to weekend home-owner carpenters. 


customers. 


a 


CAR-TOP CARRIERS are rented at a nominal fee. Note 
advertising 


picture frames to do-it-yourself 


Four-Point Program for Handyman Sales 


California firm offers service and materials to back 
up their slogan, ‘Build-It-Yourself-and-SAVE.” 


A concentrated ‘build-it-your- 
self-and-save” program has in- 
creased consumer sales to 25% in 
five years for the Neiman-Reed 
Lumber Co., Van Nuys, Calif. 

Here's the firm’s successful four- 
point plan, according to Edward 
Goldsmith, manager of the retail 
division: 

I—Convenient Shopping Hours 

The Neiman-Reed store is open 
on BOTH Saturday (8:00 a.m. to 
5:00 p.m.) and Sundays (9:00 a.m. 
to 2:00 p.m.) as a special conveni- 
ence for week-end carpenters. Five 
days a week, the store remains 
open until 6:00 p.m, to develop 
trade from do-it-yourself custo- 
mers on their way home from 
work, 

Il—Experts Help the Amateurs 

The firm has two builders on its 
staff to advise and assist the build- 
it-yourself trade. Both these men 
are on hand on both Saturdays and 
Sundays to give customers profes- 
sional advice about handling jobs 
that may range from buildigg a 
bookcase to remodeling a house. 

Ill—How-to-Do-It Library 

One section of the firm’s retail 
showroom is devoted to a how-to- 
do-it library. “If a customer wants 
to build a bookcase, patio, garage 
or boat. he can find a book here 
that will tell him how to build it,” 
says Goldsmith. “If he needs fur- 
ther advice on his project he can 
get it from any one on our expe- 
rienced staff.” 

IV—Uses Classified Ads 

Neiman-Reed continually pro- 


8? 


motes its build-it-yourself-and-save 
campaign in newspaper classified 
advertising, which always lists the 
Saturday and Sunday store hours. 
Huge billboards on the modern 
store buildings carry the firm’s 
motto, “Build - It - Yourself - and - 
SAVE!” The company’s direct 
mail campaign features two-color 
folders directed to the do-it-your- 
self trade. One such folder an- 
nounces, “Add an extra room... 
Build a fence ... Remodel... 
Add storage space ... You can do 
it yourself with plans and building 
supplies from Neiman-Reed Lum- 
ber Co.” 

Owners Bob Reed and Bob Nei- 
man point out that the rapid in- 
crease in their consumer trade has 
resulted in the expansion of their 
showroom twice in five years. 

The most recent expansion in- 


creased the size of the display room 
to 66x40. The new showroom in- 
cludes: large selection of hand and 
power tools; electrical and plumb- 
ing supplies; garden tools and 
needs like seeds and insecticides; 
paints and accessories; cleaning 
supplies; clothes line poles; build- 
ers’ and general hardware. 





Fencing Started It 


Neiman-Reed Lumber Co. is 
located in the center of several 
big housing developments. The 
firm first ventured into the con- 
sumer trade by pushing fencing 
for these new homes. 


Retail manager Goldsmith 
commented, “We developed 
such a terrific fencing business 
that we immediately realized 
the potential for general con- 
sumer business. That's when 
we embarked on our ‘build-it- 
yourself-and-save’ program in 
earnest,” 











BUILD-IT-YOUSELF AND SAVE is emblazoned on a billboard In the store’s 


parking lot. 
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Store has expanded twice in five years. 
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OUTSIDE BUILDING MATERIALS 
... best for you and your customers 


oO State Metals Company’s new 
plants in Lancaster are geared to 
give you the best service—best service 
for you and your customer. Orders are 
filled accurately, shipped promptly .. . 
and they’re right when you get them! 


Make QSM your HQ for: 


> Aluminum Flashing and Roll Valley, 
Nails, Ridge Roll and all aluminum 
roofing and siding materials and acces- 
sories. QSM aluminum Outside and 
Inside Corners for composition siding. 
Doors and Window Trim and Roof 
Edges—14 types. 

p> Aluminum Rain Carrying Equipment. 
Both Ogee and Half Round Gutter and 
Down Spouting. Elbows, Mitres and 
other rain carrying equipment 
and accessories. 

> Aluminum Roofing and Siding. Plain, 
Embossed and Cross Czimped. Corru- 
gated, 5-V Crimp—26 and 24 gauges. 
Heavy Aluminum [Industrial Roofing 
and Siding —2 !4” corrugations, 20 gauge, 
lengths 6 to 12 feet. 


» Aluminum Reflective Insulation. 


r——-—Send Coupon for QSM Price Lists——— 


Address: 


Quaker State Metals Company 
P.O. Box 1138 
Manheim Pike, Lancaster, Penna. 


COMPANY 


Lancaster, Pennsylvania 


eS ee e 
Te 
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BUSINESS TRENDS 


PAINT MAKERS fume as the Government dumps 
a key paint ingredient abroad at bargain prices. This 
material is linseed oil. Price-supporters are still loaded 
with over 100 million pounds of it. Recently they sold 
about 77 million to foreigners at 8'2¢ a pound. The 
U.S. price is about 17¢. The oil can’t be sold at the 
cut rate in this country because the law forbids sale 
of price-prop surpluses below costs. 


ELECTRICITY USE this year will set a record 
despite a recent slowdown in the rate of increase 
from 1952. Power output is expected to reach 441.5 
billion kilowatt hours, a 10.6% gain from last year. 
Electricity generated in the first 11 months totaled 
402 billion kwh, compared with 398.9 billion in all 
1952. 


AUTOS & 8-D: When reporters and dealers ‘round 
the nation see Buick’s 1954 line, they'll don goggles 
to watch an accompanying three-dimension film of the 
new models. Ford will show off its 1954 cars with 
CinemaScope’s aid in 33 cities. Ohs and ahs sprang 
from Detroit reporters this week at a preview de- 


picting the look of zipping around curves at 90 miles 
an hour. 


CONSTRUCTION ACTIVITY in 1954 should be 
near $34 billion, making it the second best year, pre- 
dicted Melvin H. Baker, chairman of National Gyp- 
sum Co. Private building will probably be off as much 
as 3% from 1953, he added, but public work shouldn’t 
drop much more than 1%. If housing starts decline, 
say to 975,000, from the rate of more than a million 
units in recent years, the decline will be largely offset 
by additions and and improvements, Mr. Baker said. 





MARQUETTE CEMENT MFG. CO. of Chicago has 
purchased two companies, Superior Cement division 
of New York Coal Co., Superior, Ohio, and Southern 
States Portland Cement Co., Rockmart, Ga. Total 
purchase price was $5,602,000, exclusive of working 
capital and inventories, a spokesman said. 

BAD YEAR on crop loan losses is in store for Ben- 
son. His Commodity Credit Corp. counts on losing 
$260 million in farm price support schemes in the cur- 
rent fiscal year. This would be four times last year’s 
loss. Uncle Sam owns 930 million pounds of butter, 
milk and cheese, holds title to $2.6 billion of all crops. 


QUICKIE BOOST in the public debt ceiling will be 
urged by Humphrey. The Treasury chief, rebuffed 
once by Congress, wants fast action on a $15 billion 
debt limit boost. He claims the present $275 billion 
cramps his financial operations. But Democrats will 
stall again, try to make political hay by dramatizing 
the spending issue. 

AMERICANS HAVE SPENT $75 billion on new 
homes since World War II and 57 of every 100 homes 
are owned by the families living in them. The figures 
were announced by the Commerce Department in 
summing up 1953 non-farm residential construction. 
The department said in its monthly “Survey of Cur- 
rent Business” that Americans spent $11.7 billion 
this year on the more than million homes they bought. 

INVENTORY TRIMMING is industry’s preventive 
medicine against a recession. Steel mills slow down 
as customers order hesitantly; this reflects a general 
trend by manufacturers to shave inventories of raw 
materials, say purchasing agents. Layoffs result when 
TV sets back up and manufacturers slash produc- 
tion. Several auto makers curb output to keep down 
stocks of 1954 models. All this is a bitter potion, but 
industrial captains drop hints they count on a result- 
ing healthier economy this year. 





® PONDEROSA PINE 
SUGAR PINE 


Dimension 


Mouldings 
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PROMPT, COURTEOUS SERVICE ON 


© INCENSE CEDAR 


® Boards 


® Panel Doors 


Well Manufactured, Seasoned and Graded 


@ WHITE FIR 
© DOUGLAS FIR 


® Shop 
® Sash 
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Tarrer.Werster & Jounson., ine. 


1 Montgomery Street 


SAN FRANCISCO 4G, CALIF 
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letype SF 


P.O. Box 1731 
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“This brand 
cuts easiest” 


says Wm. McClenaghan 
of Bryn Mawr (Pa.) Hardware 


Mr. McClenaghan test cut four well known brands of 
single-strength window glass. Each brand was identified 
only by a letter—A, B, C or D. He ran several cuts on 
each. Every single time, he said brand D was by far the 
easiest to cut. He also said: *“There’s no stop and start in 
running a cut on this glass. Just run a light line and the 
glass snaps off quick and clean . . . no splintering at all!” 


“DPD” was L-O-F. Furthermore, 28 out of the 30 dealers 
who took this “Blindfold Test” picked L-O-F! 


L-O-F Wirfttow Glass is easier to cut inzo big pieces or 
little pieces. It’s easier to cut into angled or curved pieces. 
You can even cut off narrow strips with a light, easy stroke. 


L-O-F cuts easier because it is a higher quality glass 
it is annealed more slowly, more patiently. That makes it 
less brittle and more “even” in structure—so it’s a safer 
buy for your customers, too, 


Pf 


¥ 
‘ . i 
® 


4 





~--------------- 


TRY THE “BLINDFOLD TEST’’ YOURSELF! 


Cut L-O-F first, last, or in-between the other 
brands. Run any kind of a cut you want. 
You'll see why you have fewer bad cuts, less 
waste and more profit with L-O-F. 

Call your nearest L-O-F Distribuior. 
These local businessmen are listed under 
“Glass” in the yellow pages of phone books 
in many principal cities throughout the 
country. And send for your free booklet 
“For Greater Profits in Window Glass”. 

Write Libbey-Owens-Ford Glass Com- 
pany, 6514 Nicholas Building, Toledo 3, 
Ohio. 


a --=------5 


Ent 
LIBBEY-OWENS-FORD the easy-to-cut WINDOW GLASS 
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"VAISPAR VELVET IS THE FINEST 
WALL PAINT WEVE EVER USED... @z= 


Our distributor, Nassau Paint Company, 
Brooklyn, is proud of this letter . . . and so 
are we. It’s further proof that Valspar Velvet 
offers far more than ordinary flats. 


Valspar dealers everywhere are receiving 
letters like this, testifying to the superior 
qualities of Valspar Velvet. 


Why don’t you cash in on the extra sales, and 
extra profit assured by the Valspar line? 


Interior of new branch office of the Williamsburgh Savings Bank in Brooklyn 
SEND THIS COUPON FOR FULL DETAILS 


ee Eee eee 


Valentine & Company 
11 E. 36th Street, New York 16, N. Y. 


Gentlemen: 


I'd like to know more about how the 
Valspar line can help me. 


Nome 





Address. 





| 


City eins Pao 
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THE PLATFORM of the trailer will accommodate 25 or more. It may be used as a stage, speaker’s platform or as 
an observation post. There is a built-in stairway to the upper platform. The trailer is 50 feet long. 


Good-Will Trailer also Merchandiser 


The Halliday Co., Ltd., Burling- 
ton, Ontario, Canada, has a roll- 
ing public relations project. It’s a 
50-foot semi-trailer that during the 
year visits more than 150 commu- 
nities where this Canadian con- 
cern has customers. 

Known as the Halliday Good Will 
trailer, the unit is available with- 
out charge for a wide variety of 
public events. It has been used for 
parades, fairs, sportsmens’ shows, 
blood donor clinics, picnics, carni- 
vals and p!owing matches. 


Seores of Features 


Probably the most unicue fea- 
ture of the trailer is the platform 


THE INTERIOR of the trailer displays materials suit- 


or stage on top of the unit which 
is reached by an inside stairway 
It will accommodate 25 or more 
persons. The trailer also has a 
powerful public address system 
with an audible range of several 
miles. The Halliday trailer is fully 
equipped as a first aid station and 
all drivers have taken training in 
this field. 


Building Materials Exhibited 


The Halliday trailer is more than 
just a good will gesture. The inte- 
rior of the unit is fitted with a com- 
plete display of building materials. 
Everything from a bath tub to a 
scale model of a summer cottage is 


shown. When the trailer is open for 
public inspection the sides are 
raised providing both natural light- 
ing and adequate ventilation. Two 
doors insure rapid crowd handling. 
The trailer has a_ self-contained 
motor-generator which provides an 
independent source of electrical 
power. 

Halliday’s trailer displays build- 
ing materials in small, rural com- 
munities often without local lum- 
ber yards. Much of this concern’'s 
business is either by mail or 
through local representatives and 
the trailer literally brings the store 
to these people. Substantial sales 
are made at every stop. 


EVERYTHING is priced and labeled in the trailer. Most 
of the sales are made to do-it-yourself customers. Hal- 
liday was one of the first Canadian dealers to push this 
type of business. 


able for remodeling and home repairs. On the left is a 
model of Halliday’s popular lake cottage. More than 
400 were sold this year. 
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Bached by 12 years 
development and use 


PLASWOOD 
PANEL 


An extra-strength panel board, 
made from specially treated long 
wood fibers. Made in two densi- 
ties—one as sidewall sheathing 


—one as wederigyomee! for as- 
phalt and rv tile, linole- 
um, wall to woll corpeting. 


High resistance to indenta- 
tion — exceptional nail- 
holding power — strong 
bracing qualities — 
these, along with posi- 
tive lower cost of Plas- 
wood make it the 
answer to stronger, 

more economical 
construction. 


Gy 


et 
} 
’ 


Southern Plaswood Cerporation 
Hope, Arkansas 


Send this coupon today, 4 
Southern Plaswoed Corporation 
Post Office Box 123 

Hope, Arkansas 

Please send me the facts obout Plaswood 


and the name of your neorest jobber or 
deoler. 


| om 
O Home Owner O Contractor 
© Materia! Deter () Architect 








POINTERS 





Placing displays of bathroom ac- 
cessories and lighting fixtures in an 
entrance room where they can’t be 
missed is paying off for the Veen- 
stra Lumber and Supply Co., Ra- 
cine, Wis. 

Bill Terry, manager of the firm's 


hardware department, says, “‘Peo- 
ple in this area aren’t in the habit 
of buying bathroom and lighting 
accessories in a retail lumber store 
—so0 we decided to put our dis- 
plays where they couldn’t be 

. Now, everyone who comes 
into our showroom sees these prod- 
ucts first.” 

Walis and floor of the room are 
devoted to displays of floor tile, 
valli tiles and wallboards; bath- 
tubs, shower stalls, washbasins, 
toilet seats, medicine cabinets; gas, 
ofl and electric hot water heaters. 
Terry says these items have sold 
well to the remodeling trade. 

Plywood sheets are bolted to 
ceiling joists for displays of light- 
ing fixtures. To clean the display, 
the bolts are removed and the en- 
tire plywood bracket is lowered to 
the floor. 


Home Workshop Corner Display 
Catches Do-It-Yourself Customers 


B. L. Munson, a do-it-yourself 
enthusiast, checks a saw in the 
Rikerd Lumber Company’s (Lan- 
sing, Mich.) home workshop corner 
display. The easy-to-assemble dis- 
play features hand tools attached 
to a section of perforated wall- 
board. Below is an inexpensive 
workbench for the home hobby 
shop. The sample piece of fir ply- 
wood also serves as a price card 
for the work bench. 

Customer Munson told the Amer- 
ican Lamberman that the Rikerd 
Co. has always cooperated with 
him on his home workshop proj- 
ects. Currently, Munson is building 
a wooden table for a 10” table saw. 
He says the firm’s millwork shop 
cuts all the pieces for the table to 
the desired lengths, so all he has 
to do is assemble it and finish it. 

Munson says he is saving about 
$100 by building the table saw 


unit himself. He adds, “Yes, I’ll be 
buying materials for my future 
jobs from Rikerd.” 





‘Phone Book Covers 
Make Good Ads 


Plastic telephone directory covers 
that carry the firm’s name and a 
line drawing of its showroom are 
effective advertising mediums for 
the Brannum Lumber Co., Racine, 
Wis. The firm distributes the cov- 
ers free to contractors, industrial, 


commercial and other large custo- 
mers who use building materials. 
Office workers especially like the 
covers because they prevent ’phone 
books from becoming dog-eared. 
Hank Brannum, vice-president, 
says, “The ‘phone book jackets 
eost about 85¢ each, but I can’t 
think of a better place to advertise 
our firm name and ’phone number.” 
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A Reminder About Screens .. . 


THIS FREE DISPLAY 


reminds your customers Spring is screen-up time! 


New ...4 Bright Colors... this Stanley and we'll include a copy of the 8-page folder 
Screen Hardware display is yours for the ask- that is your handy catalog of 1954 screen 
ing. The most wanted items are shown actual hardware. Free newspaper mats and im- 
size . . . just set it up where it can be seen printed stuffers, too. Don’t delay. Be ready 
and sell for you. Check your stock of Stanley for screen-up time. Write The Stanley Works, 
Screen Hardware. Send for your free display New Britain, Connecticut. 


Stanley salutes the Geo. Worthington Co., Cleveland, Ohio . . . 125 years young 


REMEMBER. [STANLEY J 
inne STANLEY | ee 


RE ELECTRIC TOOLS 
Three Hinges to a Door HARDWA ‘ seas STRAPPING 
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AMONG THE DEALERS 





OKLAHOMA LUMBERMEN’S ASSOCIATION officers and board met for their 
eighth annual Projects and Program session December 10-11 at the Skirvin 
hotel, Oklahoma City, reports Virge Steger, recently elected president. The 
program encourages the do-it-yourself market and the extended training 
courses offered men and women in the industry. Following the business meet- 
ing, the group heard an Oklahoma university professor speak on the responsi- 


bility of management. 


The budget committee voted an adequate budget to 


carry out one of the largest programs ever set up by the OLA. 


Brainerd Heads Dealers 


The Building Material Dealers’ 
Reserve Suppiy Assn. reelected 
Robert A. Brainerd president at 
its annual meeting last ronth in 
Roger Smith hotel, Holyoke, Mass. 
Thirty members from southern 
Vermont, western and _ central 
Massachusetts and northern Con- 
necticut took part in the business 
meeting. The association has its 
warehous< in Holyoke. 

Other officers elected were Fred 
C. Hallahan and Raymond D. Mer- 
rick, first and second vice-presi- 
dents, and Arthur B. Davis, treas- 
urer. Elected to the executive 
committee were Charles R. O’Con- 
nell, Jr., Merrick, Hallahan, Amos 
D. Bridges Il, E. Andrew Day and 
Davis. 


Quebec Retail Dealers 
Elect Montreal Man 


The Quebec Retail Dealers As- 
sociation held its annual conven- 
tion last month and elected Gerard 
Dansercau, Montreal, president; 
Hubert Forest, Montreal, and Ro- 
land Moreau, Quebec, vice-presi- 
dents; J. R. Alfred, Legendre, sec- 
retary, and Alex McLean, Montreal, 
treasurer. Paul A. Durivage, Mon- 
treal, was elected auditor and di- 
rectors named were: Rene Pepin, 
Cowansvilie; N. L. Garand, Shaw- 
inigan Falls; Henri Lanctot, St. Is- 
idore, and J. Andre Tellier, Simon 
Senecal, Maurice |l’'Heureux and 
Don McMahon, Montreal. 

The convention spent consider- 
able time discussing wood substi- 
tutes in the construction industry 
and means to meet the competition 
in advertising claims. They talked 
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about imports of foreign woods in 
the lumber industry's importance 
to the economic structure of Can- 
ada. The convention passed a re- 
solution urging government, school 
boards, municipalities, etc., to use 
Canadian hardwoods as much as 
possible in their building programs, 
and urged Canadian transporta- 
tion to use more native woods in 
its rolling stock and aircraft. 

Armand Dupuis and Barnard 
Bock were chairmen of the soft and 
hardwood committees. It was de- 
cided by the softwood committee 
that the spruce grading rules for 
the industry would be the same as 
those of the northeastern lumber 
manufacturers. 


Sherman Clark Elected 


About 900 dealers from all parts 
of Massachusetts attended the 53rd 
annual convention of the Massa- 
chusetts Retail Lumber Dealers 
Assn. at the Hotel Sheraton Plaza, 
Boston, last month. 

H, Sherman Clark, Casper Rang- 
er Lumber Co., Holyoke, was elect- 
ed first vice-president; Hugh G. 
Elder, Elder-Jones Lumber Co., 
Amherst, secretary, and Allen 
Rugg, Rugg Lumber Co., Green- 
field, was elected a director. 


Pennington Joins DFPA 


Earl R. Pennington, advertis- 
ing manager the past four years 
for the Merner Lumber Co., Palo 
Alto, and the Merner - owned 
Progress Lumber Co., Redwood 
City, Calif., resigned effective 
January 1. He will join the Doug- 
las Fir Plywood Association staff 
at Tacoma to work in its promo- 
tional activities. 


Foley Lumber Industries 
Moves from Jacksonville 


Lester W. Foley, president of 
Foley Lumber Industries, Inc., an- 
nounced the removal of his entire 
operation, including a lumber ex- 
port business, from Jacksonville to 
Shamrock, a small town near Cross 
City, Fla. The company, including 
a modern mill, is valued at more 
than $1 million. It will employ 
more than 150 and bring other in- 
dustry into the Cross City area, 
which has been bard hit since the 
Putnam Lumber Co. ceased oper- 
ating over 20 years ago. 

The mill is the one removed from 
Perry, when Foley Industries sold 
its holdings there, including large 
timber tracts, to Proctor & Gam- 
ble, which is completing a pulp 
plant, for more than $20 million. 
Known as the Brooks-Scanlon Lum- 
ber Co. when it was located at Fol- 
ey, near Perry, the mill then was 
the largest pine sawmill in the 
south. 


The 
LUMBERMAN’S 
LOG 


Romeo R. Napolitano, founder of 
the Bergen (N.J.) Lumber & Supply 
Co., in which he 
is still active, 
has been admit- 
ted to practice in 
the supreme 
court. His law 
practice is more 
than a sideline to 
his lumberyard. 

.. T. W. Ram- 
sey, owner of the 
Ramsey Lumber 
Co., Tampa, de- 
signed this Class 
“A” dress uni- 
form illustrated here for women 
members of the National Civilian 
Defense Corps. The lumberman, who 
is a colonel in the army reserve and 
active in the C.D. movement, has 
submitted the uniform to Washington 
for possible approval. Says Ramsey, 
“At present, the civilian defense agen- 
cies have only a fatigue uniform for 
women volunteers. I believe the addi- 
tion of an attractive dress uniform 
would help raise the morale of pres- 
ent workers and perhaps increase 
enrollment in the corps.” ... J. Fran- 
cis Smith, president, J. E. Smith & 
Co., Waterbury, and past president 
of both the Northeastern Lumber 
Dealers Assn. and the Connecticut 
Lumber Dealers Assn., recently spoke 
before the Connecticut” Savings 
Banks Assn. 

While Norman Peterson was selling 
a load of Christmas trees in Minne- 
apolis last month, a fire destroyed his 
lumberyard at Floodwood, Minn. The 
partner in Peterson & Snarich could 
not be reached immediately to be told 


(continued on page 92) 
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{fer your 





customers complete 


do-it-yourself 


serv? .e 


OFFER THEM A KENTILE, inc. FLOORING DEPARTMENT 


You don’t need much space for your Kentile, Inc. Floor- 
ing Department... just a corner of your counter, But, it 
will be sure to be the most popular part of your store. 
Yes, everyone knows about the money-saving advantages 
of Kentile, Inc.’s famous low-prices ...the ease and econ- 
omy of self-installation...the top quality that means more 
years of colorful beauty aad amazing ~leaning ease. 


Contact your Kentile, Inc. Wholesaler or Sales Repre- 
sentative for full details. Or, write any of the conveniently 
located Kentile, Inc. offices listed below. 


KENTILE, Inc., 


Each Kentile, Inc. Floor...is backed 
by more full-color consumer adver- 
tising than any other floor of its type. 


KENTILE ic. 


KENTILE « SPECIAL KENTILE + 
KENCORK *« KENRUBBER + KENFLEX + 


REG. U.S, PAT, OFF, 


S@ SECOND AVENUE, BROOKLYN 15. NEW YORK « 350 FIFTH AVENUE, NEW YORK 1, NEW YORK « 706 ARCHITECTS BUILDING, 


17TH ANO SANGOM STREETS, PHILADELPHIA 3, PENNSYLVANIA « 1211 NBC BUILDING, CLEVELAND 14. OHIO « 900 PEACHTREE STREET N.E., ATLANTA 5S, GEORGIA 
2020 WALNUT STREET, KANGAS CITY G. MISSOURI! « 4532 SO. KOLIN AVENUE, CHICAGO 32, ILLINOIS « 4501 SANTA FE AVENUE, LOS ANGELES 56, CALIFORNIA 
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DEALERS 
(begins on page 90) 


of the loss. The year before, fire de- 
stroyed Peterson's home while he 
was out of town... Charles Reeder, 
general manager of Adams-Thuma 
Lamber Co., Jamestown, Ohio, com- 
pleted 50 years in the lumber busi- 
ness January 1, . . The Cold Spring 
(N.Y.) Lumber Co. recently played 
host for a food sale sponsored by a 
local Cub Scout pack. The yard was 
bakery for a day. ... Marvin A. Trees 
was named manager of the Thomp- 
son Yards operation at Forest City, 
Iowa, succeeding Bob Lux, who was 
sent to manage the new yard at Fari- 
bault, Minn. 


Sam Demler, Demler Lumber Co., 
Canton, IlL, bartered service for ad- 
vertising to in- 
troduce his yard 
when he 


er Canton Lum- 
ber Co. last 
March and need- 
ed to get his 
name before the 
public. At no 
out - of - pocket, 
expense, Demler 
joined other 
firms to erect 
and furnish two 
model homes in 
his town, Hach 
supplied stock and service at cost in 
return for plugs on Station WBYS, 
Demler gave building materials, in- 
cluding glass, brick and some of the 
paint, e station carried the load 
and organized the project from an 
idea manager Dave Pheris picked 
up in Louisiana, 


In the 15-minute, daily broadcast 


by 
newspaper ads bought by the buiki- 
ers. 


Open house for the first model 
home was from 2:00-8:00 p.m. each 
day for two weeks and the 4,000 vis- 
itors included some from Wyoming 
and New York. A flooring contractor 


to continue radio advertising. 


Marlow Paul is the new manager 
of the Tri-State Lumber Co., Rock 


man spent about 10 minutes at the 
yard’s exhibit and looked cver the 
Bilt-Well Kitchen Cabinet display, ac- 
cording to Central Woodwork Co., 
Memphis . . . Kenneth D. Suter, sec- 
retary of the Shell Lumber Co. and 
Sibley (Iowa) Cement Co., resigned 


turned to work following a heart at- 
tack this fall, 





~—Photo courtesy Old American Roofing Mills, Konses City 
HONORED FOR FIFTY YEARS’ SERVICE with the Burgner-Bewman-Matthews 
Lumber Co., Kansas City, was Francis P. Hunter, secretary-treasurer of the 
line yard firm, Office employes gathered for dinner, at which C. W. Baker, 


president of the company, presented Hunter with a 


service pin. After 


dinner, the group went to Baker’s home fer an evening of music. From left 
to right around the table are Irene Swanson, Mra, F. E. Tyler, Mary Bowman, 
F. BH. Tyler, vice-president; Dorothe Herron, Mr. Hunter, who joined the 
company in 1908 as bookkeeper and has been purchasing agent for the retail 
yards most of his years with B-B-M; Mr. Baker, Mre, F. P. Hunter, R. W. 
Coleman, vice-president; Mrs, Carl Adams, Carl Adams, Mrs. Coleman and 


Luther Whaley. 
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MES. RUTH MARIE KOESTER, 
68, president and treasurer of the 
J. D, Shade Lumber Co., Piqua, Ohio, 
died in her home there after five 
weeks’ illness. She succeeded her 
father, Joseph Shade, as head of the 
lumber firm after the death of her 
mother. Survivors include her hus- 
band, Leon Koester, vice-president of 
the lumber company and also a vice- 
president of the Border City Building 
& Loan Co. 


ROY 8S. EDWARDS, 62, president 
and manager of the Roy S. Edwards 
Lumber Co., Newtonville, Mass., died 
in a Newton hospital. He was a na- 
tive of St. John, N.B., and resided in 
Newton the past 30 years, where he 
was a director of the Massachusetts 
Lumbermen’s Assn., former president 
of the Lumber Trade Club, Boston; 
four times president of the Newton 
Chamber of Commerce, director of a 
West Newton bank and former pres- 
ident of the Canadian Club of Greater 
Boston. Edwards was also a national 
committeeman for Massachusetts of 
the retail lumber industry. 

THEODORE HALVERSON, 79, 
pioneer lumberman at Prosper, Minn., 
died from a heart attack. He began 
his career as an employe of the C. A. 
Finch Lumber Co., La Moure, N.D., 
and, during 41 years in the business, 
missed only four conventions of the 
Northwestern at Minneapolis, Sur- 
vivors include a son, Archie, who 
now operates the Prosper Lumber Co. 

JAMES W. DYE, SR., 55, owner of 
the Standard Lumber Co., Hammond, 
Ind., died in a hospital there. He had 
been manager of the yard since its 
founding in 1926. 


JOSEPH T. TWAIT, 70, former 
employe of the Woodruff Lumber Co., 
Duluth, died at his home in Askov, 
Minn. 


R. W. BAISCH, 76, who was active 
in the lumber business at Parkston, 
S.D., more than 60 years, died in a 
hospital there. 

BERNARD McPHILLIPS, 75, of 
Friends Lake, N.Y., died at the home 
of his late brother, supreme court 
justice James McPhillips. He was an 
Adirondacks area lumberman. 

EDWARD W. LARSON, 63, em- 
ploye of the Heimbach Lumber Co., 
Duluth, for 43 years, died in a hos- 
pital there. 

THEODORE YOUNG, 91, retired 
lumberman, died from a heart attack 
while hunting as he was climbing a 
mountain trail in the Lake Ozonia 
section near Waverly, N.Y. His home 
was at St. Regis Falls. 

CHARLES E. HARGROW, 72, re- 
tired auditor for che J. F. Anderson 
Lumber Co., died at his home in Fair- 
wont, Minn., from a heart attack. 
He had lived at Fairmont 43 years. 
fHle was once employed by the St. 
Croix Lumber Co., Lismore, Minn. He 
became auditor for the C. L. Cole- 
man Lumber Co. until it was bought 


. RUBENSTEIN, 82, 
founder of the L. P. Rubenstein Lum- 
ber Co., Chicago, died December 20 
in a convalescent home there. He 
was one of Chicago’s pioneer dealers 
and was in the lumber business more 
than 60 years, retiring in 1951. 
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Paneled Doors... Mark of the Better Home 


Fads and fancies in home decorations __ stability; enduring beauty and comfort. 
come and go—butthe charm ofapaneled Today, Ponderosa Pine paneled doors 
door is ageless. That's why paneled _ give homeowners a wide choice of styles 
doors are so often the choice for the —and establish profitable, continuing 
better home ... the home that expresses _ business for building material dealers, 


Ponderta ine WOODWORK 
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MANUFACTURERS IN THE NEWS 


FIVE EMPLOYES AGGREGATING 190 YEARS OF SERVICE with Minnesota 
Paints, Inc., were honored at a recent Minneapolis dinner by the 83-year-old 
paint manufacturer. Gold watches were presented by president L. T. Gartner 
to these men of the northwest district. Left to right: Earl L. Smith, Minne- 
apolis, 44 years’ service; Edwin A. Haynes, Great Falls, Mont., 43 years; 
special guest H, L, Wakefield, senior vice-president, 65 years’ service; George 
A. Becker, Wayzata, Minn., 33 years; Frank A. Johnson, Minneapolis, 45 
years; George A. Johnson, his brother, Mankato, Minn., 25 years, and presi- 


dent Gartner. 


Barker and Martin Buy 
Perma Products Control 


Controlling interest in the Per- 
ma Products Company has been ac- 
quired by Frank S. Barker and John 
S$. Martin, vice-presidents and the 
two oldest executives in the Cleve- 
land firm. Both men have been 
with the company more than 10 
years and are in charge of west 
coast manufacturing operations. 

I, E. Phillips, Perma president 
and director for many years, has 
sold his entire interest and retired 
from active business. During re- 
cent months Phillips also relin- 
quished his many national activi- 
ties in the cedar shingle industry. 

J. C. LaFever, for the past three 
years executive vice-president, has 
been named to head the company 
under the new ownership. No other 
changes in personnel or policy are 
contemplated. 

The company makes cedar shin- 
gle products at its plant at Win- 
lock, Wash. Starting as an Ohio 
concern, Perma now is the biggest 
shingle producer, with over 250 
employes, supplying builders, lum- 
ber dealers, home manufacturers 
and leading mail order firms. 


Arkansas Wood Products 
Group Holds Annual 


The Arkansas Wood Products 
Association held its eighth annual 
meeting recently at the Marion ho- 
tel, Little Rock. The association 
now represents more than 500 
mills and manufacturing plants in 
the state. 

The banquet menu was printed 
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on wood, with either lumber terms 
or firm names describing the vari- 
ous “vittles.” 

Luncheon guests were Senator 
McClellan, Governor Cherry and 
former coach J. H. “Bo” Rowland. 
Speakers at the meeting were K. 
G. Chesley, Crossett, and W. R. 
Warner, Warren, after which there 
was an open discussion on forestry. 

Elected as directors for 1954 
were: Bruce Anthony, Urbana: 
Charles H. Bryant, Clarksville; 
Horace Cabe, Gurdon; E. N. Bei- 
sel, Helena; W. Spencer Fox, Pine 
Bluff; M. B. McLeod, Little Rock; 
Mark Townsend, Stuttgart; W. R. 
Warner; Osro Cobb, Little Rock, 
and W. A. Geddie, Camden. Beisel 
is president of the group, Caoe is 
vice-president and Cobb the execu- 
tive secretary. 


American How-te Council 
Formed in Pleasantville 


The great interest throughout 
the country in the do-it-yourself 
movement has led to the forma- 
tion of the American How-to 
Council in Pleasantville, N.Y., with 
Harry Lee as executive secretary 
and Donald R. Brann as managing 
director. The main purpose of 
this non-profit organization is to 
help manufacturers who make 
products of interest to this market 
to better package, market and pro- 
mote their merchandise. The asso- 
ciation will also serve as counsel 
to manufacturers who have or 
plan do-it-yourself promotional 
campaigns. 

Membership in the council is 
composed of manufacturers active- 
ly engaged in promoting products 
for this market. Any manufacturer 
who seeks information will be as- 
sisted by an interchange of ideas 
contributed by each member. 

The council will offer advice to 
manufacturers, dealers, newspa- 
pers and others interested in de- 
veioping cooperative programs. A 
report covering successful promo- 
tions by newspapers and dealers is 
now being prepared and wili be 
sent on request. 


National Gypsum Forms 
Fourth Sales Division 


National Gypsum Company has 
formed a fourth sales division, 
covering the Minneapolis, Chicago, 
Detroit, Cleveland, Pittsburgh and 
Buffalo sales districts. 

David Stenberg, formerly gen- 
eral commodity manager at Na- 
tional Gypsum’s Buffalo heacquar- 
ters, assumed the duties of central 
division manager January 1. His 
division will be the largest of the 
company in area, personnel and 
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FIRST ANNUAL GENERAL SALES MEETING OF THE CORRULUX division, 


Libbey-Owens-Ford Glass Co., Toledo, was recently held in Houston. Officers 
from L-O-F, Corrulux and regional sales managers attended. Left to right 
are E. M. Everhard, L-O-F vice-president; J. S. Finger, Corrulux president; 
Creston Doner, L-O-F director of design; G. D. Jefferson, Corrulux general 
sales manager, and W. E. Bakin, L-O-F director of farm research. 
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RIGHT in front of you—printed on the tape 


The Remington Rand Printing Calculator figures, prints and 


THE PRINTING CALCULATOR 
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proves at one time. No need to copy and re-run figurework ... 


simply sight-check the tape for instant proof of accuracy! 


It’s really two machines in one—versatile printing calcu- 
lator and high speed adding machine. This Remington Rand 
Printing Calculetor multiplies, divides, adds and subtracts 
with exclusive to_<n-method speed made possible by the easy- 


to-learn, easy-to-use 10-key keyboard. 


For a free copy of Booklet AC639, containing a detailed 
description of the Printing Calculator as well as its applica- 
tion to your figurework problems, write today to Remington 
Rand, Room 1624, 315 Fourth Avenue, New York 10. 
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MACKLANBURG- DUNCAN co. 
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THE BONDERIZED STEEL WINDOW 


* tra Value 


All casements drilled and tapped to 
receive storm sash and screens, op- 
erator arm guide channels attached 
with screws for easy removal and 
replacement, if necessary; ventilator 
frames constructed from the same 
heavy sections as the outside frame. 

This provides greater rigidity and 
14-gauge electrically welded 


frame, fins welded to jamb for stronger ventilators. 
quick installation and double 
contact with leak-proof water 


BONDERIZED 
“Chamy 
BASEMENT 
WINDOWS 


Alse ask about the extra valve in: 

shed sill. A plus valve incorpo- VENTO “THKIFTY’’ BASEMENT WINDOWS 

rates a redesigned iatch which VENTO FORMED STEEL LINTELS (FOR BLOCK 

assures positive operation under AND BRICK CONSTRUCTION) 

all conditions. VENTO “Champion” Sarred Basement Windows 

VENTO “Chempion” Utility end Barn Windows 

VENTO Thrifty Utility end Special Type Windows 
Write us for full information 


Some desirable territories are open 
for representatives and distributors. 
Write for full particulars. 


STEEL PRODUCTS CO,, Inc 


- 
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sales volume. Starting as a sales- 
man, he has subsequently served 
National Gypsum as manager for 
the Detroit and Chicago sales dis- 
tricts and commodity manager for 
mason’s supply sales. 

John W. Brown, vice-president 
in charge of dealer sales, said, 
“The establishment of the central 


Stenberg Nicely 


division completes the reorganiza- 
tion of our sales force into divi- 
sional structure. With the expecta- 
tion of more competitive condi- 
tions, we feel that this type of 
framework will provide us with 
better control over the distribu- 
tion of Gold Bond products. Such 
decentralization will also lead to 
better customer relations and bet- 
ter service.” 

National Gypsum also an- 
nounced the promotion of J. P. 
Nicely to general commodity man- 
ager, succeeding Stenberg. Form- 
erly sales manager for the Wash- 
ington, D. C., district, Nicely began 
with the company as a salesman 
in 1941. Since then he has been 
commodity manager for insulation 
board and assistant district man- 
ager in Baltimore. The appoint- 
ment was announced by Wade W. 
Hildinger, general sales manager. 


Upson All-Weather Panels 


Standing Up to Elements 


President W. H. Upson, Jr., who 
recently announced production of 
the revolutionary Upson All- 
Weather panels, said they are 
proving all the name implies, since 
not all sheathing materials can 
withstand the elements for any 
length of time without damage of 
one type or another. 

Upson All-Weather panels are 
said to be strong, thick, sturdy 
panels that can take almost any- 
thing that the weather man hands 
out. The laminated weather-resis- 
tant fiber panels are composed of 
six heavy plies, tightly laminated 
to a full 3” thickness, providing 
greater stability and strength to 
any structure on which they are 
applied inside or out. They can re- 
sist strains or jars. 

Every fiber is waterproofed 
throughout and users encounter 
neither brittleness nor sponginess. 
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THE UPSON COMPANY, Lockport, 
N. Y., was honored recently by the 
National Association of Manufactur- 
ers on its 25th year as a member. 
James Upson, left, executive vice- 
president, represented the company 
at the plaque presentation in Buffalo. 
Charles R. Sligh, Jr., right, NAM 
president, cited Upson’s program par- 
ticipation. William H. Upson, Jr., 
company president, is a member of 
NAM’s Distribution committee. 





Tests show the moisture content is 
approximately 11%. Water absorp- 
tion, LLLF-321B by volume, is 
2.4%. Other tests show the new 
panels have greater impact resis- 
tance and tensile and flexural 
strength. 

Upson All-Weather panels are 
toxic treated to resist mold, fungi 
and termites. Since they meet the 
FHA minimum construction re- 
quirements when used for sheath- 
ing, they are ideal for exterior and 
interior use on farm service build- 
ings. 

They can be applied directly to 
framing by any of the accepted 
methods of panel application, 
quickly and permanently in any 
kind of weather. Outside storage 
of the panels offers no problem as 
they are thoroughly weather and 
waterproofed and can be left 
standing in the open without dam- 
age or delamination. 

They are available with a light 
reddish brown finish and can be 
painted any color easily and eco- 
nomically. 


Forest Fiber Products’ 
New Hardboard Panel 


A new hardboard panel, smooth 
on both sides and up to 34” thick; 
is now being manufactured by For- 
est Fiber Products Co., Forest 
Grove, Ore., announced O. W. 
Frost, general manager. Called 
Forest Board Forall, this new 
hardboard comes in thicknesses of 
34”, 2”, 54” and 34” for the week- 
end carpenter and residential and 
commercial construction market. 

Smooth on two sides, these 
warp-resistant, thicker hardboard 
panels are designed for such appli- 
cations as wardrobe doors, wains- 

(continued on page 102) 
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Now you can get yourself back into the profitable garage door 
installation business! AND . . . your builder customers can cut 
their garage door installation costs as much as 75%! This is made 
possible by radically new type hardware that's factory assembled 
and so simplified that almost anyone can install the new Berry 
Door in a few minutes—with scarcely any instruction at all! 


Get the facts. Write us today for full details about this tremendous 
advancement and the 6 exclusive features which make the 
Door America’s Finest Garage Door! 


HERE'S HOW IT’S DONE 





wa Step 1 $ ae Step 3 
a a ny nape A is Trocks are then 

center al > swung up into posi- 
of opening allowin, \ tion; adjustable 
Va" clearance ontop track hangers are 
and sides. 





\ 
. attached to track 
74 and hangers are 
| re 





fo neorest 
supporting cross 
member. 
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The hardweire, which a ft 
° 





fo open 
has been factory as- ‘ fasten 


sembled into right : rings, attach bot- 
and left hand sec- and top weath- 
tions, is then fas- strips, and mak 
tened to door and final adjustments. 

| 


jamb. 
SENSATIONAL NEW BERRY DOOR WILL BE ON DISPLAY AT: 


NAHB Annual Convention & Exposition, Chicago 

Northwestern Lumberman’s Ass’n. C tion, Mi poli 

Ohio Ass‘n. of Retail Lumber Dealers Convention, Cleveland 
60th Annual Northeastern Lumberman’s Convention, New York 
Middle Ailantic Lumberman’s Ass'n. Convention, Atlantic City 
lowa Retail Lumberman’s Ass‘n. Convention, Des Moines 
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CUP TO LETTERHEAD AND MAIL TODAY! 


STEEL DOOR CORPORATION 
360 S. Jessie St., Pontiac, Michigan 


| want to recapture my garage door installation business, and help ny builder customers 
cut their garage door installation costs as much 148 75%! 


Rush me full details on your sensational new door, and name of nearest jobber. 


Nome_____ 


POI a cercitre oii 
MRSS I Ea Zone State 


STEEL DOOR CORPORATION 


WORLD'S Larggst MANUFACTURER OF METAL GARAGE DOORS 
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ELECTRONIC BONDING 


GLUMACS are made on precision-built machines, 
expressly designed for control of 

quality and uniformity. Here are durable, 
weather-resistant sidewall units with an adhesive 
bond stronger than the material itself. 


12 COLORS 

Decorator-selected colors assure perfect color 
harmony with every type of home styling and 
design. The new, ultra modern Shakertown process 


creates a soft, suede-like finish, extremely 
long lasting and colorful. 


SAFE PACKING 


GLUMACS are conveniently packed, 
11 units per 4 square carton, 

They arrive on the job in 
factory-new condition, 

Less waste than with 

ordinary shakes. All 

units are machine squared, 

trued and fitted for 

perfect alignment. 








The latest, greatest advance 
in cedar shake sidewalls! 
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: SEE GLUMACS AT THE | ; 
. VISIT BOOTH NO, 336 
_N.A.H.B. CONVENTION 3 


wil 
Hotel Sherman, Chicago 


4 ) January 17-21 


Complete FACTORY-FINISHED Units 
apply shakes and backer board in one operation! 


Bonding does it! The exclusive Shakertown pro- 

cess of bonding stained shakes to a tapered | Tio Peremn Doadamn Se- 

backing of rigid insulation board permits quick, ; Seuss 
easy handling of large sidewall areas. Each Please send me more information and | 
GLUMAC Unit is end-lapped for fast, tight, slide- literature on the new Glumac Units. No 


together application. End forever time lost be- obligation, of evures. 
because of off-square shakes. One simple opera- 

tion replaces the old-style method of separate 

shake and undercourse application. Enjoy as- 

sembly-line savings and accuracy . . . with 

precision-made Shakertown GLUMAC Units. Get 

all the facts NOW! 


Title 


OC ccciarstinivdenen-neecseennaties 


THE First Name in Cedar Shakes 
PERMA PRODUCTS Co. 
CLEVELAND 27, OHIO er own 
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coting, cabinet doors and shelves, 
displays and built-ins of all kinds 
and an endless number of other 
applications. 

Low-cost Forall is easy to work 
with ordinary tools. 
is necessary on sawed or machined 
edges. Because of its light-colored 
surfaces, light stains can be used 
to achieve a variety 
Paints and enamels of all types 
flow on easily and smoothly on the 
glossy-smooth surfaces. 

All Forall panels are wrapped to 
protect the panel’s mirror-like fin- 


No patching 


of effects. 





FOREST BOARD FORALL is a new 
hardboard material manufactured by 
Forest Fiber Products Co, Nails and 
screws will not pull loose in it. 

















































harvesting of timber from our 


PONDEROSA PINE 
DOUGLAS FIR 
SPRUCE 
YELLOW PINE 


~ BATE QUALITY 
STARTS HERE 







The careful selection and 







own stands provides the starting 
point for the quality that 

has built the BATE repuiation for 
better lumber. 


the service and dependability with 
which your orders for all types of 


BATE lumber are filled and delivered. 


Order from BATE and be sure. 


_ 
_ 
- 


Fe cpa MEMBERS 
BAT os <—_ WPA. SPA. WCLA 


~ 
_ 
~ 
—_ 
~ 


J). HERBERT BATE CO., INC. 
30 Church St., New York 8, N. Y., WOrth 4-6363 
1215 Public Service Bidg., Portland, Oregon 
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New Castle Prepares Kit 


on Spacemaster Doors 

New Castle (Ind.) Products has 
prepared a complete kit to help 
dealers sell its line of Spacemaster 
doors, announced R. H. McCon- 
ville, merchandise manager. When 
their distributor has set up a deal- 
er with a stock of the doors or an 
initial display door, he gives the 
dealer the packet prepared by New 
Castle, which contains all of the 
following: 

Two one-minute TV commercials 
containing copy, scene script and 
stage directions; six 8x10 photos for 
newspaper publicity; one diagram 
showing construction and descrip- 
tion of the new Spacemaster fold- 
ing door; photographs of the coun- 
ter display unit, casing display sign 


FLOOR DISPLAY UNIT available to 
dealers on Spacemaster folding doors. 
It is illustrated in the comprehensive 
kit of sales aid material prepared by 
the manufacturer. 


and floor display unit available to 
dealers; an excellently written 
booklet, “It’s Easy to Sell Space- 
master—-and Here’s How’’; a con- 
sumer folder stressing the do-it- 
yourself angle; a four-page folder 
showing ad mats and signature 
instructions for installation; four 
mats available for newspaper 
space; four-page folder of detailed 
radio commercials, and six news- 
paper publicity releases. 


U.S. Plywood Offers 
New Weldwood Glue 


A new Weldwood glue, named 
Presto-Set because of its quick- 
setting properties, is being offered 
to manufacturers and dealers by 
U.S. Plywood Corp. The result of 
nine years’ research, Weldwood 
Presto-Set is a polyvinyl (“white’’) 
liquid adhesive which bonds any 
combination of porous materials. It 


is the first commercial glue offered 
by U.S. Plywood since its Weld- 
wood Plastic Resin glue went on 


the market in 1941. 


“Industrial woodworkers and 
(continued on page 104) 
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when 
your customers 
see this 


color ad in 


House beautiful hve 


(February Issue — Out January 20) 


be sure 


they see this 


in your store 


CRIER FROM YOUR AMEROCK WHOLESALER 


AMEROCK MAGNETIC BAR LATCHES 

No. E8550 for Flush Doors 

No. E8555 for %” Offset Doors 

Retail value Finish 

$1.25 ea. $15.00 doz. Colonial Bieck 
1.35 ea. 16.20 doz. Antique Copper 

Packed ; in envelope, 2 dozen in display carton, 

3 dozen in shipping container—weight 7 Ibs. 4 oz. 





New Quick-Service Display Carton 
for placing on any counter, shelf, or island table with no 
another “first” by Ameroc special binning required—helps you get extra impulse sales. 
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home craftamen have asked us for. 
years to develop a dependable 
ready-mixed glue that would set 
fast and firm,” said Robert W. 
Goepel, manager of the company’s 
Adhesives division. “Presto-Set is 
our answer,” 

The new glue is packaged ready 
to use in 144 and 34%-ounce tubes; 
pint, quart and gallon jars and 5, 
10, 30 and 55-gallon drums, Retail 
prices begin at 25 cents. 

It sets—ready for machining- 
in 30 minutes for softwoods and 
somewhat longer for hardwoods; 
it begins to gain maximum strength 
in 24 hours. Directions recommend 
use in temperatures of 50° or high- 
er. Jt permanent bonds wood, 
hardboard, cloth, leather and pa- 
per—in any combination. 

To popularize its newest adhes- 
ive, U.S. Plywood will launch in 
January the most extensive eon- 
sumer advertising campaign ever 
put, behind a glue. Free window 
and counter cards and counter leaf- 
lets are being offered to dealers. 


Indiana Hardwood Meeting 


The 56th annual meeting of the 
Indiana Hardwood Lumbermen’s 


Association will be held January 
29 at the Hotel Severin, Indian- 
apolis. The general session is called 
ye cs p.m., with the banquet at 


‘Nu-Plywood,’ Wood Waste 
Plywood Developed 


A revolutionary new type of 
plywood, made basically of wood 
waste, is now in the | — 
of development at the Wilco - 
search Laboratory, recently es- 
tablished by Wilco Machine Works, 
Inc., Memphis. Elmendorf Re- 
search, Inc,, Chicago, developer of 
the panel, called Nu-Plywood, is 
conducting the present tests in 
Memphis, which are being carried 
out to perfect the process and de- 
velop the machinery for manufac- 
turing. j 

Lloyd Johnson, Duluth, a tim- 
berman who is backing the proj- 
ect, said that after more than 
three years of experimental work 
it is now ready for large-scale 
pilot plant manufacture. 

Armin Elmendorf, president of 
the research organization, listed a 
few uses of the new synthetic 
board as furniture, wallboard and 
trailer linings. He pointed out that 
the new board will cost much less 
to manufacture and emphasized 


dh. 


PANBL OF “NU.PLYWOOD” atud- 
led by, left to right, Lioyd Johneon, 
backer of the project; Armin Wi 
mendorf, Chicago researcher, and 
Daniel N, Copp, co-owner of Wilco 


that, for a given log the new pro- 
cess will yield from three to five 
times more footage. He noted that 
the new process is a conservation 
measure which will help save tim- 
ber suitable for conversion into 
veneer, 

Further conservation will be ac- 
complished through using up wood 
waste which is now burned. Elmen- 
dorf explained that the core of the 
new panel is made of sawmill 
waste such as sawdust, shavings, 
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FREE BESSLER CATALOG! 


There’s a BESSLER way to do it! 


There’s an easier, better 
way to get your home- 


buyers vp 
attics and upper floor 
areas! 
DISAPPEARING STAM. 
WAY method. Used for 
over 40 years in new 
and old homes of every 
type. Safety-engineered 
in every detail, 
oll building codes. At- 
tractively priced! im- 
mediate delivery! 


into = their 


I's the BESSLER 





Meets 
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RID OF 


“THE GREMLIN’ 
THAT'S BLISTERING 
THE HOUSE PAINT! 


Give Condensation the Air 
with “MIOGET” LOUTERS 





“MIDGET” LOUVERS not only build cus- 
tomer good-will and increase sales... . they 
provide additional profit for beth the dealer 


and the paint contractor. 


Ventilate all danger spets and prevent 
sweating and dampness that causes meis- 
ture blistering. Simple to install. 


2 styles—for indoors or out—6 sizes. 


ele al 


tions on 7 Gessler Uie- 
appearing Stairway models. 
Hundreds of thousands in 
daily wee. More soles and 
service features than any 
other type. Write now! 


if \ \ Gives complute specifire- 


SEE 
SWEET’S 


BESSLER DISAPPEARING STAIRWAY CO. 


1906-4 East Morket Street, Akron 5, Ohio 





felt ia eee Alek 
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Lrtirely New and Kevdfutionary — 


Marte Plank&Block 


easy to install - easy to sell 


USE THESE POWERFUL SALES TOOLS to help you 
sell new Marlite Plank and Block in the bigger-than-ever 





remodeling and do-it-yourself markets, Here’s everything you-need 
to get started with a bang . . . to advertise and display Marlite .. . 
to develop more live prospects . . . to close more sales in 1954! 
Act now—contact your Marlite representative or wholesaler 
for complete details, or write Marsh Wall 
Products, Inc., Dept. 141, Dover, Ohio. 


Subsidiary of Masonite Corporation. 


Marlite Plank and Block 
Patent Applied for 


s 


Personalized Magazine 


AD MATS THEATER ADS RADIO AND TV HOME MAINTENANCE 


Traftic-Building Full-Color : Profit-Making 





Colorful ‘Take Home” Eye-Catching Easy-To-Show Prospect Pre-Selling 
P&B FOLDER COUNTER DISPLAY COLOR DECK PUBLICITY 











and CEILING PANE 


Inquiry-Producing Sales-Stimulating 
CONSUMER ADS TRADE ADS 
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in shop operations at River Road Lumber Company, “Versatile Andersen Flexivents,”” reports Hilferding, 
North Tonawanda, N. Y., “It is possible to produce more “make it possible to offer customers a wide selection with 
units using Flexivents with the same number of workmen moderate inventory.” Here, a shop workman places Flexi- 
than by any other method,” says Henry Hilferding, vice vents in position for joining. Joining with corrugated 
president (right), That means furnishing more customers fasteners is the best. 

without increasing shop facilities. 


Builder hails 





“ANDERSEN FLEXIVENT WINDOWS... 
WITHOUT A DOUBT, MORE POPULAR THAN 
ANY OTHER WINDOW WE HAVE USED” 


...says William H. Pearce, executive vice president of 
Pearce & Pearce Co., Inc., whose Green Acres Village 
is Buffalo, N. Y.’s lar zest development. 


At left, workmen install shop-assembled group of 
Flexivents which Pearce finds “very easy and eco- 
nomical to install. 

“Moreover we can place orders for a year’s produc- 
tion (350 houses) in advance and achieve many varia- 
tions in exterior elevations by different arrangements 
of Flexivent Units,” says Mr. Pearce. 

Pearce & Pearce finds “unusual home buyer ac- 
ceptance” for Andersen Flexivent Units. 

Why don’t you look into the many advantages of 
Andersen Flexivents for the next project you build or 
furnish? 








Mr. Hilferding states further that, “Flexivent permits 
adaption to any type of construction by the use of built-ups 
and casing.” In building up Flexivent group, workman 
makes certain that units are kept square and properly 
aligned. This is important. 


Workman applies outside casings, subsills and batten 
strips. “With Flexivents,” says Mr. Hilferding, “we have 
found it possible to give our customers a picture window 
at lower-per-square-foot cost of area than with any other 


type of unit,” Built-up groups of Flexivents are trucked to 
job ready to install. 


HEAIVEN] windew 


Use Andersen Flexivents in ribbons 


Most flexible, most useful window you ever saw! That’s 
why builders from coast to coast have rushed to use 
Andersen Flexivent Window Units in homes built for sale. 

Low in cost! Not just a low per-square-font cost in the 
carton .. . even more—low in cost, because they are easy 
to assemble into groups and install! 

Hundreds of uses! Choice of awning, hopper or out- 
swinging casement operation. Choice of 9 sizes. No end 
to possible combinations in ribbons, stacks and groups! 

High in quality! Famed Andersen engineering and 
quality manufacture in every Flexivent. Yet simplicity in 
design and hardware has kept cost low! 

For specification data see your millwork dealer, Sweet’s 
Light Construction File or write... 


1 . 
y \ndersen ( ArporaliONn sayPorT, MINNESOTA 


Build Flexivents into stacks 


Combine Flexivents into extensive groups 


Andersen 


Windowalls: 


COMPLETE WOOD WINDOW UNITS 


*TRADEMARKS OF ANDERGEN CORPORATION 








far lasting beauty 


OZARK 


OAK FLOOPING 


Ask the man whe does the work whet 
he prefers in flooring. You ean bet thet 
Ozerk Ook Fleering meets his every 
specification! 


Favorite of carpenters and contractors 
for many yeers, Ozark Ook Flooring Is 
produced from fine quality, Missouri 
altitude-grown oak stock. It’s extremely 
dureble, yet takes minimum finkked w- 
talbatton time b R reqeires fittle 
sanding aad finishing for Hhethme beavty. 





Properly seasoned in Moore Cress-Cireu- 
latios Kilns, Ozark Flooring is ecowrately 
milled on modern machines and expertly 
greded in aecordeace with NOFMA 
greding rules. Youll fied your costes 
ers will The ond reorder this fine fleor- 
ing. Moke your next cor Onerk Brandl 


Oxzerk Oek Fleering Is carefully bue- 
died for sate arrival, easy hondling. 
Send we your inquiries. 





“FINE FLOORING 
SCE 1927" 








f Tho 


OZARK 


OAK FLOORING COMPANY 


BISMARCK 
MISSOURI 
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ed and trimmings. 

e Wilco Research Laboratory 
was set up to meet the need for 
full-scale experimental work in the 
laminating, hardboard and chip- 
board fields. It is made available 
by Wilco to any firm wishing to 
conduct tests. Wilco has installed 
a five-opening 100”’x66” Siempel- 
kamp hydraulic hot plate press, 
imported from Germany. Other fa- 
cilities include glue spreaders, mix- 
ers, chip pulverizers and testing 
instruments. 

Elmendorf, a specialist in forest 
products development, is the in- 
ventor of the Elmendorf Paper 
Tester, Flexwood, Parkay flooring, 
Derby flooring, Texbord, Mengel- 
bord and Ply-Veneer. 


Lovis A. Hager, Jr., Dies 

Louis A. Hager, Jr., 50, execu- 
tive vice-president and director of 
sales of the C. Hager & Sons Hinge 
Manufacturing Co., died suddenly 
in St. Louis. He had been respons- 
ible for creating and establishing 
the present Hager sales organiza- 
tion and interpreting selling and 
advertising policies. Friends and 
associates often referred to him as 
“the globe-trotting Hager.” He 
— the Hager organization in 
1924. 


Manufacturers Announce 

R. T. Frost has been named chief 
clerk of the Longview division of 
the Long-Bell Lumber Co. He re- 
places A. L. Bogan, who retired 
December 1 after 30 years’ serv- 
ice and election to assistant secre- 
tary. Bogan retired to Santa Bar- 
bara, Calif. 


Masonite Corp. promoted M. L. 
(Pete) Drake from assistant to 
manager of its eastern division, 
announced F. O. Marion, general 
sales manager. He joined the com- 
pany in 1947 as a salesman. John 
W. Holdsworth succeeds Drake. 


Britten 

The Kubberset Co., Newark, has 
appointed Stanley H. Britten field 
sales manager. The manufacturer 
of paint brushes and Flo-matic 
paint rollers is a subsidiary of 
Bristol-Myers. 

Kwikset Sales & Service Oo., 
Anaheim, Calif., manufacturer of 
Kwikset locksets, named John B. 
St. John field sales manager. 


“Happy House” has been com- 
pleted by Wood Conversion Com- 
pany and the new color film to sell 
the home remodeling market will 
be released in January for show- 
ings by lumber dealers. It offers 
new room designs and building 
product uses. Showings may be 
booked through WCC representa- 
tives or b oben the company. 
Made in Hollywood, a scene from 
the film below shows stars 


Ching and Jan Clayton, both stars 
of Rodgers and Hammerstein 
Broadway musicals, as well. 


E. A. Nord Co., Everett, an- 
nounced the appointment of Benj. 
Levinson & Co,, Seattle, with sales 
offices in Los Angeles, as exclusive 
western sales representative of 
Nord Douglas fir panel doors under 
the trade name Nordco. 


Don B. Michaelson has joined 
Pacific Mutual Door Co., Seattle, 
national merchandisers of lumber 
and plywood. He will assist E. W. 
Ruddick, manager of Western For- 
est Products division. Michaelson 
has been in millwork in North and 
South Dakota, with the Lepley 
Lumber Co., Puyallup, Wash., Ta- 
coma Lumber Supply Co. and vice- 
president of Stacey Lumber Co., 
Tacoma. He has taken refresher 
courses in lumber retailing at the 
University of Washington. 

W. P. Gullander, financial vice- 

president, Weyerhaeuser Timber 
Co., Tacoma, has been elected to 
membership in the Controllers In- 
stitute of America. 
Louis P. Knight was named sales 
promotion manager of Clearview 
Louver Window Corp., Dallas, an- 
nounced J. E. Bush, president, who 
said this is the first step in an ac- 
celerated program of dealer re- 
cruiting and assistance. 

R. M. Whyte has been named an 
assistant sales manager for Insul- 
ite in seven western states, an- 
nounced M. C. Fairfield, sales man- 
ager. He will headquarter in San 
Francisco. Whyte joined the com- 
pany in 1935, grew up with it and 
assumes his new post after repre 
seating Insulite eight years in 
Kansas City, Mo. 

As part of the two-day meeting 
of Kyanize district managers in 
Everett, Mass., last month, an in- 
formal dinner at the Parker House, 
Boston, honored E. P. Lawrence, 
western branch manager, for 25 

(continued on page 110) 
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HARDWARE 


Silent 
Floor Salesman! 


Sells 42 different Popular 
items in only 2/2 square feet 
of floor space! 


Displays Household Hardware Right out 
front . . . reminds customers to Buy! Catch 
more customers coming and going with 
Hager’s new Handy Hardware Rack! 
You'll profit from the payoff in extra 
self-service sales! Almost a hardware 
department in itself for the Do-it-Yourself 
trade. Brightly packaged, clearly dis- 
played hardware swiftly sells itself to 
your store traffic! 


Set this rack up on your floor—find out 
fast why “Everything Hinges on Hager!” 


HAGER // 3 
PT aMag 


HARDWARE 


Attractively carded and packaged 
hardware in sturdy, crystal-clear plas- 
tic. All necessary screws included in 
separate section from hardware unit. 
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THE NEW 


calder 


OVERHEAD’ 
GARAGE DOOR 
LINE 
has a style and size 
for every need 


Litt TT? 
Pie was: 
iat te 


aVlli Maa Pha tT 














mae sea 


CALDER ‘‘LEVELINE'’ DOOR 


CALDER ‘FLUSH 


a 


aNtli may ital all) 


Here's a brand new line of doors 
thet has everything. Made by a 
manufacturer with over half a cen- 
tury of designing and engineering 
experience, the new Calder doors 
are available in every conceivable 
size and style for every concelv- 
able need. Special designs and 
sizes to order and for extra ap- 
peal to the customer and extra 
profit for you—all Calder doors 
can be equipped with radio con- 
trolled electric operators. 


Send for complete oun 


LANCASTER 14, PENNA, 





MANUFACTURERS 


(begins on page 94) 


years of service and he was given 
a watch. Two years ago, he was 
made head of the Chicago office. 

Jones & Brown, national distrib- 
utors of Pittsburgh Interlock plas- 
tie wall tile, has appointed Collins 
Baxter sales representative in the 
central northwest. He has more 
than 15 years’ experience in floor 
and wall covering sales. 


Baxter Maxwell 

F. P. Maxwell has resigned from 
the Acro Mfg. Co., of which he 
was president, to accept the new 
position of vice-president of Rock- 
well Manufacturing Company’s 
power tool division, announced W. 
F. Rockwell, Jr., president. He will 
remain on the board of Acro, said 
Rockwell, who is also Acro board 
chairman. . . . Richard E. Miller, 
former general manager of Rock- 
well’s Columbus, Ohio, plant, has 
been appointed to the new position 
of product sales manager of saws 
and expendable tools sold by Rock- 
well’s Delta power tools division, 
announced E, W. Ristau, vice- 
president of Delta sales. 

Wilbur E. Roberts was appointed 
general sales manager of the 
Wooster Brush Co. to direct na- 
tional sales of paint brush and roll- 
er applicators; he has an extcn- 
sive background in marketing and 
distribution. Jack Boyd has been 
named sales representative for 
eastern Pennsylvania and New 
York. Other changes include W. K. 
Day as advertising and sales pro- 
motion manager, John G. Zapf and 
Doris Williams, assistants. 


oh : 
Roberts O'Dowd, Ir. 

Edward Hines Lumber Co., Chi- 
cazo, appointed Frank E. O’Dowd, 
Jr., sales manager of the millwork 
division, announced James ¥. Ma- 
honey, vice-president. He has been 
with the Hines organization snce 
1945 and specialized last year in 
promotion of ponderosa pine win- 
dows and frames in the Chicago 
area. O’Dowd is the son of the late 
vice-president of Edward Hines 
Lumber Co, 


Nels B. Aronson was named 
western manager January 1 of the 
Minnesota and Ontario Paper Com- 
pany’s national pole and treating 
division, anounced Robert Faegre, 
Mando’s executive vice-president. 
He succeeds Walter T. Kuntze, who 
will remain with the division until 
July 1 as an advisor. Fritz Stem- 
pel succeeds Aronson as plant su- 
perintendent. Mr. Kuntze, 75, has 
been with National Pole nearly 50 
years. 


W. C. Hammerle, forester of the 
Southern Pine Assn. the past 10 
years, resigned to join the Forest 
Farmers Assn. Cooperative, Atlan- 
ta. He will assist in the manage- 
ment of the organization and in 
publication of the monthly “Forest 
Farmer,” said J. Walter Myers, Jr., 
executive director. Hammerle has 
been state forester with the Geor- 
gia and South Carolina commis- 
sions, district forester in North 
Carolina and also with the U.S. 
Forest Service. Basic forestry func- 
tions of the SPA will be continued, 
said H. C. Berckes, executive vice- 
president. The SPA program will 
be directed by Virgil W. Cothren, 
field representative since 1950. 


The manufacture of Dexter Life- 
time Locks in Mexico was an- 
nounced by Lou M. Dexter, presi- 
dent, National Brass Co., shown, 


right, with Richie Eaton, left, 
president, Plata Elegante, S.A. de 
C.V., Monterrey, Nuevo Leon, Na- 
tional’s plant is in Grand Rapids 
and it has a Canadian branch at 
Guelph, Ont. 


Herman J. Pelstring, president, 
Pennsylvania Lumbermens Mutual 
Insurance Co., announces that 
Fred H. Ludwig, Reading, was 
elected executive vice-president at 
the semi-annual meeting December 
1. John H. Repass, Philadelphia, 
was elected a director to succeed 
the late Thomas R. Marshall. 


Carleton Ellis, dr., was named 
director of sales for all Plaskon 
products, announced Thomas J. 
Kinsella, prsident of the Barrett 
division of Allied Chemical & Dye 
Corp., which purchased the Plas- 
kon division of Litbey-Owens-Ford 
Glass Co., Toledo, recently. 


Kasle Steel Corp., Cleveland, has 
been named a distributor for its 
aluminum mill products by Rey- 
nolds Metals Co., Louisville. 
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MASONITE SIDING. Every dealer who pro- 
moted this pre-packaged sales-builder when 


it was introduced a year ago, knows what a 

terrific acceptance it has had among builders 

and homeowners. It’s been the talk of the 
aes8 trade! 


Here’s what Masonite Siding offers you: 


> ] ¢ A nationally-advertised building product 
wi th that leads to “big-ticket” sales. 


e A genuine “Masonite” brand product that 
builds up your store’s standing. 

A well-rounded program of sales promotion 
two new winners : helps, (mats, displays, literature, etc.) to 
make your selling job easier. 

A retail selling price that competes more 
than favorably with other similar materials, 
yet offers you a healthy margin. 

An item that’s easy to sell, easy to deliver. 
A profitable item to fill out your money- 
saving pool-car order. 

Greater satisfaction for your customers, 
and greater profits for you! 





new products 


new markets 


new profits 


MASONITE PEG-BOARD* PANELS AND 


FIXTURES! One of the most wanted, fastest 
moving items ever to reach the building 
industry. Offer you steady volume for years 
to come because thay make living so much 
more efficient! Masonite Peg-Board panels 
and over 60 fixtures, instantly interchange- 
able without tools of any kind, provide “‘work- 
ing walls’’ in closets, kitchens, garages, 


workshops...create a completely new decora- “4 NATURALLY STRONGER WITH LIGNIN 
tive idea for living areas 


® 
Here’s what Masonite Peg-Board panels offer: PRESpWOOD m A (+ wi 3 T € 


e A pre-sold market that’s growing every day. PANELS Cc ORPORATION 
A top-quality brand name that your cus- Dept. AL-1-11, Box 777, Ch'eago 90, II. 
tomers have confidence in. 


A “leader” item that builds repeat sales for ([] Please send me more information about Masonite Siding and Masonite Peg- 
this and many other items. Board Panels. 


A “natural” material for your own display 
areas. 


A plus profit from a plus sale that pays off 
when aggressively promoted. 


Push pre-sold Presdwood® Products for Profit! 
Learn how these all-wood hardboards can 
boost your business. Send coupon for the facts. 


*“Peg-Boord” Reg. T.M. U.S. Pat. Off., 8. B. Butler Mig, Co., Inc. 





BuiLpinc Propucts MERCHANDISER 





ALL ABOUT WHOLESALERS 





SOUTHERN SASH AND DOOR JOBBERS ASSOCIATION past presidents were 
honored at a luncheon which climaxed the 14th annual winter meeting of 
the SSDJA in Hollywood, Fia., last month. Seated, left to right, at the head 
table are M. C. Davidson, Houston Sash and Door Co., Houston; W. A. Comp- 
ton, Allen Millwork Mfg. Corp., Shreveport; the current president, W. Horace 
Woods, George C. Vaughan & Sons, Houston; secretary-treasurer Barney Gal- 
iagher, Memphis; guest speaker Lon Worth Crow, Jr., Miami; lL. W. Gard, 
A. H. Ramsey & Sons, retired, Miami; T. E. Addison; Sr., Rudesal, Inc., 
Atlanta, and the immediate vice-president, James M. Green, Palmetto Sash 
& Door Co., Orangeburg, 8.C. 


Jobber’s Position in Today's Economy Told at Meeting 


More than 400 member jobbers, wives and guests attended the Southern 
Sash and Door Jobbers Association’s 14th annual winter meeting Decem- 
ber 7-9 at Hollywood Beach hotel, Hollywood, Fla. Outstanding speakers 
on an information-packed program spelled out the jobber’s position in to- 
day’s economy, 

President W. Horace Woods of George C. Vaughan & Sons, Houston, 
keynoted the program. “Selling 
your potential function as a whole- 


saler is an indispensable part of Social Calendar 


selling your goods,” he said, 
Woods announced the results of 
a recent survey which showed what 
the 156 member companies repre- 
sent in facilities and service. He 
said there are 246 warehouses and 
plants in 19 states with bulk mem- 
bership concentrated in a 15-state 
area; there is a total of 10,202,667 
square feet of space. Management 
and sales employes total 1,039, 
with 7,756 other employes. The 
total average monthly inventory 
for the jobbers is $41,728,087. Av- 
erage monthly inventory for the 
jobbers is $41,728,087. Average 
accounts receivable are $27,681,- 
361. 
Panel Discussion on 1954 


Speakers at the meeting were 
Lon Worth Crow, Jr., Miami, sec- 
retary, Mortgage Bankers Assn., 
and a panel of three speakers in 
a discussion of “What in 1954”: 
Alfred B. Parker, Miami architect; 
Emil J. Gould, past president, 
Florida Home Builders Agan., and 
Ned Ball, executive vice-president, 
Louisiana Building Material Deal- 
ers Assn. 

Barney Gallagher, secretary- 
treasurer of the SSDJA, an- 
nounced the schedule of 1954 meet- 
ings: the 19th annual membership 
meeting, June 7-9, Peabody hotel, 
Memphis, and the 15th annual win- 
ter meeting, Roosevelt hotel, New 
Orleans, November 30-December 2. 


112 


The meeting combined business 
sessions with recreation and a full 
social program. L. J. Munson, Hurd 
Millwork Corp., Medford, Wis., 
won the golf tourney; runner-up 
was H. C. Kennedy, Protection 
Products Mfg. Co., Kalamazoo, 
Mich. Prizes were awarded at a 
cocktail party in the gardens of 
the hotel, followed by an outdoor 
steak party and water show at the 
hotel pool and Cabana Terrace. 
Other social activities included a 
sightseeing tour of Miami and 
Miami Beach for the ladies, a wel- 
come party and a cruise through 
the Everglades. 


Sutherlin Names Agent, 


Oregon Plywood Sales 

Oregon ywood Sales Corp., 
Buffalo, was appointed sales agent 
for the Sutherlin Plywood Corp., 
Sutherlin, Ore., where the new mill 
was to start production January 1. 
Initial output is to be confined to 
the manufacture of stock size fir 
panels, with initial production 
about 30 million feet of Douglas 
fir plywood per year. Manufac- 
turing will be by the latest hot 
press method. 

Oregon Plywood Sales had been 
the exchusive sales representative 
for Oregon Plywood Corp., Sweet 
Home, Ore., and represented sev- 
eral other fir plywood mills nation- 
ally. 

Robert Hofheins, Buffalo, secre- 
tary-treasurer of Oregon Plywood 
Sales, was elected to the board of 
the Sutherlin company; he is also 
an officer and director of Oregon 
Plywood Corp., Niagara Plywood 
and Albany Plywood, and a part- 
ner of Scranton Plywood Co., 
Forty Fort, Penna. He recently at- 
tended his first board meeting of 
the new mill on the west coast. 


Empire Buys Interest 


In Park Square Lumber 


Empire Millwork Corp., Corona, 
N. Y., one of the oldest suppliers 
of millwork in the metropolitan 
New York area, has acquired a sub- 
stantial stock interest in Park 
Square Lumber Corp., Floral Park, 
N.Y. Harry Gilbert, Empire presi- 
dent, announced completion of 
plans to supply construction lum- 
ber to builders and contractors with 
greater speed, efficiency and econ- 
omy. 

Park Square Lumber Corp. will 
now operate under the name of Em- 

ire-Park Square Lumber Corp., 

oral Park. Edward M. Gilbert, 
formerly an Empire vice-president, 
in charge of lumber sales, becomes 
(continued on page 114) 


JOBBER PANEL DISCUSSION, “What in 1954?” was a highlight of the 
SSDJA meeting. Left to right, R. C. Slack, A. H. Ramsey & Sons, Inc., Miami; 
Coleman Dever, Wiliam Cameron & Co., Wholesale, Waco, Tex.; W. A. 
Compton, Allen Millwork Mfg. Corp., Shreveport, and W. Horace Woods, 
George C. Vaughan & Sons, Houston, were members of the jobber panel de- 
signed to take inventory of the jobber’s position in the field of distribution. 


January 11, 1954, AMERICAN LUMBERMAN & 








=: Thomason! 


' GIVE YOUR CUSTOMERS 





(or more) 


BEAUTIFUL FACE VENEERS 


from which to choose 














No wonder more and more building 
supply dealers are selling THOMASON 
Flush Doors (hollow and solid core). 
They are able to meet the requirements 
of more and better customers. 






































JUST LOOK AT THIS 
CHOICE OF FACE VENEERS 


Philippine Mahogany, African Mahogany, 

Genuine Honduras Mahogany, Walnut, Oak, 

Birch, Knotty Pine, Gum or any face veneer Remember: “she 
desired. In addition, THOMASON plastic- THOMASON line 
faced flush doors are available in all domestic — *¢¢Ps design in 

and foreign wood grain plastics, as well as 9 "4" ++» and you'll 
in decorative plastics. sell more Flush Doors. 




















For office buildings, hotels, 
hospitals and public institu- 
tions, THOMASON water- 
Lr pete yg ellie THOMASON FLUSH DOORS ARE 

6 oF mere besetfel face SOLD ONLY THROUGH DISTRIBUTORS 
veneers. These doors can be Write for name and address of 

pie nh vy light the distributor in your area. 

can choose from 5 distinctive 


pattems of licht openings © THOMASON FLUSH DOORS 


THOMASON PLYWOOD CORPORATION 
Fayetteville « North Carolina 
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WHOLESALERS 
(begins on page 112) 


an officer of the new company. Em- 
pire will continue to supply certain 
of its large lumber customers with 
direct carload shipments from its 
own mill in Sutherlin, Ore., and 
continue to supply millwork as it 
has for more than 50 years. Un- 
der the new setup, it will have ad- 
ditional facilities, including a large 
waterfront dock and a storage yard 
in Brooklyn. 

A more diversified inventory of 
construction lumber will be avail- 
able and modern, mechanized, 
heavy-duty hand‘ing equipment wi’! 





facilitate assembly, dispatch and 
delivery of large shipments at low- 
er costs. 


Adolph Pfund Retires; 
Nagle in WJSB Job 


Adolph Pfund, secretary of the 
Woodwork Jobbers Service Bureau 
since its inception in 1935, has re- 
signed and was succeeded by Carl 
W. Nagle, assistant secretary 
since last August. The change of 
secretaries was effective January 
1, announced William C. A. Cos- 
tello, president of the bureau, for 
the officers and directors. 

Pfund had expressed his wish to 





Heavy Duty 
LIFTRUK 
5-7%2-10-15 Ton 
Capacities 


HEAVY-DUTY FORK 


with LMETIRUUK 


Let our Sales-Engineering 
Department give you con- 
vincing evidence on the 
profitable results obtained 
from Systemized Layout of 
Yard and Stacking Aisles, 
designed for LIFTRUK 
operation . . . faster inload- 
ing ... higher stacking .. . 
swift outloading of pallet- 
ized loads. 

Learn how yard after yard, 
by creating this extra stock- 
ing area, by a more efficient 
use of man power, and by 
fast movement of customers 
trucks, have attracted MORE 
BUSINESS to their gates— 
and at profitable savings— 
as bigh as 75% in materials 
handling costs—through the 
use of rugged, dependable, 
heavy duty Silent Hoist 
LI UKS, 


Many yards now feature super-outloading 
services .. 
of time truck's arrival... through use of 
LIFTRUK handling of pre-packaged loads. 


» generally within 15 minutes 


WE WELCOME YOUR INQUIRY — ask for Bulletin 77 
SILENT HOIST & CRANE CO. 


of Heavy Di 


ale lil 


ty Materials Handling Equipment 


860 63rd STREET, BROOKLYN 20, N. Y. 


January 





retire several months ago. Nagle 
came into the WJSB this year 
from the Indiana Lumber & Build- 
ers Supply Assn., of which he was 
secretary-treasurer from 1950-53. 
Pfund will become consultant to 
the officers, who will thus have the 
benefit of his intimate knowledge 
of the organization’s affairs. Na- 
gle has also served on the board 
of the NRLDA. 

In tribute to the retiring secre- 
tary, president Costello said, 
“Starting with 1913, Adolph 


Carl W. Nagle 


Pfund, who has served us so long 
with notable credit to WJSB and to 
himself, has been managing head 
of the Wisconsin Retail Lumber- 
men’s Association, the Northwest- 
ern and, during its formative 
years, the National . . . Adolph 
Pfund was made secretary in 1935, 
serving continuously from that 
time, and WJSB reared and de- 
veloped to become a potent indus- 
try factor. We have abundant 
confidence in Secretary Nagle to 
continue the consistently sound 
operational policies established 
from the beginning.” 


lowa Wholesalers Meet 
The Iowa Building Material 
Wholesalers held its last 1953 
meeting at the Hotel Fort Des 
Moines last month. Jim Hoak, 
Wheeler Lumber Bridge and Sup- 
(continued on page 116) 
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CECO STARS OF 
THE N.A.H.B. SHOW 


CECO 


: = 
ity ie. eae anaes capese ARTI A OB Ss: BB, oe 
Aluminum Awning Window a a t ) 
Anew Ceco star... modern—streamlined } 

truly functional—projected vents keep 

out rain—provide draft-free ventilation. 


Aluminum Jalousie Window 
Another new Ceco offering—a knock 
down unit, easy to assemble. Precision 
made—weather tight closing. 





Aluminum Residence Casement [3][in] [1] Aluminum Window Steel Residence Casement 


Never needs painting—easy to open, wash Smooth operation—easy to clean—unit Slender frames provide up to 30% more 
from inside—easy to install—no fitting includes prime window with combination light—easy to open, wash from inside= 
necessary—easy to screen, storm and screen for direct attachment. easy to install—easy to screen, 


It pays to stock the winners in any field, so be sure you have the 





5 Ceco stars of the Annual Exposition of the National Associa- 


/ 

a constrvetion products / 
CECO ENGINEERING 

makes the big dterence 


sii give you windows of high demand, with 4 aluminum offerings 


tion of Home Builders. The Ceco line has been byoadened ta 





in the Ceco-Sterling line, and in steel, the ever popular Ceco 
CECO STEEL PRODUCTS CORPORATION 


Offices, warehouses and fabricating plants in principal cities. Casement. Ceco gives you more in@O 
Generali Offices: 5601 West 26th St., Chicago 50, Illinois 
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ply Co., was elected president and 
Webb Ashton, Ashton Wholesale, 


secretary. 


Thierry to Former Job 


Edwin M. Thierry has resumed 
his association with Somerville- 


in and near the city. 


Gilliam to Manage 
Farrin Wholesale 


of 


Cincinnati. He 
grew up in the 
business and 


MeGinn Lumber Co., Chicago, to knows it from 
handle the retail lumberyard trade production to 
Formerly sales 


with the company for several 
years, he had recently been asso- 
ciated in the Thierry-Julian Lum- 


ber Co. 


For five ycars 
before his army 
service, Gilliam 


Gilliam 


was with a hardwood sawmill oper- 


John M. Gilliam has been named 
manager of the wholesale lumber 
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Vata Me G gives you 


“The Pich of Plywoods 


AETWAPLY PRODUCTS 
More than 50 species of 
Foreign and Domestic 


Plywood and Veneers, 
in all sizes and grades 


® 
Cupboard and 
Flush Doors 
we 
'eg-Board 
e 


24-hour 
shipping service 


Branch Warehouses: Grand Rapids, Indianapolis, Rockford, Detroit 


for ALL your sales needs 


Attractive, durable Exterior plywood ... 
exquisite Hardwood wall panels... waterproof 
plywood for concrete forms . . . moisture re- 
sistant plywoods for all types of farm buildings 
... utility and plastic-covered plywoods for 
all industrial uses . . . all these and many 


‘other products are available to you in 


AETNA’S warehouses. 


Yes, AETNA carries plywood from mills 
all over the world, giving your customers a 
choice that is unexcelled. All standard sizes 
and odd sizes are available. You never need 
to miss a sale for lack of stock, for AETNAPLY 
Service is just like having a warehouse of your 
own. Deliveries are fast; shipment is made 
within 24 hours from the time your order 
is received. 


Write for Aetna’s New Price Lists TODAY! 


Alert NA Piywoop & VENEER ComPANY 


1732 N. Elston Avenue ¢ Chicago 22, Ill. 
ARmitage 6-7100 


Call AETNA for PLUS VALUE in PLYWOOD 





ation in Kentucky. He entered the 
army in 1940 and became procure- 
ment and supply officer. In 1949, 
he became hardwood sales man- 
ager for the Dwight Hinckley 
Lumber Co., Cincinnati. 


Under Gilliam’s guidance, the 
Farrin wholesale department will 
continue to offer excellent service 
on high-class lumber, said Spencer 
G. Kuhn, president. T. C. Matthews 
is sales manager of the firm. 


OBITUARIES 


HENRY F. CHANEY, 67, secre- 
tary-treasurer of Western ‘Cooper- 
age, Inc., died in a Portland hospital. 
Born in Detroit, but an Oregon res- 
ident 40 years Chaney was a leading 
lumberman of the state many years, 
his affiliations including the vice- 
presidency of Booth-Kelly Lumber 
Co., board chairman of Coos Bay 
Lumber Co., and director of Cascades 
Plywood Corp., Clover Valley Lum- 
ber Co., Dent & Russell, Inc., and 
Medford Corp. 


JAMES A. CORCORAN, 67, one of 
the last of the midwest’s early tim- 
ber barons, died December 12 at his 
home in Webster, Wis. Known as 
“Jackpine Jim,” he had a heart con- 
dition the past two years but re- 
mained active in the Corcoran Pulp- 
wood Co., Bemidji, Minn., and the 
Corcoran Timber Co., Bozeman, 
Mont., both now headed by his son 
Donald. Corcoran got his start and 
his nickname in the northwestern 
Wisconsin jackpine industry 40 years 
ago and was active in much of the 
jackpine logging in the north. He 
was a leader in conservation move- 
ments. 


HAROLD G. SHAW, SR., 53, su- 
perintendent of Armada (Mich.) 
Wood Products Co., died in his home 
there. He lived 30 years in Detroit 
until moving to Armada in 1951. 


A. H. BANKSTON, 60, president 
of the Bankstun Lumber & Export 
Co., Savannah, Ga., died from a heart 
attack. He was a past president of 
the National Lumber Exporters Assn. 
and active in the National Hardwood 
Lumber Assn. 


JOHN FREEMAN, senior field 
man of the California Redwood 
Assn., died in his sleep December 9 
in Los Angeles... He was in good 
health and out on his routine busi- 
ness calls at the time. Burial was in 
northern California. 


MAX A. SLAFF, 76, vice-presi- 
dent of the Belmont Lumber Co., 
Passaic, N. J., and a founder more 
than 40 years ago of the Yellow Pine 
Lumber Co. there, died in Passaic. 
He was born in Poland, came here 
at 12, founded the Yellow Pine com- 
pany in 1911 and sold it in 1911 
when he acquired Belmont. 


JOSEPH P. MALZ, 86, known as 
the dean of white pine lumber in- 
spectors, died at his home in Rhine- 
lander, Wis., where he settled 60 
years ago. For many years he was 
employed as a lumber grader by 
Brown Brothers Lumber Co. 
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Southern Screw Company is built on a firm belief in service 
and faithful day-to-day practice based on that belief. 
Service to our customers means 


PROMPT SHIPMENT from 500,000,000 screws in bulk, 300,000 gross packaged 
stock 


SECURE PACKING in containers specially built and sealed against loss in 
shipment 


FREE LUBRICATION Screws in bulk lubricated free. Ask for this free service 
whenever needed 


Southern means one source for all your wood screw needs 
—and Quality in every screw! 


PHILLIPS OR SLOTTED . FLAT ° ROUND ° OVAL 
STEEL ° BRASS SILICON BRONZE ° ALUMINUM 


Factory warehouses: 


4100 Dell Avenue 
North Bergen, N. J. 
Unien 5-0985 


2640 East Washington Blvd — : 
Los Angeles 23, Calif. a 
Logan 5-6157 = 


325 West Ohio St 


Chicago 10, Ml. SCREW COMPANY 


Superior 77-6531 * 6532 STATESVILLE 2 NORTH CAROLINA 


Manufacturer of Wood Screws 
Sold through leading wholesale distributors 


Buttpinc Propucts MERCHANDISER 





THE LUMBER MARKET 


Lumber Consumption 
1% Greater in 1953 


National consumption of lum- 
ber for the full year of 1953, based 
on preliminary estimates, is ex- 
pected to total 40,692 million board 
feet, 1% greater than in 1952. 
Lumber consumption estimates in- 
clude exports and imports, as well 
as changes in distributors’ stocks. 
The committee stated that the 
consumption gain in 1953 is large- 
ly attributed to increased lumber 
imports which in the first three 
quarters totaled 2,109 million 
board feet, up 363 million feet 
from the similar period of 1952. 

The lumber industry continued 
making adjustments to changing 
market conditions during the third 
quarter of 1953, according to the 
90th quarterly report of the Lum- 
ber Survey committee to the Sec- 
retary of Commerce. Supply ex- 
ceeded demand during the quar- 
ter but current reports reflect an 
expectation that supply and de- 
mand would soon begin to come in- 
to better balance. 


Average lumber prices as re- 
flected in the wholesale price in- 
dex declined 2% during the third 
quarter of 1953. The report also 
mentioned that retail lumber sales 
during the quarter failed to match 
year-ago levels. 


Retail Stocks 
Still Declining 


The National Retail Lumber 
Dealers Association's current sur- 
vey shows that total retail lumber 
stocks on October 31, 1953, were 
estimated to be 4,799 million board 
feet, 3.4% below September 30, 
1953, and 1.3% less than on Octo- 
ber 31, 1952. Eight of the nine re- 
tail regions indicated decreased 
stocks during October, with the 
east south central region showing 
the largest decline (7.6%). Com- 
pared with the end of October 
1952, a decline in inventories oc- 
curred in six regions, with the 
largest decrease (6.6%) taking 
place in the west north central re- 
gion. Retail lumber stocks on Oc- 
tober 31, 1953, were 7.7% below 
the level of December 31, 1950. 

Total retail lumber sales, based 
on board foot volume, during Oc- 
tober 1953 were 3.3% above Sep- 
tember 1953, but 13.8% below Oc- 
tober 1952. Compared with the 
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preceding month, October sales 
showed a gain in five of the nine 
retail regions, with the Pacific re- 
gion leading (6.6%). Every region 
indicated decreased sales from Oc- 
tober 1952, with the largest decline 
occurring in the west south central 
region (30.5%). 


Douglas Fir 
Orders at Peak 


A substantial volume of new 
business during the past two 
months has raised the order files 
at Douglas fir sawmills to one of 
the highest levels in history for 
any 11 month period. 

At the end of November, fir 
mills in western Oregon and Wash- 
ington had a total order file of 
9,373,266,000 board feet, up 20 
million above the previous record 
high set in 1951. 

Shipments for the same period 
of 9,477,622,000 board feet topped 
the same period for 1952, and were 
only slightly below 1951 records. 
Production through November 
stood at 9,530,992,000 board feet, 
just below 1951's all-time high 
output. 

Harris E. Smith secretary, West 
Coast Lumbermen’s Association, 
said all indications point to 1953 
as being the second best year in 
Douglas fir sawmill history. 


Prices Increasing 
in Seattle Area 


SEATTLE — With the pre- 
Christmas season over the lumber 
industry here is cautiously ap- 
praising prospects for the new 
year. Majority judgment favors 
the side of the optimists. A rush 
to get covered before the holiday 
shutdowns has caused a little flur- 
ry in fir and resulted in prices of 
lumber for quick shipment ad- 
vancing $2 to $3. This situation is 
expected to continue through Jan- 
uary 1. Most advances came in fir 
commons. No. 3 dimension is 
stronger. Domestic cargo ships are 
booked up through February and 
cargo lumber has advanced $2 in 
the past 10 days. Cutting shows a 
suggestion of strength. 

Hemlock prices are steady. 
Shingle prices are unchanged to 
higher. There is a good demand 
for No. 2 perfections which are 
very scarce. Trade price for this 
item has gone to $4.90. Western 


red cedar lumber prices are steady 
with some sales at a higher price. 
There is some forward buying. 
One-half by eight beveled siding in 
the clear grade brings $120-$125. 
Finish cedar is very scarce. Pon- 
derosa pine commons have firmed 
due to reduction of air-dried 
stocks and increased supplies of 
kiln dried. Other pine items are 
the same. 

Engelmann spruce is steady but 
a change is anticipated. The Brit- 
ish Columbia strike is still on in 
north and south districts and 
prices of pine and spruce may 
shortly he affected. 

Plywood is declared to be as “un- 
predictable as ever.” Mills have 
orders for shipment through Feb- 
ruary with many prices based on 
time of shipment. Some mills stick 
to the $85 base. Need for better 
selling methods is emphasized in 
shop talk here. 


Holidays Slow 
Tacoma Markets 


TACOMA — Christmas found 
market conditions quieter than us- 
ual in the Tacoma and southwest 
Washington area. Dealers reported 
little demand and few inquiries. 
Production likewise is down as 
mills and logging camps are sus- 
pending for the holidays. 

At least one plywood operator 
however was optimistic at the 
outlook. Martin N. Deggeller, pres- 
ident, Harbor Plywood Corp., 
Aberdeen, believes the outlook for 
1954 is encouraging despite a sharp 
break in plywood prices during re- 
cent weeks. He said his company 
has been operating at capacity and 
that market conditions have im- 
proved to a point where he believes 
prospects for the industry are 
good for the ensuing months. 

Harbor Plywood’s directors, 
meeting in Tacoma, failed to ap- 
prove further dividends. Deggeller 
said the fall break in prices, the 
compan”’s plans for capital im- 
provements and the fact that divi- 
dends of 60¢ a share, already have 
been paid this year were factors 
in the decision. The corporation 
has no regular dividend period, 
paying them on vote of the direc- 
tors. 

A month-long strike at the 
White River branch of the Weyer- 
haeuser Timber Company ended 
with the resumption of work De- 
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THE DIFFERENCE 
If HERE... 





 /  e 


14M BM BL oO 


Ask Your 
Wholesalers 


A Geography Lesso 


Q. Isn't North Idaho Engelmann Spruce the same as all 
other spruce? 


A. No, it’s an entirely new, different species found only 
in one locality where high altitudes and perfect cli- 
mate provide ideal conditions for growing a whiter, 
straighter-grained wood. 

. Why should a whiter wood be better? 


. Because it’s much more handsome and easier to finish. 
It is free from excessive pitch and resin and it has a 
fine-grained, uniform texture. 

. Can it be used only for interiors? 

. No. Because it is lighter in weight, yet stronger, it is 
extra durable for exteriors. New methods of milling 
and scientific kiln-drying make it an extremely versa- 
tile wood that is easy to work for cabinets and furni- 
ture, too! 





@ Scientifically 
Kiln-dried 


@ Does Not Split 
In Nailing Send for free 


7 Clear, straight ACK SIWER SALES co. booklet today! 


grain SPOKANE, WASH, P.O.B8OX64 © ‘TELETYPESP.105 © TEL. MAdison 0121 
Managing Sales For 


PACK RIVER LUMBER CO. NORTHWEST TIMBER CO. THOMPSON FALLS LUMBER CO, 
Sendpoint, Idaho Gibbs, Idaho Thompson Falls, Mont. 
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Quick Shipment 
in DOUGLAS FIR 


High speed equipment and 
experienced personnel in- 
sures top quality. No need to 
load your inventory with 
“cats and dogs” of slow sale 
items: Air-King gives de- 
pendability in fast loadings 
specified to the number of 
pieces needed in each size 
and length of the best green 
Douglas Fir dimension and 
small timbers thru 24-ft. 

Let us demonstrate. 


MANUFACTURING 
CORP. 


Tigard, Oregon 


Telephones—Portland line CH 5607 
or Tigard 6161 
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cember 21. The strike began No- 
vember 21 in a dispute over the 
demotion of a veteran sawyer. 
Both company and union spokes- 
men indicated that the dispute had 
been adjusted satisfactorily. 


Dealers Report 1953 
Sales Off 10 to 25% 


BALTIMORE — The lumber 
business in Baltimore winds up 
1953 anywhere from 10 to 25° 
under the dollar volume of 1952, 
according to several leading deal- 
ers. The year 1952 was around 
10% under the boom year of 1951. 

Another significant thing is the 
credit situation. Large lumbermen 
are scanning their accounts more 
closely than a year ago. Some large 
customers, who once discounted 
their bills, now take a full 60 to 
90 days to pay. Leading wheole- 
salers do not view this condition 
as alarming, but agree they must 
watch it constantly. 

Building permits in the Balti- 
more metropolitan area for 11 
months ended November 30 totaled 
$198,617,770, of which $122,398,- 
022 was designated for home build- 


ing. Both figures were new all-time 
highs. 


Market Improves 
in Southwest 


KANSAS CITY There was a 
firming trend in lumber sales in 
the last two weeks, reflecting more 
open weather in the building areas 
and, the small supply of stock in 
the hands of retailers was dented. 
Consequently replacements were 
necessary and this gave mills an 
unexpected rush for shipments. 

Some mills were reported to be 
pressed for cash and were dump- 
ing some items, causing some un- 
settlement in the board market, 
especially for No. 2, 1x6 and 1x8. 
The prices quoted by some mills 
were about $5 below the general 
market level and the run of mills 
were refusing to lower prices to 
meet the competition created by 
the isolated instances of special 
offerings. 


The rains in the producing re- 
gions have cut into logging to such 
an extent that crews cannot get 
into the forests. Also the air-dry- 
ing operations have been stopped 
and mills with sizable orders for 
shipment cannot assemble enough 
stock. This has shifted demand to 
the kiln-dried operators, who are 
getting the bulk of the current 


business. Still, the price differen- 
tial between the two is very nar- 
row, running about $1 to $2 be- 
tween the air-dried and the kiln- 
dried offerings by mills. 

Mills that were on a 45-hour 
week from September to early De- 
cember now have cut to 40 hours 
and there is talk that the produc- 
tion cutback for the balance of the 
year will result in even fewer 
working hours for millhands. 

The Trans - Missouri - Kansas 
Shippers board, in its forecast of 
earloading demands for the first 
quarter of 1954, estimates that the 
movement of lumber and building 
products in the five-state area 
served will run about 11% less 
than the actual requirements for 
she first three months of 1953 
The commodity committees place 
the loadings at 9,022 cars, against 
10,137 this year. 


Prices Firm in 
California Area 


SAN FRANCISCO—-A normal, 
seasonal slowing down of produc- 
tion in northern California mills 
has contributed to a “firming up’’ 
of prices throughout the entire 
area. Most of the mills went down 
December 11 and the rest closed 
December 18 for the holidays. 

The fir market is excellent and 
buyers seem perfectly willing to 
pay $74 to $75 delivered on 2x4’s. 

Mills in the Eureka area are 
just beginning to recover from the 
effects of the disastrous storms 
and floods of recent weeks. Many 
of the loggers were run complete- 
ly out of the woods in November, 
the earliest in their history. 


Wholesalers report a “much bet- 
ter tone” to the market and a 
greater degree of optimism than 
has existed for some time. Volume 
has not changed appreciably, but 
“everyone seems to be feeling bet- 
ter.” 


The easing of credit and an im- 
proved mortgage money situation 
seems to be the basis for most of 
the optimism as the industry faces 
the start of a new year. Retailers 
are going through the normal 
Christmas slump, but most of them 
expect business to pick up after 
the first of the year. 

The price of Douglas fir contin- 
ues to fluctuate. Pine is scarce and 
selling well, as are 2x4 and 2x6 
standards. But there are not many 
calls for boards. Siding and drop 
sidings seem to be the strongest 
sellers at the moment. Severai 
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companies report being oversold 
on dry uppers in all sizes. 


Shipments Nationally 
4.3% Below Production 


Lumber shipments of 486 mills 
reporting to the National Lumber 
Trade Barometer were 4.3% below 
production for the week ending 
December 19, 1953. In the same 
week new orders of these mills 
were 2.7% below production. Un- 
filled orders of the reporting mills 
amounted to 32% of stocks. For 
the reporting softwood mills un- 
filled orders were equivalent to 20 
days’ production at the current 
rate, and gross stocks were equi- 
valent to 60 days’ production. 

For the year-to-date, shipments 
of reporting identical mills were 
1.7% above production; new or- 
ders were 0.8% above production. 

Compared to the average corre- 
sponding week in 1935-1939, pro- 
duction of reporting mills was 
82.8% above ; shipments were 
88.8% above; new orders were 
55.7% above. Compared to the 
corresponding week in 1952, pro- 
duction of reporting mills was 
5.7% below; shipments were 6.5% 
below; and new orders were 13.4% 
below. 


Southern Pine 


For the week ending December 
19, 101 mills reporting, orders to- 
taled 10,469,000 feet compared 
with 10,781,000 the preceding 
week and 12,411,000 last year. 
Similar comparisons of shipments 
are 11,219,000, 11,262,000 and 13,- 
254,000 and for production 14,- 
075,000, 13,305,000 and 15,905,000. 

Expressed in percentages ship- 
ments were 22.10% and orders 
were 27.30% below production for 
the week. Orders were 6.69% be- 
low shipments. 


Western Pine 


For the week ending December 
19, 109 mills reporting, orders to- 
taled 68,565,000 feet compared 
with 65,710,000 the preceding week 
and 64,577,000 last year. Similar 
comparisons of shipments are 64,- 
847,000, 63,671,000 and 67,112,000 
and for production 59,788,000, 64,- 
116,000 and 61,156,000. 

Expressed in percentages ship- 
ments were 8.5% and orders were 
14.7% above production. Orders 


r 


were 5.7% above shipments, 
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BUYING 
RIGHT 


x 
EFFECTIVE 


MERCHANDISING 


with the 


TAYLOR MADE PRE-PLANNED 
MERCHANDISING PROGRAM 


A MERCHANDISING PLAN THAT REALLY WORKS! 


Here’s a plan that has been proven successful in several major markets— 
more than 17,009 doors have been sold annually in Detroit alone! When 
you follow “The Seven Steps in Successful Selling of Steel Garage Doors” 
—as developed by the country’s largest distributor—your sales will increase 
too. Write today for your free copy. The first inquiry from each market 
will receive ten glossy prints of modern garages, plus a supply of “How to 
Build Your Own Garage” plans. 


FEATURES THAT REALLY SELL! 


Nylon rollers + galvannealed steel + auto-type lock handle 
* catches on both sides * Giant Circle hardware + rubber 
seal strip + concealed latch bar. 


PLAN NOW FOR SPRING BUSINESS. WRITE TODAY TO: 


GARAGE DOORS 


EVERGREEN ROAD, DETROIT 28, MICHIGAN 


12! 





Lumber Prices at Press-Time 


The following index is intended merely as a check on buying practices. It is 


a com 
sider 


tion and average of mill prices at press time and should not be con- 
as current on the day the magazine is received. The prices should be 


useful in following market trends and as a check on purchases made approxi- 
mately ten days before receipt of the magazine. 


DOUGLAS FIR 


Vertical Grain Flooring 
B&Btr. 


Flat Grain Flooring — 


Drop Siding 


1x6 (Pat. 
1x6 (Pat. 


Ceiling 
125.00 
116-125 136-00 


2x12 66.00 64.00 
No, & Dimension R/L Only 


(Add $8-$10 for dry lumber) 





RED CEDAR SHINGLES 


Reyals 13.00 
No, 1 4/2 . 
No. 2 4/2 6 50 
No, 3 4/2 $.85-4.00 

Perfeetions 
No. 1 6/2% 

Ss 6/24, 
0. 3 5/2, 

xXxXxXxx 

Ne. 1 16” 5/2 
o. 2 5/2 
’ 6” 6/2 


9.75- vee 
3.60. 75 





WESTERN RED CEDAR 


Prices for red cedar siding in mixed 
care, new bundling, @ to , eres 


Beveled Siding, “% Inch 


“x4 inch 
“x6 inch 
“x6 inch 


“x8 inch 115.00 


Clear Bungalow Siding, % Inch 
8 Inch 165.06 160.00 
10 ineh 185.00 180.00 
12 ineh 190.00 1856.00 


Finish B and Btr. 82 or 48, 
@ to 10 or Rough 


Celling or Fileoring B and Btr, 9-16 


B > 6 D 

120. 100.00 83-88 

120, 116.00 6.00 
Dingount on mouldings 620° - 20° odd 


pn 
“Tastee under 4.00—list plus 36% 
.00 and over—list plus 25% 


(Clear os Do s/1e” =x 1¥,"—23' te 18 
100 lin. ft. we 
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WESTERN PINES 


Ponderosa Pine 
5/4 RW 
Seleets an 
28 or 48 4/4 RW 6/ bad 8/4 RW 
C&Btr RL 256.00 26 265.00 
Shop, $28 


~ 3 
5/4 ea . 
6/4 142.00 
Commons, $2 or 48 
2&Btr No. 3 
ix 8 RL .130.00 65-72 
Ixi2 RL 


130.00 65-72 
idaho White Pine 
Selects $2 or 48 
1x4 1x6 
C&éBtr RL aye. 00 265. 8 38 oes 
D RL 225.00 225. 2 
Commons, s: or 48 


5/4 
6/4 





OAK FLOORING 

Clear Pin 1x24 x! 

White ' ai] 5h 

Red g 165.00 
Sel. Piain 

White 145,00 

Red 159.00 
71 Com. 

White 

ed 

#2 Com. 

Pin, White 

& Red 107.00 


#1 Com, 
& Btr. 
Sho 


rts, 
1%" 115.00 80.00 90.00 
F.O.B. Memphis mills 


SOUTHERN PINE 


Vertical Grain Flooring 


B&Btr. 
Ix4 Heart . . 220.00 


Fiat Grain Flooring 





Drop Siding 


1x6 (Pat. #106) 175.00 
1x6 (Pat. #116) 175.00 


Boards & Shiplap 


1x6 1x8 
No. 1 ...99.00 1062.00 
No. 2 ...73%.00 76.00 
Wo. 3 58.00 63.00 


No. 1 Dimenston 
14 16° 
91.00 93.00 
92.00 an.n0 
94.00 93.00 
101.00 100.00 
110.00 110.00 110.00 120. 90 3 


Dimension 
82.00 : 86.00 96.00 
76.00 75.00 
73.00 : 70.00 
R900 80.00 
81,00 81,00 


Dimension R/l. Only 


e20dn—e0et? F vorsestore 
AwMnne AAKKH 
-—- ere 

ewe Oxa- wena 


January 11, 


REDWOOD 


Bevel Siding 


%x 4 V.G. Clear 
ve lear 

seer 

lear 

lear 


%x1 
= VG: ear 


te: A grade V.G. Redwood Siding 
$5. Me less for 4%, % and % in above sizes. 


Anene Siding 
1x10 V.G. Clear All Heart. P 
1x12 V.G. Clear All Hea 
Note: Deduct $15.00 for * Grade. 


Finish 


Clear Heart 848 


ote: A Grade ix4, 1x6, 1x8 deduct 
$10. 10 and 1x12 deduct $15. 





WESTERN HEMLOCK 


Vertical Grain Flooring 


Drop Siding 
1x6 (Pat. # 
ix6 (Pat. # 

Celling 


%x4 ‘ 100.00 
Ixm4 .........-120-125 105-115 


Boards and Shiplap and 
2” (Dry) 


x6 1x 
No, ‘ IS. A) 
No. f 9.0 
No. 52.0 





ENGELMANN SPRUCE 


Roerds and Shiplap (dry) 
No. 2@Btr 116-00 11000 
° r . . 
No, 3&Btr 69.00 t 

No. 1 Dimenston 


67.50 
No, 2 List oe gg 


ag HS $0 


0 fase 6250 
2x1 " . 

2x12 659.50 59. 50 

(Boards graded No. 1. 2, 3, at fat 
price: no price for straight No. 2. M 
do not grade out No. 3 dimension sep- 
arately as in fir.) 
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I-XL--EASY TO SELL 


® inexpensively priced for quick turn- 
over, good profit 


® beautifully made, styled to beat compe- 
tition —- simple but complete line 


® available in natural birch or white 


enamel, shipped assembled or knocked 
down 


The culmination of 100 years’ 
experience in the kitchen furni- 
ture field, this line of fine wood 
kitchen cabinets is the kind deal- 
ers like to sell—the kind women 
want to buy. Easy to price—easy 
to install — fine construction 
guarantees satisfaction for you 
and your customers. 


ee ww “ CENTENNIAL” Kitchen Line 


See our exhibit at the Chicago Builders’ by 
Show or write for information. Some = 
dealer and distributor franchises still 
available. 


Goshen, Indiana 
1854-1954 
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1954 New Product Preview 


New products will help you beat competition. Carefully check 
these pages of important new products for valuable sales hints. 
You will find new products departmentalized under the follow- 
ing headings: lumber and plywood; metal products; board 
products; insulation; paint and accessories; roofing, shingles and 
siding; floor coverings; millwork; power and hand tools; store 
and office equipment; materials handling; home equipment. 








NEW EXTERIOR PLYWOOD called Texture 111 comes in two widths, 16 


inches and 32 inehes and in 8, 10 and 12-foot lengths. Demand for this 
grooved plywood panel has already exceeded present productive capacity. 
AiR CONDITIONER UNIT for casement-type windows is a new development 
This one-half horsepower unit is entirely enclosed within the room. It fits 
standard-size casement sashes and is securely bolted to the frame, using the 
same openings provided for storm windows and sereens. Controls are hidden 


under a plastic cover at the front. Philip B. Hull, vice president, Westside Lumber 


Co., Dayton, Ohio, is studying this new unit just developed by the Airtemp 


Division of the Chrysler Corp. 


Printing Calculator 


The Model 99 Automatic Print- 
ing Calculator, latest in Reming- 
ton Rand desk-top equipment auto- 
matically calculates, proves, and 
prints on tape problems involving 
fully automatic multiplication, di- 
vision, addition or subtraction. 

Also noteworthy is the construc- 
tion of the machine, which weighs 
39 Ibs. The Model 99 is cushion- 
powered. All working parts are 
fastened to an aluminum frame 
which in turn is attached by coil 
springs to rubber-footed corner 
posts. This is said to reduce noise 
and vibration to a considerable de- 
gree. Write Remington Rand Inc., 
Dept.. AL, 315 Fourth Ave., New 
York 10, N.Y. 
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Store and Office Equipment 


Executone 


Executone gives the dealer 
voice-to-voice contact with any 
place in the yard. Stations operate 
off a small, 110 volt AC-DC central 
amplifier which uses no more cur- 
rent than a small electric bulb. 
When system is not in use, ampli- 
fier is on “standby” using a min- 
imum of current. Remote type 
stations in metal housing with 
weatherproof speaker are avail- 
able for outdoor mounting. Station 
cabinets are available in a variety 
of finishes. Natural walnut, natur- 
al mahogany, natural limed oak, 
and bleached natural mahogany 
may be obtained at slightly high- 
er cost. Write Executone, Inc., 
Ave., 


Dept. AL, 415 Lexington 
New York 17, N. Y, 
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Form Flow Register 


The Standard Register Co. an- 
nounces its 1954 line of fully auto- 
matic Form Flow registers. High- 
light of the new line is the exclu- 


sive Carbomatic feature, which 
automatically advances the carbon 
paper each time a set of forms is 
issued. End of a roll of carbon is 
automatically signalled by another 
new device incorporated in the ma- 
chine. In addition, the 1954 line 
includes a low cost cash & charge 
register with a new cash drawer 
with removable plastic till; a desk 
electric register for flush mount- 
ing in desk or counter top; and a 
manually operated register on 


which the Carbomatic feature and 
carbon signal device are optional. 
Write Standard Register Co., Dept. 
AL, Dayton 1, Ohio. 


























Industrial Vacuum Cleaner 


A heavy-duty industrial wet-dry 
vacuum cleaner that includes 
three cleaning units in one ma- 
chine has been introduced by the 
Clarke Sanding Machine Co. 

The new model—the BWD-18- 
is a basic wet-dry vacuum cleaner 
for industrial use. The motor unit 
is removabie and car be used as 
a portable vacuum, carried on a 
shoulder strap by the operator. 
The same motor unit is usable as 
a high-velocity blower for clean- 
ing motors and machinery. A com- 
plete line of job-designed attach- 
ments is available for the new ma- 
chine. Write Clarke Sanding Ma- 
chine Co., Dept. AL, Muskegon, 
Mich. 


(continued on page 126) 
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Make greater YEAR ‘ROUND PROFITS 


...sell paints made with RCI’s 


WALLKYD = 


Chemistry’s Wonder Alkyd for Wall Enamels 


@ At last, you can get the durability and 
wear-and-water-resistance of old-time 
paints, plus freedom from strong, “wet 
paint” smells. This combination can’t be 
beat. It keeps customers satisfied. It makes 
any season painting time, which means 


more business for you. 


WALLKY D-base wall enamels offer all 
the advantages the public wants today. 


They go on easily ... leave no brush or 


roller marks...dry fast... have no pro- 
longed “tender” period...can be washed 
readily, over and over again...cover any 
surface (plaster, wallboard, metal, wood) 
and actually give more coverage per coat 
... provide greater, more enduring beauty 


.». resist scratching, marring, chipping. 


Write for a list of paint makers using 
WALLKYD. Meet the demand...stock... 
display WALLKYD-base wall enamels. 


Creative Chemistry ... 
7 
Your Partner 


in Progress 


REICHHOLD CHEMICALS, INC. ¢ 525 NORTH BROADWAY, WHITE PLAINS, N. Y. 


REICHHOLD 


Producer of WALLKYD — 
and other synthetic resins 
for the paint, printing ink, 
paper, plywood, textile 


and foundry industries. 


Millions are getting the WALLKYD story in... 


THE SATURDAY EVENING POST - 


LOOK 


BETTER HOMES & GARDENS * AMERICAN HOME 
Big full pages starting in March, plus last year’s striking campaign, add 
up to make the name WALLKYD the sign of quality in today’s paints. 


BurtpiInc Propucts MERCHANDISER 
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Store and Office Equipment (continved) 


Refill Blocks 


When the bristles become worn 
on a Hild Model C or UC floor 
scrubbing machine, the Shower- 
feed brush can now be refilled in 
five minutes or less, with a screw- 
driver. The brush is now being 
made in two parts—a permanent 
aluminum brush back to which is 
attached a wood-back refill block. 
When bristles become worn, the 
user merely removes eight screws 

discards the worn block and at- 
taches new refill block in its 
place. Hild refil! blocks are obtain- 
able with a-variety of bristles: 
palmetto, bassine, mixed palmetto 
and bassine, steel wire, mixed steel 
wire and bassine, or nylon. Write 
Hild Floor Machine Co., Dept. AL, 
740 W. Washington Blvd., Chicago 
6, Til. 


Lumber Calculator 


Lumber dealers save time and 
money with the Friden fully auto- 
matic Lumber Calculator, whether 
it’s used for checking lumber in- 
voices and loading tallies, comput- 
ing payrolls or auditing sales, says 
the manufacturer. In invoicing, for 
example, the Friden automatical- 
ly accumulates the total lineal 
feet of each dimension, converts 
them to board feet, and accumu- 
lates and multiplies the total board 
feet of each dimension by the 
price. Write Friden Calculating 
Machine Co., Inc., Dept AL, San 
Leandro, Calif 





Floor Coverings 


© wy. 
es | 


New Patterns 


Two new designs in Gold Seal 
Nairn Inlaid Linoleum are intro- 
duced by Congoleum-Nairn. One 
called Sequin has wide application 
throughout the house, with its dec- 
orator hues and its ability to hide 
footmarks. Available in the six- 
foot width, Sequin comes in eight 
colorings: gray, green, red, white, 
black, tan, brown and yellow. The 
new design will be introduced to 
the trade at the Homefurnishings 
Market in January in Chicago and 
New York. 

The Square Dance series em- 
ploys a 27” repeat design in three 
colorings of marbleized 9”x9” tiles. 
Write Congoleum-Nairn, Inc., Dept. 
AL, 195 Belgrove Drive, Kearny, 
N.J. 
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Vinyl Asbestos Tile 


KenFlex, a new multi-purpose 
vinyl asbestos tile, has been placed 
on the market by Kentile, Inc. 
The new tile is available in 14 
high-style light and dark decorator 
colors, in standard 9”x9” size, and 
in 4” thicknesses. 

KenFlex is said to be grease- 
proof, alkali-proof, resists fire, 
acids, cooking fats, oil and gaso- 
line. It is exceptionally strong and 
flexible, not brittle. It can be used 
in any below-grade installation; is 
appropriate for both residential 
and non-residential buildings. It 
is easily installed by the consumer. 
Write Kentile, Inc., Dept. AL, 58 
2nd Ave., Brooklyn 15, N. Y. 


January 11, 


Fire Extinguishers 


The new “Redi-Flo”, Mark I, 
dry chemical stored pressure fire 
extinguishers now being supplied 
by Stop-Fire, Inc., feature the 
Spheral Valve. These extinguishers 
are charged with Dri-Kem, a high- 
ly fluid, non-caking dry chemical 
extinguishing powder, and are 
pressurized at 150 and 200 psi 
with bone-dry nitrogen. A non- 
clogging discharge nozzle is also 
featured. The combination of dry 
powder, dry gas, non-clogging 
nozzle and non-fouling valve makes 
dry chemical fire extinguisher per- 
formance entirely reliable, says 
the manufacturer. 

Redi-Flo, Mark II, dry chemical 
fire extinguishers are approved by 
Underwriters’ Laboratories, Inc., 
and are now supplied in 3, 4, 5, 10 
and 20 pound capacities; 30 pound 
unit will be available shortly. Write 
Stop-Fire, Inc., Dept. AL, 125 
Ashland Place, Brooklyn 1, N.Y. 


Vinyl-Cork Tile 


Dodge Vinyl-Cork tile is being 
produced in two new patterns anda 
redesigned current pattern. One of 
the new patterns is known as 
Broad Stripe Parquet produced in 
12”x12” and iarger sizes up to 36” 
maximum dimensions. It consists 
of alternate stripes of fine and 
coarse granulated cork backing 
covered with a clear vinyl wearing 
surface. A second pattern of vinyl- 
cork is a composition of a mottled 
terrazzo-like effect, composed of 
large dark particles of high tem- 
perature baked cork interspersed 
in the regular light granular cork 
tile composition. This is covered 
with a clear vinyl sheeting for the 
vinyl-cork tile line. The Spatter- 
cork patterns in light and dark 
shades of vinyl-cork have been re- 
designed to give a larger more 
varied spatter effect. Write Dodge 
Cork Co., Inc., Dept. AL, Lancas- 
ter, Penna. 


(continued on page 128) 
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PLYWOOD 


QUALITY 
in 1954 
...as always 


We are not crystal ball gazers on world and 
national events. But of this we are sure — 

In 1954 the various products of APMI will 
be quality, as always. 

Fine Douglas fir gives us superb raw ma- 
terial. Modern mills give us excellent plant 
layouts and machinery, Veteran employees 
provide important know-how, More than 30 

years of plywood manufacture gives us 
invaluable experience in serving 

you through our own sales 

warehouses. We 

welcome your 

inquiries. 


PLYWOOD MILLS, Inc. 


GENERAL OFFICES: EUGENE, OREGON 


Plywood plants at Eugene and Willamina 
Lumber mill at Roseburg 


BRANCH SALES WAREHOUSES: 
4268 Utah S!., St. Lovis, Missouri 
4814 Bengal St., Dalias, Texas 
4003 Coyle St., Houston, Texas 
1026 Jay St., Charlotte, North Carolina 
Worley Road, Greenville, South Carolina 
925 Toland Street, San Francisco, California 
Eugene, Oregon 
Willamina, Oregon 


SALES OFFICES: 


3) State Street, Boston, Massachusetts 
595 E. Colorado Street, Pasadena, California 





Home Equipment 





Do-It-Yourself Bamboo 


Cedar Creek Bamboo has enter- 
ed the do-it-yourself market so 
homeowners may achieve really 
unusual effects in making lamps, 
planters, furniture, etc. The bam- 
boo is high pressure flame cured; 
protected by an oil formula which 
leaves a slight protective film. It 
is said to be the toughest, most 
durable bamboo grown. Diameters 
of this strain are from 11%” to 
34%”. Can be cut lengthwise or 
as desired for truly unique, easy 
do-it-yourself installation. Beauti- 
ful Tahitian finish blends wth al- 
most any color, any style. Ideal 
training material for school shops 
because it is easy to work and 
takes no special tools or skills for 
satisfactory handman projects. 
Write Cedar Creek Bamboo, Frew, 
Inc., Dept. AL, 1201 McLynn Ave. 
N.E., Atlanta, Ga. 


Swimming Pools 


The Million-Air kit for building 
full - size, lawn-type swimming 
pools requires a saw, hammer, and 
a spade to install. 

The kit includes a heavy-duty 
Krene plastic swimming pool liner, 
metal drain fittings, and complete 
easy-to-read instructions for home 
installation, or by a contractor, if 
desired. 

To install the Million-Air pool, 
the homeowner simply makes a 
minimum necessary excavation of 
24 inches deep. Then he builds a 
wooden frame and faces it with 
inexpensive lumber. The heavy 
duty pool liner is attached to the 
frame. 

Million-Air pools come in two 
sizes: No, 1116, 8’x16’x5’, 4,800 
gal. capacity which retails for 
about $150; No. 1120, 12’x20’x5’, 
9,000 gal. capacity, which sells for 
$250. Covers for safety and main- 
tenance of temperature are avail- 
able. Write U.S. Fiber & Plastics 
Corp., Play Plastics Div., Dept. AL, 
Sterling, N.J. 
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Roto Base 


The Roto Base has two rotating 
shelves, one of which is adjustable 
for height. A full bottom in the 
unit adds to the storage area, and 
ean be utilized for tall items. The 
cabinet requires only 33 inches 
along each wall from the corner. 
The door opening is 12 inches, per- 
mitting storage of large as well as 
small articles. The unit is com- 
pletely enclosed and has full end 
panels, allowing it to be used as a 
free standing cabinet without the 
use of any special fillers. Write 
Capitol Kitchens, Div. of Hubeny 
Brothers, Inc., Dept. AL, Roselle, 
N.J. 


WINTERUINE winvesete 


Air Conditioners 


The new Sunbeam Winterglo 
winter air conditioner is quality 
built by Sunbeam Air Conditioner 
division of American - Standard. 
Gas fired, as shown above, the new 
Winterglo is also available for oi! 
firing with no loss in capatity. The 
Winterglo winter air conditioner is 
made in three sizes—76,000, 90,000 
and 100,000 btu at bonnet. 

Designed for perimeter heating 
systems, the new Sunbeam Win- 
terline winter air conditioner is 
made for modern basementless and 
slab construction homes. This 
coanterflow type unit features 
newest design and many conveni- 
ences. Oil fired, as shown above, 
the Winterline is also easily con- 
verted to gas firing. The Winter- 
line winter air conditioner is avail- 
able in the same three sizes as 
listed for the Winterglo. Write 
Sunbeam Air Conditioner Div., 
American Radiator & Standard 
Sanitary Corp., Dept. AL, Elyria, 
Ohio. 
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Plastic Webbing 


If you're a “do-it-yourself,” you 
will want the new Web-It kit that 
gives you colorful woven plastic 
webbing to rejuvenate your wood 
or metal chaise lounges, beach or 
deck chairs, stools, porch swings, 
cane furniture and back rests. 
Each kit is complete with easy di- 
rections for use and a simple Easi- 
Bild pattern for making a brand- 
new wooden chair. Colors are red, 
ivory, blue, yellow and green. 
Prices from $2.95 for one-chair kit 
to $7.95 for deluxe two-chair kit. 
Write Web-It, Dept AL, 81 Web- 
ster St., Rockland, Mass. 


Kitchen Ventilator 


Redesign of the blower assembly 
in Trade Wind Model 3501 Kitchen 
Ventilator for installation in a cab- 
inet over the range has resulted in 
improved performance and better 
appearance, according to an an- 
nouncement by Trade-Wind Motor- 
fans, Inc. 

Trade-Wind has completely re- 
designed the scroll which houses 
the motor and blower units. Model 
3051 also incorporates a new four- 
speed switch control, and is pro- 
vided with two inlets and filters, 
one above the stove and a second 
at the ceiling level. It is also avail- 
able with a stationary or fold- 
under type of stainless steel hood. 
Write Trade-Wind Motorfans, Inc., 
Dept. AL, 5725 So. Main St., Los 
Angeles 37, Calif. 


(continued on page 130) 
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Time-saving, precision-made Glidaway units with Har-Vey equipment are avail- | 
able now in single pocket, double pocket and by-passing wardrobe door models. 
NO MAINTENANCE WORRIES 


o\ Shih Jybricating Oiltte bearings» Rustproot extrudedichumindin trock 
¢ Durable high-pressure laminate wheels * Solid brass hanger 


Whatever your needs, you can save grief, time and money with the Har-Vey line: 
- Low-cost packaged Challenger Series for 70 Ib. doors «hampion series for 100 
Ib. doors - “Har-Vey Heavyweight for 200 Ib. doors. 


; For full details write Dept.4 ; 
| (AMERICAN SCREEN PRODUCTS CO. _ 
‘907 Ww. 20th S., Miomi, Flo. y 


a Branches in Plymouth, tnithencs ced aps Aolgiion Colit.+ 
eR ll 
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Home Equipment (continued) 


a 


Shelf Maker 


The Jiffy Shelf Maker has a 
small tab that fits between wall 
and ends of the present shelf. Put 
bracket in place, and add new shelf 
board. It locks tightly and is per- 
manent. It can be dismantled in- 
stantly when desired. 

Made of heavy gauge steel, stra- 
tegie rib holds the new board firm 
and tight as though nailed. No 
more marring walls or probing for 
uprights. The Jiffy Shelf Maker 
makes standard shelves 8” high, 
any length and any width. 

Write Target Products Co., Dept. 
AL, Box 276, West Boylston, Mass. 


Exhibit Homes 


Some of the most successful 
model homes opened to the public 
during the past year are displayed 
in “Exhibit Homes,” newest plan 
book published by Architectural 
Plan Service. Designed by Samuel 
Paul, A.LA., many of these homes 
were built by some of the coun- 
try’s foremost merchant builders 
in 100 to 1,000-unit projects that 
were quick sell-outs, 

100,000 copies of this exhibit in 
book form are being placed on sale 
on newsstands, book stores and 
lumber dealers throughout the 
country, making these designs 
available for the first time to cus- 
tom builders, real estate brokers, 
and the home-interested public. 
Write Architectural Plan Service, 
Inc., Dept. AL, Macy Bldg., Ja- 
maica, L.I., N.Y. 
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Air Conditioners 


A portable air conditioner util- 
ity cart which makes it possible 
to bring the air conditioning unit 
to a permanently-installed weather 
cabinet, is announced by Perfection 
Stove Co. Entirely air-cooled, they 
require no plumbing, no extra wir- 
ing. All of the Perfection Room 
Air Conditioners, of %, *4 and 1 
h.p. capacities, fit into the same 
cabinets. And one size filter fits all 
three models. These year ‘round 
air conditioners will cool and heat 
and are completely automatic in 
operation. Write Perfection Stove 
Co., Dept. AL, 7609 Platt Ave., 
Cleveland 4, Ohio. 


Attic Fans 


The No. 822 Viking Attic Fan 
with vertical discharge is a com- 
pact unit only 101%” high. This 22” 
fan is designed to fit limited space 
in small homes or homes with truss 
roof construction. It weighs only 
49 pounds, yet produces a free air 
delivery of 3,100 cfm. 

The Viking No. 600 series has 
three sizes for medium or large 
homes. The attic fan No. 630 has 
30” blades delivering 7,000 cfm, 
No. 636 has 36” blades delivering 
13,000 cfm, Blade and motor frame 
float on rubber cushions to insure 
quiet operation. Write Viking Air 
Conditioning Div., National Radi- 
ator Co., Dept. AL, 5601 Walworth 
Ave., Cleveland 2, Ohio. 


Disposable Dust Bags 


Your hands never touch dirt if 
you use the new type cotton dis- 
posable dust bags ma¢e in one size 
to fit every model cylinder and 
tank-type vacuum cleaner. It fits 
into the regular permanent cloth 
bag of your cleaner and it guaran- 
teed strong enough to hold a full 
bag of dirt. When the Sani-Kleen 
bag is full, just remove and dis- 


January 11, 


card. Write Sani-Kleen Distribut- 
ing Co., Dept. AL, 1671 Third Ave., 
New York, N. Y. 


Trimedge 


Trim-A-Luster is a new standard 
finish for aluminum moldings to 
prevent oxidation, tarnishing, spot- 
ting, staining and rubbing off black. 
This newly developed anodized fin- 
ish —a Trimedge exclusive — is 
bright and lustrous in appearance. 
After polishing the metal to a very 
high luster, it is then put through 
an electrolytic process which gives 
the surface a hard anodic coating, 
and then through a sealing pro- 
cess which prevents spotting. With 
the Trim-A-Luster finish, Trimedge 
aluminum extrusions are said to 
retain their original beauty per- 
manently with no more care re- 
quired than wiping off occasionally 
with a dampened cloth. Write 
Trimedge, Inc., Dept. AL, Youngs- 
town, Ohio. 





Fan-Mobile 


The Berns Air-King Fan-Mobile 
housing is easily removable by 
merely loosening two side knobs 
and then can be used independent- 
ly on a table, the floor, in the win- 
dow, etc. It is also adjustable a full 
180°—up or down—for no-draft 
cooling . . . and is adjustable in 
height from 22” to 37”. Big 16” 
blade and powerful motor are said 
to change the air in an average 
apartment or small home in two 
minutes. Can be used for exhaust 
or intake. Three speed operation. 
Lustrous ivory finish, steel chrome 
grill and chrome trim. Write 
Berns Mfg. Corp., Dept. AL, 3050 
N. Rockwell, Chicago, Ill. 

(continued on page 132) 
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Winkler Furnace 


The new Winkler Universal fur- 
nace is 22” square and only 65” 
high and can be installed in 
homes with or without basements. 
Assembled for either conventional 
or counterflow warm air distribu- 
tion, it offers a choice of oil or 
gas-firing. The casing is construct- 
ed in a trim design, finished in 
baked enamel. Cellular asbestos, 
faced with aluminum foil, is held 
in place by air deflectors to pro- 
duce a cool casing. 

The corrugated design of the 
heat exchanger nearly doubles the 
heat dissipating area. The ex- 
changer is 17” across the face, but 
the actual heat transfer surface 
measures 30” wide (as shown in the 
picture) on three sides. The Uni- 
versal downflow model can be 
turned upside down for conven- 
tional upflow, with no additional 
parts and only minor changes. 
Write Stewart-Warner Corp., U.S. 
Machine Div., Dept. AL., Lebanon, 
Ind. 


Step Ladder 
A new automatic 
step ladder for household and in- 


self-leveling 


dustrial use is now being manu- 
factured by the Richbilt Manufac- 
turing Co. This new safety ladder 
features the patented Bendick 
hinge that permits the ladder to 
stand firmly on uneven surfaces. 
Simply stand on it—snap—and it 
adjusts itself! Manufacturer states 
it can’t rock, twist, sway or walk. 
Write Richbilt Mfg. Co., Dept. AL, 
3277 Spring Grove Ave., Cincin- 
nati, Ohio. 
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Heat-A-Lite 


The Heat-A-Lite is a compact 
housing — only 13-5/32” in diam- 
eter and 71,” in depth—which can 
be installed in the ceiling. There 
are four adjustable mounting 
brackets to permit fittings from 0” 
to 3,” ceilings. 

The photograph shows the mot- 
or in its proper position, in the 
center of the housing and the fan 
blade attached to it by a thumb- 
screw. The heater includes a built- 
in outlet box and compact heater 
assembly. The intake grille quickly 
screws into place with just three 
screws, the light-lens snaps into 
place on a spring-loaded hinge and 
the heater and overhead light is 
installed in one operation. Write 
NuTone, Inc., Dept. AL, Madison 
and Red Bank Roads, Cincinnati 
27, Ohio. 


Winter Air Conditioner 


This cutaway photo shows the 
“armored heart” Dura-tube heat 
exchanger in the 1954 Janitrol line 
of deluxe winter air conditioners. 
The Dura-tube exchanger incor- 
porates the Janitrol heat exchang- 
er design and a new process de- 
veloped by the National Bureau of 
Standards during World War II to 
protect military aircraft from de- 
structive high temperatures. It is 
said to be more durable than either 
cast iron or steel and resists cor- 
rosive combustion gases which af- 
fect the steel and cast iron ex- 
changers. Write Janitrol Div., Sur- 
face Combustion Corp., Dept. AL, 
Columbus 16, Ohio. 


Majestic Burners 


Higher efficiency burners, new 
insulation and redesigned casings 
are the features of the 1954 Ma- 
jestic line. The increased efficiency 
of newly designed and approved 
burners results not only in more 
economical fuel consumption but 
permits higher BTU output ratings 
in smaller casings. An example of 
increased ratings is shown in Mod- 
el D-22 and U-22, which now have 
a rated output of 76,000 BTU’s com- 
pared with a 65,000 BTU rating in 
previous years. While the rating is 
up, the D-22 and U-22 still re- 
mains just 22 inches square. All 
models are AGA approved for 
both natural and mixed gar and 
an AGA-listed LP conversion 
burner is. available for liquefied 
petreleum gas. Oil burners also are 
available for all models. Horizon- 
tal flow furnaces for basemented 
houses are available in all above 
ratings. Write Majestic Co., Inc., 
Dept. AL, Huntington, Ind. 


New Window Fan 


Fasco Industries, Inc. announce 
their new Model 2030 multi-pur- 
pose window fan. The fan, with 
20” hand balanced blades, is pow- 
ered by a 1/15 h.p. motor that de- 
veiops 980 RPM at highest of three 
speeds and moves 3,000 CFM. It 
snaps in and out of window panel 
in seconds, and is ecmpletely port- 
abie. It weighs only 20 pounds and 
has a comfortable grip-shaped car- 
rying handle, non-tip base and 
81% foot molded rubber cord. A 
special feature is the absolute fing- 
er-safe guards on all sides. Sturdy 
legs at the base turns this fan 
into a portable air circulator. 
Write Fasco Industries, Inc., Dept. 
AL, Rochester, N. Y. 
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Home Equipment continued) 


Thermo-Vent 


Thermo-Vent is a scientifically 
engineered, automatic control that 
supplies the entire house with 
fresh air day and night. It’s a fact 
that fresh air heats easier and 
faster than stale air. Now it is 
possible to supply controlled fresh 
air directly to the heating system's 
cold air duct. Or the Thermo-Vent 
can be connected directly to the 
combustion chamber to renew the 
oxygen supply. 

Thermo-Vent is made of sturdy 
non-corrosive treated, cast alumi- 
num with a fine mesh copper 
screen. The sealed thermostat is 
set at the factory to close at 0° F. 
and has a 70° temperature range. 
Thermostat cover can be turned 
¥y” to change open and close as- 
sembly 10°. A 4” opening accom- 
modates the Thermo-Vent which 
connects to standard 4” heating 
pipe. Write Damp-Vent Co., Dept. 
AL, Bettendorf, Iowa. 


Peninsula Cabinet 


Republic Steel Kitchens’ penin- 
sula cabinet is easily accessible 
from both sides, when used as an 
island divider between food pre- 
paration and dining areas. Dishes 
and utensils washed at the sink 
may be stored in the 12 cubic foot 
cabinet through the wide double 
doors on one side; removed for 
use in the dining area through the 
opposite doors. The counter top 
serves both as work surface and 
snack bar. Doors open a full 180°, 
folding back out of the way to 
prevent bumps and bruises, and 
are insulated for silent, solid oper- 
ation. Adequate toe space on either 
side of the Republic peninsula cab- 
inet permits the worker to stand 
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close to the cabinet. Write Repub- 
lic Steel Kitchens, Berger Mfg. 
Div., Dept. AL, Canton, Ohio. 


Water Softeners 


A new line of Rapidayton semi- 
automatic water softeners, incor- 
porating an _ electrically-operated 
valve that requires no flow adjust- 
ment, is now in production. The 
new softener is available in four 
sizes. It features an electrically- 
operated solenoid valve. Among 
other features are the mechanical- 
ly operated clock and switch that 
actuates the valve, the hot-dip gal- 
vanized steel tank with adjustable 
feet for leveling on the floor, and 
the white enamel finish to harmon- 
ize with other basement equip- 
ment. No brine tank is needed and 
there is no complicated pipe or 
valve arrangement. 

Tank sizes range from 8 to 14 
gallons and from 25,000 to 70,000 
grain size. Write Dayton Pump & 
Mfg. Co., Dept. AL, 500 N. Web- 
ster St., Dayton 1, Ohio. 


Flush Wall Radio 


A radio designed to fit in a 
4” partition is only 3%” deep and 
can be installed as easily as an 
electric outlet. Builders find a flush 
wall radio an _ interest-creating 
sales point in new homes. And be- 
cause it is a radio distributed 
through lumber dealers and job- 
bers it’s an easy way for them to 
cash in on the small-radio market. 
Write Flush Wall Radio Co., Dept. 
AL. 1013 Cleveland St., Clear- 
water, Fla. 





Ovens and Cooking Tops 


The Stak-On electric oven was 
designed to cover the moderniza- 
tion market. The Stak-On oven is 
built to sit on top of a standard 
24” steel or wood cabinet that has 
been prepared by leaving the top 
drawer off the cabinet. In addition 
to the Stak-On, Stiglitz will also 
market the Slip-In oven, which will 
fit into a wall space 24” wide by 
254%” high. Both models are 
equipped with automatic timer, 
minute minder, thermostat with 
signal lights, interior oven lights 
and removable oven racks. Insula- 
tion is fiber glass. 

Surface cooking tops are also 
available in two or four burner 
units. The four burner unit con- 
tains two 8” burners, 2,100 watts 
and two 6” burners, 1,500 watts. 
Both ovens and surface tops are 
available in porcelain enamel in a 
choice of colors or in stainless steel 
and copper. Write Steglitz Corp., 
Dept. AL, 2007 Portland Ave., 
Louisville 3, Ky. 


Fuel Econ-O-Mizer 


The Fuel Econ-O-Mizer system 
consists of three components. First 
is an automatic baffle system which 
is factory installed in smoke pipe. 
This baffle system acts as a valve, 
opening and closing as pressure 
and conditions change, but serving 
to retain heat within the furnace 
where it is needed. The second 
part of the system is a powder 
which is simply spread on the floor 
of the combustion chamber. This 
powder crystallizes under heat and 
produces a reflecting surface which 
is self-cleaning, and which reflects 
heat upward, increasing flame tem- 
perature. It glows after the burner 
shuts off, maintaining a hot com- 
bustion chamber. The third feature 
is a simplified, anti-pulsating com- 
bustion head which produces a tur- 
bulating action which increases 
atomization of the fuel oil for bet- 
ter combustion. The Fuel Econ-O- 
Mizer system is guaranteed to re- 
duce fuel oil consumption from 
15% to 40%. Write Fuel Econ-O- 
Mizer Co., Dept. AL, 1 Washington 
Ave., Providence 5, R.I. 


(continued on page 134) 
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NOW 
is the 
time tO 


STARTED |! 


GET SHOWING ! 
GET SELLING ! 


The world’s most modern kitchens 








Republic Steel hitchens! 


Planned, Built and Pre-Sold By One of The World's Leading Steel Companies 


There never was a better time to get yourself set 
to cash in on the big-volume, high-profit steel 
kitchens business. 


The great Republic Steel Kitchens line is new 
right now—has all the interest-stimulating appeal 
of a major new product, It gives you new features, 
new styling, new accessories, new ideas to sell. 


It gives you the largest selection of matching styles 
and sizes ever offered. No «xitchen is a “problem” 
kitchen anymore. You sell them all. 


The sales program back of this great new line is 


| REPUBLIC STEEL 
LEAL 


IT’S THE NEW BIG NAME IN KITCHENS 


(A few selected territories still available to make muney for 
distrivbutors. Inquiries invited.) 
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designed to put you into the kitchens business in 
a big way... at a moderate investment... and to 
keep business coming your way. 


The time is right . . . the line is right . . . the sales 
program is rolling. Get the facts, now. Then, get 
started, get showing, get selling the world’s most 
modern kitchens. Ask your distributor, or write: 
Berger Manufacturing Division, Republic Steel 
Corporation, 1086 Belden Avenue, Canton 5, Ohio. 
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Republic Steel Kitchens Sales Department 
1086 Belden Avenue, Canton 5, Otic 


I'm interested in this new sales program. Please send 
me details. Distributor 2) Dealer OD 
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Firm 





Address. 
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Thermo-Base 


Thermo-Base is a unitized sys- 
tem of warm air baseboard perim- 
eter heating. Eight, five or three 
foot lengths used in place of perim- 
eter registers are accurately rated 
for all static pressures and air 
temperatures. There is no guess 
work about capacities. Easy to 
balance and easy to install. 

The air distribution obtained 
with Thermo-Base makes it the 
ideal system for air conditioning 
as well as heating Full length 
drapes do not interfere with oper- 
ation. Thermo-Base installation 
costs are said to be lower than 
conventional warm air systems. 

Thermo-Base capacities: 8 ft. 
unit—-8,000 BTU or up to 16 ex- 
posed wall; 5 11. anit—6,400 BTU 
or up to 10’ exposed wall; 3 ft. 
unit—4,800 BTU or up to 6 ex- 
posed wall. Super Therrno-Base is 
used for higher capacities. Infor- 
mation on request. Write Thermo- 
Base Div., Gerwin Industries, Inc., 
Dept AL, Michigan City, Ind. 


Home Equipment (ontinved) 


New Kitchen Units 


Two new Value Line Tracy 
Stainless Sink Cabinets will be in- 
troduced. The 72” size will retail 
in the east for $219.95 and the 84” 
size for $239.95. These sizes should 
appeal to builders as they will fit 
most kitchen requirements and 
they are completely factory assem- 
bled and shipped in a single car- 
ton. This custom-fitted kitchen 
center gives a two-bowl sink with 
an unbroken counter surface with- 
out a joint, seam or sealer strip. 
The rigid construction is said to 
assure no weaving or warpage. The 
stainless steel counter tops reflect 
the color decor of ‘the kitchen. 
Write Tracy Kitchens Division, 
Edgewater Steel Co., Dept. AL, 
Pittsburgh, Penna. 


Radiant Heating Units 


Ease of installation of its new 
PG’s preformed grids of copper 
tube for radiant panel ceiling heat- 
ing is reported by the American 
Brase Co. Most of the panel heat- 
ing systems in service today use 
soft copper tubes which are strung- 
out from coils to form the sinuous 
loops or grids of the heating pan- 
els. Contractors who used PG’s 
were said to be enthusiastic over 
the time saved over the usual 
method of bending coils on the 
job or forming them in contrac- 
tor’s shops. Write American Brass 
Co., Dept. AL, 25 Broadway, New 
York 4, N.Y. 
















Outdoor Burners 


According to the manufacturer, 
this enlarged new line of rede- 
signed units is manufactured un- 
der a new process of bonding molt- 
en aluminum to steel for long lived 
rust-resistant performance under 
all climatic conditions. 


The manufacturer further states 
that improved draft control and 
newly engineered grates and base 
pans permit faster burning of 
damp, green or dry refuse and 
garbage and eliminate the fire haz- 
ards of burning, blowing scraps 
and minimize smoke and smell. 
Furthermore, these burners have 
been thoroughly tested and recom- 
mended by Bureaus of Fire Pre- 
vention and have been judged safe 
to use as close as 10 feet from ga- 
rages and outbuildings. Write Al- 
sto Co., Dept. AL, 4007 Detroit 
Ave., Cleveland, Ohio. 








Green Textured Plank 


Green Textured Plank is an ad- 
dition to the Nu-Wood insulating 
interior finish line. It is predecor- 
ated in a shade of green selected 
for consumer appeal. Green Tex- 
tured Plank, for home, civic and 
commercial construction, is avail- 
able in 12” widths, 8 and 10 feet 
long, and has tongue and groove 
joints on long edge. Write Wood 
Conversion Co., Dept. AL, First 
National Bank Building, St. Paul 
1, Minn. 
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Board and Laminate Products 


New Wallboard 


Certain-teed Products Corp. is 
adding Fiberglas reinforcing 
strands to the core of its Bestwall 
Gypsum Wallboard. Advantages 
of this new, improved core are 
said to be greater resistance to 
cracking and shattering and bet- 
ter nailability. 

Laboratory tests by Certain- 
teed have shown that the new 
glass fiber reinforced Bestwall has 
up to 80% greater shock resist- 
ance. The glass fibers hold the 
gypsum core together more cohes- 
ively and increase the wallboard’s 
resilience. The new Fiberglas-reia- 
forced Bestwall Gypsum Wallboard 
is available in 44”, %” and %” 
thicknesses, with regular or pre- 
decorated grain board face papers. 
Write Certain-teed Products Co., 
Dept. AL, 120 E. Lancaster Ave., 
Ardmore, Penna. 





Biggest dollar volume of home im- 
provement loans insured by FHA last 
year was for additions and altera- 
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Mahogany Pattern 


The textured, three-dimensional 
effect of natural wood paneling is 
featured in Mahogany, a new pat- 
tern in Bolta-Wall vinyl wall cov- 
ering. It is available by the roll 
and in 8”x8” tiles in the follow- 
ing colors: prima vera, grey and 
African mahogany. 

Unlike natural wood, Bolta- 
Wall Mahogany is said to require 
no shellacking, staining, varnish- 
ing, waxing or finishing. Consist- 
ing of a vinyl face sheet laminated 
to a firm rubber-saturated backing, 
it is cemented to the wall. When 
properly applied, seams are prac- 
tically invisible. Write Bolta Prod- 
ucts Sales, Inc., Dept. AL, Law- 
rence, Mass. 

(continued .on page 136) 


“For almost 30 years we ve depended on 
AMF DeWalt to handle every cutting job!” 


Says L.R. Witman, Mill Foreman of H. M. Stauffer & Sons, Inc., 
Millwork and Lumber Yard, Leola, Pa. 


This De Walt Power Saw in the millwork shop is 
over 27 years old and still going strong as a cut- 
off saw. That's De Walt durability! 


“We have 7 De Walts used for cross-cutting, mitering, 
beveling, ripping, dadoing and shaping. De Walt® De Walt Inc. 
adjusts easily and quickly to make any of these cuts. 


“I’m really proud of one special operation De Walt 
does. That’s 45° bevel ripping 4%” exterior plywood. 
It’s a tough job for any machine, but our 3 H.P 
POWER SAWS 
De Walt has the power and the accuracy needed to 


> f in Canada; De Walt Canada Limited, 
turn out fine looking work every time. Guelph, Ontario 


Subsidiary of 
“We've been using De Walts for almost 30 years AMERICAN RACES 9 an COMPANY 
now. There’s nothing like them for speed, safety, 


long life and top performance.” Ce ee ee ae ee 


These are typical comments of AMF De Walt users. 
They’re reasons why you should find out how 

De Walt can fit into your operations —and save you 
time, money and labor. See your AMF De Walt dealer 


AMF De Walt inc., Department AL-54-1, 
| 
| 
| 
for full details. Or send coupon at right. ; 
| 
| 
| 
| 


Lancaster, Pa. 
Please send full details on the De Walt Radial 
Saw line. 


RES 


ADDRESS_ 





CITY ZONE___STATE__ 
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Board and Laminate Products (continued) 


Acoustical Tile 


The Armstrong Cork Company 
has developed a new design in 
their line of Cushiontone acousti- 
cal tile called Full Random. It fea- 
tures non-directional perforations 
spaced at random over the face of 
the tile. In the tile are narrow 
bevels with small borders between 
the perforations and bevel, provid- 
ing an almost unbroken effect. A 
factory-painted white surface re- 
flects 78% of the light striking it. 
Surfaced with two coats of paint, 
it is washable and may be repaint- 
ed with an oil base paint. Full 
Random Cushiontone is available 
in 12”x12” tile, in 1%” and %,” 
thicknesses. Write Armstrong Cork 
Co., Dept. AL, Lancaster, Penna. 


Marlite Planks and Blocks 


New Marlite Planks and Blocks, 
a tongue and groove prefinished 
wall paneling just introduced by 
Marsh Wall Products, Inc., offers 
substantial economies in installa- 
tion and maintenance costs, states 
the manufacturer. Designed for 
fast installation, without the di- 
vision mouldings and adhesive us- 
ually required for prefinished pan- 
eling, these new materials save la- 
bor costs in either new construc- 
tion or remodeling. 

The planks are 16” wide and 8’ 
long. Blocks are 16” square. Both 
are 3/6” thick. They feature a 
tongue and groove joint for mate- 
rial 3/16” or less in thickness. Ten 
new “companion colors” are avail- 
able. Four authentic wood pattern 
finishes are also manufactured. An 
exclusive baking process makes 
Marlite Planks and Blocks resist- 
ant to moisture, heat, and stains. 
The permanent, soilproof surface 
is said to be very easy to clean and 
stays new-looking for years. Write 
Marsh Wall Products Inc., Dept. 
AL, Dover, Ohio. 


136 


Novoply 

The uses of Novoply have been 
described in a hook which has been 
written: “How To Use Novoply”, 
describing in detail “do-it-your- 
self’ applications of the product 
as well as its more technical uses 
for the information of architects 
and builders. 

Novoply is an all wood, three- 
ply panel of balanced sandwich 
construction consisting of two 
dense outer surfaces of specially 
prepared wood veneer flakes and a 
lower density core of medium sized 
chips. All wood segments are resin 
impregnated and fused together 
under heat and pressure. Novoply 
will not warp and has a pleasing 
mosaic-like pattern, says the man- 
ufacturer. Write United States Ply- 
wood Corp., Dept. AL, Weldwood 
Building, 55 West 44th St., New 
York 36, N. Y. 


Panelyte 


The new 1/10” Panelyte plastic 
laminate panels can be installed 
directly over old surfaces, if the 
existing surface is free of high 
spots. The engineered curve in the 
face of the Panelyte panel helps 
the laminated sheet hug the sur- 
face to which it is attached. In- 
stallation is made using wallboard 
adhesives which do not require 
clamps, braces or presses. Pri- 
mary applications for Panelyte are 
for kitchen counters and sink tops, 
walls and wainscoting in residen- 
tial or commercial applications. 

Panelyte 1/10” all-plastic panels 
are made in 21 decorator colors 
and patterns—the new Myth pat- 
tern, new stippletones, Irish linen, 
crystal (mother of pearl), and five 
popular woodgrains. Stock sheet 
sizes are 48”xi20”, 38”x96” and 
30”x120”. Write Panelyte Div., St. 
Regis Paper Co., Dept. AL, 230 
Park Ave., New York 17, N.Y. 





Lumber and Plywood 


American Beauty Trim 


“In addition to standard lineal 
trim,” says Crossett Lumber Com- 
pany’s products book, “Crossett 
supplies cut-to-length trim in Ar- 
kansas soft pine, royal oak and 
royal gum, put up in package sets 
for openings of specified sizes.” 
Under the trade name of Ameri- 
can Beauty Trim, this material is 
wrapped in durable kraft paper, 
plainly labeled. Dealers benefit 
by the convenience in stocking and 
delivery. Consumers receive stock 
bright, clean and ready for the 
painter’s brush immediately after 
installation. Write Crossett Lum- 
ber Co., Div. of Crossett Co., Dept. 
AL, Crossett, Ark. 


Oak Blocks 


Bruce Laminated Oak Blocks 
are designed for easy, trouble-free 
installation over concrete, states 
the manufacturer. They are 12” 
thick and 9” square. Three plies 
(all oak) give equalized stress. 
Practically warp-proof, the blocks 
remain flat and square. They are 
factory finished with tongues and 
grooves on two opposite sides. 
Each block has mastic grooves in 
the back. They are packed in car- 
tons for protection. Write E. L. 
Bruce Co., Memphis, Tenn. 


(continued on page 140) 
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with Easy-to-Sell 


Nationally Advertised FAW S8CQ 


ALL-ALUMINUM Canopies, Awnings and Shutters 


Ilustrated here are a few of the many styles in the 
complete Fawsco line. 


WESTWIND CANOPY — 50" wide only, 32” 


Sell the line that both contractors and 
home owners buy. FAWSCO all-aluminum 


FHA APPROVED 


deep, 13” high. With hanging plate, drain 
channel, hardware and instructions. Colors: 
green and white, red and white, blue and 
white. Shipped knocked down. Shipping 
weight 16 pounds. 


SLANT CANOPY— 48" wide only, 32” 
deep, 9” high. With hanging flashing strip, 
brackets, hardware, ond instructions. Colors: 
green and white, red and white, and blue 
and white. Packaged pre-assembled. Ship- 
ping weight 20 pounds. 


WEATHER-GUARD CANOPY—13" high, 
32” deep, widths 48”, 54” and 60”. With 
herdware and instructions. Colors: green, 
red, or blue, with white scallops. Shipped 
knocked down. Shipping weight 48” —9'A 
pounds. 54”—10 pounds. 60”—12 pounds. 


WEATHER-GUARD AWNING — Drop 
25%", projection 24”, width 30”, 36”, 42”, 
48”, 54” and 60”. With hardware and in- 
structions. Colors are solid green, red or blue 
with white scallops. Shipped knocked down. 
Shipping weight 36" —7'” pounds. 


FULL LOUVRE SHUTTERS IN THESE 

STANDARD SIZES 
14°x 39%" 14x 431%" 14°x 471" 
14°x 51”" 14”°x 55" 14x 59" 
14°x 63" 17" 51”" 17" 55" 
17" 56" 17"x 63%" 17'x 67%" 
17"x 791" 20” 542” 20"x 59%" 
In natural aluminum, prime coat or baked 
enamel. 


products combine beauty, style, color, 
and durability. They are fully guaran- 
teed to never rust, warp, or deteriorate. 
Sizes to fit 80% of doors and windows. 
Your volume and profits will grow with 
this easy to sell Fawsco line! 


FAWSCO Advantages to help you sell 


i > 
* G feed by © 
Good Housekeeping Backed by the Good Housekeeping 


ie ll Seal of Approval and biggest pro- 
— motion campaign in FAWSCO history! 

@ Packages to save you storage space! 

@ Easily assembled in a few minutes— 

an important selling point for your 


growing “do-it-yourself” market! 
‘ @ The Fawsco line means more profit 
for you! 


@ Profitable promotional packeges for 
your use, including window streamers, 
counter literature, catalog, etc. 

e Also available—an attractive, eye- 
catching, display to help you sell the 
“do-it-yourself” market. 





FAWSCO MPG, DIVISION 


Another Fast-Selling Fawsco Item 
ALL-ALUMINUM RURAL MAILBOX 


Now easier-to-sell than ever! 


Packaged individually or in units of 6. 


Bui_pinc Propucts MERCHANDISER 


Cuyahoga Falls, Ohio 


NAME 





ADDRESS 





CITY STATE 
Print name and address plainly, clip and mail today, 












Here's the book | 
the Builders’ | 


W 
“CD Guardian 


In the lowest-priced class, yet loaded with extra- 
quality features! Soiid brass, bronze or aluminum 


| ; , . exterior parts. Rust-resistant interior parts. Screw- 
I" ere are less knobs and roses for extra beauty. SELF- 


ALIGNING feature for easy, fast installation. 


| . . “DURA-SMOOTH” action for extra customer sat- 
t e Ig Ig Ss isfaction. Fully reversible; fits any door 1%” to 134”. 








AI) Defender 


Medium-priced, yet designed for the finest homes, 
stores . . . any light commercial installation! Exclu- 
sive “VELVET-GLIDE” action from ball bearing latch 
retractor. Solid brass, bronze, or aluminum exterior 
parts, rust-resistant interior parts. Screwless knobs 
and roses. Easy, fool-proof installation. 





Call yout Corbin Distributor TODAY! 





that solved — 
Hardware Puzzle | 







@ Unified simplified stock 
of standard fast-moving 


Builders’ Finish Hardware 


ia. am 
i a 


Think how much more business sense it makes to display 
a completely UNIFORM, reasonably-priced line of na- 
tionally recognized builders’ hardware! Pacesetter items 
are harmonicus in design . . . hallmarked with the Corbin 
name your customers know and trust. Far better thar just 
“some” locks .. . “some” window hardware 

. » “some” door closers . . . yet they cost 
no more. 


-« . 
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P. & F. CORBIN Division 


Insulation 





Blowing Machine 


Advantages claimed for the new 
Universal Uni- Matic insulation 
blowing machine include savings of 
30% of man-hour operating cost— 
savings of one out of every four 
bags of insulation material by av- 
eraging 25% greater coverage—-—a 
choice of several usable operating 
speeds—-and remote control of the 
entire mechanism by the hose man. 
Uniform automatic feeding of ma- 
terial assures effective shredding 
and aeration of all fibers and 
makes possible fast blowing with 
complete control of depth uniform- 
ity. Write Universal Insulating 
Co., Dept. AL, 333 So. Walnut St., 
Van Wert, Ohio. 


Pipe Insulation 


A low pressure pipe insulation 
for use on cold water, hot water 
or low pressure steam lines, has 
been announced by Owens-Corning 
Fiberglas Corp. 

Due to its extra heat-stopping 
value, a 4%” thickness of the new 
pipe insulation is said to equal 
the performance of %” to 1” 
thicknesses of many other mate- 
rials commonly used in the low 
pressure field. 

Fine fibers of glass of which the 
pipe insulation is composed afford 
easy handling and provide high 
thermal efficiency. 

The insulation is available with 
a canvas covering for installation 
on hot water or low pressure lines 
and with a black jacket of asphalt- 
saturated kraft paper to protect 
against condensation on cold water 
lines. Owens-Corning Fiberglas 
Corp., Dept AL, Toledo 1, Ohio. 
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Insulating Blanket 


New, improved Celotex Reflec- 
tive Blankets provide two efficient 
forms of insulation plus vapor- 
barrier in one easily installed prod- 
uct. The side faced to outer wall 
sheathing or roof side of ceiling 
features a non-corrosive reflective 
surface, which retards the flow of 
radiant heat. The encased layer of 
fireproof rock wool (about two 
inches thick) retards the flow of 
conductive heat. The vapor-barrier, 
on the side opposite the reflective 
surface, is always faced to the 
warm or room-side; it protects 
against condensation, and is pro- 
vided with self-spacing stapling (or 
nailing) flanges for application. 
Write Celotex Corp., Dept. AL, 120 
So. La Salle St., Chicago 3, Ill. 


Fiberglas Insulation 


Fiberglas Siding Cushion is a 
lightweight, resilient blanket for 
application over existing buildings 
as an underlay for new siding. It 
is available in 200-foot rolls, two 
feet wide and half inch thick. A 
roll weighs only 12% pounds. 
Workers simply nail or staple the 
blanket in place and then apply 
the new siding over it. The insula- 
tion may be cut to fit around win- 
dows, doors or other openings. 

Fiberglas Siding Cushion is a 
barrier to heat and also is high 
in acoustical value. It is made of 
inorganic fibers of glass that pro- 
vide no sustenance for vermin of 
any kind, are fire-resistant, rot- 
proof and non-absorbent. Owens- 
Corning Fiberglas Corp., Dept. AL, 
Toledo, Ohio. 

(continued on page 143) 





What's YOUR Answer? 


Can you be 100% sure that your execu- 
tive employes are staying abreast of the 
fast-breaking changes in the retail building 
materials field? Probably not. Nevertheless, 
you CAN be 100% sure that your key 
workers have the best means for keeping 


You'll rest assured that your executives are 
getting vital industry news and features 
EVERY 14 DAYS—and not a month or so 
too late. When you buy three or more at 
one time, you pay only $1.50 per sub- 
scription. This means you are paying less 
than 3¢ « week for the luxury of knowing 
that your men constantly have the nation’s 
finest source for current knowledge of the 
trade. 


What's YOUR Score? 
9 to 10 correct: Excellent! 7 or 8: Good. 
5 or 6: Fair. 


1. What does one dealer asso- 
ciation consider “The Big Four for 
54” and how will they present 
retail problems at the coming con- 
ventions ? 


2. A quality texture paint 
which decorates walls and ceilings 
with both color and texture in one 
coat is featured in a full page ad 
by what manufacturer? 


3. What will be the theme of 
the January 17-21 NAHB conven- 
tion in Chicago? 


4. Sure-Lok awning wood win- 
dows and High-Lite gliding remov- 
able windows are made by what 
firm? 


5. What was the cost per 
square foot of floor space of the 
Frey Brothers Lumber Company’s 
shed designed for mechanical 
handling equipment? 


6. A colorful, two-page adver- 
tisement describes the sales and 
profit advantages of Red Brand 
fence. Can you name the manu- 
facturer? 


7. A feature article describing 
how dealers merchandise a pow- 
der-activated fastening gun con- 
tains a list of 12 uses for the 
tool. Can you name three of them. 


8. Who makes the new Shaker- 
town Glumac units? 


9 At what group is the Badger 
Lumber Company’s newest Kan- 
sas yard aimed? 


10. What manufacturer offers 
a free box seat and air trip to the 
Indianapolis 500-mile auto race? 


Answers on page 148 
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> The “extra room” market 


_ is bigger than ever! 


This beautiful room was made out of unfinished attic space with 
Johns-Manville Ceiling Panels and Wall Plank. Thousands and 
thousands of growing families are looking for just such an easy and 
inexpensive way to build an attractive new, extra room in attic or 
basement. These families can mean a lot of extra business for you. 


Build easily and inexpensively with 
Johns-Manville Ceiling Panels and Wall Plank 





bo 
— — 


See ee 5 

J-M Lightning Joint 
Nails or staples are completely hid- 
den with the special Lightning Joint 
on all J-M Panels and Plank. Dia- 
gram shows how the long flange 
gives plenty of room to nail or staple. 
Notice space for expansion or con- 


traction and square edge of bevel 
for alignment. 
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Flame-Resistant Finish 

The surface of J-M Ceiling Panels 
and Wall Plank is specially treated to 
resist flame. This important safety 
feature costs you no more. Surface can 
be painted at a later date without de- 
stroying its flame-resistant qualities. 


Durable Glazecoat Surface 


The attractive, smooth hard surface, 
which is unusually durable and 
tough, resists marring and scuffing. 


JM 


Choice of beautiful colors 


J-M Panels and Plank are predec- 
orated in lovely colors—the Wall 
Plank in Ivory, Dust Rose, Buckskin 
Tan and Antique Green; the Ceiling 
Panels in White and Ivory. No fur- 
ther finishing treatment is required. 





BUILDING - THROUGH BUSINESS - 
FOR A BETTER AMERICA! 


support Junior Achievement 





Johns-Manville 





, “I'm Back For More Paint! 
Frat THOMAS Paint Roller 


~ Is So Easy To Use... ra 
eS Doing My Kitchen Next! 


Your customers will buy 
more paint from you after paint- 
ing the modern way... witha 
THOMAS ROLLER, the precision- 
engineered roller that pleases 
your customers because it’s TOPS 
IN QUALITY. Ask any Thomas 
dealer! 


ASK YOUR JOBBER to supply tvo Thomas 
wire display racks. Fill one with Thomas Hi- 
Grade rollers, the other with Thomas Economy 
rollers. Roll up profits with both! 


KEEP ROLLING... 


PRODUCTS COMPANY 
$490 LYNDON AVE DETROIT 21 MICH 
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Materials Handling Equipment 


Mack Trucks 


The B Series Macks, which in- 
cludes both trucks and tractors in; 
four- and six-wheel types, covering 
a range from 17,000 lbs. GVW 
through 70,000 lbs. GCW, are pow- 
ered by gasoline or diesel engines. 
The B series has a short hood, 
bumper and radiator with the en- 
gine mounted well over the front 
axle, thus reducing the distance 
from front bumper to back of cab. 

New Mack-built gasoline engines 
offer a complete power range for 
every type of hauling up to 170 
horsepower. For diesel power, two 
Mack diesel engines are available 
as options in the 138 and 170 h.p. 
class. i 

Mack states that the new B ser- 
ies, together with the L Model 
Macks of larger capacities, the H- 
Model cab-over-engine tractors 
and the W-Model cab-over-engine 
trucks and tractors for western 
hauling, round out a line of Macks 
to meet every hauling requirement 
from 7,000 lbs. GVW up to the 
very largest capacities. Write 
Mack Trucks, Inc., Dept. AL, 350 
Fifth Ave., New York 1, N.Y. 


New Cement Mixer 


The Jaeger Machine Co. will pre- 
sent a 1954 model Mix Plus truck 
mixer equipped with new type open 
end loader designed for faster 
charging and discharging, latest 
Super-Comatic hydraulically ac- 
tuated transmission and other fea- 
tures. The mixer will bear the 
new standard Truck Mixer Manu- 
facturers Bureau rating plate for 
51% cu. yd. truck mixers, which 
guarantees 6 cu. yds. mixing ca- 
pacity and 714 cu. yds. agitator 
capacity. A perfected type of 
sealed end loader is designed to 
permit hauling this 74% cu. yd. agi- 
tator payload without spilling. 
This mixer will be equipped with 
electric drive for floor demonstra- 
tion. Write Jaeger Machine Co., 
Dept. AL, 33 N. Grant Ave., Co- 
lumbus 15, Ohio. 


Lift Truck Catalog 


Now available is a new eight- 


page illustrated catalog (Form 
1284) on the Hyster YT-40 Lift 
Truck. The YT-40 is a 4,000-pound 
capacity model featuring trunnion- 
mounted steeling and pneumatic 


Buttptnc Propucts MERCHANDISER 


tires. It is an all-purpose, inside- 
outside truck. Complete descrip- 
tion, specifications and actual on- 
the-job photos are included in the 
catalog. Wrtie Hyster Company, 
Dept. AL, 2902 N.E. Clackamas 
St., Portland 8, Ore. 


Shoveloader 


Built by Baker-Lull Corp., the 
Shoveloader has an inside turning 
radius of only 76”. Equipped 
with positive four-wheel drive and 
designed to eliminate need for a 
center differential in the transfer 
case, the unit’s hi-flotation tires 
and high under-clearance permit 
efficient operation of the loader 
under extreme conditions, the 
manufacturer states. Power steer- 
ing on all four wheels (optional) 
also adds to the operator’s con- 
trol of the unit. Operator safety 
is secured by location of the seats 
at the rear and above the engine, 
away from all moving parts. Write 
Baker-Lull Corp., Dept. AL, 314 
W. 90th St., Minneapolis, Minn. 


mice ruuLY ExTEWOEO 


Adjustable Trestle 


Made of high grade steel, the 
Meco Adjustable Trestle is quickly 
and easily erected into sturdy scaf- 
folding. No shaky structures with 
Meco, because cross beams are se- 
curely held in piace with strong 
gripping clamps and metal prong 
clamp screws. No tools or nails 
needed. Just a turn of the newly 
designed clamp screw handles and 
you have a rigid set-up that resists 
vibration and swinging. Large 
thumb screw on adjustable exten- 
sion bar has a manual self-locking 
latch to hold securely. Write Mar- 
vel Equipment Co., Inc., Dept AL, 
P.O. Box 665, Oshkosh, Wis. 


Yardloader 


The Yardloader, Baker's new 
gaspowered fork truck, has high 
travel speed, according to the man- 
ufacturer. Large pneumatic tires 
and a high ground clearance are 
additional Yardloader features 
which suit the new truck for yard 
handling operations. Also, the 
Yardloader uses an extra heavy 
drive axle and an oscillating trail 
axle to permit its operation over 
rough surfaces, 

Powered by a valve-in-head in- 
dustrial engine, Baker-Raulang’s 
Yardloader has a standard lifting 
height of 122 inches. Write Baker- 
Raulang Co., Baker Industrial 
Truck Div., Dept. AL, 1230 West 
80th St., Cleveland 2, Ohio. 


(continued on page 144) 





Solution to 
What's YOUR Answer? 


Read questions on page 140. 


1. “Study—Show— Sell — Serve.” 
Problems of the small town and larg- 
er city dealers will be discussed at 
the Northeastern convention and mu- 
tual help presented in panel forums. 
Convention story on page 56. 


2. Acme Quality Paints, Inc. Ad 
on page 6. 


8. How-to-do-it, See page 60 for 
details on the NAHB 1954 coavent'on 
which is expected to attract 4,000 
dealers. 


4. R.O.W. Sales Co., Ferndale, 
Mich. Advertisement is on page 19. 


5. A little more than $1 per 
square foot. Check page 62 for val- 
uable information on an inexpensive 
warehouse for use with mechanical 
handling equipment. 


6. Keystone Steel and Wire Co., 
pages 22-23. 


7. For anchoring floor plates, 
rafters, window frames, etc. Page 
65 contains important data from two 
dealers who are mer- 
chandising the tool. 


8. The Perma Products Co., whose 
ad appears on pages 100-101. 

9. The family. Read why the 
firm’s sales have increased 150%, de- 
spite a 50% reduction in stores. 


10. American Kitchens Division, 


AVOO Manufacturing Corp. For de- 
tails see the firm’s ad on page 181. 
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(continued) 


Materials Handling 


The Nutting Truck and Caster 
Co. has released a new three-color, 
2-page catalog. In addition to a 
new combined tractor-trailer and 
towline order picking system for 
warehouses, 50 different models of 
floor trucks, 2 types of dollies and 
16 types of casters are illustrated. 
The complete specifications given 
on the many standard sizes avail- 
able on each item make the choice 
of proper equipment easy. Write 
Nutting Truck & Caster Co., Dept. 
AL, 1125 W. Division St., Fari- 
bault, Minn. 





& : 
Wrought Iron Legs 

The R. G. Coffman Co. packaged 
line of iron table and chair legs 
is availabie to the trade. They are 
a designed furniture leg with floor 
foot and a top attachment flange, 
engineered for attachment to most 
all standard building materials, 
for the construction of tables, 
chairs, etc. Table tops are standard 
flush doors, plywood and other fin- 
ished hardboards. Table legs have 
unusual appeal to do-it-yourself 
customers, since it is easy to build 
modern furniture pieces inexpens- 
ively. Write R. G. Coffman Co., 
Inc., Dept. AL, P.O. Box 1113, Or- 
lando, Fla, 


New Lock Line 


Kwikzet introduces its new 600 
line of quality locksets for resi- 
dential and commercial building. 
The new Kwikset 600 is a cylin- 
drical lock stamped from heavy 
gauge steel and brass. It is pre- 
cision-fabricated with care and 
hand-finished to a lasting brilliance 
in polished and satin brass, chrome 
and bronze. Write Kwikset Locks, 
Inc., Dept. AL, Anaheim, Calif. 
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Magnetic Cabinet Catch 


The new Magna-Tite self-align- 
ing magnetic catch, recently re- 
leased by the Engineered Products 
Co., features a concealed, floating 
magnet for heavy duty holding 
power. It’s designed for speedy, 
satisfactory application on all 
types of cabinet door installations. 
It is constructed to be adaptable 
for an extreme backset shelf or 
the narrowest stop. Operating 
counter demonstrators are avail- 
able with introductory package 
which includes two dozen catches. 
Write for catch No. 560, Engi- 
neered Products Co., Dept. AL, 
129 Smith St., Flint, Mich. 


Small Parts Cabinet 


Genera! Industrial Co. announces 
production of a line of See-Thru 
drawer cabinets for small-parts 
filing and storage in factories, of- 
fices and school shops, home work- 
shops and garages. The popular 
model J-20 consists of twenty crys- 
tal-clear lifetime-guaranteed plas- 
tic spillproof drawers, 574” long by 
2%,” wide by 1-7/16” high, in a 
welded all-steel cabinet. The cab- 
inet has silver-gray hammer finish 
and is equipped with rubber feet. 
Adjustable drawer dividers and 
identification labels are included. 
The unit is priced as $7.95, post- 
paid. Write General Industrial Co., 
Dept. AL, 5738 Elston Ave., Chi- 
cago 30, Ill. 


Threaded Floor Nails 


A handyman’s-size box of Screw- 
Tite flooring nails has been re- 
leased by Independent Nail & Pack- 
ing Co. The nails, made of special 
high-carbon steel, heat treated and 
tempered to drive into the hardest 
woods without bending or break- 
ing, have a thread which increases 
holding power. 

The nails are identical with 
those also available in bulk and 
used by flooring contractors and 
builders for laying new floors. The 
home package carries full instruc- 
tions for use to stop annoying floor 
squeaks. Packed in counter dis- 
play of 24 packages. Write Inde- 
pendent Nail & Packing Co., 
Dept. AL, Bridgewater, Mass. 





lron Brackets 


Nu-Way bracket is a new item 
in the Macklanburg-Duncan build- 
ing specialties line. The sturdy 
bracket is made of silvery-satin 
alacrome metal and will not rust 
or tarnish. It can be installed in 
a number of positions to serve dif- 
fereut purposes. 

It is said to be ornamental and 
useful) for hanging signs of all 
types, and can be used to suspend 
house plants in interior decoration. 
It forms a sturdy support for a 
mail box or for a shelf. The Nu- 
Way bracket measures over 20 
inches long by 12 inches tall. 
Write Macklanburg-Duncan Co., 
Dept. AL, Oklahoma City, Okla. 


(continued on page 146) 
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CUT “Handling Damage” 


with Gold Bond exclusive Hard-Edge Wallboard ! 


PROVE IT WITH THIS SMASH TEST! Smash a piece of standard Gold 
Bond Gypsum Wallboard against a piece of any other production-run gypsum wall- 
board. Note Gold Bond Hard-Edge is merely dented while the ordinary wallboard 
edge crumbles and gives way under the impact. 


OLD BOND Hard-Edge Gypsum Wallboard 
pte es you the kind of ruggedness you need for 
warehouse and delivery handling. Exclusive process- 
ing creates an exceptionally hard panel edge. Helps 
reduce damaged material costs. Test (above, left) 
proves that Hard-Edge is the toughest wallboard edge 
on the market... and it’s standard on a// Gold Bond 
Gypsum Wallboard. 


NATIONAL GYPSUM COMPANY e¢ BUFFALO 2, N. Y. 


Fireproof Wallboards, Decorative Insulation Boards, Lath, Plaster, Lime, Sheathing, Roofing 


Gold Bond Hard-Edge speeds construction, too. 
Cuts builder’s replacement costs common with 
ordinary wallboard. Stronger edges permit nailing 
closer to panel edge without crumbling. You get 
added strength with no increase in weight... no 
increase in cost! 

Let us show you this test and you'll insist on 
Gold Bond Hard-Edge Gypsum Wallboard! 


You'll build or 


remodel better with 


Gold Bond 


Siding, Wall Paint, Textures, Rock Wool Insulation, Metal Lath and Sound Control Products 


Buitpinc Propucts MERCHANDISER 











Sliding Door Lock 

A new inexpensve sliding door 
lock has been developed by Adams- 
Rite Manufacturing Co. The split 


ball-shaped bolt gives smooth 
snubbing action and serves as a 
convenient edge pull. The strike 
has been designed to accommodate 
even the most pronouncd misalign- 
ment of door and jamb. A thumb 
button in one of the escutcheons 
provides security. 

Installation of the No. 600 Two- 
Bore is simple, requiring only a 
standard 21%” diameter bore 
through the stile. The lock is ad- 
justable for all doors 13%” to 134” 
in thickness. A second model fits 
smaller doors. The locking and 
non-locking escutcheons are inter- 
changeable, making the lock re- 
versible on the job. The lock is 
solid brass except for hardened 
steel bolt and strike. Write Adams- 
Rite Mfg. Co., Dept. AL, 540 W. 
Chevy Chase Drive, Glendale 4, 


Calif. 


Roller Drawer Guides; 


Sliding Towel Racks 


Leigh Building Products Div. an- 
nounces new roller drawer guides 
and new sliding towel racks, The 
roller drawer guides make drawers 
operate smoothly and are said to 
be ideal for kitchen cabinets and 
other drawer installations. Loca- 
tion tabs on each end position the 
guides on drawer and in the cab- 
inet. Slides have extra length on 
the back to provide for cupboards 


of various depths. Made of heavy~ 


gauge steel. 

Sliding towel racks are of heavy 
gauge steel with rubber bumpers 
for quiet operation. One model is 
top mounted and has four chrome- 
plated bars. The other model is 
side mounted and has three chrome 
bars. Both types measure 201,” 
deep with 1914” bars. Write Leigh 
Bldg. Products Div., Air Control 
Products, Inc., Dept. AL, Cooper- 
ville, Mich. 
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Economy Lock Line 

The Homegard, the latest addi- 
tion to the Russwin line of build- 
ers’ hardware, is designed for res- 
idential construction. An economy 
line, it is said to incorporate sev- 
eral important constructionel fea- 
tures usualiy found in higher 
priced lines. Case screws are con- 
cealed behind roses. The outside 
rose is an integral unit cupped over 
lock case, a tamperproof feature. 
Knob retainer is located in the side 
of knob shank for easier installa- 
tion. Entrance door sets feature 
the ball-bearing five-pin tumbler 
cylinder. The case and all func- 
tional parts are steel, zine plated 
and dichromate dipped. 

Easy installation is a feature of 
the line. Special tools are available 
to make installation fast and accu- 
rate. Only two standard size bores 
are required. Write Russell & Er- 
win Div., The American Hardware 
Corp., Dept. AL, New Britain, 
Conn. 











New Forged Hardware 


and Magnetic Catch 


A new magnetic catch and a new 
line of forged iron hardware has 
been released by the National 
Lock Co. Steel and aluminum paris 
of the magnetic catch are con- 
tained in a sturdy tenite housing. 
Known as No. R222, the catch is 
easily mounted on inside of cab- 
inet. Compact demonstrator is 
provided free with a substantial 
order. 

The new forged iron hardware 
line is said to reflect the charm of 
early American living. Knobs, 
latches, handles, strap hinges, H 
hinges, H and L hinges and other 
items compose the line. For use 
in kitchen, living room, den, game 
room and items come in black, old 
copper and old brass. Write Na- 
tional Lock Co., Dept AL, Rock- 
ford, Tll. 
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New Hinge Catalog 


The new 1954 150-page Hager 
catalog, number 14, just off the 
press, is now being distributed to 
architectural, builder and building 
supply customers. It is tab-indexed 
into 13 distinct hinge classifica- 
tions, thus hinges are grouped in 
“families” for quick reference and 
convenience of the catalog user. 

Preceding the hardware section 
are 26 pages which explain and il- 
lustrate important basic hardware 
information, such as proper hinge 
selection, correct hinge applica- 
tions, government type numbers 
correlated with catalog numbers, 
general hinge information, screw 
and bolt types, and underwriters’ 
butt hinge requirements. Write C. 
Hager & Sons, Dept. AL, 139 Vic- 
tory St., St. Louis, Mo. 


Push Buttons 


Trine Manufacturing Corp. has 
introduced two innovations to the 
electric push button field, 

Left is Trine’s new No. 25700 
Narrow Push Button 214,” long and 
only 7%” wide in an air flow de- 
sign. Available in polished brass, 
sprayed brass, old iron or polished 
chrome finishes. Plates are of 
stamped solid brass with black 
plastic buttons, water resistant 
composition backs and copper al- 
loy contacts. Right is Trine’s new 
No. 63 Deal. A full complement of 
the 24 different electric push but- 
tons mounted on a free display 
board (1514x2214x3/16”). No. 63 
Package Deal includes a back-up 
stock of 39 individually boxed 
push buttons in 24 variations. 
Write Trine Mfg. Corp., Dept. AL, 
New York 61, N.Y. 


(continued on page 148) 
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mR DEALERS! 


AnSwer To MoRE CASH PROFITS 


COMPO insu; DETAILS OF 


pet — “GLAZE prime 


oF 
EN NSULOUNT 
~~ ame uwoow 


REVOLUTIONARY PRIME WINDOW 
FOR NEW BUILDING PROJECTS 


ATTRACTIVE . 


7 ily d 


An 

with the Compo Bay Glaze Prime ie Bod Adapt- 
able for wind wall t in any cut-up 
design—2 or 3 lights—or os a regular double 
hung window. 


INEXPENSIVE . . . 


Costs no more than any prime window with 
@ combination storm a screen unit. Seves ex- 
pense of installing separate storm sash. wae 
insul-Glaze Windows are two units in one. Regular 
window PLUS storm and screen sosh .. . and re- 
quires NO PAINTING! 


NOTHING TO INSTALL ... 


Self ined—a pl 7. No extra fram- 
ing, no special i io are 
needed. The Compo nobaiens. Window is install. 
ed in the same manner as regular prime wood 
windows 


SELF-STORING . 
Ovter s-orm ond screen, sash ore ar al within the 
unit. No godgers, screws, or mechanical didoes to 
work. Simpl y slide up to store—slide down to 
use—from the inside! All panes easily removed 
from inside for washing. Can be orranged fo: 
WRITTEN LIFETIME i 


indirect ventilation 
GUARANTEE BY MANUFACTURER 














Compo inswl-Gleze gives you perfect insulation 
with ventilating features and eas, sash removal. 


= PRODUCTS COMPANY 
21 W. 11 MILE RD. BERKLEY, MICH. 


Burtp1nc Propuctrs MERCHANDISER 









Bathroom Accessories 


The new Jewel line of bathroom 
accessories was recently released 
by the Reliable Metal Novelty Co. 
Among the major selling points of 
the fixtures are concealed fasten- 
ings, simplicity of installation and 
chrome plated finish. They are easy 
to keep clean, are are stated to be 
impervious to rust or corrosion, 
retaining their original polished 
surface sheen indefinitely. Yet, de- 
spite their durability, smart con- 
temporary styling and luxurious 
appearance, the new Jewel line is 
moderately priced. As a sales and 
promotional aid to its dealers, the 
firm provides display boards for 
showing in windows or on coun- 
ters, on which the five-fixture set 
is mounted. These merchandise 
displays are supplied to dealers 
at no charge with every introduc- 
tory order. Write Reliable Metal 
Novelty Co., Inc., Dept. AL, 25 


Elm Ave., Mount Vernon, N. Y. 





New Hardware Display 


Acorn Manufacturing Co. an- 
nounces a new display of black 
iron cabinet hardware, featuring 
square forged edge colonial de- 
signs. New style display features 
a natural finish pine panel with a 

«white filler applied before the lac- 
quer. The light background of this 
single scroll display is very effec- 
tive in showing the beauty of this 
colonial reproduction hardware. 
Acorn also manufactures heavy 
strap hinges, H and HL hinges and 
thumb latches suitable for passage 
doors and for use on knotty pine 
finished rooms. Write Acorn Mfg. 
Co., Dept. AL, Mansfield, Mass. 
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Chrome Accessories 


A new line of bathroom, kitchen 
and closet accessories is announced 
by the Autoyre Co. Finished in 
luster chrome, the new 2500 line 
consists of 22 utility-wise items de- 
signed as the economy companion 
line to Fairfield. The line includes 
the wall ash tray, designed with 
twin cigarette-rests and removable 
glass dish; the towel ring, a sturdy 
stirrup shade ring for unique and 
attractive towel displays; the all- 
purpose three-arm rack for towels, 
ties, scarves; clip-on racks; wall, 
tub and faucet soap dishes; tumb- 
bler and toothbrush holders; tis- 
sue and paper towel holders, towel 
bars and shelves; clothes hooks; 
shelf brackets and over-the-door 
hangers. Write Autoyre Co., Dept. 
AL, Oakville, Conn. 




























Magnetic Latch Display 


A new blonde wood display 
showing the Heppner magnetic 
door latch installed on a small cab- 
inet door is now available from 
Heppner Sales Co. The latch’s 
compact size is only 24” overall. 
Clearly shown is the cushion ac- 
tion. This consists of a phosphor 
bronze leaf spring on which the 
striker plate is mounted. Doors 
open easily because this spring 
tips the striker plate slightly away 
from the four lb. magnetic pull of 
the latch. The vushion action also 
absorbs the closing impact. There 
are no working parts to wear out. 
Installs simply with four screws., 
Cost of the entire display is only 
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the cost of the latch. Write Hepp- 


ner Sales Co., Dept. 


AL, Round 
Lake, Ill. 














Colonial Hardware 
American Cabinet 


Hardware 
Corp., Rockford, Ill., is introduc- 
ing its new Colonial cabinet hard- 
ware line, a blending of old colon- 
ial styling with modern magnetic 


power. The colonial cabinet bar 
latch closes a door and holds it 
with magic power. The _ high- 
powered Alnico No. 5 magnet with 
floating action is said to last a 
lifetime. 


Beautiful displays, some with 
operating model doors as shown in 
the illustration, show the customer 
the actual application of hard- 
ware. They are available to dealers 
at very nominal cost. This demon- 
strator displays colonial hardware 
designs in colonial black, antique 
copper and Swedish iron. 


The new magnetic bar latch re- 
tails at $1.25 in colonial black fin- 
ish and $1.35 in antique copper. It 
is available for flush doors or 34” 
offset doors. Write American Cab- 
inet Hardware Corp., Dept. AL, 
Rockford, Il. 


New Anchor Bolts 


The Weatherguard Service, Inc. 
Safe T line has available to the 
trade 1” diameter anchor bolts 
complete with square nut and round 
washer in lengths from 6” to 30” 
for anchoring plate sill to founda- 
tion and roof plate to walls. Pack- 
aged in boxes of 100 for conveni- 
ence in distribution and storage. 
These anchors have a fu!l bodied 
shank to develop the full strength 
of the bolt. The use of these an- 
chors is now a requirement of the 
FHA to prevent shifting of struc- 
tural members due to high winds, 
hurricanes, tornadoes and floods. 
Write Weatherguard Service, Inc., 
Dept. AL, 564 Jackson Ave., New 
York 55, N.Y. 


(continued on page 150) 








MAKE MORE MONEY 


Concentrate on the ZONOLITE’ Line! 


te ey ’ ff 


Insulating Fill 
It's a hit with builders and 
home owners alike. The de- 
mand is growing greater for 
the wonder fireproof insula- 
tion material that is so easy to 
install. Heavy national adver- 
tising and nation-wide publicity, @ 


@ Concrete Aggregate 


popularity. added profits for you. 


@ easiest of all insulations te 
install 

@ fireproof—actually snuffs out 
flame 

@ insulates attics of average 
house for as little as $67.60 


ground floors 
be replaced 


costs 


With the popularity of on- 
te the-ground ranch-type homes, 
in addition to farm service 
floors, warm and dry Zonolite 
@ concrete floors are greatly in @ protection, chip-resistance @ Ideal for remodeling, can be 

demand. The growing usage 
of Zonolite for insulating con- 
too, are bolstering its growing @ «rete roof decks also means 


@ ing brand among lightweights. ry once are your steady repeat 
€ a 


+s @ saves preparation, and clean- ea ®@ can be applied over any under- 


@ creates warm, dry on-the- 
@ 100% fireproof, never has to 


@ Insulated roofs help cut fuel 


= © © @ bell 
OLITE eZONOLITEeZONOLITE eo ZONOLITE 


Acoustical Plastic 
More and more architects are 
@ specifying Zonolite Acoustical 


* Plastic for big jobs—schools, 
hospitals, churches, factories. 


@ Plaster Aggregate e 

Plasterers prefer this light- 
® weight vermiculite aggregate 
plaster that’s uniform in quality 
—customers like its extra fire- 


permanence. Zonolite Plaster 


applied to any firm, clean sur- 
Aggregate is the largest sell- 


a face. Plasterers who use it 


Yo the weight of sand plaster, * a 
easy to mix, easy to apply @ lowest cost sound conditioner 


up time surface 


* @ fireproof, chip-resistant, per- oe @ completely 


fireproof 
manent @ Attractive textured finish 


You Build More Traffic...Sell More Volume...Step Up Your Profit 


asim on the Zonolite line — turn 
one sale into 2 or 3 or 4—by suggesting the 
other products of the Zonolite line each time 
you ring up a sale. It’s amazing how often 
your customers will be back for more on their 
next job. You'll find that it pays to boost the 
Zonolite line—pays to use the handy selling 
tools, the posters and store displays that Zono- 
lite furnishes. And you'll find that Zonolite ag- 


gregates sell faster—take up less storage space 
than storing sand and gravel. There’s less han- 
dling, no shoveling, no tugging, no special 
equipment. And your customers will thank you 
for your interest—be back for more! 

Combination orders for all four Zonolite prod- 
ucts not only increase your sales volume, but 
you may also increase your profit margin by sav- 
ing money on freight and handling costs. 


MAIL COUPON TODAY FOR FREE DEALER SALES KIT—NO OBLIGATION 


Beat your last year's 
figures — here's how: 
Plan now to beat pre- 
vious sales figures. 
Mail coupon today for 
Dealer Sales Kit which 
shows how you can in- 
crease your profits from 
home insulation and 

aggregate sales. 


Buitptnc Propucts MERCHANDISER 





Two New Lock Lines 


Two new lock lines have been re- 
leased by the P. & F. Corbin Div., 
the American Hardware Corp. The 
Guardian line is for the low-price, 
residential lock field. External parts 
are solid brass, bronze and alumi- 
nim. There are no screws in either 
knob or roses. No die-cast parts. 
All interior working parts are steel. 
Locks are adjustable to any resi- 
dential door from 1%%” to 154” 
thick. Installation tools available. 

The new Defender line locks of- 
fer ball-bearing latch bolt retrac- 
tors, dual bearings to prevent 
knobs from becoming wobbly and 
concealed attaching screws and 
knob retainers. Installation is self- 
aligning and requires the drilling 
of only two standard-size holes in 
the door and a shallow mortise for 
the face plate. Locks are fully re- 
versible and adjustable for doors 
1%” to 1%” thick. Write P. & F 
Corbin Div., the American Hard- 
ware Co., Dept. AL, New Britain, 
Conn. 


aii 
Colorbestos 


A recently developed material 
called Colorbestos is a large as- 
bestos cement sheet in which both 
pattern and color are incorporated. 

The bold, random-ribbed pattern 
is offered in seven colors—red, 
brown, green, yellow and _ three 
tones of gray. These harmonize 
with each other and also go well 
with other permanent materials 
such as stone or brick. 

According to Johns-Manville, 
who originated Colorbestos, it is 
now available nationally through 
wholesalers and dealers who carry 
Johns-Manville building materials. 
Write Johns-Manville, Dept. AL, 
? East 40th St., New York 16, 

ud 
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Roofing, Shingles and Siding Products 


Plastic Sheeting 


Resolite corrugated plastic fi- 
berglas is used for patios and ter- 
races, carports, windbreak screens, 
awnings, fences, interior parti- 
tions and greenhouse lights. It is 
unbreakable, translucent and is 
said to be as strong as many met- 
als. It is shatterproof and will re- 
tain its strength almost indefinite- 
ly. Resolite provides plenty of 
light (up to 90%) yet assures pri- 
vacy. It can be sawed or nailed 
with ordinary tools for easy in- 
stallation. It is made with either 
a plain or decorative finish and 
comes in eight standard colors 
and semi-clear. It carries its own 
colorful finish, requiring no after- 
treatment. Write Resolite Corp., 
Dept. AL, Zelienople, Penna. 








New Siding Nails 

E. G. Building Fasteners Corp. 
announces a new single thickness 
Loc-Nail. It’s said to be a real 
toughy and has a clinching thick- 
ness of %4”. New fastener has two 
uses: to fasten Johns-Manville 
Colorbestos on %” non-wood 
sheathing; and to fasten standard 
12”x24” asbestos cement sidings 
on the Upson Co. 34” Allweather 
panel sheathing. New Loc-Nail has 
a shoulder which minimizes asbes- 
tos siding breakage because the 
point of compression is spread. 
Performs in asbestos siding nail 
holes from .112 to .120. Operates 
when it strikes a stud. Write E. G. 
Building Fasteners Corp., Dept. 
AL, 101 Park Ave., New York 17, 
N.Y. 


Eraydo Alloy 

New on the market, are home 
size packages of Eraydo Alloy, a 
soft tempered white metal sheet, 
produced from high grade zinc al-, 
loyed with copper. It will not rust, 
solders readily, and cuts and forms 
easily with tools found in the av- 
erage home workshop. The alloy is 
excellent for repairing gutters and 
metal valley, for chimney and side- 
wall flashing, and countless other 
applications where a small amount 
of metal is required. The metal 
comes in rolls 12” wide x 30”, 60” 
and 120” lengths. Write Illinois 
Zine Co., Dept. AL, 2959 W. 47th 
St., Chicago 32, Ill. 


New Siding Lines 

The Flintkote Co. has released 
four new lines of siding: stone de- 
sign insulating siding; color line 
insulating siding; pastel sidings; 
and Shado-Kool shingles. 

The new stone design insulating 
siding features long, narrow, 
sculptured stone textures resem- 
bling modern stone work in today’s 
ranch homes. It will be called 
Ledge Rock in the west and Ruf- 
Tex in the east. Available in mot- 
tled green and buff stone with a 
white base. Color line insulating 
siding is embossed with striations 
which conceal vertical joints, It 
comes in four colors and two sizes. 

Three new pastel “weathered” 
Stri-Color asbestos-cement sidings 
include green, coral and brown. 
They can be used for either new 
conscruction or remodeling. Shado- 
Kool comes as an addition to Flint- 
kote’s Shado-Tex family of 12” ta- 
pered strip shingles. Colors are 
green, gray, blue, and red and de- 
signed to give maximum contrast 
between the shadow line and the 
rest of the shingle. Write Flintkote 
Co., Dept. AL, 30 Rockefeller 
Plaza, New York 20, N.Y. 


(continued on page 152) 
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SPECIFY PALCO CERTIFIED DRY REDWOOD 


Compared to other commercially produced lumber, Redwood offers the highest rating in 
a combination of these six basic characteristics. But PALCO Certified Dry Redwood goes 
even further. It offers greatest uniformity of quality, texture and grade obtainable. Yet you 
pay no more for this extra quality in PALCO Certified Dry Redwood. For comparison 
of redwood’s many high qualities, request Redwood Data Book “JG”. For the story 

on PALCO Redwood, ask for the free booklet, “From Out Of The Redwoods.” 


THE PACIFIC LUMBER COMPANY 


The best in Redwood — Since 1869 


Mills at Scotia, California 
100 Bush St., San Francisco 4 » 35 East Wacker Drive, Chicago 1 » 5225 Wilshire Blvd., Los Angeles 36 


MEMBER OF CALIFORNIA REOWOOD ASSOCIATION 
Burtiptnc Propucts MEeRcHANDISER 
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Aluminum Roll Valley 


Never-Stain Aluminum Roll Val- 
ley will not produce unsightly rust 
stains or streaks to ruin the ap- 
pearance of any roofing material. 
The manufacturer states it never 
requires painting though it may be 
painted to harmonize with any col- 
or scheme, Never-Stain aluminum 
roll valley is made from heavy 26 
U.S. standard gauge and is special- 
ly tempered to make it strong yet 
pliable. It is available in 14”, 20” 
and 28” widths in 50-foot continu- 
ous coils and is packed in sturdy 
individual cartons for easy han- 
dling. Write Nichols Wire & Alu- 
minum Co,. Dept. AL, Davenport, 
Iowa. 





Chimney Flashing Guide 


Follansbee Steel Corp. has pre- 
pared a technical data sheet show- 
ing how to install continuous flash- 
ing of terne metal on a chimney 
that straddles both slopes of a 
roof. The system is said to avoid 
stepdowns and eliminates most 
seams. The data sheet contains 
22 step-by-step illustrations for 
installation of the weatherproof 
flashing that enhances the appear- 
ance of a house. Write Follansbee 
Steel Corp., Dept. AL, Gateway 
Center, Pittsburgh 30, Penna. 


Do-it-Yourself Copper 


Copper armored Sisalkraft, in 
addition to its uses for concealed 
flashing which provides home 
builders with the advantages of 
pure copper, is getting into the do- 
it-yourself market as a decorative 
item for wall covering in dens, 
living rooms, etc. Also, this tough, 
permanent material is useful as 
shadow box covering, for garden 
cold frame structures and other 
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protective uses. Write American 
Sisalkraft Corp., Dept. AL, Attle- 
boro, Mass. 


Handsplit Shakes 


M. R. Smith Shingle Co. has 
released Seal - O - Cedar handsplit 
shakes for rugged-appearing roofs 
and walls. The shakes come in 
three sizes: 142” x 25” tapersplits; 
44” to 34” x 25” handsplit and re- 
sawn; and 54” to 5/4” x 25” hand- 
split and resawn. Said to last a 
lifetime, the shakes are noted for 
their sturdiness and rugged dur- 
ability plus their natural beauty 
and luxury. Shakes are manufac- 
tured with hand tools the same 
way the early American settlers 
did. Write M. R. Smith Shingle Co., 
Dept. AL, Box 1854, Stuart Bldg., 
Seattle, Wash. 


Color Selector 


The Ruberoid Co. has perfected 
a color selection wheel called the 
Colorator. In effect, it enables 


every dealer’s customer to become 
a color harmony expert. Asbestos- 
cement shingle colors are keyed 
by number so that a wide range 
of combinations may be selected, 
and still assure proper balance. 
The Ruberoid Co. is now distribut- 
ing the Colorator. Write the Rub- 
eroid Co., Dept. AL, 500 Fifth Ave., 
New York 36, N. Y. 


New Weatherstrip 


New Jack Frost Weather Strip, 
made by National Guard Products, 
Inc., is aimed at the growing do-it- 
yourself market. For use on both 
windows and doors, the new weath- 
er strip is made of wool felt and 
rustproof white metal. It’s easy 
to apply — requires only hammer 
and snips for installation. Packed 
12 18-foot rolls per shipping car- 
ton. List price $12 per dozen. Re- 
tails for about 98¢ per roll. Write 
National Guard Products, Inc., 
Dept. AL, 540 N. Jackson Ave., 
Memphis, Tenn. 





Power and Hand Tools 


All-Steel Jointers 


Of new, welded, all-steel con- 
struction, the new Boice-Crane Co. 
six and eight inch jointers have 
recently been released. The new 
steel construction allows strength, 
permanent accuracy and align- 
ment. Tables are undergirded their 
full length, no overhanging ends to 
spring when jointing heavy tim- 
bers. Jointers provide adequate 
support for narrow rabbeting on 
wide stock. Included is a microm- 
eter-accurate knife-setting system 
which assures smooth operation. 
Special ground steel bar is em- 
ployed as a positive setting stop. 
Knife ends are raised by a screw 
lifter to accurate setting. Knife 
lifter holds the knife in exact po- 
sition while tightening locking 
screws. Write Boice-Crane Co., 
Dept. AL, Central Ave., Toledo 6, 
Ohio. 


Chain Saw 


The 1954 version of the Strunk 
modél P3-19 chain saw is now 
coming off the assembly lines. 
Bore size is a full 2”, with a cor- 
responding increase in cutting 
speed. Engine holding devices have 
been strengthened to take the ex- 
tra horsepower. A positive chain 
tightener has been added, and 
guide bars have been treated with 
a special alloy to prevent them 
from burning. The changes have 
given the P3-)9 a power and cut- 
ting efficiency far beyond that of 
the previous model 3-19. Some 
features of the 3-19 have been re- 
tained, however. Automatic lubri- 
cation still remains, and the P3-19, 
like its predecessor, has a float- 
type carburetor, placed for easy 
two-position cutting. Write Strunk 
Equipment Co., Dept. AL, Coates- 
ville, Penna. 


(continued on page 154) 
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THESE WIZARDS WITH W00D 


Get a well deserved Trophy 
For boosting the Business 


Of Browning & Brophy 
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Dealers say it’s almost magical the way ail three 

of these United States Plywood Products are gaining 

in popularity. The first is Weldwood Glue... America’s largest selling 

wood glue. The second is Firzite...a MUST for finishing fir plywood, 

The third is Satiniac, which helps you cash in on the big demand 

for natural wood finishes. Each brings people into your store... 
and each pays you handsome profits. 


% 
ne 
es 


and U. S. 


UNITED STATES PLYWOOD CORPORATION, New York 36, N. Y. 
- MENGEL PLYWOODS, 


INC., Louisville 1, Ky. 


Branches in Principal Cities — Distributing Units in Chief Trading Areas 








Largest Selling Wood Glue — 


WELDWOOD' 


For making things 
or fixing things, 
recommend Weld- 
wood Glue—for all 
wood -to- wood 
bonds and many 
other uses. Makes joints stronger than 
the wood itself. Mixes easily with 
water. Stain-free, rot-proof, highly 
water-resistant! For hobbyists, home 
owners, contractors, carpenters! In 
self-selling display cartons! 10c, 15c, 
35c, 65c, 95e; 5 lbs.. 10 Ibs.. 25 Ibs. 





Blond or pickled effects call for 


ew = FIRZITE 


Recommend WHITE 
Firzite for magical 
woodsy effects on 
hardwood or soft, 
plywood or solid 
lumber. For light 
pastel tones, recom- 
mend WHITE Firzite 
tinted with Colors- 
in-Oil. For soft wood and fir plywood 
paint jobs, recommend WHITE 
Firzite as an undercoat, to help pre- 
vent grain raise or checking. (For soft 
wood or fir plywood stain jobs, recom- 
ment CLEAR Firzite, to tame wild, 
unsightly grain. Over 40 million feet 
of fir plywood sold every week — what 
a market for Firzite! ) 





Big demand for natural wood finishes, sells 


SATIBEAC 


The big modern style 

trend is for light 

natural wood fin- 

ishes — on furniture, 

wood panelling and 

woodwork, When 

castomers ask you 

: what to use, you'll 

make friends by re- 

commending SATINLAC., It brings 

out and preserves the natural grain 

and color-beauty of any plywood or 

solid wood, Welntcaloes Satinlac 

avoids that “built-up” look. Easy to 

brush or spray; dries “dust-free” in 

20 minutes, ready for next coat in 3 
or 4 hours, 


In pints, quarts, gallons, drums, 
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Power and Hand Tools (ntinvea) 


Four Screwdrivers in One 


Eklind Tool & Mfg. Co., makers 
of the Hex-Uni-Key for socket 
screws, announces a new tool 


called the Phil-Uni-Drive, combin- 


ing four screwdrivers in one tool. 
It holds two sizes of Phillips-type 
drivers and two sizes of flat blade 
drivers. Blades are cgst into the 
holder and guaranteed not to twist 
or loosen. Advantages include hav- 
ing a complete set of drivers in 
one tool, and the design which per- 
mits extreme leverage while offer- 
ing faster spinning for removal or 
running-in. It is one compact tool 
ready for use. Retails for $1.19. 
Write to Eklind Tool & Mfg. Co., 
Dept. AL, 2627 No. Western Ave., 
Chicago 47, IIl. 








TOP QUALITY 
SOUTHERN 


PINE AND 
HARDWOOD 


LUMBER 


When you make Anthony Brothers your per- 
manent source of supply you have every 
assurance of always getting consistently fine 
lumber. We have an excellent supply of 
good timber. Our three mills, cutting over 
40,000,000 feet annually, are equipped 
with the most modern equipment. Years of 
experience is another advantage. But you 
will never know until you try a car. 

















RANDOM THIN-STIx 


New Abrasive Stones 


High quality oil and dry stones 
are now availabie in approximate- 
ly 2-inch lengths for convenient 
hand use. Called Random Thin-Stix, 
these standard abrasives are of 
quality aluminum oxides and silicon 
carbides, Three classes of grits are 
separated in compartments of each 
box, fine, medium and coarse. A 
complete assortment is available 
in every box for sharpening, ston- 
ing, sanding, polishing, lapping, 
grinding and a variety of home 
and shop purposes. Write Random 
Abrasive Co., Dept. AL, Box 44-N- 
296, Denville, N. J. 


Log Carriage Drivers and 
Metal Detector 


Two new products of interest to 
lumbermen have been released by 
the General Electric Co., speed 
variator log carriage drives for 
small mills and a general purpose 
metal detector for inspecting logs. 
The new log carriage drives fea- 
ture easy installation, finger-tip 
control, packaged power and high 
drive efficiency. Engineered to 
meet the requirements of small 
and semi-portable mills, the speed 
variator units are available in 
drive ratings of 71, 15, 20 and 30 
horsepower for either 220- or 440- 
volt power supplies. Drives feature 
amplidyne control for easy adjust- 
able speed with smooth, rapid ac- 
celeration and deceleration. 

The new metal detector is adapt- 
able for small logs. The detecting 
component can be immersed in the 
log pond and logs floated through 
for a metal inspeetion. Larger 
units can be made for larger iogs. 
Equipment consists of two main 
components: an electronic cabinet 
and an inspection coil system. 
Write General Electric Co., Dept. 
AL, 1 River Road, Schenectady 5, 
N.Y. 
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Clinton Chainsaw 


A fast cutting, easy handling 
farm and timber chainsaw that fells 
trees up to seven feet in diameter 
is now being marketed by the Clin- 
ton Machine Company’s Chainsaw 
Division. Called the Clinton Bull- 
buck, it’s light weight, easy to 
carry and maneuver. A split sec- 
ond swivel control swings it to any 
cutting position, either horizontal 
or vertical. Exclusive belt drive 
sends more usable power to the 
cutting chain — with no costly 
gears to repair or replace. Write 
Chinsaw Div., Clinton Machine Co., 
Dept. AL, Clinton, Mich. 


Tool Rental Booklet 


A new booklet entitled “How 
Tool Rentals Can Help You Start 
a New Business or Add a New De- 
partment with Unlimited Profit 
Possibilities” has just been re- 
leased by the Allied Rentool Serv- 
ice, a subsidiary of the Afton Sup- 
ply Co. The 16-page booklet de- 
scribes the advantages of the firm’s 
system and offers dealers its book, 
“How to Rent Tools Profitably,” 
which sells for 50¢. Write the Al- 
lied Rentool Service, Dept. AL, 6 
So. Main St., Yardley, Penna. 


(continued on page 156) 


Any Financial Questions? 


Are you using our new important 
service, “Your Financial Counselor?” 
This is a monthly editorial feature in 
American Lumberman. Be sure and 
check this valuable department for 
answers to your financial problems. 
You are invited to submit questions. 


Bur_pinc Propucrs MercHANDISER 


Uo big 
For quick over-the-counter sales, recommend and 
sell B. F. Goodrich Asphalt Floor Tile. 


Cash in on your customers’ confidence in the 
famous B. F. Goodrich name — sell the Asphalt 
Floor Tile developed and perfected by 

B. F. Goodrich research. 


You can dpondon BEGooOT 





QUICK TURNOVER 


B. F. Goodrich Asphalt Floor Tile appeals to the big 
“handy-man” market because it’s 
moderately-priced . . . factory-waxed . . . gives 
lasting service . . . can be used for installations on, 
above or below ground, Handy-men like 

B. F. Goodrich Asphalt Floor Tile because its 
precision-cut edges and true corners make 
installation easy. Available is 24 beautiful colors, 


For sales literature write to Dept. L1, B. F. 
Goodrich Co., Flooring Division, Watertown 72, 
Massachusetts. 


ich FLOORING PRODUCrs 


ALT TILE « KOROS 








Power and Hand Tools (continvec) 





New Planer Machine 


Belsaw Machinery Company’s 
new 121,”x”6 thickness planer of- 
fers a choice of feed speeds from 
14 to 34 feet per minute. The 42- 
inch long bed is raised and lowered 
by means of four corner screws 
linked by roller chains. Each com- 
plete turn of hand crank moves the 
bed 1/16”. The three-knife round 
steel cutter head is 31,” diameter, 
turns in sealed self-aligning bear- 
ings. Provides for adding a 12- 
inch top jointer attachment and 
















low cost storage space with EZ-Way Folding 
Stairways © increase sales show your 
customers the advantages of this inexpensive 
storage space 


EZ-WAY Folding Stairways 


Sturdily built, modern in ap 


pearance. EZ-Way features 


touch-control, balanced spring ac 
tion. Close study of EZ-Way Fold 
ing Stairway features will prove to 


you the way to best please your cus 
tomers on auxiliary, low cost storage 
space 
Write rovay for the illustrated brochure 

providing information and specifications on 
KZ-Way products, EZ-Way priducts are 
manufactured by EZ-Way Sales, Inc., Box 
500-5, St. Paul Park, Minnesota. 
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powered knife grinder. Equipped 
with 3 h.p. motor, it is priced un- 
der $500. Write Belsaw Machinery 
Co., Dept. AL, Field Bldg., Kansas 
City 11, Mo. 





Two Tool Kits 


Two new tool kits have been an- 
nounced by the Oxwall Tool Co., 
a seven-piece interchangeable nut 
driver set and an eight-piece in- 
terchangeable screw driver set. 
Both sets are equipped with plas- 
tic carrying pockets and are 
packed in counter display boxes. 
Write Oxwall Tool Co., Dept. Aly, 
928 Broadway, New York, N.Y. 








Eversharp Lawn Mower 


The Comet, an 18-inch cut ro- 
tary power mower with a two cy- 
cle, 16 h.p. engine is now made 
available in the Eversharp Power 
Mower line. The mower includes an 
automatic retrievable starter and 
mulching type precision ground 
tool steel blade. It has an auto- 
matic clutch ball bearing wheel 
and features a heavy gauge un- 
breakable steel housing. The 
Comet is adjustable in height from 
34” to 234”. Write Midwest Mower 
Corp., Dept. AL, Hannibal, Mo. 

(continued on page 158) 





Wlissouri Distributors 


+ 


Aave Proven Gates 
“Ties are Superior 
and Sell Better 


IF MISSOURI 
CAN DO IT— 
$O CAN YOu! 





are still 








available in many desirable areas over the country. Write Gates & 
Sons, 80 So. Galapogo, Denver, Colo., ar contrct us personally 
ot the NAHB CONVENTION, January 17-21, 1954, Booth 3, in 
Conrad Hilton Hotel, Chicago, Ill. 


; the Gates Form Tie 


PVT ALY a ant | Pe A 


KANSAS CITY DENVER SPOKANE 
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MAKE TWO PROFITS ON “BUILD-YOUR-OWN” FURNITURE 


11 Profits on Angelus Metal Units 


Profits on EXTRA lumber, plywood, 
paint, varnish, etc. 


Tables - Benches - Bookcases - Room Divid- 
ers—All made from lumber in YOUR YARD 
NOW—PLUS Angelus metal units. The do- 
it-yourself market is HOT and these sales 
builders put you in the do-it-yourself pic- 
ture right now! We started a national sen- 
sation with wrought iron “Build-It-Your- 
self” furniture—now you can cash in on 


this brand new extra-profit business. Call, : 


write or wire today for complete details. 


WE HELP YOU SELL 

National advertising and promotion every month in 
America’s leading consumer magazines PLUS mats, 
counter cards and mailing pieces. Generous dealer 
discounts and freight allowances, 


WRITE 


PRIf E 





aes THIRTY-EIGHT SIZES AND STYLES OF LEGS 
Largest selection anywhere! Two complete lines, priced for evesy 
pocketbook. Just attach these legs to flush doors, plywood siats, 
old table tops, etc. to create custom tables, benches, desks, etc. 

















Wonderful, too, for modernizing old and unpainted pieces. Your 
customers will buy these handsome iegs on sight. All are rust- 
resistant and painted matte-biack. Write today for complete informa- 
tion on these profit-making sales builders. 


“DELUXE” LINE ¢ THREE STYLES “CUSTOM” LINE + TWO STYLES 























MODERN ROOM DIVIDERS 


The newest trend in versatile furniture! 
These metal frames plus 1"'x12"'s from your 
yard make room dividers, bookcases, etc. 


Dept. BG-1 


BOOKCASES — ANY LENGTH 

Anyone can make these sturdy bookcases to 
hang on the wall or set on the floor using 
Angelus frames and your 1''x10"’ boards. 


2911 Whittier Boulevard, Los Angeles 23, California 
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Every How-ell-dor—residential, commercial and industrial— 
is a study in classic styling and beauty of design. 
Equally important are its ease of installation and 
operation, its quality workmanship and materials. 


Now, all How-ell-dors* are equipped with the 
NEW HOW-ELL-TITE TRACK, featuring hardware that is 
precision-engineered for weather-tite fit and 
extra durability. Truly, “How-ell-dor Hardware is 
Designed for Hard Wear.” Inside 
or out... the How-ell-dor is the 
modern garage door... at its best! 
Over 40 stock 
sizes for immediate 
delivery. Custom-built 
sizes and designs are a specialty. 


excepting the low-cost 
Ei Dorado residential model. 


There's « How-ell-dor 
Electric Operator for a 
type of sectional garage door. 


Write for FREE ‘54 Catalogs 


THE HOWELL MANUFACTURING CO. Jit Jere Ate venie 
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Now— PACKAGED 
and PRICED 


FOR VOLUME SALES 
Ouer> Your » Counter 











TUB ENCLOSURE 


THICK GLASS — 


HEAVY RUSTPROOF ALUMINUM 
Delivered completely assembled — Glass ond all! 
A natural seller for you—Top quality 
at lowest pricesi Makes any 5 or 514 
ft. recessed tub a glamorous shower 
enclosure. Anyune can install it in 
less than 30 minutes. Silent, double 
overhead, ball bearing rollers. Exclu- 
sive glass patterns—7/32” thick. Neo- 
prene rubber glass channels. Mastic 
included. 

pt = sample available—an actual 
working model scaled to size—sells the 
Saenem Beauti Tub Enclosure 
sig 


Poa | 
(por 


Patent applied for 


SELF LEVELING * SELF ADJUSTING 
Jambs adjust te out-of-plumb walls without fillers. 


NOW-—a complete Shower Deor, with 
giase already installed, is shipped to 
you in one carton. You deliver it as 
it comes from our factory for instant 
installation! No cutting! No Gigzing! 
No extra varts! The Beauti-Dor is 
completely self adjusting to the open- 
ing size. Gleaming, thick rust-proof 
aluminum—Exclusive glass patterns. 
Self draining splash. Continuous piano 
hinge. America’s most sensational 
Shower Door—in new features and 
low price! 


WRITE TODAY FOR COMPLETE INFORMATION 
Some Territories Avaliable for Distributors 


Shower Enclosures, Inc 








Power & Hand Tools (continved) 


Seven-Too! Shop 


The New Cummins do-it shop is 
described as a complete home 
workshop in 342 square feet. Basic 
seven-tool unit consists of bench 
saw, lathe, disc and drum sander, 
horizontal drill, vertical drill press, 
shaper and portable electric drill. 
Jig saw can be powered either by 
do-it shop’s drill or by a separate 
motor. Takes only a few seconds 
to swing from horizontal to a ver- 
tical position. Drill press, which 
has a 3” stroke, will drill to the 
center of a 9” circle. Adjustable 
to any position up and down the 
ways. As a lathe, it has attach- 
ments for face plate turning also. 
Exclusive serrated seat tool rest 
is positive-locking, swivels 360°. 
Suggested retail selling price is 
$79.95. Write Cummins-Chicago 
Corp., Dept. AL, 4740 N. Ravens- 
wood Ave., Chicago 40, Ill. 


New Circular Saw 


A new, heavy-duty 8” tilt-arbor 
ball bearing circular saw — the 
Atlas 3021 has been announced 
by Atlas Press Co. Features in- 
clude a single push-pull control to 
regulate both height and tilt ad- 
justments. Only 3\% turns tilts the 
blade to 45°—12 turns raise the 
blade to its 244” capacity. Double- 
locking fence with vernier control 
for fine adjustments has been im- 
proved by totally enclosing the 
locking rod, giving a smooth, flat 
fence top. The arbor is 34” in di- 
ameter where it rides in sealed- 
for-life ball bearings, and is ma- 
chined to 5” for the blade. Write 
Atlas Press Co., Dept. AL, 21011 
N. Pitcher St., Kalamazoo, Mich. 


Rotary Power Mower 


The new 18” Lawn-Boy rotary 
power mower for 1954 features a 
die-cast aluminum housing with 
enamel finish. This makes the 
Lawn-Boy easier to keep clean 
and reduces its overall weight to 
only 37 Ibs. 

Other new features include a 45 
cubic inch kidney-shaped muffler 
that is die cast as an integral part 
of the housing. New handle brack- 
ets on the Lawn-Boy permit the 
handle to be attached or detached 
quickly. Detaching the handle cuts 
storage space. Improved carbure- 
tion and a new pull-type choke 
make the Iron Horse engine easier 
to start. Designed for RPM mow- 
ers, the Iron Horse is a two-cycle, 
1% h.p., direct drive, made of die- 
cast aluminum parts. Write 
R.P.M, Manufacturing Co., Dept. 
AL, Lamar, Mo. 


Vise Jaw Face Plates 


Nava-Mar vise jaw face plates 
are manufactured by the Kenimar 
Corp. They protect soft and fin- 
ished materials from being marred 
by the vise jaws. They are made 
in ¥4” sizes to fit any standard 
make of vise up to 6”. Fastened 
by a sec screw, they become an in- 
tegral part of the vise jaw—yet 
can be removed by a turn of a 
screwdriver. They are made in 
bronze, aluminum and fiber or bab- 
bitt facings bonded to aluminum 
bodies. They are accurately ma- 
chined for use on precision work. 
Write Kenimar Corp., Dept. AL, 
Glenville, Conn. 


(continued on page 160) 
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. «+ picturesque vista 
or ordinary backyard, 
any outlook is enhanced through MALTA wood windows. 


From the viewpoint of the homeowner, 
MALTA wood window units are by far the 
best. Rigid, precise construction and full 
weatherstripping eliminate irritating drafts. 
Easily removable sash allows safer cleaning 
of all glass surfaces from the inside. 


From your own 
viewpoint, 
MALT-A-MATIC and 
MALT-A-MASTER 
windows assure 
satisfied customers. 
See them 

at the 


N. A. H. B. 


BOOTH 404 
Hotel Sherman 


go Modern with 


Supreme 
Quality 
Since 1901 





Pine Woodwork Assn., and N.W.M.A. 
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DENISTON 
Triple eLock, Lead- Seal 


THEY’LL 


Si 


IF YOU'LL 


FACTS... 


ft “DEAL sa sie tn hd oe 


down the shank. When the nail is driven, the 
hole around the nail is plugged with lecd 
and the break in the galvanizing is completely 
covered, to form a perfect double seal. 


*TRIPLE-LOCK 


As the “bump” is forced 
through the sheet, the sheet 
springs back over the bump 
—this effectively prevents 
the nail from working out. 
The nail, lead and sheet are 
solidly locked together. 














DRIVE SCREW SHANK 


--» makes the nail turn and hold like a 
screw, It holds with a powerful, unyielding 
grip. Threads ore deep and shorp be- 
couse they are formed after galvanizing, 


For Galvanized and Aluminum Roofing 


What an advatitage it is to offer a nail that has everything—a nail 
which sells itself on the strength of its own qualities —a nail around 
which you can wrap a real sales story, 

- You can’t lose when you offer Deniston Triple-Lock Lead-Seal 
Roofing Nails. Get the facts and tell the facts. 





The DENISTON COMPANY 

49th and S. Western Avenue, Chicago 9, Ill. 

Please send me without cost 

(C] Directions Booklet ["] Complete price information 
(_] Pallet and other type nails 























EVERY HOME GARDENER 


A SURE PROSPECT 
for this 


Famous NORCROSS 





it will pay you to feature this highly 
vseful, versatile tool in your Spring gar 
den showing. Every home gardener is 


@ prospect. 
10-inch, revolving reel with saw-tooth 
carbon steel blades. Double-edge welding 
knife, adjustable for depth. 5-prong de 
tachable cultivator. Shovel attachment 
Lawn mower handle, adjustable for 
height. Attractively finished. 
OTHER POPULAR NORCROSS PRODUCTS 
+ Cultiveters (1, 3, 4, 5 prong) * Weeders 
* Asporagus Knife * Full Line of Forks 


Cc. $. NORCROSS & SONS CO. 
Bushnell, Illinois 


Ask your Independent 
Jobber 






Quality Garden Tools 
Since 1891 










Carpenter Tape 


A new pressure-sensitive tape 
for the building construction trade 


that automatically marks stud, 
joint and rafter locations as it is 
applied is trade-named Scotch 
brand carpenters’ tape No. 259. 
The new tape is made with a spe- 
cial paper backing on a 360-foot 
by 12” wide roll that is imprinted 
every 16” to indicate the 16”-on- 
center mark for stud, joist and 
rafter locations. 

Application, either by hand or 
from a Model M-79 tape applicator, 
requires no wetting or other acti- 
vating. Simply start the tape at 
the end of a board; press it down 
firmly along the board’s length; 
and set the studs, joists, or rafters 
in place right over the tape at 
each of the indicated marks. 

The new No. 259 tape and semi- 
automatic dispensers are being 
made available nationally through 
lumber stores. Write Minnesota 
Mining & Manufacturing Co., Dept. 
AL, 900 Fauquier St., St. Paul 6, 
Minn, 


Versa-Table 


J. D. Wallace & Company’s new 
versa table is a self-contained de- 
vice for holding materials for easy 
mortising, grooving, routing, mul- 
tiple boring, shaping, planing, flut- 
ing, grinding and milling. It is 
built for both industrial use and 
the do-it-yourself market. Pattern 
of the cutter and variations of 
spindle speed permit work on 
wood, metal, plastics, paper, cer- 
amics, etc. The unit makes difficult 
mortise and tenon work easy, prac- 
tical and accurate. Write J. D. 
Wallace & Co., Dept. AL, 134 S. 
California Ave., Chicago 12, Il. 


Economy Folding Rule 


The Dural! Tool Corp. a anounces 
a new high-quality, low-cost fold- 
ing rule. Features include: fine 
hard maple; spring joints; brass 
plated hinges; double edge gradu- 
ations; topcoat of clear lacquer to 
protect printing; and painted ends. 
The rule carries a repair guarantee 
in event of accidental breakage. 
Retails for 79¢. Write Durall 
Tool Corp., Dept. AL, 910 Old Nep- 
perhan Ave., Yonkers, N.Y. 
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New Band Saw and 
Belt Sander 


A new electric band saw and a 
new portable belt sander are now 
being produced by Burgess Vibro- 
crafters, Inc. The new saw fea- 
tures portability. It’s built of cast 
aluminum and steel and may be 
used in the workshop or carried to 
other points. Compact three-wheel 
design gives maximum capacity. 
Saw has a 12” throat depth. Cuts 
can be made to the center of pieces 
24” wide. Thickness capacity un- 
der blade in 314”. Blade guides and 
guards adjust instantly. Cast alu- 
minum table is 10”x10”. 

The portable belt sander is built 
of cast aluminum. Built-in motor 
is automatically cooled and has 
self-lubricating bearings. Sander 
is equipped with a two-way com- 
bination switch which may be used 
as either a momertary contact or 
constant contact. Weight of units 
is 7%, pounds. Uses 2”x173,” 
abrasive belt which is flush to left 
side allowing finishing into corn- 
ers. Retails for $24.95. Write Bur- 
gess Vibrocrafters, Inc., Dept. AL, 
Grayslake, IIl. 


Saw Bench Circular 


The Tannewitz Works has just 
released a new circular on their 
new 5 h.p. tilting arbor saw bench 
which is made with various sliding 
tables. The two-color, four-page 
fold-out circular contains photo- 
graphs and complete information 
on the line of tilting arbor mitre 
saw benches. Accessories for the 
benches are also illustrated and 
described. Write Tannewitz Works, 
Dept. AL, 301-325 Front Ave. 
N.W., Grand Rapids 2, Mich. 


Right Angle Drill 
Attachment and Bits 


Described as the new RCS team 
are the Korner King, right angle 
drill attachment and an assort- 
ment of Super Speed bits. The 
drill at.achment allows drilling of 
holes in heretofore inaccessible 
spots. The bits come in these sizes: 
5%, %4, %, 1, 1%, 1%, 1%, 1%, 
2% and 2-9/16”. The drill attach- 
ment and the bits may be pur- 
chased as a complete kit with a 
steel carrying case or separately. 
Write R.C.S. Tool Sales Corp., 
Dept. AL, Joliet, Tl. 
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Pat. No. 
2,440,741 


your customers : Noy 
wear clothes—sellthem |... the ONE SURE WAY 


to Perfect Sink-To 
B¢ - Veniences ib P 


Installation Every Time 


K-Veniences, used singly or in combination, 
mean more closet space, neater closets. They in- 
stall easily with a screwdriver and practically 
hand out your customer's clothes. There are 
K-Veniences designed for every closet in the 
house. Tell your customers you have them! 





#785 THREE-TIER 
SHOE RACK 


Up to 12 pairs of shoes 


stay neat and orderly on You can improve the quality of your 
this popular, space-saving 


pr avian RE =, cabinet top installations by using the 
easily to wall orcloset door. : ONE PROVEN METHOD. The sure way 
Helps end closet clutter, - to a permanently beautiful, water-tight 

pst? and sanitary sirk counter is with HUDEE. 











Equally at home in kitchen or bath- 
room, HUDEE will bring the sink ledge 
flush with the counter top — eliminates 
; a a water seepage into the plywood itself 
#780 TIE RACK and actually becomes a decorative seal 


Forty-eight ties can be kept neatly in sight for easy ia between the top covering and sink bowl 
selection with this new K-V tie rack. Width 21%". or lavatory. 


Bright chrome finish. 

Prove to yourself, and your customer 
— that YOU recognize the finest. . . 
USE ONLY THE BEST — USE HUDEE! 





NATIONALLY ADVERTISED 
These leading magazines tell the 


#550 SWINGING TROUSER AND SKIRT HANGER homeowners—help you sell them. 
“1 Uy . 


There's no fussing to hang up skirts or trousers with 
this handy rack. Just slide them i: the 4 swinging 
arm clamps. Saves on pressing bills too! 


K-Veniences are stocked by leading jobbers. Call the Hudee Distributor 
Write for your copy of the complete catalog. ; in Your Area or Write to 


Factory for Complete Details 


nel 225 West Hubbard Street 
ARRAS cH Chicago 10, Illinois 


Grand Rapids 4, Michigan 1 CANADA: Walter E. Seick and Co, Ltd., Toronte 
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Electric Lawn Trimmer 


A new electric lawn trimmer, 
said to cut trimming by 90%, has 
just been introduced by Seymour 
Smith & Son, Inc. The trimmer op- 
erates from standing position and 
rolls on two rubber wheels. Va- 
cuum pull of the cutting blade 
straightens up grass and weeds 
for clean cutting. The wheels and 
powerful cutting action enable it 
to cut through stands of tall grass 
or along rough surfaces without 


difficulty. A slip clutch helps pre- 
vent motor and cutter damage, 
should the blade hit a solid object. 
The AC-DC, 60-cycle, 110-120 volt 
motor runs on standard household 
current or a portable generator. 
Write Seymour Smith & Son, Inc., 
Dept. AL, Oakville, Conn. 


Compound Plier 


A new multi-purpose plier has 
been announced by P & C Hand 
Forged Tool Co. The three-piece 
design actually increases the pres- 


sure applied to the handles. Ban-. 


ishes strain when holding square, 
round or tapered objects. Deeply 
milled, oil-tempered teeth bite and 
hang on. Forged from quality al- 
loy steel, chrome plated for ap- 
pearance and to prevent rust; 8” 


long—sized right for easy carry- 
ing and handling. Four-position, 
adjustable jaws open to 114”, 
slanting joint slot permits easy, 
close jaw adjustment. Write P & C 
Hand Forged Tool Co., Dept. AL, 
Portland, Ore. 


New Awl Display 


A new display for Pexto scratch 
awls has been released by the 
Peck, Stow & Wilcox Co. It con- 
tains a dozen scatch awls in three 
colors, four each in red, blue and 
amber. Awls are 6” long overall 
with 314” blades of alloy steel, 
heat-treated needle points. Han- 
dies are made of Tenite. Sturdy 
display carton has styrofoam base. 
Display is designed for self-serv- 
ice. Write Peck, Stowe & Wilcox 
Co., Dept. AL, Southington, Conn. 
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mercial and institutional uses. 


from more sales. 


within 500-600 mile radius. 
promptly to other points. 


Representatives in most states 
Write or phone for particulars! 





’ \' _—s 
ADGETT-\LIMITH FLOORING CO 


PADGETT 
OAK FLOORING 


is preferred for schools, homes, all com- 
It's quality 
oak stock manufactured into beautiful, 


high-grade flooring that brings more profits 


Padgett-Smith trailers give direct delivery 
Or can ship 


- SMITH 
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“po IT 
YOURSELF” 


Sta-Dri masonry paints are easy 
to apply, quick to mix and com- 
pletely dependable. This is the 
kind of product that makes big 
profit dollars for you in the “do- 
it-yourself’ market. Complete di- 
rections and descriptive color cards 
showing decorative possibilities 
are supplied wih Sta-Dri masonry 
paints. Sta-Dri stops water pene- 
tration as it decorates masonry. 
Clear-Coot transparent water re- 
pellent, Woter-Stop hydraulic ce- 
ment, Link plaster bond and Sto- 
Dri brushes complete the line. 


American Sta-Dri Co. 
Brentwood, Md. 
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You'll Find 


ee 


"56 0 SELF ALIGNING 
MAGNETIC CATCH 











f 


Plastering Trowel 





It’s easy to sell the masonry tools your customers know 
and trust. Goldblatt is the best-known tool company in 
NEW !—vastly improved magnetic the trowel trades. For more than 65 years, craftsmen in 
catch, with concealed, permanent — “ar _ pc Sa ‘9 prsnag 2 be ee 
‘ pe. eo quality tools that are comfortable, easy to handle an 
floating magnet self aligning to help them do their jobs better. . 

enlarged strike. The continuous broadening of Goldblatt’s reputation 
. is assured by extensive consumer advertising. Here 

%& Extra heavy duty holding power. again, Goldblatt leads the trowel trade industry! 
Take advantage of this pre-selling that Goldblatt 


ECONOMY PRICED —and styled does for you—offer your customers the tools they want. 


for speedy, satisfactory application ; 
on all types of cabinet door install- Write Today for Free Catalog 


ations Write for your copy of Goldblatt’s 
; illustrated catalog describing the 
Operating counter displays *& Packed 6 to shelf box largest and most complete line 


SEE YOUR JOBBER—OR WRITE of masonry tools ond supplies. 


Te | SSaldblatt) root company 
129 SMITH STREET FLINT, MICHIGAN : . 
Ist Choice of the Trowel Trades 
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Auger Bit Display 


A new wire rack display for 
Acrabore auger bits has been re- 
leased. Each bit is packaged in its 
own protective polyethylene bag. 
Bits are on visible display but are 
kept in perfect condition, free from 
dust, dirt and handling marks. It 
takes minimum counter spac-. 
Write Acrabore, Inc., Dept. AL, 
Webster, Mass. 





Electric Drill Attachment 


Now available is a new attach- 
ment for electric drills which en- 
ables the drill to bore through one 
inch of solid concrete in 29 sec- 
onds, according to the manufactur- 
er, Freeway Tool Co. This new tool 
is called Hammerin’ Hank. The 
core of the tool is an inner cam 
mechanism which imparts a ham- 
mer-like impact every half revolu- 
tion. Heat and shock are trans- 
ferred from the bit to a cam and 
spring. In uve there is a constantly 
changing “bite” on the material. 
The tool makes it easy for anyone 
with an electric drill to drill 
through concrete, common red 
brick, tile or similar material. Its 
compactness makes it an ideal tool 
when operator must work in close 
quarters or in awkward tions 
on scaffolds or ladders. Write Free- 
way Tool Co., Dept. AL, 2998 E. 
Sist St., Cleveland, Ohio. 
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All-Purpose Vise 


A new all-purpose vise—said to 
work equally well in any upright 
or on-its-side position — is an- 
nounced by the Columbian Vise & 
Mfg. Co. Known as Columbian 
Gyro-Vise No. 7214, it operates 
from, and rotates around, a stand- 
ard base which can be mounted in 
any desired location. Additional 
bases can be placed in different 
parts of the home, garage or shop 
and the vise easily moved from job 
to job. Regardless of its position, 
upright or flat, the vise moves in a 
full circle. It locks automatically 
in any selected position. Jaws are 
242” wide and 444” deep. Maxi- 
mum jaw opening is 5”. Jaws will 
also hold paper-thin objects se- 
curely and without marring. Its 
overall height is 1014” and weight 
is 16 pounds. Write Columbian 
Vise & Mfg. Co., Dept. AL, Cleve- 
land 4, Ohio. 





Boring Tool and Jig 


Lockwood's new Speedril com- 
bines jig and boring tool in one 
unit, automatically bores holes in 
alignment, takes the hard work 
out of boring and speeds the oper- 
ation. Cutter is mounted on thread- 
ed shaft which is driven through a 
split, threaded bushing by winding 
handie. As cutt:r breaks through, 
a special break-through ring pre- 
vents splintering and ensures a 
clean-edges hole. Cutter is released 
at end of bore by opening split 
feeder bushing, removing handle 
and pushing shank through hole. 
Edge hole is bored with regular 
auger bit. Write Lockwood Hard- 
ware Mfg. Co., Dept. AL, Fitch- 
burg, Mass. 
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14” Chain Saw 


A new 14” Skil chain saw, rec- 
ommended for cutting heavy 
beams, felling, limbing, bucking 
and trimming lumber up to 14” in 
size, is now offered by the Skil 
Corp., manufacturer of portable 
electric and pneumatic tools. The 
saw, Model 605, will be sold at 
$139.50. 

Features of the saw are wrap- 
around pipe handle for easy han- 
dling in any cutting position; push 
button oiler built in for easy chain 
lubrication while cutting; a guide 
bar with uniform groove for trou- 
ble-free cutting, and a no-load 
chain speed of 1,400 feet per min- 
ute. Skil chains are furnished in a 
closed loop and do not have to be 
riveted by the user. Standard 
equipment includes a _ chipper 
chain, package of repair parts, 
chain sharpening file and handle, 
and a 3-wire cord and connector. 
Write Skil Corp., Dept. AL, 5033 
N. Elston Ave., Chicago 30, Ill. 





Sander and Jig Saw 


A new sander with straight-line 
reciprocating action and a new jig 
saw, both operated by rotary mot- 
ors, have just been introduced by 
the Dremel Manufacturing Co. The 


new sander, model 53, will not 
gouge, leave lap marks, cut orbit- 
able swirls or other hard to cover 
abrasive patterns. It weighs about 
5% pounds and uses 324”x9” 
sheets. Driven by a 110-120 volt, 
60 cycle A.C rotary motor. 

The new jig saw features rocker 
action and it will saw through 
1%” and %” plywood as fast as 
as you can follow a line, the firm 
states. Features include combin- 
tion blade guard and hold down 
which protects fingers and a four- 
way blade which permits cutting 
in any direction. Machined table 
tilts to 45° and raises and lowers. 
Write Dremel Mfg. Co., Dept. AL, 
2420 18th St., Racine, Wis. 
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Flaw! Modern windows 
with features that sell... 


The new line of Wisco Aluminum Doublehung Windows 
are proven sales getters for you. 

They have earned wide acclaim among leading builders 
... here’s why— 

For the builder . . . a complete factory glazed window 
ready for installation-—no amnchors-bolts-nuts are 
needed—just nail the integral installation fin to the 
sheathing. This means lower installation costs. 

For the home owner . . . outstanding beauty, easy sash 
operation, easy cleaning and low maintenance. Acces- 
sories include, casing and trim, self-storing combina- 
tion storm windows and screens, mullions and flat 
screen. These all add up to consumer benefits that 
help sell houses. 

For the dealer .. . a window with builder and home 
owner acceptance, plus a franchise that has your 
interests in mind—such as—exclusive franchise— 

—no direct selling—hard hitting merchandising 
aids—a complete package ready for delivery to 

the builder. 


Wisco windows are available for all types and styies of architectural 
design and construction for homes, apartments and dormitories. 
Shown above are typical installations in duplex homes, small home 
projects and custom built ranck type houses—(names of builders 
furnished on request). 


See the complete line of Wisco windows at 


the Builders’ Show. January 17-21, 1954, 
Booth 333, Sherman Hotel, Chicago. 


WISCO ALUMINUM CORPORATION 


3945 "A" Street ° Detroit 1, Michigan 
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Sash removes 
for easy cleaning. 


Complete unit includes self- 
storing storm windows and 


screens, casing and trim. Low installation cost—nail 


integral fin te sheathing. 


Write today for complete product and franchise information. 


> ation, 
Aluminum. Zorper 
was eigen, er 


Ple: se send me complete information on the line of W isco 
oO 


windows. se 
Lam a builder [)  deoler [| _ distributor 
None 

Address 


City & Zone —-— 








Profit with smart, new beauty 


for home and business 


splitting and 
. easily 
end = main- 


Use for partitions, | 
screens, rails, planters | When 
and many other versa- | ore 
tile applications. 


special effects 
desired, recom- 
mend bamboo! And 
what a bamboo with 
Cedar Creek. High 
pressure flame cured 
~—protected by an oil 
formula which leaves 
a slight, protective 
film—it is the tough- 
est, most durable 
bamboo grown. Diom- 
eters of this specially 
grown strain are from 
1” to 3”. Cut length- 
wise or as desired for 
truly unique easy “do- 
it-yourself’”’ installa 
tion. 





Homes, restaurants, of- 
fice reception roems— | 
all can be modernized 
end beavtified with 
Cedar Creek. 





CEDAR CREEK BAMBOO 
Thomas S$. Crandall, Distributor 
P.C. Box 204, Atlanta 1, Go. ~ AT 4227 


Please send me free circular and infor- 
mation 


Name 


Street 


City, Stote ... 


* 
* 


wT ett LLL 
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Work Gloves 


A new line of Plastic-Dot gloves 
in all industrial styles is an- 
nounced by Riegel Textile Corp. 
Included is a reversible Plastic-Dot 
made so that each glove will fit 
either the right or the left hand. 
When the gloves finally become 
worn on one side through usage, 
they are simply shifted from one 
hand to the other, and a new work 
surface is provided. All gloves in 
the new line are permanently im- 
bedded with tiny plastic dots that 
protect the glove fabric from wear 
and tear, without affecting their 
flexibility and working comfort. 
Write Riegel Textile Corp., Dept. 
AL, P.O. Box 170, Grand Central 
Sta., New York 17, N.Y. 


Saw Line and 
Screw Driving Unit 


Black & Decker Co. has an- 
nounced a new line of utility port- 
able electric saws and a new screw 
driving attachment, both aimed 
for the professional and do-it-your- 
self market for 1954. New saws in 
the line are the utility 6” heavy- 
duty adjustable saw, a redesigned 
7” heavy-duty saw, plus new 8” 
and 9” heavy duty saws for the 
building field. Features include: 
natural grip; king-size lever arm 
for retracting the lower blade 
guard for pocket cuts; improved 
cuttirg line and blade visibility; 
full adjustments for depth or angle 
of cut; and an instant release trig- 
ger switch and telescoping lower 
blade guard for safety. 

The new screw-driving attach- 
ment fits any ',” drill and greatly 
speeds screw driving. Each attach- 
ment comes with a bit with finder 
(centering sleeve) for slotted head 


serews and a bit for Phillips head 
screws. Included are shanks for 
use with B&D 1,” drills and other 
drills. Write Black & Decker Mfg. 
Co., Dept. AL, Towson 4, Md. 
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Folding Rule 


The Lufkin Rule Co. is offering 
the No. 460 Universal 6-foot fold- 
ing wood rule. The Universal is a 
quality rule, accurate and durable. 
Bold figures, white enamel finish, 
and graduations on both edges 
make this rule easy to read. Sub- 
stantial joints give it durability 
and accuracy. A sales card is 
packed with each box. Write Luf- 
kin Rule Co., Dept. AL, Saginaw, 
Mich. 


New Drill Kit 


A new Copper Line electric drill 
kit, complete with 1,” drill and 19 
accessories for drilling, buffing, 
polishing, grinding and wire brush- 
ing has been announced by the 
Thor Power Tool Co. The firm has 
also released a four-page, two- 
color specification sheet on its Sil- 
ver Line electric power saws. 

Included with the lightweight 
pistol-grip drill are: a set of 13 
drill bits from 1/16” to 44” for 
wood or steel; a precision arbor for 
use with accessories; a 3” grinding 
wheel; a 4” wire brush; a 3” buff- 
ing wheel; a supply of polishing 
compound; and a horizontal drill 
stand for bench or table operation. 
All are packaged in a steel carry- 
ing case. Called Copper Line kit 
No. 4CLJK, it retails at $43.50. 
The new brochure on Silver Line 
saws discusses the features of the 
firm’s five models. Write Thor 
Power Tool Co., Dept. AL, Aurora, 
Tl. 

(continued on page 170) 
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All Standard 
Sizes 
, In the heart of the Pennsylvania Dutch Country, the Available 
Bt! quality hardware center, “Schlog Der Noggel Uff Der |-2-3 
Kop” means exactly right—to hit the nail on the head. 
y= It applies to Reading, the exactly right door closer for 45 
* over 40 years. 

; , . MEETS ALL 
Reading has all the features. It can be used for right or left closing. Pe ys A 
A dual valve permits fast or slow action, with an extra feature for , : ; 
positive closing. It comes with varied brackets and has hold-open & 
and fusible link features to suit all conditions. And a template sheet 
insures proper use. /f it’s Reading, it must be good! 

< ow. 


Write for Catalog and New Low Prices 


GENERAL 
General purpose closer for all heavy doors, combination doors and interior 


doors. Booster spring in air chamber for smooth action with auxiliary spring. INCORPORATEI 

Adjustable air valve regulation. Special lock washer. Regularly finished in | ate dards 

Duco tan enamel; aluminum on request at no extra charge. It’s the best made! 806-812 North 6th Street 
HAROWARE PRODUCTS, INC. ALSO MANUFACTURES POPULAR PRICED R 3 A D I N G ’ P 3 N N s Y L Vv A N i A 


SENIOR AND JUNIOR DOOR CLOSERS 





Logical profit-builder to sell 
with building materials! 


Now you can offer both contractors and do-it- 
yourself customers the best-known “‘built-in”’ of 
them all—the new Thor Built-In Electric Range. 


Easy to sell. Built-in oven is easily installed atany : --------------e 
eye-level height desired. Top surface cooking units THOR KITCHEN PLANNING CENTER 

, ‘lw inetalied i Beedl ‘a te Leeson Steel Products, Inc., Dept. A.L. 
are also easily insta in any svandard counter Subsidiary of Ther Corpen sen 
tops—in a variety of arrangements to match 2115 So. 54th Avenue, Chicago 50, Hil. 


kitchen plan or any customer’s desires. Gentlemen: Without obligation, send me the facts about how | 


Complete installation instructions furnished. A cum prot by selling Cy muw Thor Cleans Mabe 
natural tie-in with your sales of related items such 
as kitchen cabinets, counter tops. Mail coupon now! 
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HOA 


— ORDER THIS 
RACK TODAY! 


Big ods in other National 
Magazines including Pop- 
ular Science, Popular Me- 
chanics, Mechanix 
IMustrated, Science and 
Mechanics, Home Crafts- 
man, Homecraft, The 
Home Owner, Family Han- 
dyman, Fortune, Business 
Week, Time and others. 


cials on the popular 
“Mister Peepers’ 
program, NBC-TV, 
reaching over 22 mil- 
lion potential cus- 
tomers a week! 
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envelope stuffers, 
window streamer, 16- 
page Do-It-Yourself 
Booklet, dealer radio 
commercials, od mats 
and other merchandis- 
ing aids... all 
available FREE! 








SMASH HIT 


REYNOLDS Do-It-Yourself ALUMINUM 
Steals show in Home Improvement field! 


eee eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 


Homemakers Acclaim New 


* Gets Rave Reviews 


You ought to see the publicity Reynolds 
Do-It-Yourself Aluminum is getting . . . in 
everything from local newspapers to Na- 
tional Magazines! Example: The Decem- 
ber issue of Popular Science devotes nine 
full pages to this amazing new kind of 


aluminum! 


* Terrific Traffic Builder 


Reynolds Do-It-Yourself Aluminum will 
not only increase traffic in your store from 
present customers . . . it will bring in new 
customers for your other products and serv- 
ices. You'll make important profits on sales 
of tools and other related items. And you'll 
get profitable repeat business, too. 


* Sure-Fire Money-Maker 


In test markets, dealers found that 
Reynolds Do-It- Yourself Aluminum began 
to sell the minute they installed the rack 
shown on the opposite page. And they came 
back again and again for more. It’s a 
proved money-maker and a new item for 
you to sell . . . not a replacement for any 
present business. 


* 
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Easy-To-Work Aluminum! 


Mr. and Mrs. America saw it, tried it, liked it... 
and Reynolds Do-It-Yourself Aluminum was a 
success overnight! Why? Because this amazing 
new kind of aluminum fills a real need. It’s so 
easy to use that the homeowner can not only 
perform major repairs with it . . . he can also 
make hundreds of interesting, useful things for 
his home. No special skill . . . no special tools 
are needed. You can work Reynolds Do-It-Your- 
self Aluminum with ordinary hand or power 
tools. You can bend it, saw it, plane it, shape it. 
You can even cut the sheet with household scis- 
sors. Your customers will be asking for this new 
material. Be ready for them .. . order the rack 
on the opposite page today! 


CAUTION: Customers should be warned 
to use only Reynolds Do-It-Yourself 
Aluminum . .. regular aluminum ma 
DO-IT-YOURSELF | harm tools. Reynolds Do-It-Yourself Alv- 
minum is approved by leading tool man- 
vfacturers. Look for this special Seal 
attached to every piece. 
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ALUMINUM 
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Paint and Accessories 


New-Type Dip Roller 


A new dip paint-roller — the 
MagiKoter Dip, deluxe model - 
now offers two new features. The 
new features are “Roll Control’’— 
which prevents spinning and splat- 
tering of paint — and ‘“Ejecto- 
Ring” —- which permits easier re- 
moval of paint-saturated covers. 
Disposable covers for the new 
MagiKoter Dip Deluxe are avail- 
able in three different fabrics 
dynel, mohair, or wool. To remove 
cover, the Ejecto-Ring is flipped 
up to enable user to remove the 
soiled cover from the spindle. Af- 
ter cleaning, the cover may be 
hung up by the ring to dry. Write 
Kenwill Corp., Dept. AL, 1717 
Mentor Ave., Painesville, Ohio. 


Paint Brush Display 


Whiting-Adams announces a new 
paintbrush display unit called “The 
3-18". So named because it can be 
used three ways and holds 18 basic 
paintbrush styles. A small stock 
of each size and type of paintbrush 
is carried on the panel for self- 
service. The new display is 21” 
wide, 34” high and is constructed 
of enamelled perforated metal. It 
can be used as a counter display, 
a swinging panel or secured flat 
against the wall. 


The 18 paintbrvsh styles fur-: 


nished with the panel include 14 
varnish type brushes and four wall 
type. This display is organized to 
contain paintbrushes retailing from 
15¢ to $3.98, the price range ac- 
commodating the highest percent- 
age of retail demand, Write to 
Whiting-Adams, Dept. AL, 700 
Harrison Ave., Boston 18, Mass. 
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Paragon Sprayer 


The Campbell - Hausfeld Co. 
Harrison, Ohio, is presenting to the 
trade its new 12-gallon model 353 
Paragon power sprayer, compact, 
easily portable, 1614” wide over- 
all... effective for one-man spray- 
ing of insecticides, disinfectants, 
weed killers, white wash and 
water-base cement paints, silicone- 
type waterproofing compeunds, and 
other similar spraying solutions. 

The new Paragon 12-gallon 
model 353 sprayer is equipped with 
positive-action brass-cylinder, pis- 
ton-type pump with specially de- 
signed by-pass valve. The pump 
delivers up to 1% gallons a min- 
ute with adjustable pressures up 
to 150 pounds. Pump is mounted 
above the spray solution . . . pow- 
ered with 4-cycle gasoline engine 
or electric motor. Tank cover is 
removable for cleaning. Double- 
bladed agitator completely sur- 
rounds and cleans strainer screen 
at each pump stroke and keeps sol- 
ution thoroughiy mixed; never 
clogs. The latest type spray gun 
produces a fine mist for wide cov- 
erage. Write Campbell - Hausfeld 
Co., Dept. AL, Harrison, Ohio. 


Brush Cleaner 

This liquid brush cleaner for all 
types of brushes, natural and syn- 
thetic bristles, requires just a sim- 
ple two-step operation (soak the 
brush and rinse under water). It 
cleans oil, water and rubber-base 
paints. It is non-odorous and may 
be re-used after storage. Write 
M & H Laboratories, 2705 Archer 
Ave., Chicago 8, Ill, 


January 11, 


Wallpaper Product 


A special water container has 
been developed to simplify the 
wallpapering operation for a new 
factory trimmed and pasted wall- 
paper. All that is necessary is to 
cut the strip to the proper length, 
roll face in, immerse in the con- 
tainer, which is placed below the 
working surface, and withdraw 
slowly, then apply to the surface. 
When the thoroughly wetted paper 
is applied to the wall surface and 
sponged smooth, the company 
claims it will retain its initial 
smartness and adhering powers. 
This wallpaper product is washable 
and is guaranteed for three years 
not to fade. Write Imperial Paper 
and Color Corp., Dept. AL, Glen 
Falls, N. Y. 


Paper Drop Cloth 


The new Fibro Paper Drop Cloth 
and Protective Cover is an all- 
purpose, heavy-duty krinkle kraft 
cover. It is available in the stand- 
ard 9x12 size as well as other 
special sizes and its light weight 
permits easy handling by women 
in the home. Tough and wear-re- 
sistant, these covers are said to 
stand up under abuse and can be 
used many times to protect rugs, 
furniture and floors from paint, 
dirt, grime, moisture and stains. 

The Fibro Paper Drop Cloth is 
now packaged in a transparent cel- 
lophane wrapper which: acts as a 
self-selling display. Write Fibleco 
Tilinois Corp., Dept. AL, 4646 N. 
Clifton Ave., Chicago 40, Ill. 


(continued on page 172) 
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ry a v 
ESALE DISTRIBUTOR. 


SPECIALIZING IN 


best weatherstrip ... whether it’s combined with metal 


ae for door bottom use, or with plastic for around doors 
“DOUGLAS FIR and windows. 


~ When customers see how ADJUSTO-SEAL’s thousands of 
ae E D W 0 0 D © vertical wool fibers snug right down against that uneven 
| surface...you can start for the cash register. For the 


occasional customer who still hesitates ..;: just pick up 
an ordinary weatherstrip and try the same thing. 


P 0 N D E A 0 S A | Bp I | E It’s that easy to prove that AD JUSTO-SEAL is the world’s 


That's all, brother! You've clinched the sale. Because 
no other weatherstrip can pass the “clenched-fist” test. 


BE SURE TO FEATURE 
BOTH ADJUSTO-SEAL PRODUCT s! 


The NEW PLASTIC AND PILE ADJUSTO-SEAL 
for around doors and windows comes marked 
at | ft. intervals for easy dispensing, and is pack- 
aged two ways: in bulk, on reels of 50 yards; 
or in individual packages containing 17 feet 
(enough for around one average door or 
window). 


This new Schlegel product has all the proper- 


ties that have made ADJUSTO-SEAL door 
bettom weatherstrip so popular with your cus- 


| \° en yf \\ Ne ’ tomers. Door bottom strips available in stand- 
(() , | ( ‘ll | if f ft ard sizes. 
® ) . A if your Jobber 
Li « ® a ) Me. doesn’t carry ADJUSTO-SEAL, 
' write: SCHLEGEL Manufacturing Co., 
GENERAL OFFICE ' Dept. AL, Rochester, New York 
8 S. Michigan Ave., Chicago 3. Ill. Oakville, Ontario, Canada 


Telephore RAndolph 6-0540 


Buritpinc Propucrs MERCHANDISER 





Paint and Accessories (continued) 


Dura Seal 


Dura Seal, a penetrating emul- 
sion seal of the oleo-resinous type, 
is now wrapped in a colorful, at- 
tractive label for merchandising 
through lumber dealers. For use 
on wood, terrazzo, cement, cork, 
Masonite Presdwood and other por- 
ous surfaces, Dura Seal comes in a 
wide range of colors in addition 
to the natural finish. Write Inter- 
national Chemical Co., Dept. AL, 
3140 8S. Canal St., Chicago 16, Tl. 


Liquid Resin Glue 


Wood Glu is the trade name of 
a colloidal water dispersion of a 
polyvinyl actetate copolymer res- 
in, which is offered for assembly 
gluing and bonding of wood, lam- 
inated plywood and simliar porous 
materials. It is claimed to bond 
many dissimilar materials that 
could not formerly be handled by 
casein, animal, vegetable or fish 
glues 

Milk white in appearance, it 
dries with a non-staining trans- 
lucent film of high shear strength. 
Can be applied as received, with- 
out prior mixing or addition of 
catalytic preparations. Flow guns, 
brushes or spreaders may be used 
for coating work. The resin giue 
and surface to be bonded should be 
50° F. or warmer for strongest 
joints. It needs only be applied to 
one surface and hel’ under pres- 
sure for periods not exceeding 20 
to 30 minutes. Write Paisley Prod- 
ucts Ine., Dept. AL, 1770 Canal- 
port Ave., Chicago 16, TI. 
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Natural Wood Finish 


Aetna Shield Clear Brushing 
Lacquer is a two coat finish for 
plywood, solid woods and furniture. 
When Shield is used for finishing 
no sealer or primer coat is said to 
be needed, and no additional fin- 
ishing coat or waxing is required. 
Two coats of Shield produce a rich, 
satin finish. A third coat will pro- 
vide additional gloss if desired. 

It dries dust-free in 30 minutes, 
and a second coat may be applied 
in three or four hours. Write 
Aetna Plywood & Veneer Co., 
Dept. AL, 1732 N. Elston Ave., 
Chicago 33, Tl. 


Oiltone Flat Enamel 


A new Alkyd Resin Flat Enam- 
el has been developed by the Seid- 
litz laboratories and is the elev- 
enth product in the patented Mul- 
tiTint line. Stocked by dealers in 
just whites and six DeepTones, 125 
custom colors can be produced, at 
the point of sale, by the addition 
of one free tinting unit to a con- 
tainer of tinting white. Write 
Seidlitz Paint & Varnish Co., Dept. 
AL, 18th and Garfield Sts., Kan- 
sas City, Mo. 


Electro Cold Stripper 


This new up-to-date paint re- 
mover is said to be non-flammable, 
non-injurious and safe to use. It 
removes old and unsightly paint, 
baked enamels, varnish and lac- 
quers. Brush or pour it on and 
then wash surface clean with wa- 
ter, wipe dry and refinish. For 
best results with porous wood, 
use benzine, gasoline or mineral 
spirits for clean-up. Follow with 
light sanding. Electro Cold Strip- 
per is said to be harmless to wood, 
glass, porcelain, brick or metals of 
any kind. It is not recommended 
for removing paint from plastic. 
Write Chicago Bronze and Color 
Works, Dept. AL, Chicago 12, Tl. 


Paint Can Attachment 


The Pormix Corporation’s paint 
can attachment is now available in 
the quart size as well as in the gal- 
lon size. It enlarges paint cans and 
attaches easily, making a_ tight 
seal. Prevents paint from spilling, 
eliminates mess and keeps sealing 
groove on the can clean. A piece 
of paper can be inserted as a tem- 
porary lid across the mouth of the 
can under the attachment. Made 
of durable, resilient plastic and is 
tapered to fit snugly into cans. 
Write Pormix Corp, Dept. AL, 
P.O. Box 875, Greenwich, Conn. 


Touch-Up Tool 


Scratch - Master Magic Brush 
Touch-Up is a new handy house- 
hold tool, that is said to whisk 
away nicks, scratches or marred 
surfaces. The Scratch-Master Mag- 
ic Brush carries its own paint sup- 
ply within the fountain-pen-like 
body. When the cap is unscrewed, 
a brush automatically springs in- 
to action, ready for use. Scratch- 
Master Magic Brush Touch-Up is 
attractively displayed in compact, 
self-selling 12 and 24-unit metal 
counter merchandisers with re- 
serve stock compartments. These 
displays include a complete color 
selection of appliance white, ap- 
pliance and auto red, appliance 
and auto black—and for furniture: 
mahogany, walnut and blonde. 
Write Dupli-Color Products Co., 
Inc., Dept. AL, 2440 S. Michigan 
Ave., Chicago, Ill. 

(continued on page 174) 
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THIS BRAND IS YOUR GUARANTEE OF A PERMANENT 


SUPPLY OF HIGH GRADE WEST COAST LUMBER IN 
ALL SPECIES 


CANADIAN Forest Propucts LIMITED 


EBURNE SAWMILLS DIVISION 
VANCOUVER, B.C. 














sete): 


Highest Quality BUTTS 


Lowest Prices! 


Button Tips 


Compare... 


your present costs 
with these LOW, 
Low NET Prices! 


QUALITY GUARANTEED 


PRICE (NET) 
FINISH PER PAIR 
Brass Plated, Loose 


Pin, Ball Tip Butts. 


PER BOX 
| Pr. with 


screws. 











if ; 


did 


RN ZL 


No. 12 completely filled with 
ten additional sections. 








$ 37 





31/7," x 37," Brass Plated, Loose 1 Pr. with 


screws. 





Prime Coated, Loose 


1 Pr. with 
Pin, Button Tip Butts. 


screws. 


Pin, Ball Tip Butts. 
31/2" x 31/2" 





Nickel Plated, Loose 


1 Pr. with 
Pin, Button Tip Butts. 


screws. 
| Pr. with 
screws. 
1 Pr. with 


screws. 





31/7," x 31," 
Brass Plated, Loose 


Lt) Li) 
4 x4 Pin, Ball Tip Butts. 
4" 4" = Prime Coated, Loose 








a Plated, Loose Pin, 


1 Pr. with 
Button Tip, TEMPLATE. 


screws, '/,M-,W 





Pin, Button Tip Butts. 
4" x 4" 
00 #0 Nickel Plated, Loose 1 Pr. with 
4 x4 Pin, Button Tip Butts. 


screws. 





21," x 2\/," Zinc lated, Tight 6 Pr, with 


screws. 





Zinc Plated, Tight 
Pin, Rivetted. 


Pin, Rivetted. 
“ hl 
"x3 33 
ALL BUTTS PACKED 100 PAIRS TO A WOOD CASE 


6 Pr, with 
screws. 








MAIL OR PHONE YOUR ORDERS TODAY! 


Mervtectured Avroed tor All Prinws HET, 0 O. 6. Maw York 


SEWARD HARDWARE & METALS CO 
26 LUDLOW STREET, NEW YORK 2, N. Y 
Phone WAlker 5-6300 


Bur_ptnc Propucts MERCHANDISER 





Geneva Mfg. 


Co., 405 “rovens S., Geneve, Mi. 
ship me: 


Senden Please 
Me. 12 EVER READY Holder. 15 in. wide, 


12> in. deep, Si/s in. tit. Sturdy steel, dark, Company. 


green baked enamel, Capacity, |7 sections 
With wings ond 2 sections: $5.65 Eo 


vevedle. 24 lhe No, 12 but 30 in 
with capocity flor 24 sections. Priced with Address 


two sections $8.50 each 


NOTE: Types of punching — Kalamozoo 4-post () Ring Binder S-post 


Money Back Guarantee! _ 


$1.00 Ea, 


wide and 


Ever Ready Catalog Holders 
keep catalog data at correct 
reading angle with both 
hands — 
on sales © ‘s 
desks and apn Be ft 
quick reference. Dozens of 
other uses. 


Save Time * Temper ¢ Money! 


Ever have the éxperience of searching for a 
catalog for a waiting customer and find it 
was like looking for “a needle in a hay- 
stack?” Most likely you were able to find 
it easily — at a later date — pan yon 
were hunting for another catalog. Ever 
Ready Catalog Holders kee od every eEach 
sheet instantly available and in ad 
section holds one inch of punched 

ae them in piace... makes —e in- 

removable dist ay. A 

ie ONLY re Starts You — 
| Sections As You Need 


Att. of 











Duratite White Glue 
Duratite White Glue, an extra 


strong, fast drying glue, is now 
being introduced nationally 
through lumber dealers by Webb 
Products Co. It is what is tech- 
nically known as a “polyvinyl! ace- 
tate resinous emulsion.” It is said 
to dry fast; is easily applied with 
finger or brush. It won't dry out 
in the bottle. Although the glue 
is white on application, it dries to 
a colorless, invisible bond, and it 
will not stain clothing. Write Webb 
Products Co., Dept. AL, San Ber- 
nardino, Calif. 


Building Block Coater 

Prime ‘'n Fill Building Block 
Coater, a new product of The Syn- 
koloid Co., provides a surface for 
painting with rubber masonry 
paint, resin emulsion paint or stuc-; 
co oil paint. The manufacturer 
states that Prime ’'n Fill primes, 
fills and surfaces in one operation, 
and by sealing off voids in the 
block, a surface is formed for a 
water-repellent paint job. Prime 'n 
Fill is said to dry to a hard, dense, 
non-porous surface, and when 
paint is applied over it, one coat 
often does the work of two. It is 
made with a _ synthetic binder 
which gives the product adhesive 
strength. Marketed in economical 
dry powder form, it covers from 
15 to 25 square feet per pound, de- 
pending on the roughness and por- 
osity of the block. Write Synko- 


loid Co., Dept. AL, Los Angeles, 
Calif. 


Can Sealing 


Use of an improved method for 
sealing aluminum paint in cans, 
and thereby insuring against agi- 
tation seepage, is announced by 
Aluminum Industries, Inc., makers 
of Permite Ready-Mixed Alum- 
inum Paints, The usual method of 
sealing a can creates an internal 
pressure of about five pounds. In 
contrast, the Carbo-Seal method, 
as Permite has name the process, 
creates an air vacuum within the 
headspace. The result is a greater 
pressure on the outside of the can 
than inside, and no loss of con- 
tents through seepage. Write 
Aluminum Industries, Inc., Dept. 


AL, 2438 Beekman, Cincinnati 25, 
Onio. 
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Paint and Accessories (continued) 


Safe Enamel 


A new, fast drying enamel, said 
to be free of lead pigments and 
toxic ingredients that contribute 
to paint poisoning has been de- 
veloped by Sapolin Paints Inc. This 
new finish, a pigmented enamel, 
can be used on all surfaces where 
regular enamels are used. It is es- 
pecially recommended for surfaces 
which are exposed to infants and 
children’s nibbling curiosity—crib, 
play pen, nursery furniture, high 
chair, toys, etc. 

This new lead free Speed Enamel 
is available in a range of 18 dec- 
orator colors, which include Pastel 
Blue, Pink, Sun Yellow, Turquoise, 
Emerald Green, Mandarin Red, etc. 
It is also available in a non-yellow- 
ing Super White and Jet Black. 
Write Sapolin Paints Inc., Dept. 
AL, 229 East 42d St., New York, 
M. &. 






White House Paint 


A new one coat outside white 
house paint called “Grade 1 One 
Coat” has been introduced by For- 
man, Ford & Co. The new Grade 1 
One Coat is a quality outside house 
paint designed to produce a 
“whiter” paint job. Through con- 
trolled chalking, Grade 1 One 
Coat renews itself, allows rain to 
wash away dirt and retains its 
whiter, cleaner appearance year 
after year, states the manufactur- 
er. It is recommended where one 
coat is desired and the surface has 
been previously painted and is in 
good condition. For maximum 
wear, Grade 1 One Coat should be 
painted out evenly at the rate of 
approximately 600 square feet per 
gallon. 

According to the manufacturer, 
this is the only one coat grade 1 
white house paint now being manu- 
factured. Where colors are desired, 
the firm has a Grade 1 tinting 
base. Write Forman, Ford & Co., 
Dept. AL, 111 South Second St., 
Minneapolis, Minn. 





Windows, Doors, Millwork 


—— 






’ 
' 
’ 
- 


Receding Garage Door 


A receding type garage door 
will be available from Taylor 
Made Garage Doors. New Giant 
Circle hardware has been engin- 
eered for Taylor Made Doors. One 
of the most important new fea- 
tures is a circular bearing surface 
that is more than twice the size 
of the surface on previous models. 
The increased bearing area elimi- 
nates side sway and paint scuffing. 
Giant Circle bearings actually lock 
Taylor Made Doors in true-arc. 
Door travel is always in the same 
stroight line. Nylon rollers will 
last for the life of the door. One 
of the new design features is a 
shutter-itype special window which 
adds attractiveness to the door’s 
horizontal fines. The addition of 


the window offers builders a steel 
door that will favorably compare 
for beauty and design. Write Tay- 
lor Made Garage Doors, Dept. AL, 
12430 Evergreen Road, Detroit, 
Mich. 












New Casement tints 


Development of a special steel 
casement window especially adapt- 
ed for the installation of standard 
air-conditioning units has been an- 
nounced by Steelcraft Mfg. Co. 
Windows eliminate the awkward 
and costly removal of any window 
parts, cutting, or welding. The 
special casements are manufac- 
tured in four standard sizes. 

The firm also has a new stand- 
ard casement called Duo-Trim. 
The unit includes the window stool, 
sill, inside and outside moldings 
and trim, fins and flashing. It is 
shipped from the factory knocked- 
dowr (in four pieces) and is as- 
sembled by interlocking tabs. The 
casement window is attached to 
Duo Trim by sheet metal screws, 
and the completed unit is easily 
installed. Duo Trim comes in all 
standard steel casement window 
sizes and is available in bonder- 
ized, or bonderized and galvanized 
steel with a long lasting coat of 
baked-on paint. Write the Steel- 
eraft Mfg. Co., Dept. AL, 9017 
Blue Ash Road, Rossmoyne, Ohio. 
(continued on page 176) 
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LODGEPOLE 








Continental 


STYLIST 


the original all-weather 
decorator door! 


Public acceptance of these excit- 
ingly new Stylist combination 
storm-and-screen doors has been 
more than impressive—actually 
tremendous! 














Beautiful 


An excellent general-purpose softwood, 


straight-grained and easy to work. Its fine 
Decoratively, the Stylist offers in- nailing properties, ability to take and to hold 
a eo a paint, and small, non-bleeding knots make it 
through the use of any of three ideal for top-quality siding, paneling, and all 
styles of removable grids which architectural woodwork. 
give added architectural appeai 
to any style home. This is but one of ten fine softwoods from member 
The practicality of the Stylist mills of the Western Pine Association. All are 
three-panel design catches the eye manufactured, seasoned and graded to exacting 


at once—more strength, smaller Association standards. Lumber dealers, builders, 
inserts to handle and store—plus 


abitiee de have vertial eames architects and wood users have found them 
in mitd a Nh by replacing the dependable and best for many construction uses. 
top storm panel with a screen 


panel. THESE ARE THE WESTERN PINES 

The complete door includes frame, IDAHO WHITE PINE 

three storm panels and three PONDEROSA PINE * SUGAR PINE 
screen vanels— all of Ponderosa 
urs oodlife — For = THESE ARE THE ASSOCIATED WOODS 
strictly as a screen door, : 

Stylist is available with screen LARCH © DORCAS Fre 

panels only. Grids are furnished WHITE FIR ° ENGELMANN SPRUCE 
as extras. Sold through retail INCENSE CEDAR * RED CEDAR 
lumber dealers. LODGEFOLE PINE 


Write for free illustrated 
Facts Zolder 
~y / about Lodgepole Pine. 
Address: 

P ro d u c t \ Western Pine Association, 
MANUFACTURED BY ‘ Yeon Building, 
THE WABASH SCREEN DOOR COMPANY Portiond 4, Cragen, 
310 SOUTH MICHIGAN AVENUE 

CHICAGO, ILLINOIS 





Burtpinc Propucts MERCHANDISER 





Windows, Doors, Millwork (continues) 





Awning Window 


Homeowners are emancipated 
from drudge of changing screens 
and storm sash by a new window 
called Modernaire, manufactured 
by Builders Products, Inc. Conven- 
tional storm sash are eliminated 
entirely through the use of dowble 
paned insulating glass, or if single 
pane glazing is used, a stainless 
steel framed dual glazing panel is 
affixed flush on the inside of the 
sash. This dual glazing panel stays 
in place year ‘round. Hydaway 
streen is permanently attached to 
the inside of the window and is 
rolled up and down just like a 
window blind. It is designed for new 
construction and remodeling. Awn- 
ing type-panel window takes max- 
imum advantage of the superior 
insulating quality of wood and the 
high resistance to heat loss of in- 
sulated glass. Write Builders 
Products, Inc., Dept. AL., 7555 
Bessemer Ave., Cleveland 4, Ohio. 


Curved Top Aluminum Doors 


There are literally thousands of 
homes in the United States with 
a circle top, Gothic, Tudor or ca- 
thedral type entrance doors, This 
market can be reached with a mod- 
erately priced, custom-made alu- 
minum combination door made by 
Curvalum Door Mfg. Co. Made in 
one piece extruded aluminum, the 
master frame is manufactured on 
the half inch in width, and the inch 
in height. The %uck, also made of 
extruded aluminum, is one piece. 
Any size or shape door can be 
made from easy-to-take measure- 
ments. Shipment made in 10 days 
to two weeks from receipt of spe- 
olfications. Write Curvalum Door 
a Co., Dept. AL, 15 Prospect 

, Hewlett, L.1., N.Y. 


176 


Do-it-Yourself Mirrors 


Do-it-yourself wall mirrors and 
door mirrors are being produced 
by the Pittsburgh Plate Glass Co. 
New accessories and _ simplified 
instructions packaged with each 
mirror enable both to be installed 
in a jiffy by the average home- 
owner. Inexpensive mirror brack- 
ets now make wall mirror instal- 
lations as easy as hanging a pic- 
ture. On the other hand, door mir- 
rors are just as easily installed 
with the use of plastic clips. Write 
Pittsburgh Plate Glass Co., Dept. 
AL, 632 Fort Duquesne Bilvd., 
Pittsburgh 22, Penna. 


Mohawk Flush Doors 


The Mohawk Flush Door Co. 
has just announced its 1954 line 
which is said to have a warp- 
free core. It is manufactured from 
molded wood fiber that is resin im- 
pregnated and water resistant. 
The new core provides increased 
gluing area, assures rigidity and 
eliminates wavy surfaces. The 
Ponderosa pine frame is drilled 
for total vertical ventilation. 
Smoothly sanded, i ned 
panels are bonded to the 
and core to form a completel . on pe 
tegrated door. Available in 
terior sizes and Mohawk’s line of 
Hiawatha exterior designs. Write 
Mohawk Flush Door Co., Dept. AL, 
Elkhart, Ind. 


January 11, 


Do-It-Yourself Doors 


Ready Hung Door Corp. units 
are now available for the do-it- 
yourself customer. These units 
serve the same purpose for hinged 
doors as the window unit does for 
windows. Just what the name im- 
plies, the door and frame pack- 
aged unit has the door hinged, the 
lock installed and the frame 
trimmed both sides, ready to in- 
stall in any inside wall o ng. 
The jamb, with trim or casing at- 
tached, is made in two parts which 
slip apart for installation from op- 
posite sides of the wall opening. 
Jambs are -adjustable for wall 
thicknesses from 4%,” to 5%”. 
Write Ready Hung Door Corp., 
Dept. AL, N.P. Anderson Bldg., 
Fort Worth 2, Texas. 











Jalousie Windows 


The Denison Corporation’s new, 
improved KD (knockdown) jal- 
ousie window has a vinyl weather- 
stripping. For further protection, 
Denison has a _ weatherstripped 
storm sash, interchangeable with 
screen, which provides a new 
prime window. Storm sash come 
with or without hopper vent. The 
Denison KD unit is shipped in car- 
tons with head and sill available 
in 4” increments and jambs with 
314” increments. It is assembled 
on the job with a screwdriver and 
eight screws. A pre-set tab and 
adjustable tension tab seal the 4” 
Corp., Dept. AL, 1890 N.E. 146th 
St., North Miami, Fila. 


(continued on page 178) 
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Show it 
and you'll sell it! 


The Sargent “2000” 
Screen and Storm Door Closer NATIONALLY ADVERTISED in Better Homes 


¢ Display mount yours FREE! & Gardens. This hard-selling display mount with 
a Sargent “2000” Screen and Storm Door Closer 
The attractive Sargent 2000" is the finest pneumatic door colnet aad be mady tes the SAL 
closer on the market! Quiet, powerfui, low cost... ideal for 
screen, storm, light interior, and combination doors. Many of 
your customers will buy several! . . . and install the closers them- 
selves. It’s so simple! 
The ‘‘2000” can be opened to 120° and has a convenient hold- 
open device. A large 134” tube increases checking power 21% 
over 114” tubes. A heavy duty torsion spring produces 20% to 
25% more closing power. A regulating valve, unaffected by 
vibration and shock, gives positive cont; of air power. Packed Sargent and Company 
with both jamb and soffit brackets. New York * NEW HAVEN, CONN. + Chicage 
Order the Sargent ‘‘2000’’ Screen and Storm Door Closer from Hardware of Character 
your supplier today. Or write us, Dept. 3A. 


PONDEROSA PINE 


WHITE FIR INCENSE CEDAR 
High Altitude, Soft Textured Growth 
Modern Moore Design Dry Kiins 
Manufacturer and Distributor 


PAUL BUNYAN LUMBER CO. 


SUSANVILLE CALIFORNIA 


LWUMVMbEE kr 


QUALITY AND SERVICE FROM A LEADING MANUFACTURER AND DISTRIBUTOR ASS 


WESTERN WOODS SOUTHERN WOODS 
Fir—Hemlock— Cedar Yellow Pine—A/.D. & K.D. 
Spruce—Ponderosa Pine Finish— Boards — Dimension 
Poles—Piling Oak Flooring —Poles—Piling 


Sales Office—600 North Capitol Way Sales Offica —Southern Finance Building 
Olympia, Washington Augusta, Georgia 


GEORGIA — PACIFIC 


min@~ Cone COMPANY 























Burtpinc Propucrs MERCHANDISER 





Windows, Doors, Millwork (continued) 


Per-Fit Products 


Per-Fit Products Corporation 
announces its new “Job-Condition” 
horizontal slider window. The win- 
dow is installed in a rough open- 
ing by nailing through the alumi- 
num flashing fins which are con- 
cealed after the exterior finish 
surface has been applied. The 
package is complete with both ex- 
truded aluminum interior trim and 
integral exterior finish trim. Per- 
Fit also announces the addition of 
a heavy extruded aluminum Glass 
Block Ventilator to their present 
line of double hung and _ slider 
windows. The new Per-Fit Glass 
Block Ventilator is available in all 
standard sizes and opening types 
for any width glass block. Write 
Per-Fit Products Corp., Dept. AL, 
1200 East 52nd St., Indianapolis 
5, Ind. 


Sectional Doors 


A new line of sectional door 
hardware has been designed by the 
Howell Manufacturing Co. This 
new hardware contributes toward 
tighter closure, smoother opera- 
tion and a reduction of installa- 
tion time. It is plus features like 
these that enable How-ell-dor to 
give you the best in overhead ga- 
rage door efficiency, says the 
manufacturer. Write Howell Mfg. 
Co,, Dept. AL, Cottman & Has- 
brook <Ave., Philadelphia 11, 
Penna. 


Horizontal Slide Window 


Metal Arts presents the latest 
addition to its line of aluminum 
building products — the Metalart 
horizontal slide window. Features 
are inside glazing using vinyl glaz- 
ing bead (this permits glazing 
without disassembling sash); - 
double interlocking meeting rails 
and vinyl weatherstripping; sash 
slides on lifetime nylon bearings; 
and both gash are operating and 
are easily removed for cleaning 
purposes, Another feature is full 
length screen held in porition by 
screen recess, thereby eliminating 
screen hardware. Integral fin pro- 
vides nailing flange. Eliminates 
need for trim in many types of 
construction. Ideally suited for KD 
operation (total assembly is inser- 
tion of 16 screws). Write Metal 
Arts Manufacturing Co., Inc., 
Dept. AL., P.O. Box 4144, Atlanta, 
7a. 
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Sliding Horizontal Window 
The Malt-A-Glide, a new hori- 
zontal window, has just been in- 
troduced by the Malta Manufac- 
turing Co. The new window unit 
lends itself to use in picture win- 
dow and light wall combinations. 
The sash is easily removable for 
cleaning or painting, and full 
weatherstripping, and assures 
homeowners of extreme weather- 
tightness; heat loss and drafts at 
sash closures are effectively elim- 
inated, says the manufacturer. To 
allow silent, easy gliding operation 
of either sash, the metal at head 
and sill is formed aluminum - 
those at the head being spring- 
loaded to provide a proper tension 
against the sash and to permit the 
sash to be removed easily. The 
Malt-A-Glide is chemically treated 
and can be installed in any type 
of wall, frame or masonry. The 
unit takes stock sizes of storm 
and screen sash. Write the Malta 
Mfg. Co., Dept. AL, Malta, Ohio. 


Etling Window 


The in-swinging Etling Window 
incorporates seven improvements 
designed to broaden its adaptabil- 
ity to builder needs and architec- 
tural trends. The window is a 
double-hung unit featuring sash 
that swing into the home for 
cleaning. The sash slide up and 
down while open, as well as closed, 
and hang suspended at any height. 

The new model is available in a 
wide range of sizes and styles, in- 
cluding picture windows with sta- 
tionary center sections flanked by 
in-swinging sash. Each is packed 
in a mar-proof carton or crate for 


easy handling and storage. Write 
Weather-Seal Inc., Dept. AL, Bar- 
berton, Ohio. 


New Sash Balance 


Pullman Manufacturing Co. has 
brought out a simple adaptation 
of its regular unit sash balance. 
Called the Lifetime sash balance, 
the only tools needed for its in- 
stallation are a hammer and 
screwdriver—sometimes a chisel. 
Each balance takes the place of 
one sash weight. Operating on the 
true proper balance principle — 
weight equal to weight—the bal- 
ance model must be selected to 
equal the weight of the sash. This 
is taken care of easily by means 
of simple tables worked out by 
Pullman so that any householder 
can weigh or measure his sash and 
specify the proper balance. In- 
stalling the new balance is simple. 
All the householder does is remove 
the old sash pulley and replace 
it with a Lifetime balance. Then 
he fastens an adaptor to the sash, 
hooks on the steel tape from the 
balance and the window works 
again. Write Pullman Mfg. Corp., 
Dept. AL, 418 Taylor Bldg. Ro- 
chester, N.Y. 


New Aluminum Door 


The all - aluminum combination 
storm-screen Duo-Dor is manufac- 
tured by the Weather-Proof Co., 
and is being retailed nationally 
through building material dealers. 
One of the outstanding character- 
istics of this door is that it is so 
easily installed that any home 
owner may do his own installa- 
tion, thereby saving money. Write 
Weather-Proof Co., Dept. AL, 1407 
E. 40th St., Cleveland, Ohio. 

(continued on page 180) 
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For the best 
Storm and Screen Door Hardware 


-™ 


With or without key locking. Fast, simple “ONE BORE” PUSH-PULL LATCH 

installation . . . just drill three %4" holes, Guaranteed quality .. . 8 million in use 
Adjustable for %" to 1%" doors, re- today. Fast application .. . just drill 
versible. one 1" hole. Easy latching spring strike, 


NO. 90 DOOR CLOSER 
Self lubricated. Enclosed 
shock absorber spring. 


NO. 80 DOOR CLOSER 
» AND CHAIN PROTECTOR 
\D With chain hold up spring. 

Self lubricated. 10 year 

gvarantee. 





IDEAL HINGES 


Plated or Stainless Stee or 
Solid Brass. Available with 
Bronze Oilite Bearings. 


Write for full description, price and delivery on these and other items. 


IDEAL BRASS WORKS, Inc. 
deal 





250 E. Sth St. o St. Paul 1, Minn. 




















PERFECT CHOICE FOR 
LUMBER YARDS 
and SMALL SHOPS! 


A MEDIUM size, wedge-adjusted planer 
which is widely used in nearly all 

phases of the wood-working industry 

Equipped with sectional feed roll, sec- 

tional chip-breaker and four driven 

rolls which permit planing pieces of 

varying thickness without danger of 

kick-back. Has built-in knife 

grinder, variable speed, in- 

stantaneous control of lower 

rolls, instantaneous mi- 

crometer control of 

pressure bar, shearing 

bar and other 

highly desirable 

features. Sturdy, 

semi-steel cast 

frame. Capacity: 

24", 26" of 30" x 

8. A real pre- 

cision, production 

machine at mod- 

erate price. Write 

for descriptive 

bulletin—No. 54. 


BUSS 


MACHINE WORKS 
238 EIGHTH ST., HOLLAND, MICHIGAN 


Buitpinc Propucts MERCHANDISER 





scoop market with New 
low-priced Power Sprayer 


eusier with new 
wer Spraye! 


% mpact 12-gal. 
tively spray poet 
\illers. 


di 
ricides, 
whitewash, at 


} type 
ts, silicone 
pain Latest ty pe 8 


nationally advertised 


Model 353 Capitalize the competitive edge 
the new Paragon Model 353 Power Sprayer can 
give you. New power and economy. Advanced de- 
sign. New coverage and adaptability for spraying 
water-base paints, white wash, waterproofing com- 
pounds, insecticides. 


Pump: brass-cylinder, piston-type, rugged, dur- 
able, never submerged. No pulsation! Gun: 
adjustable .. . mist or stream. Agitator: double- 
bladed... keeps solution mixed and cleans strainer 
at every pump stroke. Tank: easy to fill and 
clean. Power: 34 HP 4-cycle gasoline engine, (or 
electric motor). 


No. 1 6-gal. Paragon has same features as the 
larger Paragon Hand Sprayers .. . is ideal for 
water paints, cement coatings, white wash, etc. 
Equipped with 5-ft. special spray hose, 5-ft. spray 
pipe in two sections, 3 spray nozzles. 


Show and Sell 
The Complete Line 


Display the com- 
plete line of Para- 
gon Hand and 
Power Sprayers for 
plus profits in 1954, 
Ask for catalog and 
free advertising 
helps, naming your 
jobber. 


THE CAMPBELL-HAUSFELD COMPANY 
57 State Street . Harrison, Ohio 


CAMPBELL-HAUSFELD 
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Windows, Doors, Millwork 


Folding Doors 


Spacemaster folding doors are 
moderately priced but have the 
same strength and rigidity as fold- 
ing doors used for commercial ap- 
plications. Made by the manufac- 
turers of Modernfold folding doors, 
Spacemaster has a steel frame 
with double action hinge plates 
top and bottom, and is covered 
with a washable viny) fabric. It is 
available in one neutral color and 
in three opening widths and two 
heights to fit the majority of clos- 
et and door opening dimensions. 

It’s being sold in complete pack- 
age units to lumber dealers and 
can be installed easily by home 
owners or builders in only 10 min- 
utes time. Write New Castle Prod- 
ucts, Dept. AL, New Castle, Ind. 





New Alumatic Products 


Alumatic Corp. of America will 
introduce several outstanding new 
products including a completely 
redesigned Roya! aluminum door 
and a new three-channel combina- 
tion storm-screen window. This 
will be a companion item to Alu- 
matic’s successful three-track de 
luxe window. Completely re-de- 
signed Royal door will be one inch 
thick to provide added strength, 
and will feature an attractive 
knob-type latch. Many other fea- 
tures have been added including a 
hidden hinge assembly. 


To answer demands for a com- 
petitive three-track window, Alu- 
matic will unveil a new Alumatic 
three-channel combination win- 
dow. It will incorporate three full 
channels for true self-storage and 
an ingenious insert removal prin- 
ciple. The frame of this window 
will be assembled in one piece for 
easy installation. This companion 
to the Alumatic three-track de 
luxe window is intended for the 
price-conscious buyer. Write Alu- 
matic Corp. of America, Dept. AL, 
2081 S. 56th St., Milwaukee, Wis. 


Two New Louvers 


Two outstanding new stationary 
louvers are now being manufac- 
tured by the Louver Manufactur- 
ing and Supply Co. Both models, 
the series 100 flush type, and the 
series 200 recessed type are made 
of rustproof, lifetime heavy-gauge 
aluminum. They are designed to 
afford maximum ventilation and 
weather protection. Features in- 
clude all-aluminum screens com- 
pletely installed, smooth mount- 
ing flashings of generous width 
for faster, easier installation and 
tight tab-fold seams which elimi- 
nate welds and give greater rigid- 
ity and overall strength. Both 
models are available in a wide va- 
riety of sizes to fit openings from 
8”x8” to 30”x24”. Write Louver 
Mfg. & Supply Co., Dept. AL, 5807 
West 36th St., Minneapolis, Minn. 

(continued on page 182) 
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TANNEWITZ oot: 


for Swing Saws 
SaYveCe ee 


Free Trial 


R 





in the service of 


~ 
LUMBERMEN 





OR 














Specialists in protection for the 
wy 


@ professional safety engineers. 


@ more than 90 branch claim offices 
coast to coast and in Canada. 





Substantial dividends hove been returned to policyholders since organization in 1912. | 


% 
ALIFORNIA 


SUGAR & WESTERN 
-PINE AGENCY, INC. 


#1] MONTGOMERY ST. 
SAN FRANCISCO, CALIFORNIA 











© for Asbestos Siding 
© for Lap er Bevel Siding 
© for Wood Shingle Siding 


Save applicating time and money, 

add to appeorance and durability! 

Kokomo Korners simplify fitting, 

eliminate split siding and planing 

or cutting at corners. All corners are made of 
lumi A plete line of corners for asbes- 

tos siding to match every manufacturer's line. 

For complete details and free samples write— 





BUGHER MANUFACTURING CO 
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A Box Seat and All Expense Trip to 
Indianapolis 500 Mile Auto Race in 


1. An airplane round trip ticket to Indianapolis! 


2. A box seat at the 500 Mile Indianapolis 
Memorial Day Speedway classic, the biggest 
single sporting event in the world! Seats are on 
the best position on the track... in brand new 
Grandstand B at the end of the straight-a-way 


IT’S EASY TO WIN! HERE’S WHAT YOU 3. Finest accommodations at one of the wie 


hotels in Indianapolis and excellent meals includ- 
ing a special banquet on the night of the race. 


4. A trip to Connersville, Indiana, by special bus 
for a tour through the American Kitchens plant! 


Just think .. . to win this wonderful round 
trip to the fabulous 500 mile race, all that 
you, as a dealer, have to do is meet a very 
low merchandise quota and carry on the 
promotional activities you would normally 
do anyway! 

So don’t wait! Contact your American 
Kitchens distributor today to get com- 
plete details about the great “RACE FOR 
RICHES” contest and file your entry form. 

Get an early start and 
you'll be “‘off to the 
races’’ on Memorial Day! 


MAIL TODAY! 


American Kitchens Division, Dept. AL-154 
AVCO Manufacturing Corp., 
Only American Kitchens has all these big profit sales-winners: Connerevitio, Inds 


: : ‘ j E . Please have my nearest distributor contact 
® Body-contour design for easiest work- larger sink bowl with no dirt-catching me with full information about the Ameri- 
ing comfort * Smooth surfaces with ledge * Tops of stain-resistant lifetime can Kitchens “Race for Riches” Contest 
no dirt-catching handles * Drawers vinyl * The American Kitchens Roto- , 
rounded and seamless that clean as ‘Tray Dishwasher © Red Demon gar- 
easily as wiping out a bowl. © 15%  bage disposer. 








Name 
Addressa__ . aes 
City. ; Zone State 


AMERICAN KITCHENS DIVISION Aveo) CONNERSVILLE, INDIANA 


ButLpInc Propucts MERCHANDISER 





Windows, Doors, Millwork (coninvea) 


Breezemaster 


The Breezemaster 605 unit is a 
completely self contained unit of 
the awning-type designed primar- 
ily for porch and breezeway en- 
closures. Each vent may be op- 
ened and closed separately. The 
screen is set permanently in place 
and is aluminum mesh. Both sash 
and frame are of clean Ponderosa 
pine 14%” in thickness. The Breeze- 
master is available in one, two, 
three or four sash units, and in 
the four sash with lower panel 
unit. Each unit is made in three 
widths. Write Angel Novelty Co., 
Dept. AL, 340 Broad St., Fitch- 
burg, Mass. 


Multiple-Use Window 


Announcement of a new Bilt- 
Well awning window for multiple 
use was recently made by the Carr, 
Adams & Collier Co. The new awn- 
ing window emphasizes horizontal 
lines and extreme flexibility. Win- 
dow unit is versatile, practical and 
economical. Combining hardware 
that is especially designed yet sim- 
ple in construction with complete 
weathertightness, the new window 
operates with ease. Windows may 
be used fn a variety of ways to 
make pleasant, attractive window 
installations. They may be grouped 
together or used singly as swing 
out awning windows, swing in 
hopper units, or stood on end as a 
casement unit. Builders and home- 
owners alike will discover their 
flexibility in using them in rib- 
bons, stacked, or in combination 
with fixed or picture window units. 
Their use is practically unlimited. 
Write Carr, Adams & Collier Co., 
Dept. AL, Dubuque, Iowa. 
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Casement Window 


Two new windows are an- 
nounced by the Ceco Steel Prod- 
ucts Corp.—a storm and screen 
unit and an aluminum casement. 
The new casement is manufactured 
from lifetime extruded Z-shaped 
aluminum alloy sections having a 
5/32” web. The windows need not 
be painted. Neutral in color, they 
blend harmoniously with any sur- 
rounding color and any style of 
architecture. The combination 
storm and screen unit, also engi- 
neered in extruded aluminum, is 
designed for the Ceco-Sterling 
prime window. It permits ventila- 
tion control to any degree. Being 
self-storing, this unit eliminates 
taking down and putting up 
screens and storm windows. The 
panels are easily removed for 
cleaning from inside the house. 
Write Ceco Steel Products Corp., 
Dept. AL, 5601 W. 26th St., Chi- 
cago 50, Il. 





New Line 


The Hough Shade Corp. intro- 
duces both a new lower-cost line 
of Ra-Tox Folding Doors, and a 
distinctive new woven wood fabric. 

The new line is made of a sliced- 
flat, stain-finished wood fabric in 
a comprehensive selection of col- 
ors. They include dawn white, 
nut brown, autumn gray, harbor 
blue and Dutch yellow, in addition 
to the almond (natural) stain fin- 
ish which has previously been 
available. The new wood fabric, to 
be known as the Fashionfold 
weave, combines wide and narrow 
slats in a pattern that empha- 
sizes the folds of the door. The 
Hough display will feature ward- 
robe closet applications of Ra-Tox 
doors. Write The Hough Shade 
Corp., Dept. AL, 1026 Jackson St., 
Janesville, Wis. 


Hollow Metal Doors 


A line of 15,” heavy-duty com- 
mercial hollow metal doors and 
frames has been developed by 
United Steel Fabricators, Inc., pro- 
duced with a baked enamel or 
prime coat finish or in stainless 
steel. They are manufactured in 
three styles: full flush type, with 
an opening for glass, and with 
stamped louvres or slat-type louvre 
unit inserts. The doors feature an 
innerweld construction which per- 
mits reduction of dead weight. The 
full flush design is without stiles or 
center panels, and each’ face sheet 
is formed on the edge and welded 
internally the entire height of the 
door. These doors are manufactured 
from stainless steel or from 18 
gauge, cold-rolled, stretcher-leveled 
sheet steel. Except for material the 
construction is identical. The doors 
are reinforced for surface-applied 
hardware. Frames are made from 
14 gauge hot rolled or stainless 
steel, with mitre corners arc weld- 
ed inside and the jamb members 
mortised and reinforced for hinges 
and lock strikes. All frames have 
six adjustable masonry “T” an- 
chors and foot angles. Write 
United Steel Fabricators, Inc., 
Dept. AL, Wooster, Ohio. 


ete 


— 


Overhead Sectional Door 


The Keystone, a new overhead 
sectional garage door, has just 
been introduced by the Calder 
Manufacturing Co. The company 
has eliminated certain ustly feat- 
ures chat do not affect the life or 
operation of a garage door. Key- 
stone doors are made in two popu- 
lar sizes, permitting the use of eco- 
nomical wood cuts and quantity 
assembly line production. High 
grade materials and the basic feat- 
ures of a durable, fine-looking door 
are retained, Write Calder Mfg. 
Co., Dept. AL, Lancaster, Penna. 

(continued on page 184) 
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Spraying by Plane 
Our Future Crop of Timber 


INSURANCE 
FOR YOUR FUTURE NEEDS OF 


@ HARDWOODS 
@ WHITE PINE 
@ HEMLOCK 


DEFEND YOUR TRADE with 


MENOMINEE INDIAN MILLS 


Neopit, Wisconsin 





Air-dried QUALITY LUMBER  Kiln-dried 








Reduce Delivery Costs 
and Speed up Deliveries 


Load or Unload a Load 
or Half Load at a Time 
Complete Beds Shipped KD 


Easy Assembly & Mounting 
Write, wire or phone for Cotelog ond Prices 


The R-B COMPANY 


1921 Guinotte 
KANSAS CITY 1, MO. 


Buttpinc Propucts MERCHANDISER 











Youll sell more 
Gaens td OF. 


IF YOU STOCK THESE 


TWO NATIONAL FAVORITES! 
Wisconsin Anight 
FLUSH DOORS 


BIRCH — LAUAN — GUM 
and TERRIFIC BIRCHINA 


Show Wisconsin Knight doors 
and you'll sell Wisconsin 
Knight doors! They'll please 
your customers and _ satisfy 
your customers! We offer a 
full line of better-built, beau- 
tiful doors. Contact us now 
for full particulars! 


covered with 


ashon) 


Fashion Leader Among Folding Doors! 


Here it is, the spectacular new 
door that brought folding 
doors out of the luxury class 
and made them perfect for all 
installations! Beautiful fabrics 
(approved by Good Housekeep- 
ing), smoother glide, lower 
cost! Stock Wonder-Folds for 
faster sales through the year! 

















5 COLORS! Ask for Free Swatch of Fabric Samples! 
GET THE. FULL FACTS NOW! 
DISTRIBUTORS: 

Write, wire, phone for the complete stery. 


RETAILERS: 
Ask for name of your jobber. 


WISCONSIN DOOR CO. 


TExas 4-8008 
10101 Lyndon Ave Detroit 














Sells On Sight! 


READYBUILT FIREPLACE 


(Reg. U. 8. Pat. OF.) 


Hundreds of dealers coast to coast 
find the beauty, warmth and cheer of 
@ READYBUILT Fireplace on display 
wins customers—and results in quick, 
sure sales! Large variety of attractive 
models in brick, stone and wood 
available—to suit any individual taste 
or any style home—for use with gas 
or electricity! Furnished complete, 
ready to be installed. Shipped any- 
where. Write for catalog and dealer's 
propositions. 


The Readybuilt Products Co. 


Dept. Al, 
1709-23 McHenry St. Baltimore-23, Md. 








( Here's the one that \ 
WON'T SHRINK 


This modern plastic in 
powder form makes 
lasting repairs in tile, 
wood or plaster. Pays 
dealers a bigger profit. 


WiLL NOT SHRINK SELLS BETTER because 








STICKS AND STAYS pity it WORKS BETTER. 


Most dealers report: 

“Our sales of Dur- 

ham's Rock - Hard 

Water Putty keep 

doubling, year after 

year.” What's more, 

Durham's Rock- 

Hard Water Putty 

gives you by far the 

best profit-margin on 

any product of this 

nature. Use it yourself, and you'll quickly 
see why it sells so fast, and repeats so regu- 
Jarly. Many patching materials may shrink 
fall out or chip off. Durham's Rock-Hard 
Water Putty does not shrink. Absolutely 
not. It sticks and stays put. You can saw or 

chisel it, paint or polish it to a velvet smooth 
finish. Easy to use. Keeps indefinitely. So 

economical. Just mix with water as 

needed. * Packed twelve 1-lb. cans or six 

4-1b, cans to case. Keep some of each on dis- 
lay. Available in 25, 50, 100-lb, drums for 
ndustria) users. Order from your jobber. 


The PLASTIC Repair Material 
in POWDER Form 





Windows, Doors, Millwork (continued) 


OVERHEAD DOORS 


Overhead Garage Doors 


A colorful new folder describ- 
ing the latest trends in decorator 
motifs for garage doors has just 
been released by the Frantz Manu- 
facturing Co., makers of wood sec- 
tional and rigid overhead-type ga- 
rage doors and hardware. The 
folder describes a complete line of 
decorative rosettes now available 
from Frantz which can be applied 
to virtually any type of modern 
garage door at modest cost to im- 
prove its appearance. They can 
also be applied to garage and home 
entrance doors to harmonize with 
modern decorator-door treatments. 
The rosettes are available in a va- 
riety of patterns and sizes to fit 
various panel dimensions of over- 
head-type door styles in general 
use. They are made of wood and 
come unpainted. Write Frantz 
Mfg. Co., Dept. AL, Sterling, Ill. 


Do-It-Yourself Windows 


The Brown-Graves Co., Akron, 
Ohio, is conducting concentrated 
dealer and consumer announce- 
ments on the adaptability of Bee 
Gee windows to the do-it-yourself 
market. This modern all-wood win- 
dow is available in more than 170 
styles and sizes of casement, pic- 
ture and corner picture windows— 
specially designed as a completely 
assembled unit—ready to set in 
the wall. Each unit consists of 
frame; fitted sash, factory-glazed; 
bronze screens and all hardware 
installed at the factory — ready 
for one man to install in a matter 
of minutes. Write Brown-Graves 
Co., Dept. AL, Akron, Ohio. 


Awning and Double-Hung 
Windows 


Features of the R.O.W. Sure- 
Lok awning type windows include: 
smooth and easy operation; posi- 
tive locking; contemporary sty]l- 
ing; neoprene weatherstripping; 
night ventilation; 100% air circu- 
lation; and freedom from rain 
damage. R.O.W. high-lite gliding 
windows are said to have the fol- 
lowing features: sill metals of 
heavy extruded aluminum are 
straight-track-designed to elimi- 
nate wear and air leakage; they 
are removable for cleaning or 
painting inside the house; easy 
operation has been achieved by re- 
ducing the contact or friction 
area at the sill. Windows are now 
available in quantity. They are 
made in a full line of sizes. Write 
R.O.W Sales Co., Dept. AL, 68 
Academy Ave., Ferndale 20, Mich. 


Garage Door Hardware 


Richards - Wilcox Mfg. Com- 
pany’s perfect balance No, 199 
hardware is a basic set, construct- 
ed of top quality materials, with- 
out added luxury accessories. The 
hardware puts the convenience of 
a modern, overhead garage door 
into the budget of Mr. Average 
Man. You can install this hard- 
ware on any stock commercial door 
or, for greater saving, construct 
your own door. A standard seven 
foot door requires only nine 
inches of headroom maximum, 
side-wall clearance is 2142”, and 
when you open the door it extends 
back into the garage only 50”. 
Each set is equipped with a spring 
stabilizer for an easy, floating ac- 
tion. Pivots are made of scienti- 
fically hardened steel, have an ex- 
tremely hard, wear resistant outer 
surface and tough load resistant 
cores. Write Richards - Wilcox 
Mfg. Co., Dept. AL, Aurora, III. 


Window Control Springs 


Jiffy Springs are made of spe- 
cial hard spring bronze—6” long 
and 11,” wide (also available 1144” 
for narrow sash). No tools — no 
mortising —- no fitting — no nails 
— no screws. No wear on sash or 
jamb. Reduces drafts, tightens 
windows, stops rattles. Saves time 
and money in construction and re- 


(continued on page 186) 
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DURABLE 


Low Cost 


FARM 
BUILDINGS 


with J. NEILS 
TREATED POLES 


— ae" 


Ry 


More and more of your cus- 
tomers are asking about 
treated pole frame construc- 
tion because it costs less... 
lasts longer. Treated Lodge- 


pole Pine from J. Neils is the 
answer to their needs and to e 


increased sales for you... 
J. Neils poles are straight, 
strong—selected from our 
own timberlands...and treat- 
ed (penta or creosote) in our 
own plant. Mixed cars can 
include poles with treated or 


untreated lumber. Write for & LIBBY, MONTANA 


information. 


LUMBER COMPANY 


MILL AND TREATING PLANT 
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You'll find it 
profitabie 


to Sell Stewart 
Nationally Advertised 
Products 


Stewart products are 
good selling items for 
building supply dealers 
because they are al- 
ways in demand. If you 
are not getting your share of this 
business, write for literature and 
get acquainted with the Stewart 
line. Dealers everywhere are mak- 





Chain Link Wire Fence 





WHY WASTE § MOVING RR CARS 
BY YESTERDAY’S METHODS ! 


Takes only one man— 

any man — with a 

SILENT HOIST Electric- 

Driven Capstan Car 

Puller, to move 1 to 20 

cars bulging with build- 

ing supplies! No groan- 

ing, no sweating, no 

back-breaking...no in- 

juries, no truck break- 

downs, no downtime 

losses! Engineered to 

work in the worst 

weather, heat, or cold, 

it serves for years and 

years without oiling or other attention... and it 
costs so little! You'll be amazed how it boosts 
production and profits. You'll wonder how you 
ever got along without it. Join the hundreds of 
users who swear by the SILENT HOIST Car Puiler. 
Write today for Bulletin No. 64A, 





SiLent Hoist & CRANE CO 








ing extra profits through the sale 
of Stewart products. Write for 
catalogs today. 



















































































i} Pick 
Other Settees, Flagpoles ne 


Steel Fol 
Stewart ‘“—_ 


Money 


Bronze Pi le 
Makers ee Vengee 


Wire Window 
Guards 


THE STEWART IRON WORKS CO., INC. 
2151 Stewart Block, Cincinnati 1, Ohio 
Experts in Metal Fabrications Since 1886 


Ae 
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IRON and WIRE 


FENCES 


keep your EYE 
on: ¢lean, 


Licag to 


profitable 


Know the reasons why 
genuine Pressure 
Treated Wolmanized * 
Lumber outsells the 
field two to one. Write 
for this free 

booklet. 


American Lumber 
& Treating Co. 
1673 McCormick Bidg., Chicago 4, iil. 


Branch Offices in Boston, New York, Baltimore, 
Jacksonville, Fle., Little Rock, Ark., Los Angeles, 
San Francisco, Seattle and Portland, Ore, 
Cay) 


Welmenized is a registered trodemeork of 
4 


American Lumber & Treoting Co. 
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Picnic Table Frames 
that get the 


REPEAT ORDERS 


For lumber dealers . . . you 
supply your own lumber; we 
supply the steel frames. 


Repeat business from other 
dealers and distributors is our 
best testimonial, 


You want the original . 
the table that has proved 
satisfactory — not a cheap 
imitation. 


Start now! Ask your distrib- 
utor — or write; 


HEYER SALES CO. 











MARCH OF DIMES 


FIGHT 


INFANTILE 
PARALYSIS 


IANUARY 2-31 











Windows, Doors Millwork (continved) 


placement. Jiffy Springs are fitted 
between edge of the sash and the 
jamb, allowing from 1%” to 3/16” 
clearance. This provides a constant 
pressure which holds the sash 
firmly in any position but still 
permits raising and lowering with 
minimum effort. In replacement 
installations, there is no need to 
remove cid broken cords or 
dropped sash weights. Packed 24 
pairs to counter display box, re- 
tails for 30¢ per pair. Write Leid- 
gen Specialty Co., Dept. AL, 
Oconomowoc, Wis. 


Folding Door 


The Wonder-Fold Door manufac- 
turers announce several improve- 
ments in the door. First, the over- 
head track is now one-piece ex- 
truded aluminum. The runners 
which slide in the track are of 
molded nylon plastic, for longer 
life and quiet operation. The 1954 
model also has a snap-catch for 
securing the door in a closed posi- 
tion when desired: a metal insert 
in the lead fold for “non-sway,”’ 
sturdy action; a soft plastic lead 
edge molding to protect the door 
and jamb against slamming; and 


Related Building Materials 


=!) 
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Aluminum Frameless Screen 


Columbia Mills is producing 
efficient, inexpensive all-aluminum 
window screens; and they won't 
stain the house. These Columbia- 
matic frameless screens are in- 
stalled from the inside. Three 
screws in the top inside window 
frame do the trick. The screen then 
slides smoothly onto the screws 
and is anchored at the bottorn with 
an exclusive tension lock-lever. 
Screen is always held at perfect 
tension because a spring is built 
right into the bottom rail. This 
spring keeps track of any slight 
bulging or sagging and automatic- 
ally takes up the slack, insuring 
you a tight, insect-proof fit all sum- 
mer long. One flick of your wrist 


more folds per door width. Write 
Wisconsin Door Co., Dept. AL, 
10101 Lyndon Ave., Detroit 38, 


4 


Overhead Doors 


Cam closing action for overhead 
type doors, made by Barber-Col- 
man Co., assures superior weath- 
er-tight, rattle-proof qualities plus 
finger-touch ease of operation in 
Barcol Overdoors. This device 
presses both sides of the door firm- 
ly and evenly against the stops at 
the end of the closing stroke 
pulls all sections back simultane- 
ously at the beginning of the open- 
ing stroke, positively eliminates 
sticking, and frees the door for a 
smooth, effortless rise. Write Bar- 
ber-Colman Co., Dept. AL, 120 
Mill St., Rockford, III. 





and the tension lever releases 
screen from the bottom, making it 
easy for you to swing screen away 
from the house for window-sill 
dusting and window cleaning. 

The screens themselves are fine 
14x18 Alclad aluminum mesh 
and very good looking! They can- 
not rust or stain your house—and 
have a special way of making your 
home look well-groomed, inside 
and out. Write Columbia Mills, 
Inc., Dept. AL, 101 Park Ave., 
New York 17, N. Y. 


Aluminum Screening 


Alabama Wire Co., Inc., has de- 
veloped Metal- Mesh aluminum 
screening. It meets every require- 
ment of the National Bureau of 
Standard’s Commercial Standard 
138-49. This includes the newest 
revision in this standard indicat- 
ing that aluminum wire cloth must 
be coated after weaving. The 
main feature of the aluminum 
screening, one which assures 
quality, is that every roll is guar- 
anteed to give satisfaction. Write 
Alabama Wire Co., Inc., Dept. AL, 
P.O. Box 562, Florence, Ala. 


(continued on page 188) 
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Ce EASTERN SALES OFFICE: 228 N. La Salle St., Chicago 1 


sie 


Manufacturers of California Redwood 
e Dependable Quality 
e Dependable Shipment 





J 














TWIN HARBORS LUMBER COMPANY 


Aberdeen, Washington 


Manufacturers and Distributors of all 


WEST COAST WOODS AND SHINGLES 
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PICKET 
CUTTER 


Turn those odds and ends of lumber into pickets— 
and profits! The Schubert Picket Maker points 200 
to 250 pickets per hour . . . smooth firish . . . adjust 
able for width. Light-weight and portable (38 lbs.), 
yet rugged and durable for years of service. Anyone 
can operate .. . prompt delivery. 


Write Us For Complete Information! 





H. A. SCHUBERT CO. 


Burtpinc Propucts MERCHANDISER 





BEECH - Oak - PECAN 


NOFMA Certified 


We presently have large stocks of BEECH and 
PECAN in all grades, available for prompt shipment. 


PECAN FLOORING is particularly suitable for 
INDUSTRIAL CONSTRUCTION, GYMNASIUMS, 
SKATING RINKS, and at the same time is a MAG- 
NIFICENT floor for HOMES. 





Substantial savings by use of either BEECH of 
PECAN, 


OBTAIN OUR PRICES 





MOBILE RIVER SAW MILL CO., INC. 


Mt. Vernon, Alabama 





CONSUMERS 


~ 


FOR REPAIRING 
HAIR-LINE CRACKS, HOLES 
IN PLASTERED SURFACES 

For pre-painting preparation—the 
smooth way to ‘‘crack-proof” plaster 
walls, seal open joints and cracks in 
woodwork, fill nail and screw holes, 
smooth rough wallboard, cover checks 
end knots in wood. Can be sand- 
papered to velvet finish. Will not shrink 
or fall out. Available in 1, 5 Ib. cans; 
100 Ib. drums; 300 Ib. drums. 


Order from your wholesaler. 
CONSUMERS GLUE '\CO. 


N. HADLEY $1 $7. LOUIS 6, MO 











CASH IN 


RED CEDAR CLOSET LINING 


PACKAGED 
FAST-MOVING 


Nationally 
A duertised 
BROWN’ 


SUPERCEDAR 


Guaranteed 90% Red Heart-100% Oil Content 
Our national advertising annually produces thous - 
ands of customer inquiries which are turned over 
to our dealers for follow-up. Here is an active 
market for cedar closet lining. Brown's SUPER- 
CEDAR is a fast-moving, 

profitable item and is 

produced by the largest 

and oldest experts in 

the business. Sold only 

through leading jobbers 

and millwork distribu- 

tors. 


Write for Builders Folder and Consumer Booklet 





PRODUCT OF 
GEO. C. BROWN & CO., Inc. 
GREENSBORO, WN. ¢ ‘ 


LARGEST MANUFACTURERS OF 


AROMATIC RED CEDAR IN THE WORLD 








Related Building Materials (continues, 


Translucent Panel 


Spun Lite is the only corrugated 
glass fiber reinforced translucent 
panel, available in lengths up to 
100 feet, states the manufacturer. 
Spun Lite run to 52” wide and in 
lengths up to 100 feet, the corru- 
gations running the width of the 
panel, 

Spun Lite can be rolled for ship- 
ment and ease of handling. Indus- 
trial side lighting and sky lighting 
can be installed with a minimum of 
overlaps. Write Spun Lite Corp., 
Dept. AL, 3788 N.W. 52nd St., 
Miami, Fla. 


Sliding Door Guide 

Versatile Kennaguide guides 
single and by-passing doors of all 
thicknesses without the need for 
saw kerfing. Kennaguide is said to 
be adjustable to guide all doors 
without noise or damage. The 
guides screw directly to the floor. 
Made of molded nylon, Kennaguide 
is quiet and durable. Write Ken- 
natrack Corp., Dept. AL, Elkhart, 
Ind. 


Translucent Panels 


Press molded Structoglas, the 
shatterproof and safe translucent 
polyester glass fiber building pan- 
els, are being used by leading 
builders to emphasize horizontal 
lines and create an illusion of 
depth to rooms. Easily sawed and 
nailed, press molded Structoglas 
possesses structural strength, and 
needs only light conventional fram- 
ing. Now with standard molding 
and closure strips, installation is 


Jonuary Il, 


speeded, further reducing instal- 
lation costs. Write International 
Molded Plastics, Inc., Dept. AL, 
Cleveland 9, Ohio. 





Shower Door Panels 


Shower door panels providing 
maximum safety as well as beauty 
are now available from Alsynite 
Company of America. Series 300 
flat, extra-rigid panel is designed 
exclusively for shower doors and 
tub enclosures. Heavier than 
standard - weight Alsynite, but 
more translucent, these new pan- 
els weight approximately 11 oz. a 
sq. ft. and are .09” thick. Stock 
sizes are 32”x60” and 24”x66”, 
with smaller sizes available at no 
extra cost and larger panels avail- 
able on order. Five new pastel col- 
ors have been developed — mist 
white, mist blue, mist pink, mist 
yellow and mist green. Write Al- 
synite Co. of America, Dept. AL, 
San Diego 9, Calif. 
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Foundation Vent Grille 


The new cast aluminum Mack- 
lanburg-Dunean foundation vent 
grille is equipped with an adjust- 
able shutter. During winter the 
shutter may be pulled closed and 
locked to keep out cold air from 
under the house. In summer the 
shutter can be easily pushed open. 
A wire screen back of the alumi- 
num mesh keeps out insects. Made 
to fit standard 8”x16” foundation 
vent openings in brick or concrete 
construction, the new foundation 
vent grille is available three ways 
—plain grille, grille and screen, 
and grille, screen and shutter. It is 
easily adaptable for use as a corn- 
ice ventilator. Write Dept. H-AL, 
Macklanburg - Duncan Co., Box 
1197, Oklahoma City, Okla. 
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Quality production from one of Oregon's 
finest Pine stands. Inquire today! 














ANACONDA 
COPPER 


MINING COMPANY 


Manufacturers of Band Sawn 
@ NORTH CAROLINA PINE 
@ SOUTHERN HARDWOODS 
@ CYPRESS 


@ END-MATCHED ; 
PINE, OAK, MAPLE and GUM 
FLOORING 





Lumber Department 


BONNER RS 
MONTANA meet gan 


MILEY, SOUTH CAROLINA 
ONE OF THE OUTSTANDING OPERATIONS OF THE SOUTH 
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WESTERN WHOLESALERS 
TAKE THE WORRY OUT 
OF LUMBER BUYING 


Your Western Wholesalers are “set up” for 
service. With many long-established mill con- 
tects, knowledge of mill's specialties, resources, 
manufacturing and shipping facilities and o 
thereugh understanding of buyer's require- 
ments, the leading Western Wholesalers below 
can help you teke the werry ovt of your lum- 
ber buying. Tell them your needs. Let them 
supply your complete requirements. 





Duncan Lumber Co., Inc. 
818 Securities Bidg., Seattle 1, Wash. 
Specializing in Pir Gutter, all sizes and patterns 





Morrill & Sturgeon 


Lumber Co. twa WARE OF QUALITY 
YEON BLDG., PORTLAND, ORE. 


WALES LUMBER COMPANY 


OLD NATIONAL BANK BUILDING 
SPOKANE - - - WASHINGTON 











VAN VALER LUMBER COMPANY 
Radic Central Bidg., Spekane 4, Wash. 
Phone: TEmple 1092 





WESTERN WOODS, INC. 
715 Spokane & & Bidg., Spokane, Wash. 
WHOLESALERS — ALL W.P.A. SPECIES 
Riverside 7149 TWX: $P-104 








CONIFER LUMBER SALES 


Distributors o West Coast 
Coniferous Tree Products 


P. O. BOX 385, TOWN & COUNTRY STATION 
SACRA/AENTO, CALIFORNIA 
TWX $C270 PHONE !Vanhoe 9-7655 


Carl E. Soderberg Lbr. Co., Inc. 
1120 Old Net! Bk. Bldg. Spokone 8, Wash. 
PINE SPECIALISTS 
Tkmple 1448 Teletype $P-178 


CURTIS LUMBER COMPANY 
700 PITTOCK BLOCK, PORTLAND 5, ORE. 
FOREST PRODUCTS 
Telephone: AT 6591 Teletype: PDST2 
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CONVENTION SESSIONS 


(begins on page 56) 


the first roorning session. 

An early-bird breakfast opens 
the second day, E. R. Woolridge, 
vice - president, presiding. Vice- 
president E. R. English presides 
for the second assembly, at which 
the Keep Virginia Green contest 
awards will be presented; Everett 
B. Wilson, NRLDA, will moderate 
a management conference; the 
dealer forum will discuss sales and 
customer relations, personnel and 
more profitable operations. A sec- 
ond session of the management 
conference is scheduled for after- 
noon. 


Wisconsin 


“Keep Alert to Business Trends”’ 
is the slogan of the Wisconsin Re- 
tail Lumbermens Association for 
its 64th annual convention at the 
Milwaukee auditorium, February 
16-18. 

Frank E. “Pappy” Noel, Pulit- 
zer-prizewinning AP correspond- 
ent who was a Communist captive 
in Korea, will speak on “Design 
for Domination.” James C. Downs, 
Jr., Chicago, business analyst, is 
another speaker. 

Otto Lieber, Jr., president, Lie- 
ber Lumber Co., Neenah, the first 
Wisconsin dealer to stage a do-it- 
yourself show will discuss the de- 
tails of his successful show. 

E. D. Fitzpatrick, Allied Build- 
ing Credits, Milwaukee, will talk 
on installment selling; William M. 
McGovern, Northwestern Univer- 
sity, and Joseph F. Leopold, tax 
authority, are other scheduled 
speakers. The customary social 
events are being planned for Wis- 
consin members and wives. 


Michigan 


The 65th annual convention of 
the Michigan Retail Lumber Deal- 
ers Association is set for Febru- 
ary 2-3-4 in Grand Rapids. The 
new secretary-manager, Donald J. 
Moe, is arranging for his first 
gathering some streamlined busi- 
ness sessions with sales highlights 
dominating the presentations. 

Speakers include Phil Creden, 
Edward Hines Lumber Co., Chi- 
cago; Robert Russell, HOME 
Maintenance and Improvement 
magazine, Chicago; Edward Gavin, 
American Builder; Don Brann, 
Easi-Bild Pattern Co. Each expert 
in this panel will talk from his par- 
ticular field, followed by questions 
from the floor. 

A top management breakfast 
clinic is also programmed. Russell 
Nowels, Rochester, prominent 
Michigan lumberman and active in 
NRLDA activities, will moderate 
the clinic on cost factors in oper- 
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ation and functions of the 
NRLDA’s newly -instituted cost 


survey in obtaining better opera- 
tional coordination. 


Middle Atlantic 


The program at presstime is in- 
complete for the 62nd annual con- 
vention of the Middle Atlantic 
Lumbermens Association at Chal- 
fonte-Haddon Hall hotel, Atlantic 
City, February 3-4-5, but the 
theme will be “Marketing, Mer- 
chandising, Selling and Training.”’ 

In an elaborate pre-convention 
mailing piece, the MALA sent ev- 
ery exhibitor a complete conven- 
tion plan and invited them to meet 
with their dealer customers at the 
business sessions. 


Western Pennsylvania 


Management, merchandising and 
do-it-yourself promotion is the 
triple theme of the 47th annual 
convention of the Lumber Dealers 
Association of Western Pennsyl- 
vania at the William Penn hotel, 
Pittsburgh, February 3-4, secre- 
tary-manager R. F. McCrea an- 
nounced. 

V. L. Smyers, Smyers Planing 
Mill Co., DuBois, will deliver his 
president's message. Talks the 
first day include “Your Customer’s 
Confidence,” by W. H. O’Brien and 
“Open - end Mortgages,” Saul 
Fromkes, City Title Insurance Co., 
New York City. 

A forum of wholesalers and re- 
tailers has been planned for the 
second day, followed by a lunch- 
eon at which the Pittsburgh whole- 
sale associations will be hosts to 
the retailers. 


Other Conventions 


Programs were not complete for 
other conventions this month but 
highlights of some of them have 
been made available for American 
Lumberman’s convention issue. 

Oliver P. Vickery, San Francis- 
co exporter-importer, is being 
brought back to repeat his talk, 
“My Moscow Invasion,” at the Ne- 
braska Lumber Merchants Associ- 
ation convention in Omaha, Feb- 
ruary 24-25-26, at which there will 
be 140 exhibits. William B. Alex- 
ander, Oklahoma City, will be fea- 
tured speaker at the 70th annual 
convention of the Indiana Lumber 
and Builders’ Supply Association, 
Indianapolis, March 2-3-4; this 
talk is alsc being repeated by pop- 
ular demand. 

An exhibitor-dealer luncheon, a 
breakfast meetng for top manage- 
ment of lumber and building mate- 
rial firms and the annual short 
course luncheon for former stu- 
ents are other Indiana events. 
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ACOUSTICAL TILE NAILS 
+ designed the job 


er 


When installing acoustical tile choose a 
job-designed nail that combines ease of 
application with these special features: a 
head end which allows the nail to be 
driven home without damaging the tiles 
...@ collar which holds the tiles firmly in 
place...annular threading which gives svu- 
perior holding power. The nails are fur- 
nished with a plated finish to prevent rust 
streaks where moisture is present. Send 
for free samples and descriptive literature. 


JOHN HASSALL, INC. 


P. O. Box 2156 
Westbury, N.Y. 


Annular-threaded 
metal weather 
strip nails... 


FOR GREATER 
HOLDING POWER 


USERS REPORT, Ap«. 4— 
“Fast ;eplacing the old fash- 
ioned unthreaded naill”’ 


AN ES ARIE A EMI 
| enemas 


Plated for maximum rust 
resistance. Early delivery in 
packages and in bulk. Write 
for prices and samples. 


JOHN HASSALL INC. 


P. ©. Box 2160 
Westbury, N.Y. 


Established 1850 


i tetcrell 


Burtptnc Propucts MERCHANDISER 








NEW STORE 


(begins on page 69) 


ry paints, nails, bolts, builders’ 
hardware and screen wire dis- 
played on iron bars. 

Inside decoration, both main 
floor and downstairs, includes vinyl 
plastic tile flooring, fluorescent 
lighting (70 eight-foot tubes up- 
stairs); acoustical tile ceiling, ce- 
ment walls finished in muted green 
and birch fixtures with mahogany 
trim. The store is completely air 
conditioned. 


Planned for Women 

“Most people are timid shop- 
pers,’”’ asserts Mr. Seaver. ‘Women 
are reluctant to enter a lumber 
yard. Our Overland Park yard 
with its easy-going atmosphere is 
laid out to encourage shoppers to 
browse. All items are _price- 
marked.” 

The downstairs showroom at- 
tracts a steady flow of shoppers. 
Included in the numerous lines 
shown here is the tool rental nook, 
surrounded by eight-foot high 
mesh wall which provides complete 
visibility of the merchandise. 

Since the store is situated in an 
area where the home fix-it trend 
has caught on, a large array of 
rental tools is available. 

Adjacent to the rental nook, and 
patterned along similar lines, is 
the 20x30 foot power tool display 
where a skilled expert is on duty 
demonstrating the equipment. 

The shipping clerk’s office has a 
spacious window overlooking the 
yard. The 15x25-foot room has 
two doors, one for use of custo- 
mers, the other for receiving mer- 
chandise. All merchandise is re- 
ceived here, stored, and transport- 
ed according to need to the main 
floor by an elevator. 

Because of its attention-getting 
qualities, the sporting goods dis- 
play is located in a prominent spot 
near the window. Adjoining are 
power tool and hand tool islands 
and electrical and plumbing dis- 
plays. 

Other main floor departments in- 
clude a year ‘round display of light 
appliances, a counter of glass 
cooking dishes and a cutlery dis- 
play. 

Offering customers better serv- 
ice than they can get elsewhere is 
an important part of the Badger 
formula. Serving customers of the 
Overiand Park cutlet is a fleet of 
seven 1953 trucks. Two specialty 
salesmen work out of the store, 
one calling on home builders, the 
other on consumer trade. Their 
transportation consists of bright 
orange mobile display units (ranch 
wagon motorcars) with the Billy 
Badger trademark emblazoned on 

(continued on next page) 





ASBESTOS 
SIDING 
NAILS 


Hassall threaded asbestos siding 
nails are the choice of contractors 
throughout the country. Made of 
bronze and steel with plated 
finish. Note threaded shank which 
guarantees maximum holding 
power. Made of #14 gauge wire 
(.082) in 1”, 156”, 138”, 1%" lengths. 
Advise quantities. Prompt shipment. 


JOHN HASSALL, INC. 


P, O. Box 2158 
Westbury, N. Y. 


Established 1850 Ulebeaeu 





SS > >See 
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For installing asbestos cement- 
type wallboard use Hassall 
wallboard drive screws. Spe- 
cifically designed with spiral 
threading for better holding 
power. Supplied with nickel- 
plated finish with either cas- 
ing or button heads. Advise 
quantities. Prompt delivery. 


JOHN HASSALL, INC. 


P. O. Box 2161 
Westbury, N. Y. 





NEW STORE 


(continued from page 191) 


the sides, equipped with special 
racks for literature. (See Ameri- 
can Lumberman, Nov. 2, 1953.) 

Charles F. Fry, the company’s 
advertising and display manager es- 
timates some 5,000 persons visited 
the store on opening day. Virtual- 
ly every department was repre- 
sented in the special price-promo- 
tions feature in the opening ad. 
Photographs of members of the 
staff of the store, many of whom 
live in the area and are well known 
to a great many of the residents, 
illustrated the ad. 

Advertising in local newspapers 
and direct mail are mainsprings of 
the firm’s advertising attack. One- 
a-month mailings of folders, which. 
underscore seasonal wares, are 
used. Several “loss leader” items 
inject extra punch into these leaf- 
lets. 

J. M. Welch is vice-president 
and sales manager of the Badger 
yards. L, A. LaGue, a Badger vet- 
eran, manages the new store. The 
assistant manager is O. E. Mall. 


NAHB CONVENTION 


(begins on page 60) 


ways to pour foundations and the 
installation of storage walls. There 
will also be a clinic on remodeling. 
These demonstrations, which will 
take place in the Sherman hotel, 
will be directed by home builder 
Andrew Place of South Bend, Ind. 

With a buyer's market in pros- 
pect for 1954, the association will 
devote an entire day to a roundup 
of sales and merchandising ideas. 
One of the major events of the 
convention, this session will pre- 
sent a step-by-step program on 
how to sell a house. A battery of 
outstanding sales and merchandis- 
ing experts will cover all phases 
of builder’s sales problems, includ- 


ing market analysis, land planning, 
design and construction features, 
interior decoration, yard treat- 
ment, financing, sales personnel, 
attracting prospects, presenting 
the model home and buying mo- 
tives. In addition, successful build- 
ers will speak. A special presenta- 
tion by a nationally-known firm of 
sales consultants. 


The convention's popular clinics, 
shop talk sessions and discussion 
meetings also will feature the how- 
to-do-it approach. Typical are 
meetings to be devoted to home 
design, public relations, trade-in 
housing, air conditioning, interior 
decoration, and processing loan ap- 
plications. 


Another important presentation 
will deal with the importance of 
better lighting and adequate wir- 
ing, and its effect on sales. There 
will be a special meeting to em- 
phasize the effect of design on 
sales. 


Leading Speakers Listed 


The housing outlook will be dis- 
eussed by a distinguished group of 
nationally known figures led by 
Secretary of the Treasury Georgéd 
M. Humphrey. Others include Sen- 
ators Homer Capehart of Indiana 
and John Sparkman of Alabama; 
Congressman Jesse Wolcott of 
Michigan, and president E. M. Spie- 
gel of the NAHB. This will be fol- 
lowed by a session devoted to mort- 
gage financing. A large group of 
builders and leading financial au- 
thorities representing the major 
financial interests and government 
agencies will take part in the panel 
discussion. 


Other special program events 
will include a presentation of pre- 
fabricated houses as a key to more 
sales and a session showing how 
to merchandise a shopping center. 

The entertainment highlights of 
the convention will be an informal 
party on Monday night for dele- 
gates and exhibitors and the an- 
nual banquet on Wednesday night. 
There will be a special entertain- 





Phones: 8-8747 ~ 5-1191 





BRAZILIAN PARANA 


Air or Kiln Dried, Rough or Surfaced Two or Four Sides, Random 
or Stock Widths, Random Eight to Eighteen Foot or Special Lengths 


Kiln Dried Worked to Pattern Mouldings, 
Paneling, Casing, Base and Jambs 


CAR OR TRUCK LOADS—Quvotations on receipt of your specifications 


THE FRANK A, CONKLING COMPANY 


Memphis 3, Tennessee 
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ment 
wives. 

Any home builder, contractor, 
architect, engineer, building supply 
dealer, or other person connected 
with the home-building industry is 
eligible to attend the show. Mem- 
bers of the association can register 
in advance and secure hotel reser- 
vations through local NAHB chap- 
ters. All others should apply direct 
to convention headquarters, Na- 
tional Association of Home Build- 
ers, 111 W. Jackson Blvd., Chicago 
4, Ill. Requests for hotel reserva- 
tions must be accompanied by the 
advance registration fee ($15 for 
men, $10 for women.) Name, ad- 
dress, business affiliation and date 
of arrival should be furnished. 


program for delegates’ 


DESIGNED SHED 
(begins on page 62) 


ing of .a lift truck. We really didn’t 
intend to build. However, we are 
happy that we have the shed and 
for the relatively low cost, we 
think it will pay its way.” 


Concrete-ramp Entrances 


Other changes that have occur- 
red at the firm since the purchase 
of the truck include the installing 
of concrete-ramp entrances to ex- 
isting storage buildings. In most 
cases, the entrances have been con- 
verted to sliding doors to make 
access even easier. 


CONSULTANTS 


(begins on page 77) 


ing a midwest line yard organiza- 
tion, wrote as follows: 

“You are so right in your anal- 
ysis regarding the shysters, rack- 
eteers and charlatans involved in 
a consultative capacity. It is most 
unfortunate that many leaders not 
only in the industry, but outside of 
it find a great urge at times to 
bring in some of these people, who 
at best do nothing but disturb the 
morale of the organization besides 
depleting the treasury in an ample 
fashion. 

“When you state that ‘frequent- 
ly neither the survey man nor the 
service man have a building in- 
dustry background for their func- 
tion,’ that is a very true statement 
indeed. I know of two particular 
cases regarding these interview- 
ers. One was a stove salesman and 
the other a purchasing agent, yet 
they called themselves psycholo- 
gists. 

“Just how stupid can we be in 
disorganizing, shifting and dismiss- 
ing worthwhile employes? I won- 
der.” 
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Information Offered 
In Advertisements 


Do you wish detailed inf ti on a specific 
Product or service? Check through this easy-to- 
use index of literature and data offered in 
this issue's advertisements: 





ALUMINUM do-it 
ucts: Display unit 
Reynoliis sietais ¢ 
168-169 

BAMBOO Do-it-yourself 
formation; Cedar Creek 
adv't p. 166 

CABINETS, kitchen: Contest informa- 


tion; Aveo Mfg. Corp. See adv't p 
181. 


oursell prod 
promotion aids 
» Dee AGVLE pps 


folder in 
Bamboo. Se« 


CABINETS, kitchen Descriptive in 


formation; Curtis Companies Service 
Bureau. See adv’t p. 21. 


CABINETS, kitchen Descriptive in- 


formation; Geneva Modern Kitchens, 
See adv't p. 61 


CABINETS, kitchen: Sales program 
Republic Steel Kitchens Sales Dept 
See adv't p. 133 

CALCULATOR Folder; Remington 

Rand. See adv't p. 95 

‘ANOPIES, aluminum: Catalog, sales 

aids; Faws sco Mfg. Div. See adv’t p 

137 


CAR PULLERS: Bulletin No. 64A;: Sil- 


ent Hoist & Crane Co, See adv't p. 
185 


CLOSET ACCESSORIES: Catalog; 
Knape & Vogt Mfg. Co. See adv't p. 
160 


CLOSET LINING 
booklet: Geo. ¢ 
See adv't p. 188 


Folder, consumer 
Brown & Co Ine 


CONCRETE MIXERS Catalog, Jaeger 
24 


Machine Co See adv't p 


CORNERS, siding Samples; Bughe 
Mfg. Co. See adv’'t p. 180. 
DOOR CLOSERS: Catalog; 


Hardware 
Products, . In¢ See adv't p. 


167 


DOOR CLOSERS Display rack; 
gent and Co. See adv’t p. 177. 


DOORS combination: 
specifications: F. C 
adv'’t pps. 66-67 


Information 
Russell Co, See 


DOORS, flush and folding: Information 
fabric swatch Wisconsin Door Co 
See adv’t p. 183 


DOORS, garage: Catalog; Calder Mfz 
Co. See adv't p. 110 


DOORS, garage: Catalogs; Howell Mte 
Co, Bee adv'’t p. 157. 


DOORS, garage: Descriptive informa 
tion; Steel Door Corp. See adv’t p. 99 


DOORS, garage: Sales aids, plans; Tay 
lor Made Garage Doors. See advy’'t 
p. 121 


DOORS, sliding, closet Descriptive 


literature; American Welding & Mfg 
Co, See adv’t p. 35. 


DOORS, sliding unit Catalog infor 
mation Haskelite Mig. Corp See 
ndvt. p. 25 

FENCE: Merchandising plan; Keystone 
Steel & Wire Co. See ady't pps, 22-23 


FENCE, iron and wire: Catalogs; Stew 
art Iron Works Co Ine See adv't 
p. 185 


FIREPLACE UNITS Catalog Ready 
built Products Co. See adv'’t p. 184 
FLOORING hardwood 


sales aids; E. L 
p. 8 


Literature 
Bruce Co. See adv't 


FRAMES, picni« table Information; 
Heyer Sales Co. See adv’t p. 186 


FURNITURE FRAMES, metal Pro 


motion aids information Angelus 
157 


r 
Wrought Iron. See adv't p 5 


Bur_pinc Propucts MERCHANDISER 


GLASS, 


window: Booklet Libbey 
Owens-Ford Glass Co, See advy't p. 56 


HARDWARE—hinges: Display unit S 
Hager & Sons Hinge Mfg. Co. Se 
adv't p. 109. 


H ars ad ARE locks: Display unit; 
Lockwood Hardware Mfg. Co See 
adv't p. 32 


HARDWARE-—locks: Book; l. & F 
Corbin Div., American Hardware 
Corp. See adv’t pps. 135-139, 


HARDWARE magnetic catch: Dis 
play model; Engineered Products Co 
See adv't p. 163. 


HARDWARE 
play unit; 
adv't p. 103 


magnetic latches: Dis 
Amerock Hardware. Se 


HARDWARE—screen: Display, folder, 
sales aids; Stanley Works. See adv't 
p. 89. 


HARDWARE—screen and storm door 
Descriptive information: Ideal Brass 
Works, Inc. See adv’t p. 17% 


HARDWARE—-sliding door Booklet; 
Kennatrack Corp. See adv't p. 73 


INSULATION, loose fill: Sales kit; Zon 
olite Co, See adv't p. 149 


INSULATION, reflective: Bamples, de- 
scriptive information; Infra Insula 
tion, Inc. See ady’t p. 16. 


INSULATION, spun wool: Sample, lit 
erature, sales aids; Baldwin-Hill Co 
See advy't p. 12 


LUMBER, lodgepole pine Folder: 
Western Pine Assn. See advy't p. 175 


LUMBER, 
Spruce: 
River 


North Idaho ~ Engelmann 
Descriptive booklet Pack 
Sales Co. See adv't p. 119 


LUMBER, pressure 
American Lumber 
See adv't p. 185. 


treated Booklet 
& Treating Co, 


LUMBER, redwood: Booklet; Vacifie 
Lumber Co. See advy’t p. 151 


NAILS, acoustical tile: Samples, de 
scriptive literature; John Hasall, Inc 
See adv't p. 191. 


NAILS, metal weatherstrip: Samples 
John Hassall, Ine, See adv't p. 191 


NAILS, roofing: Samples, boklet; Den 
iston Co, See adv’t p. 159 


PAINT: Consumer folder; Acme Qual 
ity Paints, Ine. See ady’t p. 6 


PAINT: Descriptive information 
entine & Co. See adv't p. 86 


PAINT, color system: Sales aids, in 
formation; Colorizer Associates, Ber 
adv’t pps. 46-47. 


PAINT ROLLERS: Display racks 
Thomas Products Co. Bee adv't p 
142. 


PICKET CUTTERS: Descriptive infor 
mation; H. A. Schubert Co. See adv't 
p. 187 


*LASTIC LAMINATE: Sak aids; U.S 
Piywood Corp. See adv't p. 64 


PLYWOOD, fir: Sales aids Douglas 
Fir Plywood Assn, See adv't p. 75 


POLES, treated: Information: J. Neils 
Lumber Co, See adv’t p. 185 


POSTS, fence, treated: Folder 
Steel Corp, See adv’t pps. 35-36 


a RS: Rental plan booklet: Amer 
‘an Floor Surfacing Machine Co 
ane adv’t p. 29. 


SCREEN CLOTH: Demonstrator; Chi 
opee Mills, Inc. See adv't p. 198 


SCREENS 
information; Columbia Mills, Ine 
See adv't p. 13 

SHAKES, cedar, unit Descriptive lit 
erature Perma Product Co See 
adv’t pps. 100-101, 


tension type: Demonstrator, 


SHEATHING: tooklet; Celotex Corp 
See adv’t pps, 40-41, 


SHEATHING; Descriptive information ; 
Southern Plaswoed Corp. See ady't 
p. 88 


SHOWER ENCLOSURE, Tub: Demon- 
strator, descriptive information; 
Shower Enclosures, Inc. See adv’t p 
148 


SIDING: Descriptive information; Ma- 
sonite Corp. See adv't p. 111. 


SINK FRAMES: Descriptive informa- 
tion: Walter BE. Selck & Co. See adv't 
DP. 


SPRAYERS, power and hand: Catalog, 
sales aids; Campbell-Hausfeld Co, 
See adv't p. 179. 


STAIRWAYS, attic, disappearing: Cat- 
alog; Bessler Disappearing Stairway) 
Co. Bee adv't p. 4 


STAIRWAYS, attic, disappearing: Bro- 
chure: EZ-Way Bales, Ine. See adv't 
p. 156 


TILE, floor Sales literature; B, F 
Goodrich Co. Bee adv't p. 155 


TILE, floor: Display unit; Kentile, Ine 
See adv’t p. 91 


TILE CUTTERS: Literature; J.MJ 
Industries, See ady't p. 10, 


TILEBOARD: “Do-it-yourself” sales 
aids; A& Tileboard Co,., Ine, See 
adv't p 


TOOLS, hand: Catalog; Goldblatt Tool 
Co, Bee adv't p. 163 

TOOLS, power: Merchandising contest 
information: Black & Decker Mfg 
Co, Bee adv't pps, 30-31 


TOOLS, power: Descriptive informa 
tion; AMF DeWalt, Inc. See adv't 
p. 135. 


TOOLS, power: Descriptive Bulletin 
No. 54; Buss Machine Works, See 
ady’t p. 179%. 


TOOLS, power: Deseriptive informa 
tion, sales aids; Plana Centric Power 
Tools. See adv’t. p. $1, 


TOOLS, power Folder; Tannewlts 
Works, See adv't p. 180, 
TRUCKS, automotive: 


Booklet; 
See adv't p. 79 


Dodge 
TRUCKS, fork-lift: Bulletin 77; Silent 
Hoist & Crane Co, See adv't p. 114 


TRUCK BODY, Catalog: R-E 


roll-off 
Co, See adv't p. 183 


WALL PANELS Samples, display 
units; Armetrong Cork Co, Bee advy't 
p. 71 


WALL PANELS, plywood: Merchan 
dising aids; U.S. Plywood Corp. See 
adv't pps. 26-27. 


WALL PANELS, prefinished: Bales 
aids, folder; Marsh Wall Products, 
Inc, See adv't p. 105 


WINDOWS, aluminum: Descriptive 
information: Wisco Aluminum Corp 
See adv't p. 165. 


WINDOWS. steel: Information, specifi- 
cations; F. C. Russell Co, See ady't 
pps. 66-67 


WINDOWS, steel: Deseriptive infor- 
mation; Vento Steel Products Co 
Inc. Bee adv't p. 98 


WINDOWS, wood: Specification data 
Andersen Corp. See adv't pps. 106- 
107 


WINDOWS wood Catalog Brown- 
Graves Co See adv'’t p 

WINDOWS, wood Brochure; RhOoW 
Sales Co See adv’t p. 1% 


WINDOWS, wood, awning-type: Book 
let; Builders Products, Ine See 
adv't p, 43 


WINDOWS, wood and aluminum, awn 
ing-type: Demonstrator; Ludman 
Corp, See adv'’t p. 76. 
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Attractive Sign 
Lures Customers 


This unusual store sign, located 
near the street, attracts attention 
to the Rock Island Lumber Co., 
Cleveland, Ohio. 


The medallion-like section of the 
sign is nine feet in diameter. Let- 
ters in the top half of the sign are 
blue; letters in the bottom section 
are red. The letters are affixed to 
the white, corrugated fiberglas that 
covers both sides of the sign. 
Lighted from the inside, the sign is 
an especially attractive identifica- 
tion symbol at night. 


Two wood pylons, each 18 feet 
tall, support the sign. 


Dealer's Sign Extolls Town 


The Christiansen Lumber and 
Fuel Co., Mapleton, Wis., helps 
four other local retailers extend a 
welcome to tourists and new resi- 
dents by helping to finance “Maple- 
ton Greets You” signs. 


Brightly painted in red and 
white on the sides of strategically- 
located barns, the signs carry the 
firm’s name and the catchy phrase 
—- “Busiest Little City in the 
U.S.A.” 
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AMERICAN LUMBERMAN, INC. 
198 N. Clark St., Chicage 2, Mm. 








HELP WANTED 





WAREHOUSE SU 

know plywood. Excellent 
Traverse Sales Co., 214 W. 
ingham, Mich. 


ity. Grand 
kk Bidg., Birm- 





UPERINTENDENT 

plant. Excellent opportunity. 
Grand Traverse Sales Co., 214 Wabeek Bide, 
Birmingham, Mich. 


SALESMAN’S OPPORTUNITY 


A large wholesale distributor of Eastern and 
Western softwoods needs an additional sales 
representative. Knowledge of and experience 


in serving industrial trade is required. 


Write full particulars—Address “Opportunity” 
c/o American Lumberman, 139 North Clark 


Street, Chicago 2, Illinois. 


Te solicit contractors and industrials in 
Cc Excellent oppor for good men 
~ umber ex - . ae 

" umber Company, 
Elston, "Chicas Chicago rm Oh 


Man to take ch of shipping department. 
Excellent opportuni Grand Traverse Sales 
abeek Mich. 


Co., 214 Fiag, Birmingham, 


HELP WANTED 





WHOLESALE LUMBER SALESMAN. Op " 
ity for an ive 
salesraan 


OFFICE SALESMEN-—Needed by large man- 
ufacturer and wholesaler of Western lumber 
and Southern Pine lumber to work Chicago 
and surrounding area. Must be experienced, 
under 50, good sales ability, some acquain- 
tance with retail dealers. Excellent oppor- 
tunity and compensation. Give details first 
— Write Box P-42, American Lumberman, 
inc. 


WANTED — LUMBER SALESMAN: Opening 
available for Ohio and Pennsylvania terri. 
tory. Man to sell carloads and from distribu- 
tion yaid. Experience preferred but not es- 
sential. Reply fully in own handwriting 
iving age, experience and snapshot. Ad- 
ess Box P-48, American Lumberman, Inc. 





SITUATIONS WANTED 





MILLWORK SUP’T: Years of experience, large 
volume special millwork; production man; 
Central States preferred. Address Box P-22, 
American Lumberman. 


Thoroughly experienced in special millwork, 
detailing, billing, listing, estimating. Know 
machines and bench. Able to direct others. 
Sober, reliable. Address Box P-23, American 
Lumberman, Inc. 


Lumberman, experienced manufacturing from 
Stump to Car. Distribution to Industrials, re- 
tailers, railroads, furniture manufacturers, etc. 
Address Box P-37, American Lumberman, Inc. 


wanted. Man of 31 desires 
g P with progressive con- 
cern where more than average talents and 
efforts are required. Excellent background in 
all phases of retail lumber business. Brochure 
sent upon request. Address Box P-41, Amer- 
ican Lumberman, inc. 


Mw ‘ 
3 
holl oni atk 





ati 
sp 





Aggressive top flight man of 30, thoroughly 
experienced in retail sales and lumber yard 
management seeks position as yard manees. 
Atlan Coast States preferred. Address x 
P-43, American Lumberman, Inc. 


Line yard job wanted by 28 year old veteran. 
Illinois location preferred. Presently manag- 
ing yard have managed past four years. Ad- 
dress Box P-44, Ameri l b Inc. 








SALES REPRESENTATION 
WANTED 





DISTRIBUTORS WANTED 


New line of Grandview Birch paneled kitchen 
tandard modular sizes. 





Products Co., (Suburban Kansas 
City) 129th Street South on Highway 71, 
Grandview, Mo. 





ing additional c 
of domestic lumber for sales to retail yards 
and industry in Buffalo, Erie, and Cleveland 
area, commission or wholesale. oun ad- 
on your transits. Write Lum- 
Sales, Inc., P. O. Box No. 6621, Cleve- 
land, Ohio. 


Manufacturers Reprasentatives wanted to han- 
dle Wood Window line in the areas of Mich- 
ag Ohio, ans tations. Five = campinies 
with outstand product. terested 

Box P-24, ‘American Lumberman, Inc. 


. 
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SALES REPRESENTATION 
WANTED 


SALES REPRESENTATIVES 
AVAILABLE 





REPRESENTATIVE WANTED 


Chicago Manufacturer of ‘“Slide-O-Nette” 
Sliding Door Bathroom Cabinet has open ter- 
ritories to the Building Material Jobber and 
Dealer as follows: Texas; Florida; Alabama; 
Georgia; Tennessee; Mississippi; Pittsburgh 

to Harrisburg, including West Virginia; 
Pennsylvania east of Harrisbur including 
Philadelphia and Southern New Loom Be Den- 
ver and the Intermountain States; New York 
State, exclusive of New York City. 


Consideration will be given only to finan- 
cially responsible and established offices. 
Representatives with warehouse facilities 
preferred, but we will consider such an op- 
eration for the future for the right man. At- 
tractive commission and warehouse expense. 
We are a small “Quality” Company with 
a rapidly expanding line and a national ad- 
vertising program. , We want no “Chair 
Warmers” or “Tel Sal “ When 
writing please come exact territory covered, 
length of service, other lines carried, types 
of wholesalers and dealers called on. 





PREMIER-HALL MANUFACTURING CO. 
3955 W. Fullerton Ave. 
Chicago 47, Illinois 


Agents wanted calling on Kitchen Cabinet 
dealers, manufacturers, lumber and building 
supply dealers and wholesalers for complete 
line of MAPLE KITCHEN CABINET aceeggh mn 
TOPS. Top commissions. State territo 

ered. LLAK INDUSTRIES CORPOR TION, 
Escanaba, Michigan. 


Distributors Interested in handling first qual- 
ity Sugar Pine Exterior Doors in the North- 
east and Middle Atlantic States contact us 
at Booth No. 149, Northeastern Lumberman’s 
Convention or write Quincy Adams Colonial 
Doors, Inc., Manchester, 


Representatives wanted, now calling on job- 
bers ers of , mill- 
work, sash and — building material, glaz- 
ing contractors glass, hardware, paint ei*., 
to carry a modern and complete line of 
caulking tti and glazing ma- 
terials in all sizes. We offer top commissions, 
top quality, tabl in some ter- 
ritories. Address Box P-47, American Lum 
berman, Inc. 

















SALES REPRESENTATIVES 
AVAILABLE 





Aggressive, married of 26 with broad 
7g background, ch. cecal and at = rer 





desires to enter building supply field as 
manufacturers representative ent several 
established products for all or part of Mich- 
igan, a territory well known. New product 
with high potential welcomed. Address Box 
P-40, American Lumberman, Inc. 








Manufacturers R tative with Hent 
following wants one substantial line for Lum- 
ber Po Building Supply Cealers in Long Is- 
land, New York City and Westchester. Can 
produce volume. Direct Factory Representation 
Address Box P-26, American Lumberman, 
nc. 


ATTENTION 
BUILDING PRODUCT MANUFACTURERS 





We are sales rep tatives and wareh 
jobbers selling to several hundred lumber 
dealers in the New York, New Jersey area. 
If you have a new —— or product that can 
be merchandised good advantage thru 
lumber dealers, we a @ - the kind of promo- 
tional minded, aggressive sales organization 
that can do the job. Write to Box P-45, Amer- 
ican Lumberman, Inc. 


Buitpinc Propucts MERCHANDISER 


MANUFACTURERS REPRESENTATIVE cailing 
on Long Island and New York City yards can 
actively handle additional plywood, millwork, 
builders’ hardware and —.,* items. Ad- 
dress Box P-25, American berman, Inc. 





I have been calling on the Lumber Yards, 
Planing Mills and Building Material jobbers 
for years and need an additional line. Terri- 
tory covered Missouri, Kansas and Nebraska. 
My Pacey my is the general Sash and Door 

More inf ti will be furnished. 
Address Box P-46, American Lumberman, Inc. 








WANTED — RAILS 





PROMPT SHIPMENT 





BUILDING PAPER 
Glas-Eraft 


Asphalt elt 
oe oo peeping? 
sara 
Mirecle Anchor Walle 
SLIDING DOOR HARDWARE 


" 
Ties — Areaw 
Adjustable Shelf Supporte 


HOSKING PA 
. Drawer 43 wesc ae m. 





RAILS WANTED 
Any a tonnage 
w. YER CO., INC. 
2111-A Railway 4 Bidg., St. Louis 1, Mo. 


STEEL RAILS 


Any Quantity—Any Size 
MIDWEST STEEL CORPORATION 
518 Dryden St, Charleston, W. Va. 


RAILS 

New Relaying 
Always in market to purchase and sell all 
classes railroad equipment. 

M. K. FRANK 

480 Lexington a Park Bidg. 
New York, N. Pittsburgh, Pa. 

105 Like St., Reno, Nev. 





BUSINESSES FOR SALE 


Retail Lumber Yard with Hardware Store and 
Wood A nageogg | located in the Red 
River Valley in North . Well establish- 
ed—profitable background. Annual sales Two 
to Three Hundred ousand. Location, Build- 
ings and Stock Al. Reason for selling ad- 
vanced age and other interests. Terms. Ad- 
dress H. A. Tintes, West Fargo, Nofih Dakota. 





RETAIL YARD 
Long established, very profitable, Eastern 
Michigan location. Volume of $225,000 could 
easily be increased. Will lease building in- 
cluding living quarters 


e Liberal purchase 
terms if desired. Address Box P-39, Ameri- 
can Lumberman, Inc 


ae oat part batenast in eaten planing mill 
gq operator. Ptiona! pupermenity 
for good man. All new Yates a, y 
cane supply White Spruce lum a 

good town in Canada. P.incipals respons- 
ible” fren Box N-46, American Lumber- 
man, Inc 


YARD FOR SALE 
Successiul lumber and coal business with 5 
year average gross sales $170,000. Splendid 
opportunity for established business wishing 
to expand. Owner wishes to retire. Present 
employee fully capable of handling manager- 
ship for new owner if desired. For further 


information write: H. C. Heinsch, Deer Lodge, 
Montana. 





Lumber Yard 6 , moaned Btore in sees 
ue, New Mexico. Inventory, Machinery 6 
ccounts. a 

p« 30,000.00. Can be . Sell te 

ibie party on — = terms. Will lease Real 


Estate to ef chaser. Owner’ retiring. Ad- 
dress eo American Lumberman, Inc. 





TIMBER FOR SALE 





TIMBER FOR SALE. 720 acres virgin Minne 
sota timber, land included. Spruce, cedar, 
tamarack. Price $15,600. Part cash, balance 
terms. (May consider some trade.) Contact 
owner, L. L. Spafford, Baudetie, Minnesota. 


LUMBER & DIMENSION 
FOR SALE 





QUICK SERVICE TO DEALERS 
CL or LCL shipments 


Hardwood and Softwood 
Arch\tectural Trim and Woodwork 


Stair Treads and Risers 
Plank Flooring—Wall Paneling 
Door Sills and Thresholds 
Special Windows and Doors 
Church Furniture 
Quick Estimating Service 
tsa ot Seta we 


THE BUCHANAN LUMBER COMPANY 
Cumberland, Maryland 


Kiln Dried Douglas Fir Industrial Clears 
Standard sizes through 16/4 
Also 
Extension Ladder Rails 
Cut Door Stock 
Step-Ladder Stock 
Inquiries answered promptly:. 


Al Clements Lumber Co. 
P. ©. Box 908 
Eugene, Oregon 
Phone 5-3317 


Mouldings 
Millwork Blanks 


TWX EGO049 





MISCELLANEOUS 
FOR SALE 





CARPENTERS APRONS 
Write for prices and information. 
THE MINNESOTA SPECIALTY CO. 

Minneapolis, Minn. 





ADVERTISING YARDSTICKS 


Basswood, 2-color. Same price as l-color. 
Also Paint ai I hip t 





]. DUMONT CO. 
156 an “Melrose Ave., Elgin, Il. 





CLOSING OUT SALE—OFFICE EQUIPMENT 
Nearly New — Fully Guaranteed 
NATIONAL CASH REGISTER 
Equipped to give 11 separate totals. Uxtra 
table, base drawer. Cash 
keys. Cost new 
$1450.06 


REMINGTON-RAND SAFE LEDGER TRAY 


Burglar-proof and fireproof storage for lim- 
ited space. 


Only $175.00 
UNDERWOOD-SUNDSTRAND BILLING 
MACHINE 


Completely onenets bee! machine. 
Cost new would $1 


Only $850.00 

The & id Planing Mill & Lumber Co. 

1 West Columbia Street 
Springfield 
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ADVERTISERS’ INDEX 


4 & F Tileboard Co., Inc , 3 Farrin Lbr. Co,, The M H Pack River Sales Co. EE PC eae 
Acme Quality Paints, Ine , ‘ i Fawseo Mfg. Div treeeeceeee Dt Padgett-Smith Flooring Co.......... 16 
Aetna Plywood & Veneer Co , Perma Products Co., The 
Air-King Mfg. Corp Pittsburgh Plate Glass Co. 
American Cabinet Hardware Corp , a Plana Centric Power Tools 
(sates & BOnes, ite ie aan 

American Floor Surfacing Machine . ; Ponderosa Pine Woodwork 
Co.. The " Geneva Mfg. Co sid 0 He wie ae er RS em 

; Geneva Modern Kitchens Precision Parts Corp, 
American Kitchens Div., 

Aveo Mfg Corp 181 Georgia-Pacific Plywood Co 
American Lbr. & Treating Co 185 Getty & Co., Inc., H. 8 
American Machine & Foundry Co., The 135 Goldblatt Tool Co hist cians mtnieaniiiiuad (Qluaker State Metals Co 
American Screen Products Co. . 129 Goodrich Co,, B, F 
American Sta-Dri Co 162 Grand Traverse Sales Co 
American Welding & Mfg. Co., The 4fi Griffin Mfg. Co : “gig 
Anaconda Copper Mining Co 189 Gulf Steel & Wire Co 33 ‘-B Co., The coer ewes 
Andersen Corporation 106-107 Readybuilt Products Co., T 
Angelus Wrought Tron 157 Reichhold Chemicals, Ine. 
Anthony Bros. Wood Co 154 Remington Rand Ine. 
Appalachian Hardwoods “8 Hager & Sons Hinge Mfe ‘o., Reynolds Metals Co. 

ARB. Window Sales Co 28 Hamer Lbr. Co. J. P “eee Roddis Plywood Corp 
Armstrong Cork Co 71 Hardware Products, Ince Roseburg Lbr. Co 
\ssoclated Plywood Mills, In 127 Haskelite Mfg. Corp ow at i ReOeW Sales Co . 
Hassall, Inc., John woes Russell Co., The F. C 
Heyer Sales Co 
Hollow Tree ledwood C 
Baldwin-Hill Co Holt Hardwood Co ; ‘ ‘ ‘ 
Bate Co., Inc,, J. Herbert Howell Mfg. Co., The Me eee. ee 
Bemis Hardwood Lbr. Co pe ww + ggg ga 
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Wabash Screen Door Co., 
Wales Lbr. Co py 
Weather-Proof Co., The . 
Wendling-Nathan Co 
Western Pine Assn 
Western Wholesalers 
Western Woods, Inc. 
Westinghouse Micarta 
Wisco Aluminum Corp..... 
Wisconsin Door Co. 


Ozan Lbr,. Co ‘ : Wasticasis (oc. Ine 
Ozark Oak Flooring Co., 


leniston Co,, The 
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Here, the strength of Milcor Style K 
is dramatically demonstrated by 
Herman Trieb, Trieb Sheet Metal and 
Roofing Co., 2020 West 43rd St., 
Kansas City, Kansas, 


your best bet to cash in on 
the big do-it-yourself market 


When a gutter can support almost 200 pounds of man — 
mister, it’s strong! It’s got the rigidity it needs for easy han- 
dling by your yard men and customers. It’s got the stuff to 
hold up under ladders placed against it. In short, it’s got 
the guts you get only from galvanized. 


Natural acids won’t harm it, either! Bird-droppings and 


decaying leaves eat right through other metals, but not 
through tough Milcor gutter. Besides, your customers hang 
Style K jobs without trouble. Every length and accessory is 
precision manufactured, perfectly formed, and fits easily. 

Yes, both you and your customers are ahead, with Milcor 
Style K Box Gutter, The advantages of steel give you the 
edge in competitive selling — and help your customers do 
better all-around jobs, 

You can stock Style K in 4”, 5", and 6” sizes, standard or 
high back — as described in the Milcor Price List. If you 


don’t have a copy, write for it on your business letterhead. 


INLAND> STEEL PRODUCTS COMPANY 


4027 WEST BURNHAM ST. © MILWAUKEE 1, WISCONSIN 


BALTIMORE 5, MD., 5300 Pulaski Highway — BUFFALO 11, N. Y., 64 Rapin St. — 
CHICAGO 9, ILL., 4301 S. Western Bivd.—CINCINNATI 25, OHIO, 3240 Spring Grove Ave, 
-—CLEVELAND 14, OHIO, 1541 E. 38th St.—DETROIT 2, MICH., 690 Amsterdam Ave. 
—KANSAS CITY 41, MO., P. 0. Box 918—LOS ANGELES 58, CALIF., 4807 E. 49th St, 
—— NEW YORK 17, N. Y., 230 Park Ave. — ST. LOUIS 10, MO., 4215 Clayton Ave, 


*Reg. U. S. Pat. Off 








and it’s yours absolutely Free 


with the purchase of five 100’ rolls 
of Lumite* Saran Screen Cloth Leet tt 


z 


*Registered Trade-mark 


ORDER this sales-pulling dramatic “‘stand- . oy + 

on demonstrator” from your jobber. Prove to acca CLOW 

your customers Lumite’s amazing strength. \ SAAN gt ttn ) 
i 


CHICOPEE MILLS, Inc., Lumite Division, 
47 Worth Street, New York 13, N. Y. 





